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1 SUMMARY OF THE PROSPECTUS

1.1 Introduction and Warnings

This prospectus (the "Prospectus”) relates to

. the public offering in the Federal Republic of Germany ("Germany") of 24,150,000 shares ("Offer Shares") of IONOS Group
SE, a European company (Societas Europaea, SE) with its registered office at Elgendorfer Str. 57, 56410 Montabaur,
Germany, Legal Entity Identifier ("LEI") 391200NQNTFOAP2MP438 (formerly IONOS TopCo SE, 1&1 IONOS TopCo SE and
1&1 Internet TopCo SE, hereinafter also the "Issuer” or the "Company", and together with its direct and indirect subsidiaries,
"IONOS Group", "Group", "IONOS", "we", "our" and "us"). The Offer Shares comprise (i) 15,771,000 Offer Shares from the
holdings of United Internet AG (the "Ul Secondary Shares"), (ii) 5,229,000 Offer Shares from the holdings of WP XII Venture
Holdings Il SCSp (the "WP Secondary Shares", and together with the Ul Secondary Shares, the "Secondary Shares"); and
(iii) 3,150,000 Offer Shares to cover potential over-allotments, thereof 2,365,650 Offer Shares from the holdings of United
Internet AG (the "Ul Over-Allotment Shares") and 784,350 Offer Shares from the holdings of WP Xll Venture Holdings
SCSp (the "WP Over-Allotment Shares" and, together with the Ul Over-Allotment Shares, the "Over-Allotment Shares"), in
each case of (i), (ii) and (iii), including shares from the Pre-IPO Capital Increase; and

. the admission to trading on the regulated market of the Frankfurt Stock Exchange (Frankfurter Wertpapierbérse) with
simultaneous admission to the sub-segment of the regulated market with additional post-admission obligations (Prime
Standard) of the Frankfurt Stock Exchange of (a) the 360,001 existing shares of the Company as of the date of the
Prospectus (including one preference share which shall be converted to one ordinary registered share according to a
resolution by an extraordinary shareholders' meeting of the Company held on January 26, 2023, which is expected to be
registered with the Company's Commercial Register on February 1, 2023) as well as (b) the 139,639,999 shares from a
capital increase out of the Company's reserves (Kapitalerhbhung aus Gesellschaftsmitteln) resolved by an extraordinary
shareholders' meeting of the Company on January 26, 2023 and expected to be registered with the Company's Commercial
Register on February 1, 2023 ("Pre-IPO Capital Increase").

The International Securities Identification Number ("ISIN") of the Company's shares is DEOOOA3EOOM1.

The Offer Shares will be offered by J.P. Morgan SE, Taunustor 1, TaunusTurm, 60310 Frankfurt am Main, Germany, LEI
549300ZK53CNGEEI6A29 ("J.P. Morgan"), Joh. Berenberg, Gossler & Co. KG, Neuer Jungfernstieg 20, 20354 Hamburg,
Germany, LEI 529900UC20D71124Z667 ("Berenberg"), Deutsche Bank Aktiengesellschaft, Taunusanlage 12, 60325 Frankfurt am
Main, Germany, LElI 7LTWFZYICNSX8D621K86 ("Deutsche Bank"), BNP PARIBAS, 16, boulevard des ltaliens, 75009 Paris,
France, LEl ROMUWSFPUS8MPRO8K5P83 ("BNP PARIBAS", and together with J.P. Morgan, Berenberg and Deutsche Bank, the
"Joint Global Coordinators"), Barclays Bank Ireland PLC, One Molesworth Street, Dublin 2, Ireland, D02 RF29, LEI
2G5BKIC2CB69PRJH1W31 ("Barclays"), Goldman Sachs Bank Europe SE, Marienturm, Taunusanlage 9-10, 60329 Frankfurt am
Main, Germany, LEI 81BZUGJ7JPLH368JE346 ("Goldman Sachs", and, together with Barclays, the "Bookrunners" and, together
with the Joint Global Coordinators, the "Joint Bookrunners"), COMMERZBANK Aktiengesellschaft, Kaiserstralle 16 (Kaiserplatz),
60311 Frankfurt am Main, Germany, LEI 851WYGNLUQLFZBSYGB56 ("COMMERZBANK"), DZ BANK AG Deutsche Zentral-
Genossenschaftsbank, Frankfurt am Main, Platz der Republik, 60325 Frankfurt am Main, Germany, LEI
529900HNOAATKXQJUQ27 ("DZ BANK"), Landesbank Baden-Wiurttemberg, Am Hauptbahnhof 2, 70173 Stuttgart, Germany, LEI
B81CK4ESI35472RHJ606 ("LBBW" and, together with COMMERZBANK and DZ BANK, the "Co-Lead Managers" and, together
with the Joint Bookrunners, the "Underwriters").

The Company and Berenberg will apply for the admission to trading of the Company's shares.

The Company and the Underwriters assume responsibility for the contents of the Prospectus pursuant to Section 8 of the German
Securities Prospectus Act (Wertpapierprospektgesetz) as well as Article 11 para. 1 of the Regulation (EU) 2017/1129.

The Prospectus is dated January 27, 2023 and has been approved by the German Federal Financial Supervisory Authority
(Bundesanstalt fiir Finanzdienstleistungsaufsicht, "BaFin") as competent authority under Regulation (EU) 2017/1129 on that date.
BaFin can be contacted at Marie-Curie-Str. 24-28, 60439 Frankfurt am Main, Germany, by telephone +49 228 4108-0, or via its
website: www.bafin.de.

This summary should be read as an introduction to the Prospectus. Any decision to invest in the shares of the Company should be
based on a consideration of the Prospectus as a whole by the investor. Investors could lose all or part of their invested capital.
Where a claim relating to the information contained in a prospectus is brought before a court, the plaintiff investor might, under
national law, have to bear the costs of translating the prospectus before the legal proceedings are initiated. Civil liability attaches
only to those persons who have tabled the summary including any translation thereof, but only where the summary is misleading,
inaccurate or inconsistent, when read together with the other parts of the prospectus, or where it does not provide, when read
together with the other parts of the prospectus, key information in order to aid investors when considering whether to invest in such
securities.

1.2 Key Information on the Issuer

1.2.1 Who is the issuer of the securities?

The legal name of the issuer is "IONOS Group SE". The Issuer is incorporated in Germany as a European company (Societas
Europaea, SE) and governed by German law subject to the EU regulations on European companies, in particular the provisions of
Council Regulation (EC) No. 2157/2001, as amended from time to time. The Company's domicile is Montabaur, Germany, and it is
registered with the Commercial Register (Handelsregister) of the Local Court (Amtsgericht) of Montabaur under HRB 25386. The
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Company can be contacted at its business address: Elgendorfer Str. 57, 56410 Montabaur, Germany, by telephone:
+49 721 170 5522, or via its website www.ionos-group.com. The Company's LEI is 391200NQNTFOAP2MP438.

1.2.1.1 Principal activities of the Issuer

IONOS, headquartered in Germany, is an international digitalization partner and sees itself as a trusted cloud enabler, with a
comprehensive product portfolio in its business areas for Web Presence & Productivity as well as Cloud Solutions, supported by
customer care and infrastructure, primarily addressing small and medium-sized businesses ("SMBs"), but also individual users (e.g.,
freelance professionals) and larger enterprise customers. In our Web Presence & Productivity business area, we offer both "do-it-
yourself* and "do-it-for-me" as well as professional design solutions for web presence (e.g., domain registration, web hosting,
website builders) and additional productivity products and services (e.g., ecommerce applications, email and Office applications,
dedicated servers as well as value added services such as search engine optimization, business apps and storage and security
solutions). Our Cloud Solutions offering comprises both public cloud and private cloud solutions.

We host approximately 22 million domains in our own regional data centers in Europe and the United States of America ("United
States" or "USA") (as of September 30, 2022). IONOS is the European market leader in web hosting in terms of the number of
domains hosted (approximately 11.6 million in Europe as of September 30, 2022, according to data published by HostSens, which is
the commercial name of Viberti Unip LDA, a Portuguese company offering market analysis and planning tools and data for
companies in the web hosting market on a subscription-based basis) on the number of national top-level domains for European
countries hosted by different hosting companies), serving 18 countries in Europe and North America, including focus markets in
Germany, the United Kingdom, Spain, France and Poland, but also a strong presence in other markets such as Austria and the
Netherlands. We have approximately 6.0 million customers and manage approximately 8.9 million customer contracts worldwide,
thereof approximately 7.9 million in Europe (as of September 30, 2022). In fiscal year 2021, the Group had total revenue (revenue
from contracts with customers and revenue from contracts with related parties) of € 1,103.3 million and an Adjusted EBITDA of
€ 355.2 million.

As of September 30, 2022, IONOS employed 4,239 employees (based on headcount) in nine countries in which the Group has
operations or offices.

IONOS Group SE is the holding and management company of the IONOS Group.
1.2.1.2 Major shareholders

As of the date of the Prospectus and prior to the offering of the Offer Shares and the implementation of the Pre-IPO Capital
Increase, United Internet AG, Montabaur, Germany ("United Internet AG") holds 75.1% of the share capital of the Company,
namely 270,360 ordinary registered shares and one preference registered share (which an extraordinary shareholders' meeting of
the Company held on January 26, 2023 resolved to convert into one ordinary registered share, expected to be registered with the
Company's Commercial Register on February 1, 2023). The remaining 24.9% of the Company's share capital as of the date of the
Prospectus, namely 89,640 ordinary registered shares, are held by WP XII Venture Holdings Il SCSp, Luxembourg, Grand Duchy of
Luxembourg ("Luxembourg") (together with United Internet AG, the "Selling Shareholders" and each a "Selling Shareholder").
WP XII Venture Holdings Il SCSp is a Luxembourg partnership which is 55% indirectly held by private equity funds managed by
Warburg Pincus LLC, a New York limited liability company.

Immediately upon registration of the Pre-IPO Capital Increase out of the Company's reserves (which is expected to occur on
February 1, 2023), the Selling Shareholders will receive the new shares to be issued in the Pre-IPO Capital Increase pro rata to their
existing shareholdings in the Company, so that United Internet AG will hold 105,140,097 shares in the Company and WP XII
Venture Holdings Il SCSp will hold 34,859,903 shares in the Company prior to the completion of the offering of the Offer Shares.
Therefore, the Secondary Shares and the Over-Allotment Shares (both as defined in "1.4.1.1 Scope and terms of the Offering;
allotment; stabilization and greenshoe") offered in the course of the offering of the Offer Shares from the holdings of the Selling
Shareholders will comprise shares of the Company existing at the date of the Prospectus and shares from the Pre-IPO Capital
Increase.

1.2.1.3 Management Board

The Company's management board (Vorstand) consists of two members: Achim Weiss, who acts as Chief Executive Officer (CEO)
and Britta Schmidt, who acts as Chief Financial Officer (CFO).

1.2.1.4 Statutory auditors

For the fiscal years ended December 31, 2021, December 31, 2020 and December 31, 2019, Ernst& Young GmbH
Wirtschaftspriifungsgesellschaft, Stuttgart, Germany, through its Eschborn/Frankfurt am Main office, Mergenthalerallee 3-5, 65760
Eschborn, Germany ("EY"), was appointed as statutory auditor of the Company. In the general meeting of the Company which took
place on August 31, 2022, PricewaterhouseCoopers GmbH Wirtschaftspriifungsgesellschaft, Frankfurt am Main, Germany, through
its Dusseldorf office, Georg-Glock-StralRe 22, 40474 Dusseldorf, Germany ("PwC"), has been elected and appointed by the
supervisory board of the Company as statutory auditor of the Company's consolidated financial statements for the fiscal year ending
December 31, 2022.

1.2.2 What is the key financial information regarding the issuer?

The audited consolidated financial statements of the Company as of and for the fiscal years ended December 31, 2021 (the
"Audited Consolidated Financial Statements 2021"), 2020 (the "Audited Consolidated Financial Statements 2020") and 2019
(the "Audited Consolidated Financial Statements 2019") (together, the "Audited Consolidated Financial Statements") were
prepared in accordance with the International Financial Reporting Standards as adopted by the European Union ("IFRS") and the
additional requirements of German commercial law pursuant to Section 315e para. 1 of the German Commercial Code
(Handelsgesetzbuch — "HGB"). The unaudited condensed consolidated interim financial statements of the Company as of and for
the nine-month period ended September 30, 2022 (the "Unaudited Condensed Consolidated Interim Financial Statements")
were prepared in accordance with IFRS applicable to interim financial reporting (IAS 34).
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In this summary of the Prospectus, where financial information is presented as "audited" in tables, this means that it was taken from
the Audited Consolidated Financial Statements. Where financial information is presented in tables as "unaudited”, this indicates that
the financial information has not been taken from the Audited Consolidated Financial Statements but has been taken either from the
Unaudited Condensed Consolidated Interim Financial Statements, or from the Company's accounting records or internal
management reporting system, or has been calculated based on figures from the above-mentioned sources.

1.2.2.1 Key financial information from the consolidated statement of comprehensive income
For the Fiscal Year For the Nine-Month Period
Ended December 31, Ended September 30,
2021 2020 2019 2022 2021
(in € thousand, except percentages) (audited, unless otherwise indicated) (unaudited)
Revenue from contracts with customers....................... 1,059,990 944,373 886,963 917,479 771,783
Revenue from contracts with related parties................. 43,307 43,908 37,058 36,160 31,364
Total revenUEY .........cooieieeecee e 1,103,297* 988,281* 924,021* 953,639 803,147
Revenue from contracts with customers growth? ......... 12.2%* 6.5%* - 18.9% n/a
NEt INCOME. ..t 61,938 75,990 54,248 77,954 57,400

2)

Unaudited

We define total revenue as revenue from contracts with customers and revenue from contracts with related parties. Total revenue is not a line item taken from
the consolidated statement of comprehensive income of the Company, but rather a key performance indicator used by the Company.

Growth shown refers to year on year/period on period.

1.2.2.2 Key financial information from the consolidated statement of financial position
As of
As of December 31, September 30,
2021 2020 2019 2022
(in € thousand) (audited) (unaudited)
Total @SSEtS....ccuvieiriieiiiiec e 1,471,668 1,488,536 1,499,934 1,543,054
Total equity (231,708) (326,166) (430,376) (153,025)
1.2.2.3 Key financial information from the consolidated cash flow statement
For the Fiscal Year For the Nine-Month Period
Ended December 31, Ended September 30,
2021 2020 2019 2022 2021
(in € thousand) (audited) (unaudited)
Cash flow from operating activities.............cccccceernenn. 200,547 166,625 167,029 154,313 150,559
Cash flow from investing activities..............cccccceevineenne (88,591) 36,678 (129,779) (86,568) (64,308)
Cash flow from financing activities ............cccceeeereneee (170,083) (136,248) (44,047) (77,009) (140,081)

1.2.2.4 Selected key performance indicators
As of and for the Fiscal Year As of and for the Nine-Month
Ended December 31, Period Ended September 30,
2021 2020 2019 2022 2021
(in € thousand, except percentages) (unaudited, unless otherwise indicated) (unaudited)
Total revenue growth" ............cccvevviiiiiiiececc 11.6% 7.0% - 18.7% n/a
EBITDA?. ..ottt et 326,301* 340,257 319,446* 258,857 250,186
EBITDA Margin®'9 ... .o 29.6% 34.4% 34.6% 271% 31.2%
Adjusted EBITDAY ......ccocoiviieieecieeee e 355,176* 355,102* 329,797* 275,754 270,350
Adjusted EBITDA Margin®'............ccccoovviveieicicenn 32.2% 35.9% 35.7% 28.9% 33.7%
Total capital expenditures® ...............ccccooeeiiieeinnnn. 150,559 111,822 72,352 126,549 77,722
Adjusted Cash Contribution”.............cccccevevveriereeiireannns 317,898 310,328 283,089 245,069 243,300
Cash Conversion Rate®..........c.cccoeeeveveieeceeeeee e, 89.5% 87.4% 85.8% 88.9% 90.0%
Net Debt (as of the respective reporting date)® 1,255,585 1,326,747 1,492,957 1,205,024 n/a

2)

3)
4)

Audited
Growth shown refers to year on year/period on period.

We define EBITDA as the Group's earnings before income taxes, share of the profit or loss of associates accounted for using the equity method, finance costs
and finance income, and depreciation and amortization. EBITDA is calculated as operating result, plus amortization and depreciation as well as impairment of
intangible assets and property, plant and equipment, less write-ups of intangible assets, where applicable.

We define EBITDA Margin as the ratio of EBITDA to total revenue.

We define Adjusted EBITDA as the Group's EBITDA adjusted for either non-recurring items or non-operating items. These adjustment items are the following: (i)
adjustment for long-term incentive plans, which includes the cost of employee stock ownership programs; (ii) adjustment for stand-alone activities, which includes
costs of preparing the spin-off of the IONOS Group from the United Internet group and the establishment of the IONOS Group as an independent group (primarily
costs of the billing carve-out project (separation from the billing systems of 1&1 Telecommunication SE)); (iii) adjustment for IPO costs, which includes external
costs incurred in connection with the initial public offering of the Company; (iv) adjustment for certain consulting fees incurred for one-off projects, such as
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reorganization measures; and (v) adjustment for certain severance payments, which includes expenses related to reorganization and restructuring measures,
primarily consisting of severance payments and other personnel-related costs.

We define Adjusted EBITDA Margin as the ratio of Adjusted EBITDA to total revenue.

We define total capital expenditures as the sum of additions to intangible assets and additions to property, plant and equipment; we categorize total capital
expenditures into maintenance capital expenditures, which include capital expenditures for replacements and in the ordinary course of business, and growth
capital expenditures, which include all capital expenditures that are not maintenance capital expenditures.

We define Adjusted Cash Contribution as Adjusted EBITDA less maintenance capital expenditures (excl. additions to right-of-use assets).

We define Cash Conversion Rate as Adjusted Cash Contribution divided by Adjusted EBITDA.

We define Net Debt as the sum of non-current liabilities to related parties, current liabilities to related parties, and current liabilities due to banks less receivables
from related parties and cash and cash equivalents.

In the Audited Consolidated Financial Statements 2021, EBITDA Margin and Adjusted EBITDA Margin were presented as calculated as the ratio of EBITDA and
Adjusted EBITDA, as applicable, to revenue from contracts with customers. We have decided to report EBITDA Margin and Adjusted EBITDA Margin for fiscal
year 2022 and going forward calculated on the basis of total revenue. EBITDA Margin and Adjusted EBITDA Margin presented in this Prospectus for the fiscal

years 2021, 2020 and 2019 have been recalculated based on the new definition applicable from fiscal year 2022 on the basis of total revenue to reflect our
operations as an independent group.

The above key performance indicators are not defined by IFRS or any other generally accepted accounting principles, and such
items should not be considered as an alternative to the historical financial results or other indicators of our results of operations and
financial position based on IFRS financial measures.

1.2.3 What are the key risks that are specific to the issuer?

An investment in the Company's shares is subject to a number of risks. The following risks are key risks specific to us:

A cybersecurity incident could impact our ability to provide services to our customers and could negatively affect our reputation
and may expose us to liability.

The markets in which we operate are highly competitive, and if we fail to deliver advanced software solutions and adapt our
offering to respond to customer needs, our business, financial position, and results of operations could be harmed.

We may fail to comply with increasingly fast evolving privacy, cloud and other data related laws and regulations and the cost of
compliance may increase substantially.

Our results of operations are exposed to currency exchange rate fluctuations, in particular regarding the exchange rates of the
U.S. dollar, the British pound sterling and the Polish zloty to the euro, which could result in losses or introduce volatility in our
earnings.

We depend on our ability to attract and retain customers and increase our sales to new and existing customers, and our
business would be harmed if demand for our products and services were to decline or if the rate at which customers terminate
or fail to renew their subscriptions were to increase.

System failures and outages and other operational problems relating to our IT systems, including data processing centers and
servers, could significantly disrupt our business.

We depend on suppliers, service providers and other partners, including development partners, to deliver hardware and
software, in particular domains and licenses, and rely on third-party software, including open source solutions, in order to
operate successfully.

If we fail to attract and retain highly qualified managerial staff and skilled personnel, including developers and sales staff, or if
our business expertise becomes available to competitors, we may not be able to meet our strategic objectives and grow our
business.

Our customers consist mainly of small and medium-sized businesses, but we also have larger enterprises and public sector
organizations as customers, in particular in our Cloud Solutions business area. We are exposed to credit risks, in particular with
respect to trade receivables arising from our business with large customers, and may need to write off or write down receivables
if our contractual partners are unable to meet their obligations. In addition, our largely automated processes may offer
opportunities to fraudsters, and we may have to write off or write down receivables due to fraud, credit card and other online
payment chargebacks. Due to the nature of the products and services offered, in addition to the high number of customers
(approximately 6.0 million as of September 30, 2022), there is a high risk that the number of non-payers and fraudsters may
increase.

We rely on the success, continuance and integrity of our partnerships, including in relation to product development and
innovation. In this context, we face risks such as breach of contract, termination of a partnership or conflicts with a partner, the
potential loss of know-how to a partner or endangerment of a project through unforeseen events.

Our business and results of operations could be affected by the regulatory frameworks in different ways, for example if we were
unable to obtain or maintain required authorizations and certifications or if we failed to comply with our obligations. Regulatory
requirements such as the annual consultation and control by the German Network Agency (Bundesnetzagentur) and a bi-annual
ISO recertification process with respect to the areas considered as "critical infrastructure", carried out by external auditors and
the results of which are provided to the German Federal Office for Information Security (Bundesamt fiir Sicherheit in der
Informationstechnik) and compliance with various U.S. federal and state data privacy and cybersecurity laws and regulations, as
well as other regulations (e.g., on accessibility of websites for disabled persons, which requires complex technical adaptations
to ensure compliance) in the United States are examples of regulatory areas that are critical for our business. Any actual or
perceived non-compliance with any such laws or regulations may result in adverse effects on our business, including regulatory
actions, litigation, fines, damages or reputational harm.

The benefits from a change of the behavior of our target customers during the COVID-19 pandemic may not be sustainable in
the mid to long-term and other effects of the COVID-19 pandemic, including governmental measures taken in response to it,
may have an adverse impact on our business in the future.




e |f we fail to migrate and roll out a uniform billing system at IONOS as planned, our processes may be disrupted and our results
of operations may be negatively affected.

1.3 Key Information on the Securities

1.31 What are the main features of the securities?

The Prospectus relates to ordinary registered shares with no par value (auf den Namen lautende Stiickaktien), each such share
representing a notional value of € 1.00 in the share capital and carrying full dividend rights as from January 1, 2022, with the
ISIN: DEOOOA3EOOM1. As of the date of the Prospectus, 360,000 of the existing shares of the Company are ordinary registered
shares of the same class, denominated in euro, and there is one existing preference registered share, also denominated in euro,
with no par value, which an extraordinary shareholders' meeting held on January 26, 2023 resolved to convert into one ordinary
registered share; this resolution is expected to be registered with the Commercial Register on February 1, 2023. The shares from
the Pre-IPO Capital Increase shall be shares of the same class and denominated in euro.

Each of the shares of the Company shall entitle the shareholder to one vote at the general shareholders' meeting of the Company.
The currently existing preference share shall be converted into an ordinary registered share with one vote at the general
shareholders' meeting upon registration of the conversion resolution with the Commercial Register on February 1, 2023. Upon such
conversion of the existing preference share into an ordinary share, voting rights will not be restricted and will be the same for all of
the Company's shareholders. The shares are subordinated to all other securities and claims in case of an insolvency of the
Company. All of the shares entitle the shareholders to a share of any distributable liquidation proceeds or insolvency surpluses at
the ratio of their proportion in the share capital. Subject to the registration of the amendments to the Company's Articles of
Association resolved on January 26, 2023 by the extraordinary shareholders' meeting of the Company, which amendments are
expected to be registered with the Commercial Register of the Local Court of Montabaur, Germany, on February 1, 2023, and further
subject to customary lock-up commitments as well as selling restrictions applicable to international sales, the shares are freely
transferable in accordance with the legal requirements for registered shares (Namensaktien). The Company and the Selling
Shareholders have committed to lock-up undertakings for a period of 180 days each.

1.3.2 Where will the securities be traded?

The Company will apply for admission of its shares (including the shares from the Pre-IPO Capital Increase) to trading on the
regulated market (regulierter Markt) of the Frankfurt Stock Exchange (Frankfurter Wertpapierbérse) with simultaneous admission to
the sub-segment of the regulated market with additional post-admission obligations (Prime Standard).

1.3.3 What are the key risks that are specific to the securities?
The following risks are key risks specific to the Company's shares:

e The shares of the Company have not been publicly traded, and there can be no assurance that a liquid trading market for the
shares will develop or can be maintained over time. Hence, in particular, the price and trading volume of the shares could
fluctuate significantly, also as a result of a potential decline of the share price and trading volume of United Internet AG shares,
and investors could lose all or part of their investment.

o The Company's ability to pay dividends depends, among other things, on the Group's results of operations, financial investment
needs, the availability of distributable profit and on its overall financial position. Any of these factors, including the ability of the
Company's operating subsidiaries to generate income and transfer profits, may restrict the Company's ability to pay dividends.

1.4 Key Information on the Offer of Securities to the Public and the Admission to Trading
on a Regulated Market

141 Under which conditions and timetable can I invest in this security?
1.4.1.1 Scope and terms of the Offering; allotment; stabilization and greenshoe

The public offering relates to (i) 15,771,000 Ul Secondary Shares, (ii) 5,229,000 WP Secondary Shares; (iii) 2,365,650 Ul Over-
Allotment Shares and (iv) 784,350 WP Over-Allotment Shares.

The "Offering" of the Offer Shares consists of an initial public offering in Germany and private placements in certain jurisdictions
outside of Germany. In the United States, the Offer Shares will be offered and sold only to certain qualified institutional buyers as
defined in and in reliance on Rule 144A under the U.S. Securities Act of 1933, as amended (the "Securities Act"). Outside of the
United States, the Offer Shares will be offered and sold only in "offshore transactions" within the meaning of, and in reliance on,
Regulation S under the Securities Act. The shares of the Company, including the Offer Shares, have not been, and will not be,
registered under the Securities Act or the securities laws of any state or other jurisdiction of the United States, and may not be
offered, sold or otherwise transferred to or within the United States, except pursuant to an exemption from, or in a transaction not
subject to, the registration requirements of the Securities Act and in compliance with any applicable securities laws of any state or
other jurisdiction of the United States.

The anticipated timetable for the Offering, which may be extended or shortened and remains subject to change, is as follows:

January 27, 2023..........ccoecueeen. Approval of the Prospectus by BaFin; publication of the approved Prospectus on the website of IONOS
Group SE (https://www.ionos-group.com/investor-relations/ipo.html)
Application for admission of the Company's shares to trading on the regulated market segment (regulierter
Markt) of the Frankfurt Stock Exchange (Frankfurter Wertpapierbérse) and, simultaneously, to the sub-
segment of the regulated market with additional post-admission obligations (Prime Standard)
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January 30, 2023...........coecueeen. Commencement of the period during which investors can submit purchase orders for the Offer Shares (the
"Offer Period")

February 1, 2023 Expected registration of the implementation of the Pre-IPO Capital Increase with the Commercial Register

February 7, 2023..........cccceeneee Close of the Offer Period for private investors (natural persons) at 12:00 noon (Central European Time,
"CET") and for institutional investors at 2:00 pm CET; determination and publication of the final offer price
("Offer Price") and the final number of shares allocated

Expected decision on admission to trading to be issued by the Frankfurt Stock Exchange

February 8, 2023..........cccceveeeen. Commencement of trading in the Company's shares on the regulated market segment of the Frankfurt Stock
Exchange and on the sub-segment thereof with additional post-admission obligations (Prime Standard)

On or about February 10, 2023 .  Book-entry delivery of the Offer Shares against payment of the Offer Price (settlement and closing)

The price range within which purchase orders may be placed is from € 18.50 to € 22.50 per Offer Share (the "Price Range"). The
Selling Shareholders reserve the right, after consultation with the Joint Global Coordinators, to increase or decrease the total
number of Offer Shares, to increase or decrease the upper and/or lower limit of the Price Range and/or to extend or shorten the
Offer Period.

Private investors in Germany will be able to place their order through one of the following banks: Berenberg, Deutsche Bank
(including maxblue), BNP PARIBAS (including Consorsbank and DAB BNP Paribas), COMMERZBANK (including comdirect), DZ
Bank and Cooperative Banks of Genossenschaftliche FinanzGruppe Volksbanken Raiffeisenbanken, LBBW, BW Bank and at
savings banks of Deutsche Sparkassen/S-Finanzgruppe (including S Broker). Orders placed by private investors through other
banks that the syndicate banks and their specified affiliates, as listed above, will be subject to the discretionary allocation process
and hence may receive smaller allocations on a relative basis, if any. If a private investor does not have any relationship with one of
the relevant banks or their specified affiliates listed above, the private investor may be required to open a securities account and a
cash account.

The Offer Price and the final number of Offer Shares to be placed will be determined jointly by the Selling Shareholders and the
Joint Global Coordinators on behalf of the Underwriters once the Offer Period has expired on the basis of the submitted purchase
orders. The allotment of Offer Shares to retail investors and institutional investors will be decided by the Selling Shareholders after
consultation with the Joint Global Coordinators. The allotment to retail investors in the public offering in Germany will be compatible
with the "Principles for the Allotment of Share Issues to Private Investors" (Grundsétze fiir die Zuteilung von Aktienemissionen an
Privatanleger) issued by the German Commission of Stock Exchange Experts (Bérsensachverstédndigenkommission) on June 7,
2000.

In connection with the placement of the Offer Shares, J.P. Morgan, or persons acting on its behalf, will act as stabilization manager
and may, in accordance with legal requirements, take stabilization measures to support the market price of the shares of the
Company during a period ending no later than 30 calendar days after the date of the commencement of trading of the shares on the
regulated market of the Frankfurt Stock Exchange — which is expected to be on February 8, 2023 — and thereby counteract any
selling pressure. The number of Over-Allotment Shares which may be allotted must not exceed 15% of the total number of
Secondary Shares placed with investors. The stabilization manager is under no obligation to take any stabilization measures. Under
the possible stabilization measures, investors may, in addition to the Secondary Shares, be allotted Over-Allotment Shares. In
connection with potential over-allotments, United Internet AG (for the Ul Over-Allotment Shares) and WP XlI Venture Holdings SCSp
(for the WP Over-Allotment Shares) have granted the Joint Global Coordinators an option to acquire all or part of the allotted Over-
Allotment Shares against payment of the Offer Price less agreed fees and commissions ("Greenshoe Option", and any such Over-
Allotment Shares purchased upon exercise of the Greenshoe Option, the "Greenshoe Shares").

1.4.1.2 Dilution

The Offering comprises only shares of the Company from the holdings of the Selling Shareholders (i.e., the current shareholders of
the Company), including the shares from the Pre-IPO Capital Increase, which will be allocated, upon registration of the
implementation of the Pre-IPO Capital Increase with the Company's Commercial Register, expected to occur on February 1, 2023,
to the Selling Shareholders pro rata to their current shareholdings in the Company.

As of September 30, 2022, the net asset value attributable to the shareholders of the Company in its consolidated statement of
financial position based on the Unaudited Condensed Consolidated Interim Financial Statements of the Company as of and for the
nine-month period ended September 30, 2022, calculated as total assets less total liabilities, amounted to € -153.0 million, and
would amount to € -425.1 per share based on 360,001 outstanding shares immediately prior to the Offering (and prior to the
registration of the implementation of the Pre-IPO Capital Increase). After completion of the Offering, the net asset value attributable
to the shareholders as of September 30, 2022, would amount to € -1.09 per share, based on 140,000,000 outstanding shares after
registration of the implementation of the Pre-IPO Capital Increase. Thus, the amount by which the Offer Price of € 20.50 (based on
the mid-point of the Price Range) exceeds the net asset value per share would be € 21.59 (immediate dilution 105.3% for investors
acquiring Offer Shares in the Offering).

1.4.1.3 Expenses

The costs related to the Offering of the Offer Shares and the admission to trading of the shares of the Company on the regulated
market of the Frankfurt Stock Exchange (including the costs relating to the process for the admission to trading of the Company's
Shares on the Frankfurt Stock Exchange) are expected to total approximately € 33.9 million, assuming a full placement of
21,000,0000 Secondary Shares at the mid-point of the Price Range, full placement of 3,150,000 Over-Allotment Shares at the mid-
point of the Price Range, full exercise of the Greenshoe Option, and payment in full of discretionary Underwriters' fees. These costs
will be borne by the Selling Shareholders.

Investors will not be charged expenses by the Company, the Selling Shareholders or the Underwriters (in their capacity as
underwriters). Investors may, however, have to bear customary transaction and handling fees charged by their brokers or other
financial institutions through which they hold their securities.
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1.4.2 Who is the offeror and/or the person asking for admission to trading?

The Offering will be made by the Underwriters. J.P. Morgan is incorporated and operating under the laws of Germany; Berenberg is
incorporated and operating under the laws of Germany; Deutsche Bank is incorporated and operating under the laws of Germany;
BNP PARIBAS is incorporated and operating under the laws of France; Barclays is registered in Ireland and operating under the
laws of Ireland; Goldman Sachs is incorporated and operating under the laws of Germany; COMMERZBANK is incorporated and
operating under the laws of Germany; DZ BANK is incorporated and operating under the laws of Germany; and LBBW is
incorporated and operating under the laws of Germany.

The Company, together with Berenberg, who is acting as admission applicant (Zulassungsantragsteller) within the meaning of
Section 2 no. 7 of the German Securities Prospectus Act (Wertpapierprospektgesetz), will apply for admission to trading of the
Company's shares.

143 Why is this prospectus being produced?
1.4.3.1 Reasons for the Offering and the admission to trading

The Company intends to achieve better access to the capital markets with the intended admission to trading (and the subsequent
listing) of its shares. The Selling Shareholders intend to partially divest their respective shareholding in the Company in connection
with the Offering.

The Company and the Selling Shareholders believe that the admission to trading (and the subsequent listing) of the shares will
provide a number of benefits to the Group, including enhanced brand visibility and recognition and increased flexibility and ability to
support and develop the Group's business through organic growth and selective acquisitions.

1.4.3.2 Use and estimated net amounts of the proceeds
The Company will not receive any proceeds from the sale of the Offer Shares.

Assuming in each case full placement of the Offer Shares (including all Over-Allotment Shares) at the mid-point of the Price Range,
a full exercise of the Greenshoe Option, and payment in full of discretionary fees to the Underwriters, the net proceeds to the Selling
Shareholders from the sale of the Secondary Shares and from the sale of the Greenshoe Shares are estimated to amount, in the
aggregate, to approximately € 461.2 million.

1.4.3.3 Underwriting Agreement

The Company, the Selling Shareholders and the Underwriters have entered into an underwriting agreement dated January 27, 2023
(the "Underwriting Agreement") in relation to the coordination, structuring, and implementation of the Offering. In the Underwriting
Agreement, the Underwriters agreed to purchase the Offer Shares and to sell such shares as part of the Offering to investors, such
obligation being subject to various conditions, including, among other things, the execution of a pricing agreement, and the receipt of
customary confirmations and legal opinions satisfactory to the Underwriters.

1.4.3.4 Material conflicts of interest pertaining to the offer and the admission to trading

The Underwriters will receive a commission from the Selling Shareholders upon successful completion of the Offering. In addition,
Berenberg has been appointed to act as designated sponsor and as admission applicant (Zulassungsantragsteller) within the
meaning of Section 2 no. 7 of the German Securities Prospectus Act (Wertpapierprospektgesetz). As a result of these contractual
relationships, the Underwriters have a financial interest in the successful completion of the Offering.

Furthermore, in connection with the Offering, each of the Underwriters and any of their respective affiliates, acting as an investor for
their own account, may acquire shares in the Offering and in that capacity may retain, purchase or sell for its own account such
shares or related investments and may offer or sell such shares or other investments otherwise than in connection with the Offering.
In addition, certain of the Underwriters or their affiliates may enter into financing arrangements (including swaps or contracts for
difference) with investors in connection with which such Underwriters (or their affiliates) may from time to time acquire, hold or
dispose of shares in the Company. None of the Underwriters intends to disclose the extent of any such investment or transaction
otherwise than in accordance with any legal or regulatory obligation to do so or as disclosed in the Prospectus.

The Selling Shareholders will receive the proceeds from the sale of the Secondary Shares and from the potential sale of Greenshoe
Shares to the extent that the Greenshoe Option is exercised, in each case less commissions in connection thereto. Accordingly, the
Selling Shareholders have an interest in the successful completion of the Offering.

Certain members of the supervisory board of the Company are members of the governing bodies of, or have certain relationships
with, United Internet AG and certain other (indirect) shareholders of the Company or affiliates of such (indirect) shareholders.
Accordingly, the interests of such persons with respect to the Offering and admission of the Company's shares to trading on the
Frankfurt Stock Exchange may not be aligned with those of the Company or the Company's other shareholders, which constitutes a
potential conflict of interest.

Some parts of the variable remuneration paid to Mr. Mildner (also in relation to other tasks for the United Internet group) were and
are linked to the success of the United Internet group. Moreover, employees have purchased common shares in United Internet AG
at a reduced price. These persons may therefore have an economic interest in the Offering. The CEO of the Company, Mr. Weiss,
and the CFO of the Company, Ms. Schmidt, have both received, as participants of a management incentive program of the
Company, units that will vest on the first day of trading of the Company's shares on the Frankfurt Stock Exchange. In addition, the
term and compensation of both members of the management board of the Company are dependent on the successful
implementation of the Offering. Therefore, Mr. Weiss and Ms. Schmidt have an interest in the successful completion of the Offering
and the commencement of trading of the Company's shares.




2 ZUSAMMENFASSUNG DES PROSPEKTS

(GERMAN TRANSLATION OF THE SUMMARY OF THE PROSPECTUS)

21 Einleitung und Warnhinweise

Dieser Prospekt (der "Prospekt") bezieht sich auf

. das offentliche Angebot von 24.150.000 Aktien (die "Angebotsaktien") der IONOS Group SE, einer Europaischen
Gesellschaft (Societas Europaea (SE)) mit Sitz in Elgendorfer Str. 57, 56410 Montabaur, Bundesrepublik Deutschland
("Deutschland"), Rechtstragerkennung (Legal Entity Identifier — "LEI") 391200NQNTFOAP2MP438 (vormals IONOS TopCo
SE, 1&1 IONOS TopCo SE und 1&1 Internet TopCo SE, im Folgenden auch der "Emittent" oder die "Gesellschaft", und
gemeinsam mit ihren direkten und indirekten Tochtergesellschaften, "IONOS-Gruppe", "Gruppe", "IONOS", "wir", "unser"
und "uns") in Deutschland. Die Angebotsaktien beinhalten (i) 15.771.000 Angebotsaktien aus der Beteiligung der United
Internet AG (die "Ul Sekundaraktien"), (ii) 5.229.000 Angebotsaktien aus der Beteiligung der WP Xll Venture Holdings Il
SCSp (die "WP Sekundaraktien”, und, zusammen mit den Ul Sekundaraktien, die "Sekundaraktien"); und (iii) 3.150.000
Angebotsaktien zur Abdeckung potenzieller Mehrzuteilungen, davon 2.365.650 Angebotsaktien aus der Beteiligung der
United Internet AG (die "Ul Mehrzuteilungsaktien") und 784.350 Angebotsaktien aus der Beteiligung der WP XIl Venture
Holdings SCSp (die "WP Mehrzuteilungsaktien" und, zusammen mit den Ul Mehrzuteilungsaktien, die
"Mehrzuteilungsaktien"), in jedem der Félle (i), (ii) und (iii) einschlieBlich der Aktien aus der Pre-IPO-Kapitalerh6hung; und

. die Zulassung zum Handel am regulierten Markt der Frankfurter Wertpapierbérse mit gleichzeitiger Zulassung zu dessen
Teilbereich mit weiteren Zulassungsfolgepflichten (Prime Standard) (a) der zum Datum des Prospekts bestehenden 360.001
Aktien der Gesellschaft (einschlieRlich einer Vorzugsaktie, die in eine auf den Namen lautende Stammaktie umgewandelt
wird gemal einem Beschluss der auRerordentlichen Hauptversammlung der Gesellschaft vom 26. Januar 2023, der
voraussichtlich am 1. Februar 2023 in das Handelsregister der Gesellschaft eingetragen werden soll) sowie (b) der
139.639.999 Aktien aus einer Kapitalerhohung aus Gesellschaftsmitteln, die von einer auRerordentlichen Hauptversammlung
der Gesellschaft am 26. Januar 2023 beschlossen und voraussichtlich am 1. Februar 2023 in das Handelsregister der
Gesellschaft eingetragen wird (die "Pre-IPO-Kapitalerhohung").

Die Internationale Wertpapier-ldentifikationsnummer (International Securities Identification Number — "ISIN") der Aktien der
Gesellschaft lautet DEOOOA3EOOM1.

Die Angebotsaktien werden von J.P. Morgan SE, Taunustor 1, TaunusTurm, 60310 Frankfurt am Main, Deutschland, LEI
549300ZK53CNGEEI6A29 ("J.P. Morgan"), Joh. Berenberg, Gossler & Co. KG, Neuer Jungfernstieg 20, 20354 Hamburg,
Deutschland, LEI 529900UC20D711242667 ("Berenberg"), Deutsche Bank Aktiengesellschaft, Taunusanlage 12, 60325 Frankfurt
am Main, Deutschland, LEI 7LTWFZYICNSX8D621K86 ("Deutsche Bank"), BNP PARIBAS, 16, boulevard des lItaliens, 75009
Paris, Frankreich, LEl ROMUWSFPUSMPROS8K5P83 ("BNP PARIBAS", und, zusammen mit J.P. Morgan, Berenberg und Deutsche
Bank, die "Joint Global Coordinators"), Barclays Bank Ireland PLC, One Molesworth Street, Dublin 2, Irland, D02 RF29, LEI
2G5BKIC2CB69PRJH1W31 ("Barclays"), Goldman Sachs Bank Europe SE, Marienturm, Taunusanlage 9-10, 60329 Frankfurt am
Main, Deutschland, LEI 8IBZUGJ7JPLH368JE346 ("Goldman Sachs", und, zusammen mit Barclays, die "Bookrunners" sowie
zusammen mit den Joint Global Coordinators die "Joint Bookrunners"), COMMERZBANK Aktiengesellschaft, Kaiserstrale 16
(Kaiserplatz), 60311 Frankfurt am Main, Deutschland, LEI 851WYGNLUQLFZBSYGB56 ("COMMERZBANK"), DZ BANK AG
Deutsche Zentral-Genossenschaftsbank, Frankfurt am Main, Platz der Republik, 60325 Frankfurt am Main, Deutschland, LEI
529900HNOAATKXQJUQ27 ("DZ BANK"), Landesbank Baden-Wirttemberg, Am Hauptbahnhof 2, 70173 Stuttgart, Deutschland,
LEl B81CK4ESI35472RHJ606 ("LBBW", und, zusammen mit COMMERZBANK und DZ BANK, die "Co-Lead Managers" und,
zusammen mit den Joint Bookrunners, die "Konsortialbanken") angeboten.

Die Gesellschaft und Berenberg werden die Zulassung zum Handel der Aktien der Gesellschaft beantragen.

Die Gesellschaft und die Konsortialbanken Ubernehmen Verantwortung fir den Inhalt des Prospekits gemaR §8 des
Wertpapierprospektgesetzes sowie Artikel 11 Absatz 1 der Verordnung (EU) 2017/1129.

Der Prospekt datiert vom 27. Januar 2023 und wurde von der Bundesanstalt fur Finanzdienstleistungsaufsicht ("BaFin") als
zustandiger Behoérde gemafl Verordnung (EU) 2017/1129 an diesem Tag gebilligt. Die BaFin ist erreichbar unter Marie-Curie-
Str. 24-28, 60439 Frankfurt am Main, Deutschland, telefonisch unter +49 228 4108-0, oder Uber ihre Website: www.bafin.de.

Diese Zusammenfassung sollte als Einleitung zu dem Prospekt verstanden werden. Bei jeder Entscheidung, in die Aktien der
Gesellschaft zu investieren, sollte sich der Anleger auf den Prospekt als Ganzes stiitzen. Anleger kénnen das gesamte angelegte
Kapital oder einen Teil davon verlieren. Fiir den Fall, dass vor einem Gericht Anspriiche aufgrund der in dem Prospekt enthaltenen
Informationen geltend gemacht werden, kbénnte der als Klédger auftretende Anleger nach nationalem Recht die Kosten fiir die
Ubersetzung des Prospekts vor Prozessbeginn zu tragen haben. Zivilrechtlich haften nur diejenigen Personen, die die
Zusammenfassung samt etwaiger Ubersetzungen vorgelegt und (bermittelt haben, und dies auch nur fir den Fall, dass die
Zusammenfassung, wenn sie zusammen mit den anderen Teilen des Prospekts gelesen wird, irrefiihrend, unrichtig oder
widerspriichlich ist oder dass sie, wenn sie zusammen mit den anderen Teilen des Prospekts gelesen wird, nicht die
Basisinformationen vermittelt, die in Bezug auf Anlagen in Wertpapiere der Gesellschaft fiir die Anleger eine Entscheidungshilfe
darstellen wiirden.




2.2 Basisinformationen liber die Emittentin

221 Wer ist die Emittentin der Wertpapiere?

Die Firma der Emittentin lautet "IONOS Group SE". Die Emittentin ist als eine Europaische Gesellschaft (Societas Europaea, SE) in
Deutschland gegriundet und unterliegt deutschem Recht vorbehaltlich der EU-Verordnungen Uber Europaische Gesellschaften,
insbesondere der Bestimmungen der Verordnung (EG) Nr. 2157/2001 des Rates in ihrer jeweils glltigen Fassung. Der Sitz der
Gesellschaft ist Montabaur, Deutschland, und sie ist im Handelsregister des Amtsgerichts Montabaur unter HRB 25386 eingetragen.
Die Gesellschaft kann unter ihrer Geschéaftsadresse: Elgendorfer Str. 57, 56410 Montabaur, Deutschland, telefonisch unter:
+49 721 170 5522, oder Uber ihre Website www.ionos-group.com kontaktiert werden. Die LElI der Gesellschaft lautet
391200NQNTFOAP2MP438.

2.2.1.1 Haupttétigkeiten der Emittentin

IONOS, mit Hauptsitz in Deutschland, ist ein international agierender Digitalisierungspartner und sieht sich als ein zuverlassiger
Cloud-Enabler mit einem umfassenden Produktportfolio, das, unterstitzt von Kundenbetreuung und Infrastruktur, sowohl ihre
Geschéftsfelder Webpréasenz und Produktivitat als auch Cloud-Lésungen umfasst, und richtet sich in erster Linie an kleine und
mittlere Unternehmen ("SMB"), aber auch an Einzelanwender (z. B. Freiberufler) und gréere Unternehmenskunden. In unserem
Geschéftsfeld Webprasenz und Produktivitat bieten wir sowohl "mach-es-selbst"- als auch "mach-es-fiir-mich"- sowie professionelle
Design-Losungen flir Webprasenz an (z.B. Domainregistrierung, Webhosting, Website-Building) und zusatzliche
Produktivitatsprodukte und -dienste (z.B. Ecommerce-Applikationen, E-Mail- and Buro-Applikationen, dedizierte Server sowie
Zusatzdienste wie etwa Suchmaschinenoptimierung, Geschaftsapplikationen und Speicher- und Sicherungslésungen). Unser Cloud-
Lésungen Angebot umfasst sowohl 6ffentliche Cloud- als auch private Cloud-Lésungen.

Wir hosten ca. 22 Millionen Domains in unseren eigenen regionalen Rechenzentren in Europa und den Vereinigten Staaten von
Amerika ("Vereinigte Staaten" oder "USA") (Stand: 30. September 2022). IONOS ist der européische Marktfihrer im Webhosting in
Bezug auf die Anzahl der gehosteten Domains (ca. 11,6 Millionen in Europa zum 30. September 2022, basierend auf von HostSens
(der Handelsname von Viberti Unip LDA, einem portugiesischen Unternehmen, das Marktanalyse- und Planungsinstrumente sowie
Daten fiir Unternehmen auf dem Webhosting-Markt auf Abonnementbasis anbietet) veroffentlichten Informationen Gber die Anzahl
von nationalen Top-Level Domains fiir européische Lander, die von verschiedenen Hosting-Unternehmen gehostet werden), mit
Aktivitaten in 18 Landern in Europa und Nordamerika, einschlieBlich Schwerpunktmarkten in Deutschland, im Vereinigten
Konigreich, in Spanien, Frankreich und Polen, aber auch einer starken Prisenz in anderen Markten wie Osterreich und den
Niederlanden. Wir haben etwa 6,0 Millionen Kunden und verwalten weltweit etwa 8,9 Millionen Kundenvertrage, davon etwa 7,9
Millionen in Europa (Stand: 30. September 2022). Im Geschaftsjahr 2021 erzielte die Gruppe Gesamtumsatzerldse (Umsatzerlése
aus Vertradgen mit Kunden und Erldse mit nahestehenden Unternehmen) in Héhe von € 1.103,3 Mio. und ein bereinigtes EBITDA
von € 355,2 Mio.

Zum 30. September 2022 beschaftigte IONOS 4.239 Arbeitnehmer (nach Anzahl der Képfe) in neun Landern, in denen die Gruppe
Betriebsaktivitaten oder Buros hat.

Die IONOS Group SE ist die Holding- und Managementgesellschaft der IONOS-Gruppe.
2.2.1.2 Hauptanteilseigner

Zum Datum des Prospekts und vor dem Angebot der Angebotsaktien der Gesellschaft und der Durchfihrung der Pre-IPO-
Kapitalerhdhung, werden 75,1% der bestehenden Aktien der Gesellschaft von United Internet AG, Montabaur, Deutschland ("United
Internet AG"), gehalten, namlich 270.360 Namensaktien und eine Vorzugsaktie (die nach dem Beschluss der auferordentlichen
Hauptversammlung der Gesellschaft am 26. Januar 2023 in eine Namensaktie umzuwandeln ist, der voraussichtlich am 1. Februar
in das Handelsregister der Gesellschaft eingetragen wird). Die verbleibenden 24,9% der Aktien der Gesellschaft zum Datum des
Prospekts, namlich 89.640 Namensaktien, werden gehalten von WP XII Venture Holdings I SCSp, Luxemburg, GroRherzogtum
Luxemburg ("Luxemburg") (zusammen mit United Internet AG, die "Abgebenden Aktiondre" und jeweils ein "Abgebender
Aktionar"). WP Xl Venture Holdings Il SCSp ist eine luxemburgische Partnerschaft, die zu 55% indirekt von Private-Equity-Fonds
gehalten wird, die von Warburg Pincus LLC, einer in New York ansassigen Gesellschaft mit beschrankter Haftung (Limited Liability
Company), verwaltet werden.

Unmittelbar nach Eintragung der Pre-IPO-Kapitalerhéhung aus Gesellschaftsmitteln (voraussichtlich am 1. Februar 2023) erhalten
die Abgebenden Aktiondre die im Rahmen der Pre-IPO-Kapitalerhéhung auszugebenden neuen Aktien anteilig zu ihrem
bestehenden Anteilsbesitz an der Gesellschaft, so dass die United Internet AG 105.140.097 Aktien an der Gesellschaft und WP XI|
Venture Holdings Il SCSp 34.859.903 Aktien an der Gesellschaft vor Abschluss des Angebots halten werden. Die Sekundaraktien
und die Mehrzuteilungsaktien (beide definiert unter "2.4.1.1 Konditionen und Bedingungen des Angebots; Zuteilung;
StabilisierungsmalBRnahmen und Greenshoe-Option"), die im Rahmen des Angebots aus dem Bestand der Abgebenden Aktionére
angeboten werden, setzen sich daher aus den zum Datum des Prospekts bestehenden Aktien der Gesellschaft und den Aktien aus
der Pre-IPO-Kapitalerh6hung zusammen.

2.2.1.3 Vorstand

Der Vorstand der Gesellschaft besteht aus zwei Mitgliedern: Achim Weil3, Chief Executive Officer (CEO), und Britta Schmidt, Chief
Financial Officer (CFO, Finanzvorstand).

2.2.14 Abschlusspriifer

Fir die zum 31. Dezember 2021, 31. Dezember 2020 und 31. Dezember 2019 endenden Geschaftsjahre wurde die Ernst & Young
GmbH Wirtschaftsprifungsgesellschaft, Stuttgart, Deutschland, Standort Eschborn/Frankfurt, Mergenthalerallee 3-5, 65760
Eschborn, Deutschland ("EY"), zum gesetzlichen Abschlusspriifer der Gesellschaft bestellt. In der Hauptversammlung der
Gesellschaft, die am 31. August 2022 stattfand, wurde PricewaterhouseCoopers GmbH Wirtschaftsprifungsgesellschaft, Frankfurt
am Main, Deutschland, Standort Disseldorf, Georg-Glock-StralRe 22, 40474 Dusseldorf, Deutschland ("PwC"), als gesetzlicher




Abschlusspriifer des Konzernabschlusses der Gesellschaft fir das zum 31. Dezember 2022 endende Geschaftsjahr gewahlt und
durch den Aufsichtsrat der Gesellschaft bestellt.

2.2.2

Die gepriften Konzernabschlisse der Gesellschaft fir die zum 31. Dezember 2021 (der "Gepriifte Konzernabschluss 2021"),
2020 (der "Gepriifte Konzernabschluss 2020") und 2019 (der "Geprufte Konzernabschluss 2019") endenden Geschéftsjahre
(zusammen die "Gepriiften Konzernabschliisse") wurden in Ubereinstimmung mit den International Financial Reporting
Standards, wie sie in der Europdischen Union anzuwenden sind ("IFRS"), und den ergédnzend nach § 315e Abs.1
Handelsgesetzbuch ("HGB") anzuwendenden deutschen handelsrechtlichen Vorschriften erstellt. Der ungeprifte verkirzte
Konzernzwischenabschluss der Gesellschaft fir den zum 30. September 2022 endenden Neunmonatszeitraum (der "Ungepriifte
Verkiirzte Konzernzwischenabschluss") wurde in Ubereinstimmung mit den fiir die Zwischenberichterstattung anwendbaren IFRS
(IAS 34) erstellt.

Welches sind die wesentlichen Finanzinformationen iiber die Emittentin?

Soweit in der Zusammenfassung des Prospekts Finanzinformationen in Tabellen als "geprift" bezeichnet sind, bedeutet dies, dass
sie den Gepriften Konzernabschlissen entnommen wurden. Wenn Finanzinformationen in Tabellen als "ungeprift" bezeichnet
werden, bedeutet dies, dass die Finanzinformationen nicht den Gepriften Konzernabschlissen enthommen wurden, sondern
entweder dem Ungepruften Verkirzten Konzernzwischenabschluss oder der Buchhaltung bzw. dem internen Berichtswesen der
Gesellschaft entnommen wurden oder auf Grundlage von Zahlen aus den vorgenannten Quellen berechnet wurden.

2.2.2.1 Wesentliche Finanzinformationen aus der Konzern-Gesamtergebnisrechnung

Fir das Geschiftsjahr Fiir den Neunmonatszeitraum
zum 31. Dezember zum 30. September
2021 2020 2019 2022 2021

(in Tausend Euro, auBer bei Prozentangaben) (gepriift, soweit nicht anders angegeben) (ungepriift)
Umsatzerlose aus Vertrdgen mit Kunden.................... 1.059.990 944.373 886.963 917.479 771.783
Erlédse mit nahestehenden Unternehmen .................... 43.307 43.908 37.058 36.160 31.364
Gesamtumsatzerldse” ...........ccooevrieiieieiieeeeee 1.103.297* 988.281* 924.021* 953.639 803.147
Wachstum der Umsatzerldse aus Vertragen mit
KUNAEN?) ...t 12,2%* 6,5%* - 18,9% n/a
Konzernergebnis...........c.cooiuiiiiiiiieiiiie e 61.938 75.990 54.248 77.954 57.400

Ungeprtft
" Wir definieren Gesamtumsatzerldse als die Umsatzerlése aus Vertrdgen mit Kunden und Erldse mit nahestehenden Unternehmen. Die Gesamtumsatzerlése
sind kein Posten in der Konzern-Gesamtergebnisrechnung der Gesellschaft, sondern eine von der Gesellschaft verwendete Leistungskennzahl.

2) Wachstum wird gezeigt im Jahres-/Periodenvergleich.

2.2.2.2 Wesentliche Finanzinformationen aus der Konzernbilanz
Zum 31. Dezember Zum 30. September
2021 2020 2019 2022
(in Tausend Euro) (gepruft) (ungepriift)
Summe Vermdgenswerte . 1.471.668 1.488.536 1.499.934 1.543.054
Summe Eigenkapital ............ccooeiiiiiniiiiieeeee e (231.708) (326.166) (430.376) (153.025)
2.2.2.3 Wesentliche Finanzinformationen aus der Konzern-Kapitalflussrechnung
Fir das Geschiftsjahr Fiir den Neunmonatszeitraum
zum 31. Dezember zum 30. September
2021 2020 2019 2022 2021
(in Tausend Euro) (gepruft) (ungepriift)
Nettoeinzahlungen der betrieblichen Tatigkeit.............. 200.547 166.625 167.029 154.313 150.559
Nettoeinzahlungen/-auszahlungen im
Investitionsbereich ...........ccocoieiiiieieie e (88.591) 36.678 (129.779) (86.568) (64.308)
Nettoauszahlungen im Finanzierungsbereich (170.083) (136.248) (44.047) (77.009) (140,081)
2.2.2.4 Ausgewahlte Leistungskennzahlen
Fiir das Geschéftsjahr Fiir den Neunmonatszeitraum
zum 31. Dezember zum 30. September
2021 2020 2019 2022 2021
(in Tausend Euro, auBBer bei Prozentangaben) (ungepriift, soweit nicht anders angegeben) (ungeprift)

10




Fiir das Geschiftsjahr Fiir den Neunmonatszeitraum
zum 31. Dezember zum 30. September
2021 2020 2019 2022 2021

(in Tausend Euro, auBBer bei Prozentangaben) (ungepriift, soweit nicht anders angegeben) (ungeprift)
Gesamtumsatzwachstum® ............cccoevevevieeceeeeee s 11,6% 7,0% - 18,7% n/a
EBITDA?. ..ottt 326.301* 340.257* 319.446* 258.857 250.186
EBITDA Marge® " ... 29,6% 34,4% 34,6% 27,1% 31,2%
Bereinigtes EBITDA?Y ......... 355.176* 355.102* 329.797* 275.754 270.350
Bereinigte EBITDA Marge® '%...........cccoovivvivveice, 32,2% 35,9% 35,7% 28,9% 33,7%
Gesamtinvestitionsausgaben® .................cccccceevenneae. 150.559 111.822 72.352 126.549 77.722
Bereinigte Cash Contribution” ..............cccooevevveveeenane. 317.898 310.328 283.089 245.069 243.300
Cash Conversion Rate® 89,5% 87,4% 85,8% 88,9% 90,0%
Nettoverschuldung (zum jeweiligen
Berichtsstichtag)? ..........ccceoevevieeieeeicececeeee 1.255.585 1.326.747 1.492.957 1,205,024 n/a

3)
4)

7)

8)
9)

Gepruft
Wachstum wird gezeigt im Jahres-/Periodenvergleich.

Wir definieren das EBITDA als das Ergebnis der Gruppe vor Steueraufwendungen, Ergebnis aus at-equity bilanzierten Unternehmen,
Finanzierungsaufwendungen und Finanzertrdgen sowie Abschreibungen. Das EBITDA errechnet sich aus dem Ergebnis der betrieblichen Tatigkeit, zuzuglich
Abschreibungen und Wertminderungen auf immaterielle Vermdgenswerte und Sachanlagen, gegebenenfalls abziglich Zuschreibungen auf immaterielle
Vermoégenswerte.

Wir definieren die EBITDA Marge als Verhaltnis von EBITDA zu Gesamtumsatzerldsen.

Wir definieren das Bereinigte EBITDA als das EBITDA der Gruppe, bereinigt um einmalige oder nicht-operative Posten. Diese Bereinigungsposten sind die
folgenden: (i) Bereinigung um langfristige Incentive-Plane, die die Kosten fiir Mitarbeiterbeteiligungsprogramme beinhalten; (ii) Bereinigung um Stand-alone-
Aktivitaten, die die Kosten fiir die Vorbereitung der Trennung der IONOS-Gruppe aus der United Internet-Gruppe und die Etablierung der IONOS-Gruppe als
eigenstandige Gruppe beinhalten (im Wesentlichen Kosten des Billing-Carve-Out-Projekts (Trennung von den Abrechnungssystemen der 1&1
Telecommunication SE)); (iii) Bereinigung um IPO-Kosten, die externe Kosten im Zusammenhang mit dem Borsengang der Gesellschaft beinhalten; (iv)
Bereinigung um bestimmte Beratungskosten, die fir einmalige Projekte, wie z. B. ReorganisationsmalRnahmen, angefallen sind und (v) Bereinigung um
bestimmte Abfindungszahlungen, die Aufwendungen im Zusammenhang mit Reorganisations- und Restrukturierungsmafnahmen beinhalten, die hauptsachlich
aus Abfindungszahlungen und anderen personalbezogenen Kosten bestehen.

Wir definieren die Bereinigte EBITDA Marge als das Verhaltnis von Bereinigtes EBITDA zu Gesamtumsatzerldsen.

Wir definieren die Gesamtinvestitionsausgaben als die Summe der Zugénge zu den immateriellen Vermdgenswerten und zu den Sachanlagen; wir unterteilen
die Gesamtinvestitionsausgaben in Investitionsausgaben in die Instandhaltung, die Ersatzinvestitionen und Investitionen im Rahmen der normalen
Geschaftstatigkeit umfassen, sowie in Wachstumsinvestitionsausgaben, die alle Investitionsausgaben umfassen, die keine Investitionsausgaben in die
Instandhaltung sind.

Wir definieren die Bereinigte Cash Contribution als bereinigtes EBITDA abziglich der Investitionsausgaben in die Instandhaltung (exkl. Zugange zu
Nutzungsrechten).

Wir definieren die Cash Conversion Rate als Bereinigte Cash Contribution geteilt durch Bereinigtes EBITDA.

Wir definieren die Nettoverschuldung als die Summe der langfristigen Verbindlichkeiten gegeniiber nahestehenden Unternehmen, der kurzfristigen
Verbindlichkeiten gegeniiber nahestehenden Unternehmen und der kurzfristigen Verbindlichkeiten gegeniiber Kreditinstituten abziiglich der Forderungen gegen
nahestehende Unternehmen und der Zahlungsmittel und Zahlungsmittelaquivalente.

Im Gepriften Konzernabschluss 2021 wurden die EBITDA Marge und die Bereinigte EBITDA Marge dargestellt als Verhéltnis von EBITDA bzw. Bereinigte
EBITDA zu Umsatzerlésen aus Vertrdgen mit Kunden. Wir haben beschlossen, die EBITDA Marge und die Bereinigte EBITDA Marge fiir das Geschaftsjahr 2022
und in Zukunft auf der Grundlage der Gesamtumsatzerldse zu berechnen. Die EBITDA Marge und die Bereinigte EBITDA Marge, die wir in diesem Prospekt fiir
die Geschaftsjahre 2021, 2020 und 2019 angeben, wurden basierend auf der neuen, ab dem Geschéftsjahr 2022 geltenden Definition auf Grundlage der
Gesamtumsatzerldse neu berechnet, um unsere Geschéftstatigkeit als unabhangiger Konzern widerzuspiegeln.

Die oben genannten ausgewahlten Leistungskennzahlen sind nicht nach IFRS oder anderen generell anerkannten
Rechnungslegungsgrundsatzen definiert und sollten nicht als Alternative zu den historischen Finanzergebnissen oder anderen
Indikatoren fir unsere Geschaftsergebnisse und unsere Finanzlage auf der Grundlage von IFRS-Finanzkennzahlen betrachtet
werden.

223

Welches sind die zentralen Risiken, die fiir die Emittentin spezifisch sind?

Eine Investition in die Aktien der Gesellschaft unterliegt einer Reihe von Risiken. Die folgenden Risiken sind fiir uns wesentliche,
spezifische Risiken:

e Ein Cybersicherheits-Vorfall konnte unsere Fahigkeit beeintrachtigen, unseren Kunden Dienstleistungen bereitzustellen, und
sich negativ auf unserem Ruf auswirken sowie uns maoglicherweise einer Haftung aussetzen.

e Die Markte, in denen wir tatig sind, sind stark umkampft, und wenn es uns nicht gelingt, hochentwickelte Softwarelésungen
anzubieten und unser Angebot an die Kundenbedirfnisse anzupassen, konnte unsere Geschafts- und Finanzlage und die
Geschéaftsergebnisse beeintrachtigt werden.

e  Wir kdnnten es versdumen, die sich immer schneller entwickelnden Datenschutz-, Cloud- und anderen datenbezogenen
Gesetze und Vorschriften einzuhalten, und die Kosten fiir die Einhaltung der Vorschriften kdnnten erheblich steigen.

e Unsere Geschéftsergebnisse sind Wechselkursschwankungen ausgesetzt, insbesondere in Bezug auf den Wechselkurs des
US-Dollars, des britischen Pfunds und des polnischen Zloty zum Euro, was zu Verlusten oder zu einer Volatilitat unserer
Ertrage flihren konnte.

e Wir sind von unserer Fahigkeit abhdngig, Kunden anzuziehen und zu halten und unsere Umsatzerldse mit neuen und
bestehenden Kunden zu erhdéhen, und unsere Geschéaftigkeit wurde darunter leiden, wenn die Nachfrage nach unseren
Produkten und Dienstleistungen zuriickgehen oder wenn die Zahl der Kunden, die ihre Abonnements kiindigen oder nicht
verlangern, steigen wirde.

e Systemfehler und -ausfélle sowie andere betriebliche Probleme im Zusammenhang mit unseren |IT-Systemen, einschlief3lich
Rechenzentren und Servern, konnten unser Geschaft erheblich storen.
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e Wir sind von Lieferanten, Dienstleistern und anderen Partnern, einschlieRlich Entwicklungspartnern, abhangig, um Hardware
und Software, insbesondere Domains und Lizenzen, zu liefern, und sind auf Software von Drittanbietern, einschlieRlich Open-
Source-Ldsungen, angewiesen, um erfolgreich arbeiten zu kdnnen.

e Wenn es uns nicht gelingt, hochqualifizierte Fihrungskrafte und Fachkrafte, einschliellich Entwickler und Vertriebsmitarbeiter,
zu gewinnen und zu halten, oder wenn unser geschéftliches Know-how fiir Wettbewerber verfiigbar wird, sind wir
moglicherweise nicht in der Lage, unsere strategischen Ziele zu erreichen und unser Geschéaft auszubauen.

e Unsere Kunden sind hauptsachlich kleine und mittlere Unternehmen, aber auch gréfiere Unternehmen und Organisationen des
offentlichen Sektors z&hlen zu unseren Kunden, insbesondere in unserem Geschéaftsbereich fiir Cloud-Lésungen. Wir sind
Kreditrisiken ausgesetzt, insbesondere in Bezug auf Forderungen aus Lieferungen und Leistungen, die sich aus unserem
Geschaft mit GroRkunden ergeben, und miissen mdéglicherweise Forderungen abschreiben oder wertberichtigen, wenn unsere
Vertragspartner ihren Verpflichtungen nicht nachkommen. Darliber hinaus kénnen unsere weitgehend automatisierten Prozesse
Betrugsmaglichkeiten eréffnen, und wir miissen méglicherweise Forderungen aufgrund von Betrug, Kreditkarten- und anderen
Online-Zahlungsriickbuchungen abschreiben oder abwerten. Aufgrund der Art der angebotenen Produkte und Dienstleistungen
sowie der hohen Anzahl der Kunden (ca. 6.0 Millionen zum 30. September 2022) besteht ein hohes Risiko, dass die Zahl der
Nichtzahler und Betriiger steigt.

e Wir sind auf den Erfolg, den Fortbestand und die Integritdt unserer Partnerschaften angewiesen, auch in Bezug auf
Produktentwicklung und Innovation. In diesem Zusammenhang sind wir Risiken wie Vertragsbruch, Beendigung einer
Partnerschaft oder Konflikten mit einem Partner, dem moglichen Verlust von Know-how an einen Partner oder der Gefahrdung
eines Projekts durch unvorhergesehene Ereignisse ausgesetzt.

e Unsere Geschaftstatigkeit und unsere Geschaftsergebnisse konnten durch die regulatorischen Rahmenbedingungen auf
unterschiedliche Weise beeintrachtigt werden, beispielsweise, wenn wir nicht in der Lage waren, die erforderlichen
Genehmigungen und Zertifizierungen zu erhalten oder aufrechtzuerhalten, oder wenn wir unseren Verpflichtungen nicht
nachkommen wirden. Regulatorische Anforderungen, wie die jahrliche Konsultation und Kontrolle durch die deutsche
Bundesnetzagentur und ein halbjéhrliches ISO-Rezertifizierungsverfahren in Bezug auf die als "kritische Infrastruktur"
eingestuften Bereiche, das von externen Prifern durchgefuhrt wird und dessen Ergebnisse dem Bundesamt fur Sicherheit in
der Informationstechnik zur Verfligung gestellt werden, sowie die Einhaltung verschiedener Datenschutz- und
Cybersicherheitsgesetze und -vorschriften auf Bundes- und Landesebene in den USA sowie anderer Vorschriften (z. B., tber
die Zuganglichkeit von Websites fir Behinderte, die komplexe technische Anpassungen erfordert, um die Einhaltung zu
gewahrleisten) in den Vereinigten Staaten sind Beispiele fiir regulatorische Bereiche, die fir unsere Geschéftstatigkeit von
Bedeutung sind. Jede tatséchliche oder vermeintliche Nichteinhaltung solcher Gesetze oder Vorschriften kann sich nachteilig
auf unsere Geschaftstatigkeit auswirken, einschlieBlich behérdlicher MaRnahmen, Rechtsstreitigkeiten, Geldbulien,
Schadenersatz oder Rufschadigung.

e Die Vorteile, die sich aus dem veranderten Verhalten unserer Zielkunden wahrend der COVID-19-Pandemie ergeben, sind
moglicherweise nicht von Dauer, sondern klingen mittel- bis langfristig, ab. Andere Auswirkungen der COVID-19-Pandemie,
einschliefllich der als Reaktion darauf ergriffenen staatlichen MaBnahmen, kénnen sich in Zukunft nachteilig auf unsere
Geschéaftstatigkeit auswirken.

e Sollte es uns nicht wie geplant gelingen, ein einheitliches Abrechnungssystem bei IONOS zu migrieren und einzufiihren,
kdnnten unsere Prozesse gestdrt und unsere Geschéaftsergebnisse negativ beeinflusst werden.

2.3 Basisinformationen uber die Wertpapiere

2.31 Welches sind die wichtigsten Merkmale der Wertpapiere?

Der Prospekt bezieht sich auf Namensaktien ohne Nennwert (auf den Namen lautende Stiickaktien), jeweils mit einem anteiligen
Betrag am Grundkapital der Gesellschaft von je € 1,00 und voller Dividendenberechtigung ab dem 1. Januar 2022 mit der
ISIN: DEOOOA3EOOM1. Zum Datum des Prospekts sind 360.000 aller bestehenden Aktien der Gesellschaft auf Euro lautende
Namens-Stammaktien derselben Gattung, und es gibt eine bestehende, ebenfalls auf Euro lautende Namens-Vorzugsaktie ohne
Nennwert, deren Umwandlung in eine Namens-Stammaktie von einer auRerordentlichen Hauptversammlung am 26. Januar 2023
beschlossen wurde; dieser Beschluss wird voraussichtlich am 1. Februar 2023 in das Handelsregister eingetragen. Die Aktien aus
der Pre-IPO-Kapitalerhéhung werden dieser gleichen Gattung und in Euro denominiert sein.

Jede Aktie der Gesellschaft soll den Aktionar zu einer Stimme in der Hauptversammlung der Gesellschaft berechtigen. Die derzeit
bestehende Vorzugsaktie wird mit Eintragung des Umwandlungsbeschlusses in das Handelsregister am 1. Februar 2023 in eine
Namensstammaktie mit einem Stimmrecht in der Hauptversammlung umgewandelt. Mit der Umwandlung der einen bestehenden
Vorzugsaktie in eine Stammaktie wird das Stimmrecht nicht eingeschrankt und fir alle Aktionéare der Gesellschaft gleich sein. Die
Aktien sind im Falle einer Insolvenz der Gesellschaft gegentber allen anderen Wertpapieren und Forderungen nachrangig. Alle
Aktien der Gesellschaft berechtigen die Aktiondre zu einem Anteil an einem ausschittbaren Liquidationserlés oder
Insolvenziiberschuss im Verhaltnis ihres Anteils am Grundkapital. Vorbehaltlich der Eintragung der von der auRerordentlichen
Hauptversammlung der Gesellschaft am 26. Januar 2023 beschlossenen Satzungsanderungen, die voraussichtlich am 1. Februar
2023 in das Handelsregister des Amtsgerichts Montabaur, Deutschland, eingetragen werden, und vorbehaltlich Gblicher Lock-up-
Verpflichtungen sowie Verkaufsbeschrankungen fir internationale Verkaufe sind die Aktien der Gesellschaft nach den gesetzlichen
Bestimmungen fur Namensaktien frei Ubertragbar. Die Gesellschaft und die Abgebenden Aktiondre sind Lock-up-Verpflichtungen
jeweils fur einen Zeitraum von 180 Tagen eingegangen.

2.3.2 Wo werden die Wertpapiere gehandelt?

Die Gesellschaft wird die Zulassung ihrer Aktien (einschlieBlich der Aktien aus der Pre-IPO-Kapitalerh6hung) zum Handel am
regulierten Markt der Frankfurter Wertpapierbérse mit gleichzeitiger Zulassung zu dessen Teilbereich mit weiteren
Zulassungsfolgepflichten (Prime Standard) beantragen.
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233 Welches sind die zentralen Risiken, die fiir die Wertpapiere spezifisch sind?
Die folgenden Risiken sind zentrale Risiken, die flr die Aktien der Gesellschaft spezifisch sind:

. Die Aktien der Gesellschaft wurden nicht 6ffentlich gehandelt, und es kann nicht gewahrleistet werden, dass sich ein liquider
Handelsmarkt fiir die Aktien der Gesellschaft entwickeln wird oder auf Dauer aufrechterhalten werden kann. Daher kénnen
insbesondere der Aktienkurs und das Handelsvolumen der Aktien der Gesellschaft erheblich schwanken, auch als Folge
eines moglichen Riickgangs des Aktienkurses und des Handelsvolumens der Aktien der United Internet AG, und Anleger
konnen ihr angelegtes Kapital ganz oder teilweise verlieren.

. Die Fahigkeit der Gesellschaft, Dividenden zu zahlen, hangt unter anderem von der Ertragslage des Konzerns, dem Bedarf
an Finanzinvestitionen, der Verflgbarkeit eines ausschittungsfahigen Bilanzgewinns und ihrer allgemeinen Finanzlage ab.
Jeder dieser Faktoren, einschlieBlich der Fahigkeit der aktiv geschéaftstatigen Tochtergesellschaften der Gesellschaft, Ertrage
zu erwirtschaften und Gewinne abzufihren, kann die Fahigkeit der Gesellschaft zur Ausschittung von Dividenden
einschranken.

24 Basisinformationen uiber das 6ffentliche Angebot von Wertpapieren und die Zulassung
zum Handel an einem geregelten Markt

241 Zu welchen Konditionen und nach welchem Zeitplan kann ich in dieses Wertpapier investieren?
2.4.1.1 Konditionen und Bedingungen des Angebots; Zuteilung; StabilisierungsmalRnahmen und Greenshoe-Option

Das offentliche Angebot besteht aus (i) 15.771.000 Ul Sekundaraktien, (ii) 5.229.000 WP Sekundaraktien; (iii) 2.365.650 Ul
Mehrzuteilungsaktien und (iv) 784.350 WP Mehrzuteilungsaktien.

Das "Angebot" der Angebotsaktien besteht aus einem 6&ffentlichen Angebot in Deutschland und Privatplatzierungen in bestimmten
Jurisdiktionen auRerhalb von Deutschland. In den Vereinigten Staaten werden die Angebotsaktien nur an qualifizierte institutionelle
Ké&ufer im Sinne und auf der Grundlage von Rule 144A des U.S. Securities Act von 1933, in der jeweils glltigen Fassung (der
"Securities Act") angeboten und verkauft. AuBerhalb der Vereinigten Staaten werden die Angebotsaktien nur im Rahmen von
Offshore-Transaktionen ("offshore transactions") im Sinne der und auf der Grundlage von Regulation S des Securities Act
angeboten und verkauft. Die Aktien der Gesellschaft, einschliellich der Angebotsaktien, wurden und werden nicht gemaR dem
Securities Act oder den Wertpapiergesetzen irgendeines Bundesstaats oder einer anderen Jurisdiktion der Vereinigten Staaten
registriert und dirfen nicht in die oder innerhalb der Vereinigten Staaten angeboten, verkauft oder anderweitig Gbertragen werden,
auflder gemal einer Ausnahme von den Registrierungsanforderungen des Securities Act oder im Rahmen einer Transaktion, die
nicht den Registrierungsanforderungen des Securities Act unterliegt und in Ubereinstimmung mit den geltenden Wertpapiergesetzen
irgendeines Bundesstaats oder einer anderen Jurisdiktion der Vereinigten Staaten.

Der voraussichtliche Zeitplan fiir das Angebot, das verlangert oder verkiirzt werden kann und Anderungen vorbehalten bleibt, sieht
wie folgt aus:

27. Januar 2023 .........c.ccceeennne. Billigung des Prospekts durch die BaFin; Verodffentlichung des gebilligten Prospekts auf der Website der
IONOS Group SE (https://www.ionos-group.com/investor-relations/ipo.html)

Antrag auf Zulassung der Aktien der Gesellschaft zum Handel im regulierten Markt an der Frankfurter
Wertpapierbdrse und gleichzeitig zum Teilbereich mit weiteren Zulassungsfolgepflichten (Prime Standard)

30. Januar 2023 .........c.cccueeennnee. Beginn des Zeitraums, in dem Anleger Kaufauftrdge fiur die Angebotsaktien abgeben kénnen (der
"Angebotszeitraum")

1. Februar 2023..........c.ccooiiieees Voraussichtliche Eintragung der Durchfiihrung der Pre-IPO-Kapitalerhéhung in das Handelsregister

7. Februar 2023..........ccccceveinnn Ende des Angebotszeitraums um 12:00 Uhr (Mitteleuropaische Zeit, "MEZ") flr Privatangeleger (natlrliche

Personen) und um 14:00 Uhr (MEZ) fir institutionelle Anleger; Festlegung und Verdffentlichung des finalen
Angebotspreises ("Angebotspreis") und der endgiiltigen Anzahl der zugeteilten Aktien

Voraussichtliche Zulassungsentscheidung durch die Frankfurter Wertpapierborse

8. Februar 2023............ccuvee... Aufnahme des Handels der Aktien der Gesellschaft im regulierten Markt an der Frankfurter Wertpapierborse
und in dessen Teilbereich mit weiteren Zulassungsfolgepflichten (Prime Standard)

Am oder um den 10. Februar
2023 ... BuchmaRige Lieferung der Angebotsaktien gegen Zahlung des Angebotspreises (Abwicklung und Vollzug)

Die Preisspanne, innerhalb derer Kaufangebote abgegeben werden kdnnen, liegt zwischen € 18,50 und € 22,50 pro Angebotsaktie
(die "Preisspanne"). Die Abgebenden Aktionare behalten sich das Recht vor, nach Absprache mit den Joint Global Coordinators,
die Gesamtzahl der Angebotsaktien zu erhéhen oder herabzusetzen, die Ober- und/oder Untergrenze der Preisspanne zu erhéhen
oder zu senken und/oder den Angebotszeitraum zu verldngern oder zu verkurzen.

Privatanleger in Deutschland kénnen ihren Auftrag Uber eine der folgenden Banken erteilen: Berenberg, Deutsche Bank
(einschlieBlich maxblue), BNP PARIBAS (einschlieBlich Consorsbank und DAB BNP Paribas), COMMERZBANK (einschlie3lich
comdirect), DZ Bank und Genossenschaftsbanken der Genossenschaftliche FinanzGruppe Volksbanken Raiffeisenbanken, Volks-
und Raiffeisenbanken, LBBW, BW-Bank und bei Sparkassen der Deutschen Sparkassen/S-Finanzgruppe (einschliellich S Broker).
Auftrage, die von Privatanlegern (ber andere Banken als die Konsortialbanken und deren oben genannten verbundenen
Unternehmen erteilt werden, unterliegen dem diskretionaren Zuteilungsprozess und konnen daher, wenn Uberhaupt, kleinere
Zuteilungen auf relativer Basis erhalten. Wenn ein Privatanleger keine Beziehung zu einer der betreffenden Banken oder deren
oben genannten verbundenen Unternehmen unterhalt, muss der Privatanleger moglicherweise ein Wertpapierkonto und ein
Geldkonto eréffnen.
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Der Angebotspreis und die endglltige Anzahl der zu platzierenden Angebotsaktien werden von den Abgebenden Aktionaren und
den Joint Global Coordinators im Auftrag der Konsortialbanken nach Ablauf der Angebotsfrist auf der Grundlage der eingereichten
Kaufangebote gemeinsam festgelegt. Uber die Zuteilung von Angebotsaktien an Privatanleger und institutionelle Investoren
entscheiden die Abgebenden Aktionadre nach Rucksprache mit den Joint Global Coordinators. Die Zuteilung an Privatanleger im
Rahmen des 6ffentlichen Angebots in Deutschland erfolgt im Einklang mit den "Grundséatzen fir die Zuteilung von Aktienemissionen
an Privatanleger", die von der Borsensachverstédndigenkommission am 7. Juni 2000 herausgegeben wurden.

Im Zusammenhang mit der Platzierung der Angebotsaktien wird J.P. Morgan oder von ihr beauftragte Personen als
Stabilisierungsmanager tatig und kann in Ubereinstimmung mit den gesetzlichen Vorgaben Stabilisierungsmafnahmen ergreifen,
um den Kurs der Aktien der Gesellschaft wahrend eines Zeitraums, der spatestens 30 Kalendertage nach Handelsbeginn der Aktien
der Gesellschaft am regulierten Markt der Frankfurter Wertpapierborse — der voraussichtlich am 8. Februar 2023 sein wird — endet,
zu stitzen und dadurch einem etwaigen Verkaufsdruck entgegenzuwirken. Die Anzahl der Mehrzuteilungsaktien, die zugeteilt
werden konnen, darf 15% der Gesamtzahl der den Investoren zugeteilten Sekundaraktien nicht Uberschreiten. Der
Stabilisierungsmanager ist nicht verpflichtet, StabilisierungsmaRnahmen zu ergreifen. Im Rahmen der mdglichen
Stabilisierungsmafinahmen kénnen Anlegern zusatzlich zu den Sekundaraktien Mehrzuteilungsaktien zugeteilt werden. Im
Zusammenhang mit moglichen Mehrzuteilungen haben United Internet AG (fir die Ul Mehrzuteilungsaktien) und WP Xl Venture
Holdings SCSp (fiir die WP Mehrzuteilungsaktien) den Joint Global Coordinators eine Option gewahrt, alle oder einen Teil der
zugeteilten Mehrzuteilungsaktien gegen Zahlung des Angebotspreises abzliglich vereinbarter Provisionen zu erwerben
("Greenshoe-Option", und alle bei Ausliibung der Greenshoe-Option erworbenen Mehrzuteilungsaktien, die "Greenshoe-Aktien").

2.4.1.2 Verwésserung

Das Angebot beinhaltet nur Angebotsaktien der Gesellschaft aus der Beteiligung der Abgebenden Aktionare (d.h. der bestehenden
Aktionare der Gesellschaft), einschlieRlich der Aktien aus der Pre-IPO-Kapitalerhdhung, die nach der Eintragung der Pre-IPO-
Kapitalerh6hung im Handelsregister der Gesellschaft, welche voraussichtlich am 1. Februar 2023 erfolgen soll, den Abgebenden
Aktionaren pro rata ihrer aktuellen Beteiligung an der Gesellschaft zugeteilt werden.

Zum 30. September 2022 betrug der den Aktionaren der Gesellschaft zuzurechnende Nettovermdgenswert, auf der Grundlage der
in dem Ungepriften Verkiirzten Konzernzwischenabschluss zum und fir den zum 30. September 2022 endenden
Neunmonatszeitraum der Gesellschaft enthaltenen Konzernbilanz, berechnet als Summe der Vermdgenswerte abzliglich der
Summe der Schulden, € -153,0 Mio., was € -425,1 je Aktie basierend auf 360.001 ausstehenden Aktien unmittelbar vor dem
Angebot (und vor der Eintragung der Durchfiihrung der Pre-IPO-Kapitalerh6hung) entspricht. Nach Abschluss des Angebots wirde
der den Aktionaren zum 30. September 2022 zurechenbare Nettovermdgenswert nach Abschluss des Angebots € -1,09 pro Aktie
betragen, basierend auf 140.000.000 ausstehenden Aktien nach Eintragung der Durchfihrung der Pre-IPO-Kapitalerhdhung. Der
Betrag, um den der Angebotspreis von € 20,50 (basierend auf dem Mittelwert der Preisspanne) den Nettovermdgenswert pro Aktie
Ubersteigt, wiirde somit € 21,59 betragen (unmittelbare Verwasserung 105,3% fir Anleger, die Angebotsaktien im Rahmen des
Angebots erwerben).

2.4.1.3 Kosten

Die Kosten im Zusammenhang mit dem Angebot der Angebotsaktien und der Zulassung der Aktien der Gesellschaft zum Handel am
regulierten Markt der Frankfurter Wertpapierbdrse (einschlieBlich der Kosten im Zusammenhang mit dem Verfahren fir die
Zulassung der Aktien der Gesellschaft zum Handel an der Frankfurter Wertpapierborse) werden voraussichtlich ca. € 33,9 Mio.
betragen, unter der Annahme einer vollstandigen Platzierung von 21.000.000 Sekundéaraktien zum Mittelwert der Preisspanne, der
vollstdndigen Platzierung von 3.150.000 Mehrzuteilungsaktien zum Mittelwert der Preisspanne, der vollstdndigen Auslbung der
Greenshoe-Option sowie der vollstandigen Zahlung der Ermessensgebihr der Konsortialbanken. Die Kosten werden von den
Abgebenden Aktionaren getragen.

Den Anlegern werden von der Gesellschaft, dem Abgebenden Aktionar oder den Konsortialbanken (in ihrer Eigenschaft als
Konsortialbanken) keine Kosten in Rechnung gestellt. Die Anleger konnen jedoch die ublichen Transaktions- und
Bearbeitungsgebiihren zu tragen haben, die von ihren Brokern oder anderen Finanzinstituten, tber die sie ihre Wertpapiere halten,
erhoben werden.

242 Wer ist der Anbieter und/oder die die Zulassung zum Handel beantragende Person?

Das Angebot wird von den Konsortialbanken unterbreitet. J.P. Morgan ist in Deutschland gegriindet und nach deutschem Recht
tatig; Berenberg ist in Deutschland gegriindet und nach deutschem Recht tatig; Deutsche Bank ist in Deutschland gegriindet und
nach deutschem Recht tatig; BNP PARIBAS ist in Frankreich gegriindet und nach franzésischem Recht tatig; Barclays mit Sitz in
Irland ist in Irland gegriindet und nach irischem Recht tatig; Goldman Sachs ist in Deutschland gegriindet und nach deutschem
Recht tatig; COMMERZBANK ist in Deutschland gegriindet und nach deutschem Recht tatig; DZ BANK ist in Deutschland
gegrindet und nach deutschem Recht tatig; und LBBW ist in Deutschland gegriindet und nach deutschem Recht tatig.

Die Gesellschaft wird gemeinsam mit Berenberg, die als Zulassungsantragsteller im Sinne von § 2 Nr. 7 Wertpapierprospektgesetz
handelt, die Zulassung der Aktien der Gesellschaft zum Handel beantragen.

243 Weshalb wird dieser Prospekt erstellt?
2.4.3.1 Griinde fiir das Angebot und die Zulassung zum Handel

Die Gesellschaft beabsichtigt, mit der beabsichtigten Zulassung zum Handel (sowie der nachfolgenden Bdrsennotierung) lhrer
Aktien einen besseren Zugang zu den Kapitalmarkten zu erhalten. Die Abgebenden Aktiondre beabsichtigen, ihre jeweilige
Beteiligung an der Gesellschaft im Zusammenhang mit dem Angebot teilweise zu verdufiern.

Die Gesellschaft und die Abgebenden Aktionare sind der Ansicht, dass die Zulassung zum Handel (sowie der nachfolgenden
Borsennotierung) der Aktien der Gruppe eine Reihe von Vorteilen bringen wird, einschliel3lich einer verbesserten Sichtbarkeit und
Anerkennung der Marke und einer erhéhten Flexibilitat und Fahigkeit, das Geschaft der Gruppe durch organisches Wachstum und
selektive Akquisitionen zu unterstiitzen und zu entwickeln.
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2.4.3.2 Zweckbestimmung und geschétzter Nettobetrag der Erlése
Die Gesellschaft wird keine Erlése aus dem Verkauf der Angebotsaktien erhalten.

Jeweils unter der Annahme einer vollstandigen Platzierung der Angebotsaktien (einschlief3lich aller Mehrzuteilungsaktien) zum
Mittelwert der Preisspanne, der vollstdndigen Austbung der Greenshoe-Option, sowie der vollstdndigen Zahlung der
Ermessensgebiihr an die Konsortialbanken wird geschatzt, dass der Nettoerlés der Abgebenden Aktionare aus dem Verkauf der
Sekundaraktien und aus dem Verkauf der Greenshoe-Aktien insgesamt ca. € 461,2 Mio. betragen wird.

2.4.3.3 Ubernahmevertrag

Die Gesellschaft, die Abgebenden Aktiondre und die Konsortialbanken haben am 27. Januar 2023 einen Ubernahmevertrag (der
"Ubernahmevertrag") betreffend die Koordinierung, Strukturierung und Durchfilhrung des Angebots abgeschlossen. Im
Ubernahmevertrag haben sich die Konsortialbanken verpflichtet, die Angebotsaktien zu erwerben und im Rahmen des Angebots an
Investoren zu verkaufen, wobei diese Verpflichtung an verschiedene Bedingungen geknipft ist, unter anderem an den Abschluss
einer Preisvereinbarung, sowie den Erhalt Ublicher Bestatigungen und Rechtsgutachten, die fiir die Konsortialbanken
zufriedenstellend sind.

2.4.3.4 Wesentlichste Interessenkonfilikte in Bezug auf das Angebot oder die Zulassung zum Handel

Die Konsortialbanken erhalten bei erfolgreichem Abschluss des Angebots eine Provision von den Abgebenden Aktionaren. Darliber
hinaus wurde Berenberg als Designated Sponsor und als Zulassungsantragsteller im Sinne von § 2 Nr. 7 Wertpapierprospektgesetz
bestellt. Aufgrund dieser vertraglichen Beziehungen haben die Konsortialbanken ein finanzielles Interesse an einem erfolgreichen
Abschluss des Angebots.

Darliber hinaus kann im Zusammenhang mit dem Angebot jede der Konsortialbanken und jedes ihrer jeweiligen verbundenen
Unternehmen, das als Anleger auf eigene Rechnung handelt, Aktien im Rahmen des Angebots erwerben und in dieser Eigenschaft
solche Aktien oder damit verbundene Anlagen fiir eigene Rechnung behalten, kaufen oder verkaufen und solche Aktien oder andere
Anlagen auf andere Weise als im Zusammenhang mit dem Angebot anbieten oder verkaufen. Des Weiteren kénnen bestimmte der
Konsortialbanken oder ihre verbundenen Unternehmen Finanzierungsvereinbarungen (einschlieBlich Swaps oder
Differenzkontrakte) mit Investoren abschlieRen, in deren Zusammenhang diese Konsortialbanken (oder ihre verbundenen
Unternehmen) von Zeit zu Zeit Aktien der Gesellschaft erwerben, halten oder verduBern konnen. Keine der Konsortialbanken
beabsichtigt, den Umfang solcher Anlagen oder Transaktionen offenzulegen, es sei denn, dies geschieht in Ubereinstimmung mit
einer gesetzlichen oder aufsichtsrechtlichen Verpflichtung oder wie im Prospekt offengelegt.

Der Verkaufserlds aus dem Verkauf der Sekundaraktien und aus dem potenziellen Verkauf von Greenshoe-Aktien, soweit die
Greenshoe-Option ausgelbt wird, wird den Abgebenden Aktionaren zuflieBen, jeweils abzuglich der entsprechenden Provision.
Dementsprechend haben die Abgebenden Aktionare ein Interesse am erfolgreichen Abschluss des Angebots.

Bestimmte Mitglieder des Aufsichtsrats der Gesellschaft sind Mitglieder eines Fihrungsgremiums, oder haben bestimmte
Beziehungen mit, der United Internet AG und einiger/n anderer/n (indirekter/n) Aktionare(n) der Gesellschaft oder mit verbundener/n
Unternehmen solcher (indirekten) Aktionare. Daher kdnnen die Interessen dieser Personen in Bezug auf das Angebot und die
Zulassung der Aktien der Gesellschaft zum Handel an der Frankfurter Wertpapierborse ggf. nicht mit denen der Gesellschaft oder
der anderen Aktionare der Gesellschaft (ibereinstimmen, was einen potenziellen Interessenkonflikt darstellt.

Ein Teil der variablen Vergitung, die an Herrn Mildner (auch in Bezug auf andere Aufgaben innerhalb der United Internet-Gruppe)
gezahlt wurde, war und ist an den Erfolg der United Internet-Gruppe gekoppelt. AuRerdem haben Mitarbeiter Stammaktien der
United Internet AG zu einem reduzierten Preis erworben. Diese Personen kénnen daher ein wirtschaftliches Interesse an dem
Angebot haben. Herr Weil}, der Vorstandsvorsitzende der Gesellschaft, und Frau Schmidt, die CFO der Gesellschaft, haben beide,
als Teilnehmer eines Management-Incentive-Programms der Gesellschaft, Einheiten erhalten, die am ersten Tag des Handels der
Aktien der Gesellschaft an der Frankfurter Wertpapierbdrse unverfallbar werden. Zudem hangt die Dauer der Bestellung und die
Vergitung der beiden Vorstandsmitglieder der Gesellschaft von der erfolgreichen Umsetzung des Angebots ab. Daher haben Herr
Weil} und Frau Schmidt ein Interesse am erfolgreichen Abschluss des Angebots und der Aufnahme des Handels mit den Aktien der
Gesellschaft.
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3 RISKFACTORS

An investment in the Company's shares is subject to a number of risks. Prospective investors should carefully
read the risk factors set out below before making an investment decision involving shares of IONOS Group SE,
Montabaur, Germany (also referred to as "the "Company" and, together with its direct and indirect subsidiaries,
the "IONOS Group", the "Group", "lONOS", "we", "our" and "us").

The risk factors presented in the Prospectus are limited to risks which are specific to IONOS or the shares in the
Company and which are material for taking an informed investment decision. The materiality of the risk factors
has been assessed based on the probability of their occurrence and the expected magnitude of their negative
impact. The risk factors are presented in categories depending on their nature. In each category the two most
material risk factors are mentioned first according to the assessment based on the probability of their occurrence
and the expected magnitude of their negative impact. Investors could lose all or part of their investment. The risks
mentioned could materialize individually or cumulatively.

3.1 Risks Related to Our Market Environment and Business

311 A cybersecurity incident could impact our ability to provide services to our customers and
could negatively affect our reputation and may expose us to liability.

As a provider of web presence and additional productivity products and services (e.g., digital presence solutions,
including domains registration, web hosting, website builders and ecommerce solutions, email and office
solutions, server hosting and other value-added services) as well as of cloud solutions, we depend on providing
customers with access to several IT applications and to our cloud servers for purposes of storing data and
performing processing operations, through systems that can be accessed over the Internet. There is a significant
risk that cybersecurity incidents could disrupt our servers, networks and systems and interrupt our cloud services,
as well as lead to security breaches or losses of customer data. While we seek to take precautions to guard
against cybersecurity incidents, those precautions might prove to be ineffective or fail to prevent significant
security breaches. In addition, our cloud servers may be vulnerable to new security breaches that we have not
been able to identify. We cannot guarantee that our facilities and systems will be free of security breaches,
cyberattacks, acts of vandalism, computer viruses, malware, ransomware, denial-of-service attacks, misplaced or
lost data, programming and/or human errors or other similar events. In addition to the risk of a system failure,
customer data could also be copied or modified. Modified customer data could subsequently be used for fraud,
among other things. Copied customer data, for example, could be used for blackmail, publication or further
attacks (social engineering).

IT-related viruses, worms and other malicious software programs could be invented and deployed that could harm
our cloud systems, create system disruptions and cause shutdowns or denials of service, exploiting potential
security vulnerabilities. Our servers may also be accessed or modified improperly as a result of customer, partner,
employee or supplier malfeasance. Third parties have in the past attempted to fraudulently induce customers,
partners, employees or suppliers into disclosing sensitive information such as user names, passwords or other
information in order to gain access to our services or control panel, and the data or systems of our customers,
suppliers or partners. Also, as has recently been reported, third parties are currently attempting to obtain access
to sensitive customer data by contacting IONOS customers with fraudulent emails. Even though we devote
substantial resources to preventive and reactive measures (including safeguards such as SSL certificates which
allow to secure site traffic and our DDoS Protect Advanced solution which helps to safeguard cloud infrastructure
against malicious and distributed denial-of-service ("DDoS") attacks), these risks cannot be completely excluded.
In addition, we may have to improve our protective initiatives as we continue to expand our business, store and
process increasingly large amounts of data and host or manage more of our customers' IT operations in cloud-
based environments which may incur additional costs. The risks are particularly acute in customer sectors
involving sensitive data, such as financial information and healthcare data, but also regarding payment and
regulated systems. For example, should payment systems be compromised, our customers could require us to
compensate any downtime or malfunctioning with customer services which may incur additional costs; with
respect to regulated systems, we may in addition have to pay country-specific fines, which may be significant.

In order to be able to counter such risks, we have processes in place to optimize our monitoring and alerting
system on an ongoing basis; however, since the techniques used to obtain unauthorized access to, or sabotage,

IT systems are constantly evolving and new techniques emerge, our business policies and internal security

controls may not keep pace with these, or some of these, changes. We may not be able to discover every
security breach and loss of information for a significant period of time after its occurrence. Following discovery,
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we might be forced to shut down systems or parts of our systems and limit customer access to our services,
which could have a negative impact on our revenue or cause us to breach our service level agreements, in which
case we could be required to compensate for the damages sustained by the affected customers. Security
vulnerabilities are from time to time identified by third-party security researchers, who may publish their findings
before alerting the system operator. The time between the public announcement of a security vulnerability by a
security researcher and the full deployment of a mitigation technique allows for a window for exploitation by those
seeking to employ the vulnerability to gain access to our IT systems. Our systems and processes are designed
and managed to limit the exposure, but several factors could limit our capacity to sufficiently reduce the risk and a
significant impact could occur.

In addition, we could suffer significant damage to our brand and reputation if a cyber-attack or other security
incident were to allow unauthorized access to, or modification of, our customers' data, other external data or our
own data or IT systems, or if the services we provide to our customers were disrupted, or if our servers were
reported to have, or perceived as having, security vulnerabilities. Moreover, customers may fail to apply security
patches or other updates in self-managed products, which may result in a cybersecurity incident. While we have
systems in place to prevent and react to such situations, in particular to avoid damage to other customers or third
parties, we cannot fully control customers' behaviors, in particular in self-managed product scenarios.

In case of any security breach, customers could lose confidence in the security and reliability of our servers and
perceive that they are not secure, causing a loss of revenue. In addition, if customer data were compromised by a
security incident, we face the risk of damage claims, lawsuits, administrative fines and investigative and
enforcement measures of supervisory authorities as well as loss of reputation. Although we use virus scanners
and have firewalling concepts, specially initiated tests and various technical control mechanisms in place, we may
not be able to counter these risks. In addition, we do not directly control the content that our customers store, use
or access in our cloud offerings. Therefore, if our customers or users use our products for the transmission or
storage of personally identifiable information and our security measures are or are believed to have been
breached as a result of third party action, employee error, malfeasance or otherwise, our reputation could be
damaged, our business may suffer, and we could incur significant liability as a result of administrative, criminal or
other proceedings, with potential damages varying depending on the jurisdiction, given the international set-up
and operations of the Group. In addition, the costs we would incur to address and fix these security incidents
would increase our expenses. As a consequence, the occurrence of a significant cybersecurity incident or the
perception of an increased cybersecurity risk could materially and adversely impact our results of operations and
financial position.

3.1.2 The markets in which we operate are highly competitive, and if we fail to deliver advanced
software solutions and adapt our offering to respond to customer needs, our business,
financial position, and results of operations could be harmed.

The markets in which we operate are characterized by rapid change, high competition and price sensitivity. In
order to compete in the markets we serve, we must continually innovate and adapt our offerings to rapidly
evolving customer requirements. For example, a significant portion of the anticipated growth of the cloud market
depends on innovations in areas such as graphic processing units, containerization, hyper-convergence and edge
computing. Our future success will therefore depend to a large extent on our capabilities in these and other
developing areas. In addition, our competitors' strategy may require us to adjust our own business model or
pricing policy, among other things. The market entry of new competitors could also result in lower market shares,
growth targets or margins for the Group. For example, large multi-national companies with significant resources
and market power (e.g., Google) could decide to enter the hosting market as strong new competitors and may
possibly even provide their services free of charge or at very aggressive prices. Some of these large competitors
have a different price model than ours, typically based on flat competitive pricing, with no discounts. While the
discounts we typically provide to new customers during the first year would, in our view, make our commercial
offering more competitive for a certain contract period, for other long-term-oriented customers, larger players may
provide more attractive options. For example, in 2022 and after a long test-phase, Google launched a domain
offer for customers in 26 countries. Google has a particularly strong position through the important search
channels they control (search engine optimization and search engine advertising), which means that the Google
offerings are typically ranked at the top in online searches, in particular in English-language searches, which is
detrimental for other providers such as IONOS. Overall, Google has gained a significant market share of new
registrations within the overall market lately, in the United States and recently also in the United Kingdom, also to
the detriment, in part, of our own market share for new registrations. This may in the future be extended to
searches in other languages (e.g., in Germany and Spain, if Google should ramp-up their search optimization
activities in these countries), which would further extend the influence of Google in searches for providers of
hosting or other solutions offered by the Group, which could have a significant adverse effect on our ability to
acquire new customers. In addition, Google already has millions of customers using other services such as
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Google Workspace (formerly G Suite), Search Analytics or Google Cloud. This large customer base offers an
opportunity that Google may exploit to cross-sell domains.

Moreover, existing market participants may increase their marketing investments and competitive efforts and
adopt, in part, very aggressive pricing strategies as a means to gain new customers and expand their market
shares. Should this occur (as we have seen from time to time in different regional markets), and due to the
general price sensitivity in the markets we serve, we may have to lower our prices (temporarily or permanently) in
order to remain competitive, which would reduce our profitability. In addition, where we enter new markets with
large incumbent competitors, we may face additional market risks, such as increased competition and price
pressure.

Furthermore, competitors may merge or acquire other competitors and thus increase their market share,
customer base and the breadth of their product and service offerings, which could negatively affect our
competitive position and increase pricing pressure. In past years, we have observed an increased consolidation
trend, for example in the European market.

If we are unable to enhance our software offerings to keep pace with market evolutions, or if competitors emerge
that are able to deliver competitive offerings at lower prices, more efficiently, more conveniently or more securely
than our services, our business, financial position and results of operations could be adversely affected.

313 We depend on our ability to attract and retain customers and increase our sales to new
and existing customers.

The success of our operations depends to a large extent on our ability to attract and retain customers and
increase our sales to new and existing customers. A substantial portion of our revenue from contracts with
customers (89.6% for the fiscal year ended December 31, 2021 ("fiscal year 2021")) is derived from our Web
Presence & Productivity business area, which encompasses domains and web hosting offerings, ecommerce,
email and office tools as well as server hosting etc. The remaining portion of our revenue from contracts with
customers (10.4% for fiscal year 2021) is derived from our Cloud Solutions business area, which operates as a
cloud provider offering solutions for both Public Cloud (with servers shared by several customers) and Private
Cloud (a server assigned to a single customer).

In the Web Presence & Productivity business area, we mostly operate with a subscription-based model, where
customers pay in advance for the Group's services, for a fixed term stipulated in their contracts (fee-based
subscription model), which varies from product to product (e.g., typically up to € 150 per month for professional
WordPress Hosting). The rate at which customers purchase and renew their subscriptions to our products and
services depends on a number of factors, such as price, performance, the technologies used, flexibility, IT
security, customer care and cancellation periods (also compared to other providers). Therefore, there is a risk that
the subscription rate may decrease which would have a negative effect on our revenue and results of operations.
In addition, due to our subscription-based model for most of our products, we face the risk of cancellation on
relatively short notice. Because we recognize revenue from subscriptions for our services over the term of the
subscription, downturns or upturns in new business may not be immediately reflected in our results of operations.

Even though our total customers and revenue have grown rapidly in recent periods, we cannot be certain that we
will achieve similar growth rates in future periods. The number of our customers, and therefore, our revenue,
could decline or growth could be slower than expected. Our sales could fluctuate or decline as a result of lower
demand for domains, websites and related products, slower-than-expected migration to cloud solutions, declines
in our customers' level of satisfaction with our products and our customer care, the timeliness and success of
product enhancements and introductions by us and those of our competitors, the pricing offered by us and our
competitors, the frequency and severity of any system outages and technological change. Evolving technologies
and resulting changes in customer behavior or customer practices may impact the value of, and demand for,
domain names.

In our Cloud Solutions business area, we operate to a large extent with pay-as-you-go models ("PAYG"). PAYG
is typically used by small and medium-sized businesses ("SMBs") and professionals that are continuously
growing and building up their IT landscape into the cloud. This means that this model provides less predictability
as to revenue streams than subscription-based models and that there is a particular need to support these
customers in their growth in order to keep them as customers. Since the average return per user in this area is
larger, so is the relevance to IONOS of maintaining these customer relationships. Should we be unable to remain
appealing to this customer group, providing further products to motivate customers to purchase such additional
products or migrate more IT components into the cloud, we may lose attractive customers and our revenue may
suffer.
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In addition, as a substantial portion of our sales efforts is increasingly targeted at enterprise customers (which are
larger than SMBs), our sales cycle may become lengthier and more expensive, we may encounter stronger
pricing pressure as well as implementation and customization challenges, and we may have to delay revenue
recognition for more complex transactions. Any failure by us to continue to attract new customers or maintain
strong renewal sales could have a material adverse effect on our business, growth prospects and results of
operations.

314 System failures and outages and other operational problems relating to our IT systems,
including data processing centers and servers, could significantly disrupt our business.

System failures and outages may disrupt the operation of our data processing centers, IT systems and servers
and affect our ability to provide products and services such as web hosting, email and cloud services for a variety
of reasons, including potential security breaches (see "3.1.1 A cybersecurity incident could impact our ability to
provide services to our customers and could negatively affect our reputation and may expose us to liability."),
natural catastrophes (e.g., earthquakes, tsunamis, hurricanes, typhoons (for example, in the Philippines, where
the Group has operations, including customer care and a call center), fires, floods, etc.), mechanical failures,
human errors, terrorist attacks, power outages and similar risks. If any of those events were to occur, we may be
unable to shift our operations to alternative sites or to other production partners in a timely manner or at all.

Our revenue depends to a large extent on the volume of traffic to our websites, the number of customers whose
websites we host on our servers and the availability of our IT and other systems at all times. In addition, we are
parties to service contracts, under which we typically commit to our customers that our platforms and services
maintain a minimum level of availability. If we are unable to meet such service level commitments, we may be
required to grant service credits to affected customers, as well as compensate them for the damages they have
sustained, and we may lose the affected customers, each of which could significantly affect our revenue.
Accordingly, the performance, reliability and availability of our servers, data centers and other systems for our
operations and IT infrastructure are critical to our reputation and our ability to attract and retain customers. For
many of our customers, in particular SMBs, our core target customer group, the reliability and availability of our
systems as well as a 24/7 availability of our support services (via call, chat, email or social media) are very
important, as in case of a disruption customers may, for example, not be able to serve their own customers and/or
operate their online shop. Our ability to operate our data centers depends on access to sufficient and reliable
electric power, water, Internet, telecommunications and fiber optic networks. Thus, any interruption in these
services could result in us not being able to provide customers with our offerings at adequate performance levels,
or at all.

In addition, due to the increasing complexity and interoperability of the products we offer, there are increasingly
growing demands for the further development of internal workflows and processes. This goes hand in hand with
constantly growing coordination and harmonization efforts. In addition to ensuring quality standards, the particular
challenge here lies above all in adapting to the ever faster pace of market developments — and this in many
different domestic and foreign markets. Therefore, we are continuously developing our internal workflows and
organizational structures. However, there is still a risk that we may not be able to adapt our internal processes to
the increasing complexity and interoperability of our products which could lead to inefficiency and disruptions of
our systems. Moreover, other Group brands (which are not our main brands) may have a less sophisticated suite
of protective and reactive measures and processes in place. Our products and the business processes required
to counter cyber risks are based on a complex technical infrastructure and a large number of success-critical
software systems (servers, customer management databases, statistical systems, etc.). Although we have
implemented measures to significantly improve capacity management of our operations (e.g., architectural
adjustments, quality assurance measures, a spatially separated (geo-redundant) design of the core
functionalities, various software- and hardware-based security measures and manual and technical access
restrictions), we cannot eliminate the possibility of future operational disruptions, which may be considerable and
which may not be fully within our control.

As a result, but also due to major conversions such as migrations of databases, a variety of disruptions or failures
can occur. If, for example, service systems were to be affected, we could be unable to provide the promised
service to our customers, or could be temporarily unable to do so. Thus, disruptions in our operations, system
failures, operational inefficiencies and capacity constraints may have a negative effect on our business,
reputation, results of operations, financial position and prospects.
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315 We depend on suppliers, service providers and other partners, including development
partners, to deliver hardware and software, in particular domains and licenses, and rely on
third-party software, including open source solutions, in order to operate successfully.

Some of the activities that are required for the production of our products are outsourced to production partners.
This applies, for example, to certain hardware, which is supplied by partners such as RNT Rausch GmbH and
Thunder IT GmbH, as well as several software vendors of white label products. We are dependent on the timely
delivery of resources, products and services by our suppliers. This relates to the procurement of hardware as well
as software or resources such as electricity and water. Any delay in receiving supplies, including as a result of the
ongoing COVID-19 pandemic or any other reasons impacting our supply chain, could impair our ability to timely
deliver products and services to our customers. In particular, we could be negatively affected by supply
bottlenecks or longer delivery times from some critical suppliers, and in the case of longer time-to-market periods
we could suffer a loss of market share. While we have processes in place in case we need to replace a supplier
or for new suppliers, new components need to pass several tests before being used in our processes, and such
processes may be subject to delays or the new suppliers may be more expensive than the previous ones.

In addition, our cloud solutions rely on third-party software and open source software maintained by organizations
of which we are only one of many members. While open source communities tend to be active in fixing bugs and
other problems, there can be no assurance that this will suffice to further develop and provide the required
security of open source-based tools. Furthermore, we depend on the availability of licenses for software used by
our customers, including Microsoft, Google and WordPress products). In particular with third-party software there
is a risk that these third parties may introduce changes to their license terms that may be disadvantageous to us.
If there are vulnerabilities, bugs or corruptions in this underlying software, or if the software ceases to be
available, or if competing software gains greater market acceptance, we may suffer disruptions or other
performance and quality problems. Moreover, operating systems (including server and network devices), which
are core components within our operations, go "end of life" as soon as the manufacturer's support ends. This
means that no further updates or patches are available for such operating systems thereafter. The risk relates to
all areas of technical operations. Possible threats include blackmailing, spam, loss of customer data, overloading
servers and data center infrastructure due to bitcoin mining, and others. If the software upon which we depend
experiences these or other deficiencies, or if licenses are unavailable or contain restrictions, our competitive
position may decline and we may increasingly lose customers, either of which would have an adverse impact on
our reputation and profitability.

Like other companies offering domain registration services, we also rely on our contractual relationships as a
registrar with several domain registries such as Nominet UK, Public Interest Registry, DENIC and VeriSign, Inc.,
each of which exclusively manages certain top-level domains within the Domain Name System ("DNS"). Should
the underlying registry-registrar agreements be terminated or should the terms to such registry-registrar
agreements change in a way that does not allow us to further operate our registrar services within certain top-
level domains such as ".org", ".net", ".de" or ".uk", this would harm not only our domain business, but also
possibly have negative effects on other related business, such as email, because SMBs and other customers

tend to buy these products from the same provider.

In addition, we are accredited as a registrar by the Internet Corporation for Assigned Names and Numbers
("ICANN"), a multi-stakeholder, private sector, not-for-profit corporation formed in 1998 for the express purposes
of overseeing a number of Internet-related tasks, including managing the DNS allocation of IP addresses,
accreditation of domain name registrars and registries and the definition and coordination of policy development
for all of these functions. There is a risk that governments, as well as multi-governmental organizations such as
the United Nations, that are becoming increasingly interested in Internet governance, could potentially take
measures to regulate the Internet domain business. Any instability in the domain name registration system could
make it difficult for us to maintain our relationships with accredited domain name registries, to continue to offer
our existing solutions and introduce new ones.

Furthermore, we license technologies from different companies. Some of the agreements with our licensors or
other suppliers contain specific requirements that we have to comply with when we pass on certain software tools
or licenses to our customers, e.g., when these are integrated into the products we offer. If we fail to comply with
these contractual requirements or if the transfer to our customers otherwise violates the agreements with our
suppliers, or should the licensor challenge the manner in which license terms are effectively complied with in
customers' applications and solutions, over which we may have only limited influence, we face a risk that our
suppliers or licensors may terminate their relevant agreements with us and that we may have to pay contractual
penalties or even be required to pay damages. If such risks were to materialize, our competitive position may
decline and it may have an adverse impact on our reputation and profitability. In addition, some of the licensors
are large companies with significant bargaining power, which may in the future impose more onerous licensing
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terms on us. In such cases, we may be unable to shift to other providers to license comparable technologies at a
reasonable price or at all, and any migration of significant software (also for our own operations) could be very
costly, complex and time consuming.

Increased costs or interruptions in our supply chain may also be caused by regulatory restrictions or changes,
price fluctuations, export and sales restrictions and controls, as well as other factors beyond our control (such as
business interruptions or border closures due to contagious diseases, including potential further "waves" of the
COVID-19 pandemic in Europe, China or other countries). Changes in economic and financial conditions may
obstruct or delay our procurement processes as well.

While we strive to closely monitor outsourced activities, the outsourcing entails certain inherent risks, such as
reduced oversight and a more limited ability to control quality while remaining liable for these outsourced activities
vis a vis our customers and other third parties. In case of any shortcomings in the outsourced development or
production activities, or in the event of quality issues with our outsourcing partners, our business (including our
ability to deliver on time and in the required quality and quantity) and our reputation may suffer. Such changes
require time, additional expenses and adjustments in our supply chain.

Any of the above factors could negatively affect our business, financial position, results of operations and
prospects.

3.1.6 We rely on the success, continuance and integrity of our partnerships, including in
relation to product development and innovation.

We have entered into several agreements with development and other partners, for example in relation to certain
product developments and innovations, and we may enter into further partnerships in the future. For example, in
2021, we acquired a 25.1% interest in Stackable GmbH, a developer of an open source-based platform for the
analysis and processing of Big Data, as part of a strategic partnership. If we fail to fulfill our obligations under the
respective partnership agreements, either in whole or in part, this may lead to claims for damages or termination
of the partnerships by the partners. The successful implementation of a present or future project may be
endangered or impaired through a breach of contract by a partner or through unforeseen events. Our ability to
fully exploit the strategic potential in markets in which we operate through partnerships could be impaired if we
were unable to agree with our partners on a strategy, the funding and the implementation thereof, and our
business could suffer if any important strategic partnership were to be terminated. Additionally, we may be
prevented or impeded by our fiduciary obligations towards certain partners from expanding unilaterally in a
business area in which they operate.

Furthermore, a competitor of us may gain direct or indirect control over a partnership, i.e., by acquiring a majority
interest in a strategic partner, which may lead to the termination of our collaboration with such partner, if legally
possible. Even if we continue the collaboration, there is no assurance that we will continue to successfully and
constructively collaborate with the new shareholder of the partnership.

It also cannot be ruled out that, in a partnership, technologies will be revealed or required to be revealed to the
strategic partner and that they may use the technologies outside of the project in question exclusively for their
own purposes. In particular, there is no guarantee that the know-how and trade secrets acquired by or disclosed
to the strategic partner during the partnership will not be used or disclosed to third parties during or after the
termination of the partnership, thereby adversely affecting our competitive position.

In the event that we decide to withdraw from a strategic partnership, there is also a risk that the partner will claim
damages or that we lose access to key technologies. As a consequence, there is also a risk that considerable
resources will need to be invested in a replacement technology or new partnership, to the extent that there will be
another suitable partner at all.

If we were to be involved in disputes with our strategic partners that hamper the development of our strategy or

subject us to liability, this could have a material adverse effect on our business, financial position, results of
operations and prospects.
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3.1.7 The benefits from a change of the behavior of our target customers during the COVID-19
pandemic may not be sustainable in the mid to long-term and other effects of the COVID-
19 pandemic, including governmental measures taken in response to it, may have an
adverse impact on our business in the future.

The COVID-19 pandemic has impacted our revenue for the fiscal year ended December 31, 2020 ("fiscal year
2020") and fiscal year 2021 in several ways. Next to an increase in cloud activity and SMBs launching or
expanding their online presence (which may result in a slowdown in future reporting periods compared to the
COVID-19 years, once the pandemic is over), we also experienced certain negative direct and indirect effects,
such as slower growth in the general economic situation worldwide and in our main regions and an increased
number of employees on sick leave. Our revenue and continued growth may be further impacted by the pandemic
and the government measures taken in response to the COVID-19 pandemic. There is a risk that the current
COVID-19 pandemic situation will have further negative effects on the Group, such as a greater than usual loss of
personnel, shut-downs of one or more sites due to quarantine, impairment of our time to react in the event of IT
failures, impairment of data center logistics and operations, loss of payment receivables, disruptions in our supply
chain and loss of revenue.

We cannot predict the duration of the COVID-19 pandemic or its potential future impact on our customers,
business and revenue. The pandemic and government measures designed to address the pandemic (such as
lockdowns, restrictions relating to vaccination status and curfews) have resulted in significant economic disruption
and volatility in financial markets and negatively affected several businesses. Many of our existing and
prospective customers, in particular within our focus group of SMBs, have experienced and may continue to
experience slowdowns in their businesses and several have gone out of business as a result of such pandemic-
related slowdown. Any further slowdowns or discontinuation of our existing or prospective customer's business
may result in reduced demand for our products and services, lengthening of sales cycles, loss of customers,
difficulties in collections and the bankruptcy of some customers. Distressed customers may, for example, decide
to switch to cheaper providers or discontinue certain services altogether. In addition, our employees are working
from home to a higher extent than they have historically, which may result in decreased employee productivity
and morale with increased unwanted employee attrition. While we also benefit from greater use of technology and
computing during the COVID-19 pandemic, many of the services that have experienced rapid growth during the
pandemic (such as streaming video, ecommerce and video conferencing) use Public Cloud services, which
represent only a smaller portion of our business.

Accordingly, any of the above factors could have a material adverse impact on our business, financial position
and results of operations.

3.1.8 If we fail to migrate and roll out a uniform billing system at IONOS as planned, our
processes may be disrupted and our results of operations may be negatively affected.

IONOS is using business systems that are operated by United Internet Services GmbH and 1&1 Telecom GmbH.
For systems that have a high level of specific functionality relating to the operations of IONOS, it was decided in
December 2019 to set up dedicated systems within IONOS and to migrate data and processes to this new
landscape. This is a project with significant inherent complexity that is intended to eliminate dependencies from
third parties. The preparation phase of this major project was ramped up in 2020. By the first half of 2022, most
front-end end systems had been successfully set up and processes and data had been migrated. Examples are
the customer communication platform "Genesys", the hotline tool and the hosting communication platform, which
sends out all email communications to customers. In addition, IONOS set up its own accounts receivable team in
2021.

The development and integration of the back-end systems, such as new billing and accounting systems, are
currently ongoing. The migration of the billing processes and data shall be rolled out on a country-by-country
basis. We currently expect that the migration of the first country to the new business system's back-end will begin
in the second half of 2024 (i.e., starting with the migration of the Spanish market), and that it will be finalized
approximately twelve to eighteen months later.

Due to the huge complexity of the project with potential unknowns in the (old) products and tariff definitions, there
is a risk that the migration of the new billing system fails or that we may have to face delays in the migration
process. If we fail to finalize the roll-out of our new billing system or if there is a delay in the process, this could
delay or disrupt ongoing billing processes and, in consequence, have a negative effect on our relationships with
customers. In addition, there is a risk that hackers take advantage of potential vulnerabilities during the migration
process and gain access to critical customer data.
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Any of the above mentioned risks could have a material adverse effect on our business, results of operations,
cash flows and financial position.

3.1.9 Our future success depends on our ability to continue to innovate in response to market
demands and to increase customer adoption of our offerings.

We believe the innovation pace in the markets we serve is likely to continue to accelerate as customers
increasingly base their purchases of cloud offerings as well as domains and web hosting solutions and other web
presence and productivity products and services on their needs for new and upgraded features. Our future
success depends on our ability to continue to innovate in response to these and to increase customer adoption of
our offerings. As the innovations related to our products and services continue to evolve, we need to continue to
invest in technologies, services and partnerships that will allow us to provide products and services adapted to
the changing requirements of our customers. If we fail to launch new products or services in time, we may not be
able to retain our current market share or gain additional market share and, consequently, may not be able to
recoup development costs (time-to-market risk). Our time-to-market may be negatively impacted by a number of
factors, including our ability to identify market trends in time, our ability to respond to the rapidly changing legal
and regulatory landscape in our industry or competitors being in a stronger position to respond quickly to new
technologies being able to design, develop, market and sell their products more effectively than we are. Our time-
to-market may be also negatively affected by shortages of supply or delays in our supply chain, especially from
critical suppliers, e.g., due to the impact of the COVID-19 pandemic or other infectious diseases and
countermeasures such as transportation restrictions.

Our ability to compete successfully depends on our ability to offer an integrated and comprehensive suite of
products that enable our diverse base of customers to start, grow and run their businesses. The success of our
domains, hosting, presence and business application offerings is predicated on the assumption that an online
presence is, and will continue to be, an important factor in our customers' abilities to establish, expand and
manage their businesses quickly, easily and affordably. If our offering is not successful, for example due to the
introduction of a new technology or industry standard that supersedes the current standard of online presence
offerings or renders our existing or future products obsolete, then our ability to retain existing customers and
attract new customers could be adversely affected, which could harm our ability to generate revenue and meet
our financial targets.

Any of the above-mentioned risks could have a material adverse effect on our business, results of operations,
cash flows and financial position.

3.1.10 Standardized terms and conditions that we use may be held to be invalid, in particular as
regards our business with end-consumers.

Although our sales efforts are primarily targeted at enterprise customers, end-consumers also form part of our
customer base. We regularly use standardized documents, such as standardized contracts and terms and
conditions in our business activities, e.g., for the sale of our products and solutions, including under subscription-
based models. Standardized terms and conditions have to comply with the laws on general terms and conditions
(allgemeine Geschéftsbedingungen) in the different jurisdictions in which we operate, which means that in many
jurisdictions they are subject to intense scrutiny by the courts. The standard is even stricter if such terms and
conditions are used in contractual relationships with end-consumers. Recent legal developments such as the Fair
Consumer Contracts Act (Gesetz fiir faire Verbrauchervertrdge) which recently came into force in Germany, as
well as the development of case law in connection with the protection of consumer rights, may impose additional
risks and challenges in connection with our business model, including our use of standardized contracts and
terms and conditions, for example due to stricter legal requirements with regard to the renewal or termination of
recurring subscriptions. If standardized contracts, terms and conditions or other standardized documents we use
contain provisions which are held to be invalid and thus replaced by statutory provisions which are
disadvantageous to us, or if any such clauses are interpreted in a way that is detrimental to us, a large number of
our contractual relationships could be affected. As a result, our counterparties could have legal rights and
remedies that we did not expect at the inception of the contractual relationship (e.g., withdrawal rights), we may
incur substantial unexpected expenses and may have to adapt the terms and conditions and agreements under
which we operate our business. In some cases, courts may even determine that our standardized sales and
purchase agreements are invalid, partially or completely, and as a result we may not have entered into a valid
contractual relationship with the relevant counterparty.

In Germany, for example, the Fair Consumer Contracts Act contains, among others, rules regarding easier

termination of contracts entered into with consumers through a "termination button", and states that contracts
must be terminable on a monthly basis after expiry of the minimum term. In the future, tacit contract renewal will
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only be permitted if it is for an indefinite period and provided that termination is possible at any time with one
month's notice. The notice period to prevent automatic renewal of a fixed-term contract is now reduced from three
months to one month. This will make it easier for customers to terminate subscription-based contracts with us on
short notice. Moreover, from time to time we have been contacted by consumer associations who claim that a
clause in our general terms and conditions does not comply with applicable legal requirements for consumer
contracts. In such cases, we may have to modify such clauses, desist from enforcing existing clauses, and we
may also potentially face fines or other farther-reaching legal consequences.

Similar considerations apply to the amendment of contractual terms and conditions with our customers, in
particular with consumer customers, regarding price increases. In Germany, for example, following case law on
this matter, it has become more difficult to increase prices in existing consumer contracts without the express
consent of the individual customer. For example, the German Supreme Court (Bundesgerichtshof), in a 2021
ruling, invalidated clauses in consumer contracts providing for price increases without express consent of the
customer. Standardized clauses providing for price increases without express consent have since become
subject to increasing scrutiny by consumer associations who are entitled to bring actions before courts aiming to
declare allegedly non-compliant clauses invalid and to claim profits gained through the willful use of invalid price
adjustment clauses. In September 2022, we received a letter from the Federation of German Consumer
Organizations (Verbraucherzentrale Bundesverband, VZBV) claiming that a clause used in one of our sets of
general terms and conditions regarding price increases without express customer consent was unlawful if the
customer is an end-consumer. We have since removed this clause from our terms and conditions. It is also
possible that we may have to adapt our price increase clauses in the future, e.g., with regard to information and
objection/acceptance aspects of such clauses, or in terms of the a priori specification of events that would warrant
a price increase in our standard contracts. If we have to adapt such clauses in our standard contracts, agreeing
on future price increases may become significantly more difficult and burdensome, new clauses may be less
favorable to us and we may be prevented from increasing our prices as often as required by cost increases and
business needs. There is also the risk that, if price increase clauses in our terms and conditions turn out to be
invalid, customers, competitors and/or consumer associations may bring claims for the recovery of overpayments,
skimming of profits and/or damages against us and that such claims may be substantial. We cannot exclude that
there could be other effects, such as potential damage claims from competitors or that proceedings for the
skimming of profits may be initiated against us. In addition, an implementation of such price increases could
become more difficult in the future, or we may be hindered in increasing our prices as often as required to
account for the development of our costs and business needs.

Any of the above-mentioned risks could have a material adverse effect on our business, results of operations,
cash flows and financial position.

3.1.11 The success of our operations depends on increased IT spending and cloud usage, in
particular by small and medium-sized businesses.

The growth of our business areas depends to a significant extent on the growth of the markets that we serve. The
future growth of our markets depends on businesses continuing to increase their spending on outsourced IT
infrastructure, and devoting a greater portion of their IT spending to cloud solutions. While IT and cloud spending
has increased significantly in recent years, and in particular during the past three years as a result of the COVID-
19 pandemic and the resulting restricting measures and related behavioral changes (e.g., more e-shops,
expansion of ecommerce, home office or hybrid working models, etc.), which resulted in increased cloud usage
and new customers for our Web Presence & Productivity products and services, we cannot be sure that such
growth will continue in the future. The rate of growth in spending on IT and cloud services will depend on several
factors that are beyond our control, including overall business spending and investment levels, decisions relating
to the allocation of such spending to IT projects and, within IT, to cloud projects, the level of confidence of
businesses in cloud services (which could be adversely impacted by any service incidents in the market), the
development of new cloud-based services, regulatory developments, sustainability concerns (given the significant
use of electricity and water in data centers) and other factors. The growth of our markets could also be slower
than expected if insolvency rates of SMBs in the markets we serve increase due to a general economic downturn.

Even if our markets continue to grow in general, the growth rate and, specifically, the level of cloud migration and
adoption could be lower in the product and geographic areas in which we generate most of our revenue. For
example, businesses in Europe have been slower to adopt cloud solutions than in other markets (such as the
United States). Should businesses in Europe fail to increase their overall cloud spending, the cloud market in
Europe could grow slower than we expect. In addition, SMBs, our core target customer group, have generally
been slower in the adoption of cloud solutions compared to larger companies. Our revenue growth will also
depend on the growth rate of the Web Presence & Productivity market, which includes web hosting, domain
registration, telephony and other services. The Web Presence & Productivity market is more mature than the
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cloud market generally, and is expected to grow at a slower rate than the cloud market in the coming years.
Slower revenue growth could negatively impact our profitability and financial position, as well as the market price
of the Company's shares.

3.1.12 Unfavorable economic conditions and geopolitical tensions, including international
conflicts and trade tensions, may negatively affect our business, financial position and
results of operations.

Our business is dependent on the strength of the retail and commercial sectors and general global economic
conditions, especially within our key markets, Europe and North America. If the macroeconomic conditions
worldwide, in particular of the economies in which we operate, deteriorate, e.g., in the event of a temporary or
continued economic slowdown, recessions or sustained loss of consumer confidence and consumer demand, or
fiscal and monetary policies with negative effects on such markets, this could trigger a decline in sectors and
markets in which we operate, and thus our business may be negatively affected. We could also be negatively
impacted by economic crises in specific countries or regions. Moreover, our business prospects may be
negatively affected by political instability, international conflicts and other geopolitical tensions or adverse social
developments. For example, we may be forced to reorganize, reduce or terminate business operations in
geographical areas where our employees and partners would otherwise be subject to unacceptable economic or
personal risks, e.g., due to ongoing or threatened civil unrest, terror attacks or war. Furthermore, our business
prospects may be negatively affected by changes in the political and economic framework, e.g., due to trade
conflicts, punitive tariffs, sanctions, protectionist measures, boycotts or economic weakness of economies or
industries, including any potential imposition of import, export, investment or currency restrictions, including tariffs
and import or export quotas or any restrictions on the repatriation of earnings and capital. For example, the
Russian invasion of Ukraine and the ongoing Russia-Ukraine war as well as related political conflicts among
Russia and other countries and international organizations or alliances, in particular, the NATO, may have a
negative impact on our business in affected geographical areas. In addition, political and trade tensions between
China and the United States, between Russia and the United States or between Russia and Europe, as well as
rising inflation and higher energy prices in many countries may adversely affect the general macroeconomic
environment and thus indirectly have a negative impact on our revenue and our ability to gain new and retain
existing customers. For example, during 2022 we experienced a temporary slowdown in our business in Poland
due to the current macroeconomic and political conditions.

In such challenging geopolitical and economic environment, many of our customers, in particular SMBs or sole
proprietors may face reduced demand for the products they sell (especially for discretionary items), which may
prompt small and medium businesses with limited resources to re-allocate their resources to reduce their IT
spend, including for our products and solutions.

In addition, the general increase in prices for goods and services may lead to a significant reduction of our
margins, due to our limited ability to pass on such increases to our price-sensitive customers. In this connection,
rising energy prices or a general rise in inflation levels could negatively impact our business result as has already
been the case in fiscal year 2022. The currently unforeseeable developments in the Russia-Ukraine war may lead
to further disruptions in the energy markets, which could in turn burden our business due to the aforementioned
effects.

Furthermore, the long-term effect of Brexit remains uncertain, and Brexit has created, and may continue to create,
negative economic impact and increase volatility in the global markets. These could include further a fall in the
value of the key trading currencies such as the euro and/or greater volatility of markets in general due to the
increased uncertainty.

If macroeconomic conditions deteriorate, we could face reduced demand for our offering, which could have a
material adverse effect on our business, financial position and results of operations. In addition, the realization of
any significant adverse political developments, in particular with regard to the continued Russia-Ukraine war and
related geopolitical conflicts, could have a material adverse effect on our business, financial position and results
of operations. Such deterioration in macroeconomic or geopolitical conditions may also lead to instability and
volatility of financial markets, depreciation of currencies relevant to our business, and a negative impact on the
value of the Company's shares or other securities.
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3.1.13 If we fail to attract and retain highly qualified managerial staff and skilled personnel,
including developers and sales staff, or if our business expertise becomes available to
competitors, we may not be able to meet our strategic objectives and grow our business.

The knowledge and expertise of our employees is crucial for us. Our performance is substantially dependent on
the continued services and performance of our senior management and skilled personnel (such as sales staff,
product managers, software developers, skilled workers and other staff with experience in the web hosting and
cloud computing industry), many of whom have several years of experience and specialized expertise in our
business. In order to be successful, we must attract, retain and motivate executives and other key employees,
including those in managerial, technical, marketing and information technology support positions. If we are unable
to attract and retain staff, particularly in key functions, such as leadership positions like business unit or corporate
department heads, as well as skilled workers, we may lose vital knowledge and expertise, which could have a
material adverse effect on our business, results of operations, cash flows and financial position.

In particular, we depend on hiring and retaining qualified engineers and developers with expertise in software
development, coding and other highly specialized information technology functions. With respect to our key
innovation projects, we require talented staff in the area of software design. Competition for talent in general and
qualified employees in particular is intense, especially in technology-driven industries such as the cloud
computing and web hosting industry. There is no guarantee that in the future we will succeed in hiring and
retaining the required number of such qualified technical and management personnel on terms acceptable to us
or at all. We are exposed to the risk of losing staff to competitors, which could result in a transfer of know-how to
such competitors as well as a general strengthening of their positioning. For example, in cases where a specific
development project for a new product is stopped, we face the risk that the relevant team may decide to leave the
Group. In addition, from time to time, potential changes in our senior management team may be disruptive to our
business. The unexpected departure or loss of any of our key personnel could have a material adverse effect on
our business, results of operations and financial position. Moreover, the scope of non-competition agreements
can be limited under the laws of the jurisdictions in which we operate. The negative consequences of the
departure of key personnel may therefore be exacerbated if such personnel were hired by our competitors. There
can be no assurance that we will be able to attract or retain suitable replacements for such personnel in a timely
manner or we may not succeed in implementing adequate succession plans to ensure continuity in critical
positions.

If we cannot maintain our corporate culture as we grow, we could lose the innovation, creativity and teamwork
fostered by our culture in the past, and our business may be harmed. Any of the above factors could negatively
affect our business, financial position, results of operations and prospects.

3.1.14 To maintain the security of our systems, we depend on certain third-party solutions and
certain mechanisms which are in part beyond our control.

For purposes of protecting our servers and IT systems from cyber-attacks and system breaches, we depend on
software tools and services licensed from third parties (such as antivirus and monitoring and detection tools). In
certain areas, we rely on third-party virtualization technology (which allows individual machines to operate
multiple "virtual servers") and open source solutions to regulate access to data and processing operations of
different customers or of differing levels of sensitivity. We also rely on certain licenses provided by large software
companies. Because of our reliance on third-party solutions, we do not fully control the mechanisms used to
maintain the security of our systems. Our use of open source software could negatively affect our ability to offer
and sell subscriptions to our platform in the future (e.g., in case of unfavorable terms in the relevant open source
licenses tying use of the software to free availability of the platform or an obligation to license or disclose the
source code for any modifications to, or work derived from, such open source software) and subject us to
potential litigation in case of any alleged breach of the licensing terms. In the case of software licenses provided
to us by large software corporations, in many cases to integrate the software in the products and services we
market to customers, we are subject to regular audits by such companies to ensure compliance with licensing
terms, typically every three to five years. It cannot be excluded that in general or specifically as a result of such
audits certain discussion points or claims of alleged breach of license may arise. If a third party were to cease
providing a technology we use or rely on for IT security purposes, or if it were to change or increase the price of
its offerings or should a relevant software license agreement be terminated for whatever reason, we would need
to adapt and quickly either find another third-party provider or develop an equivalent technology ourselves, either
of which could increase costs, bind resources or cause operational disruptions.

As cybersecurity threats and responses evolve, we may need to purchase updates and enhancements from third-
party providers in order to maintain adequate levels of security protection. We may not be able to change
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providers, leaving us with few or no alternatives to paying the fees demanded by our existing third-party
providers. If such fees were to increase significantly, our costs could increase, adversely affecting our profitability.

Should the security systems provided by third parties fail to protect our systems or the data or systems of our
customers adequately, and if other protective instances in place should prove ineffective, e.g., in case of new
malware, or in case of human error, we could suffer cyber-attacks or privacy breaches that would impact our
revenue and business reputation, as discussed above. Moreover, we might not be in a position to remedy any
such failure without assistance from the third-party provider, which could result in delays and impact the
availability of our systems to serve customer needs. Moreover, if a different customer of a third-party security
solution provider were to experience a cybersecurity incident, even if it is unrelated to our operations, the
confidence of our customers could be adversely affected, causing a loss of revenue and reputational damage
(with a potential termination of existing subscriptions and loss of future revenue).

3.1.15 Undetected or unknown defects or other shortcomings relating to our products and
services could harm our business and future results of operations.

The products we offer or develop, including our proprietary technology and technology provided by third parties,
could contain defects or errors that we have not been able to detect. In addition, we might face significant coding
or configuration errors. The performance of our products could have unforeseen or unknown adverse effects on
the networks over which they are delivered as well as, more broadly, on Internet users and consumers and third-
party applications and services that utilize our solutions. These adverse effects, defects and errors, and other
performance problems relating to our products could result in legal claims against us that harm our business and
damage our reputation. For example, should we fail to properly register or maintain our customers' domain
names, or to perform and save back-ups of customer data, we could be subject to additional expenses, claims or
negative publicity, all of which could have a material adverse effect on our business.

3.1.16 If we fail to offer high-quality technical customer support services, our relationships with
customers and financial results may be negatively affected.

Our customers depend on our technical support to resolve technical issues relating to our offerings. We may be
unable to respond quickly enough to accommodate short-term increases in customer demand for support
services or may be inefficient in our resolution of customer support issues. Since our customers are mainly SMBs,
a 24/7 support availability as well as technical competence of support and professional services are crucial for our
reputation and revenue. Any failure to maintain high-quality technical support, including if any data of our
customers is lost or compromised, or a market perception that we do not maintain high-quality technical support,
could adversely affect our reputation and our ability to sell our offerings to existing and prospective customers,
and our business, results of operations and financial position.

3.1.17 We may be unable to successfully implement our acquisition strategy if we fail to identify,
enter into or integrate acquisitions.

Selective acquisitions in our core business or in complementary businesses are one of the elements of our
business strategy. For example, in 2017, we acquired STRATO AG, Berlin, Germany, a provider of domains and
hosting services, and ProfitBricks GmbH, Berlin, Germany (later IONOS Cloud GmbH, and subsequently merged
into IONOS SE, Montabaur, Germany, in 2019) focused on business cloud services; in 2018, we acquired
World4You Internet Services GmbH, Linz, an Austrian-based provider of web hosting and domain products and in
2021, we acquired the website builder specialist we22 AG, Cologne, Germany (now we22 GmbH), and a minority
interest in Stackable GmbH, a developer of an open source-based platform for the analysis and processing of Big
Data. In the future, we intend to continue pursuing selective acquisition opportunities in order to further grow and
expand in a targeted manner. This strategy depends in part on our ability to successfully identify and acquire
assets and/or shareholdings in companies that complement our business and find adequate partners or
investment targets. If we are unable to do so, or should we lack sufficient resources to participate in acquisitions
that we consider necessary, for example, to maintain our market share in a significant business area or for a
relevant product category, this could have a material negative impact on our growth and operations.

In addition, we may not be able to achieve the targets for growth, synergies, economies of scale, cost savings,
development, production, distribution, or other strategic goals being sought from the acquisition of companies and
interests in companies, or it may only be possible to achieve them to an insufficient extent given time and budget
constraints. Potential acquisition targets may have lower profit margins, so that in the event of an acquisition our
overall profit margin could thereby be reduced. Future acquisitions may be capital intensive and could require us
to incur debt or issue debt or equity securities to finance such acquisitions, which may increase our interest
expenses significantly and dilute the interest of our existing shareholders. Moreover, if an acquisition or similar
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transaction is not completed, in particular if the transaction is abandoned after a longer preparation period, the
incurred costs and resources involved, which can be significant, will not be recovered.

Corporate acquisitions are typically associated with significant investment and risk. We may be unable to
recognize all risks related to such a transaction in advance during our due diligence or to protect ourselves
against such risks, as has happened in the past. For example, there can be no assurance that such risks will be
(sufficiently or at all) taken into account in the respective agreements (including warranties). Future acquisitions
may also give rise to financial and tax restructuring measures which, even if designed with the aim to achieve a
tax-efficient structure, may expose us to risks, for example, if such measures cannot be implemented and/or the
tax authorities were to challenge any of the implemented measures. Further, we may face claims, out-of-court
disputes, arbitration or litigation in connection with acquisitions and similar transactions or in case with
disagreements with partners in joint ventures or other partnerships, which may be costly and time consuming and,
in case of partnerships, have a negative effect on the future performance of such partnership. Future acquisitions
could result in contingent liabilities or amortization expenses, or impairments of goodwill, if the goodwill recorded
on our statement of financial position at the time of the acquisition proves to be too high.

Furthermore, past and future acquisitions and other investments in businesses entail risks relating to the
integration of businesses, including, among other things, integration of employees, processes, IT and data,
logistics and other systems, and product offerings, customer and supplier relationships as well as, depending on
the regional market and business field, overcoming cultural barriers. With the acquisitions, we may face increased
cyber risks, in particular during the integration process of acquired companies with varying levels of security
maturity or different privacy protection standards. Such acquired businesses may not, or not within the anticipated
timeframe, achieve the targeted operative development. In particular, integration may be a more complex, time
and resource consuming process than anticipated and involve a number of uncertainties. These include, for
example, costs and expenses associated with unexpected difficulties, the diversion of management's attention
from daily operations and/or strategic business decisions, the potential loss of key employees, suppliers and
customers, difficulties in competing with existing business or diverting revenue from existing business, difficulties
in complying with foreign regulatory requirements and the additional demands on management related to the
increasing size and scope of our operations, especially in the case of larger acquisitions. In addition, it is possible
that, following an acquisition, we may face difficulties in the context of negotiations with employee
representatives. Such negotiations may relate to measures such as social plans or combining entities with
different union tariff systems. A prolonged negotiation process could delay the transaction and the result of such
negotiations may turn out to be costlier than expected.

Furthermore, in joint ventures or other co-operations and partnerships in which the IONOS Group does not hold a
majority interest, IONOS may only have limited influence on the organization and business success of the entities
concerned. Thus, our ability to exploit the strategic potential of such joint ventures, co-operations and
partnerships may be impaired if we were unable to agree with our partners on a common strategy and its
implementation. The interests of our partners may also conflict with our own interests and we may be prevented,
for example due to the governance structure and rights allocation within the joint venture or other entities and the
applicable partnership agreements from achieving our own goals. Failure to successfully implement acquisitions
and investments, to successfully integrate businesses that have been acquired could have a material adverse
effect on our business, results of operations, cash flows and financial position, as well as our prospects.

3.1.18 If we are unable to maintain and promote our brands, this may have a negative impact to
our reputation and results of operations.

We market our services via the IONOS brand, as well as via other brands such as STRATO, arsys, fasthosts,
home.pl, InterNetX, united-domains, and World4You. We depend on our ability to maintain and promote our
brands in order to expand our customer base. Moreover, over the past years we carried out a rebranding, in
strategic stages, from the well-established "1&1" brand to the current "IONOS" brand, and in December 2021 we
decided on an additional marketing budget of approximately € 30 million to be spent in 2022 for the purpose of
further raising our brand awareness in our most important European markets. This brought our brand investments
to roughly € 55 million in 2022. Such marketing campaigns involve many factors, such as a decision on the most
appropriate marketing channels, and it cannot be assured that such investments may produce the desired effect
in all markets and within the expected timeframe.

Our ability to maintain and promote our brands will depend to a significant extent on our ability to continue to
provide useful, reliable and innovative products and services. For example, in our experience, mobile devices are
increasingly being used to access the Internet, and our cloud-based and mobile support products may not
operate or be as effective when accessed through these devices. If we fail to introduce innovative features,
products, services or terms of service, our brands and reputation may be harmed. In addition, maintaining and
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enhancing our brand may require significant investments, and these investments may not be successful or cost
effective. Therefore, if we fail to successfully promote and maintain our brand or if we incur excessive expenses in
this effort, our reputation, business and results of operations could be negatively affected.

3.2 Financial Risks
3.21 Our results of operations are exposed to currency exchange rate fluctuations.

Our business activities are exposed to risks relating to the financial markets, including, in particular, risks from
fluctuations in exchange rates and also interest rate fluctuations (see "3.2.3 We may face difficulties in managing
liquidity and financing risks, foreign currency exchange rate risks, interest rate risks, credit risks and in satisfying
other treasury and finance requirements, in particular as a result of our dependency on the United Internet
Group."). While our reporting currency is the euro, due to our global operations, a portion of our revenue is
denominated, and some of our consolidated subsidiaries report, in foreign currencies. The Group's exposure to
the risk of changes in foreign exchange rates relates primarily to the Group's operating activities (when revenue
or expense is denominated in a different currency from the Group’s functional currency), loans, liabilities to
related parties and the Group’s net investments in foreign subsidiaries. Currency hedging transactions are
currently not actively conducted. Our results of operations are therefore affected by exchange rate fluctuations, in
particular regarding the exchange rates of the U.S. dollar, the British pound sterling and the Polish zloty to the
euro, which could result in losses or introduce volatility in our earnings. An increasing value of the euro might also
adversely impact the competitiveness of our products outside the Eurozone due to price effects of local markets.

We cannot predict exchange rate developments and might recognize a loss in the future, which could negatively
affect our results of operations and financial position.

3.2.2 We are exposed to credit risks and may need to write off or write down receivables if our
contractual partners are unable to meet their obligations.

Credit risk is defined as an unexpected loss in financial instruments or receivables if the contractual partner fails
to discharge its obligations in full and on time or if the value of collateral declines. We may incur losses if the
credit quality of our contractual partners deteriorates or if they default on, or fall behind schedule with, their
payment obligations to us. Our customers consist mainly of small and medium businesses, but we also have
larger enterprises and public sector organizations as customers, in particular in our Cloud Solutions business
area. We are in particular exposed to credit risks relating to trade receivables arising from our ordinary course of
business, in particular with large customers. This may also be the case if we are unable to sell trade receivables
due to a changing macroeconomic environment. A decision to write down or write off claims against contractual
partners involves management judgment and review of individual receivables based on individual customer
creditworthiness, current economic trends and analysis of historical bad debts on a portfolio basis.

In addition, we may have to write off or write down receivables due to fraud, credit card and other online payment
chargebacks. In order to accommodate dynamic customer growth as well as a fast provision of services in the
interests of the customer, our ordering and provisioning processes are largely automated. These automated
processes naturally offer opportunities for attack by fraudsters. Due to the nature of the products and services
offered, in addition to the high number of customers (approximately 6.0 million customers worldwide as of
September 30, 2022), there is a high risk of that the number of non-payers and fraudsters may increase. Even
though we try to detect and prevent fraud attacks at an early stage, there is nevertheless a risk that we lose
financial instruments due to fraud.

The write off or write down of our receivables may have a material adverse effect on our business, financial
position and results of operations.

3.23 We may face difficulties in managing liquidity and financing risks, foreign currency
exchange rate risks, interest rate risks, credit risks and in satisfying other treasury and
finance requirements, in particular as a result of our dependency on the United Internet
Group.

Our working capital requirements and capital for our general corporate purposes, including acquisitions and
capital expenditures, the risks associated with fluctuations in foreign currency denominated receivables,
payables, debt, firm commitments and forecast transactions, interest rate change risks, credit risks associated
with contractual partners (e.g., banks and customers) and market price risks (e.g., commodities) have historically
been managed via or by the group led by United Internet AG (United Internet AG, together with its direct and
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indirect subsidiaries, the "United Internet Group"). Other finance and treasury services (e.g., the issuance of
guarantees and other securities in favor of third parties or cash management) have historically been satisfied as
part of the treasury and financing policies and procedures of United Internet Group.

Following the Offering, our finance and treasury function will be supported by the United Internet Group, and we
will continue to depend on the United Internet Group for finance and treasury services. The finance and treasury
services to be provided by the United Internet Group to companies of the Group include, among others, the
funding to the Group, the central and regional provision of services in relation to cash management, cash pooling
and bank accounts. If we decide to terminate such support service arrangements or they are terminated
automatically or upon notice by United Internet Group, we may be unable to satisfy our working capital or other
funding requirements in the banking market on short notice or be able to do so only at unfavorable terms. In
addition, our approach to managing foreign currency exchange rate risks, interest rate risks, credit risks and other
risks may be different from and less successful compared to the time we were part of the United Internet Group.
The financing we receive from the United Internet Group under our treasury and finance arrangements may have,
in certain respects, less favorable terms and conditions than agreements that could be obtained with third parties,
depending on the financial markets environment and the future interest levels.

In addition, our post-IPO financing as agreed in January 2023 among United Internet AG as lender, IONOS
Group SE as guarantor and IONOS Holding SE as borrower, which agreement will enter into effect as of the first
day of trading of the Company's shares on the Frankfurt Stock Exchange, may be terminated by United Internet
AG upon the occurrence of a change of control event at the level of IONOS Group SE (which would be triggered if
a third party acquires 50% or more of the share capital of IONOS Group SE) or of IONOS Holding SE (which
would be triggered if the Company ceases to hold at least 50% of the outstanding share capital of IONOS Holding
SE) (in both cases, disregarding any treasury shares). In such case, we would have to obtain alternative
financing, which we may be unable to do at reasonable terms or at all (see also "3.2.4 We may be unable to
obtain sufficient debt financing at reasonable terms or at all, and our debt cost may become more expensive in
the future. In addition, our business could be negatively affected if our customers or suppliers do not have access
to financing on economically viable terms.").

We face the risk that the United Internet Group, as our main provider of treasury and finance services, may be
negatively impacted by adverse deposit and/or financing conditions resulting from an updated evaluation of our or
United Internet Group's solvency, particularly from rating agencies, and/or negative developments related to the
financial markets, such as, for example, (i) a limited availability of funds (particularly U.S. dollar funds), (ii)
negative interest rates and (iii) impacts arising from more restrictive regulation of the financial sector, central bank
policy, or financial instruments. The realization of any of the above could result in adverse deposit, hedging and/or
financing conditions for the Group.

The occurrence of any of the above or of any other treasury- or finance-related risks resulting from our treasury
and finance arrangements and related service arrangements could have a material adverse effect on our
business, financial position and results of operations.

3.24 We may be unable to obtain sufficient debt financing at reasonable terms or at all, and our
debt cost may become more expensive in the future. In addition, our business could be
negatively affected if our customers or suppliers do not have access to financing on
economically viable terms.

Our ability to obtain debt financing, guarantees or derivative or hedging lines from financial institutions at
commercially acceptable terms, including volume and costs, could depend on several factors, some of which are
beyond our control, such as general economic conditions, the availability of credit from financial institutions,
market interest rates and global and European Union's (the "EU") monetary policy and financial markets
regulation. This includes, for example, the current base rate raises of central banks aiming to curtail inflation and
potential further raises going forward which may lead to even increased costs of debt in the future. In addition,
deterioration in our business results, financial position or any potential future credit ratings could lead to higher
financing and hedging costs, to reduced availability of credit, hedging and guarantee lines, reduced access to
capital markets, other commercially unfavorable terms or an acceleration of loans or provision of security.

Any increase in current interest expenses and future refinancing costs could have a material adverse effect on
our business, financial position and results of operations.

In addition, we cannot rule out that, following the Offering, we may decide or be required to obtain additional
financing from banks, public offerings or private placements of debt or equity securities, strategic relationships or
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other arrangements, subject to certain limitations currently provided for under the financing arrangements in place
with the United Internet Group, such as, for example, restrictive covenants on financial indebtedness as well as
certain controls and consent requirements (e.g., in regard to acquisition financings beyond a certain threshold
amount) for the benefit of the relevant lender. The cost of obtaining additional third-party funding for our business
could be higher than financing received from the United Internet Group. In addition, third-party providers of debt
financing such as banks might not be willing or, due to internal thresholds or other limitations, able to provide or
extend credits or other forms of debt financing to us because they already provided similar financing to other
entities of the United Internet Group. The same applies to any other kind of product we may decide to or be
required to purchase or obtain from banks, insurance companies or other third parties (e.g., hedging instruments
or guarantees). We cannot rule out that, once we have received a credit rating, such rating may be negatively
impacted by the existing or future credit or other rating of other entities of the United Internet Group.

Our business activities could be similarly negatively affected if our customers or suppliers do not have access to
financing on economically viable terms and may therefore reduce their volume of orders for our products or stop
these altogether, or they may delay or default on their payments owed to us, which could negatively affect our
results of operations and financial position.

3.2.5 Goodwill representing a significant portion of our total assets might be subject to
impairment in the future.

As of September 30, 2022, we recorded goodwill of € 819.2 million on our consolidated statement of financial
position, corresponding to 53.1% of our total assets. Goodwill and certain other intangible assets (i.e., trademarks
and domains) have an indefinite useful life and are not amortized but rather are subject to impairment tests on at
least annual basis.

A variety of factors, including deterioration in performance, adverse market conditions and adverse changes in
applicable laws or regulations, may cause an impairment of goodwill and other intangible assets if they have a
lasting negative impact on our business. Such risks may in particular materialize as a result of a long-lasting
economic downturn due to, for example, effects of the Russian invasion of Ukraine and ongoing Russia-Ukraine
war, either globally or in any particular region. In addition, an increase in the discount rate used, i.e., the weighted
average cost of capital (WACC), due to an adverse change in parameters (e.g., beta factor, base interest rate,
market risk premium, country risk premium) may lead to a higher impairment risk.

An impairment loss is recognized when the carrying amount of the cash-generating unit (CGU) exceeds the
recoverable amount. The recoverable amount of a CGU to which goodwill has been allocated is the higher of fair
value, net disposal costs, and its value in use. When calculating the value in use, estimated future cash flows are
discounted to present value using a pre-tax discount rate that reflects current market interest rates, considering
the length of the investment period and the specific risks associated with the cash-generating unit.

The amount of any quantified impairment must be expensed immediately as a charge to our results of operations.
Therefore, depending on future circumstances, we may not be able to realize the full value of our goodwill, and
any determination of impairment of goodwill and other intangible assets could have a material adverse effect on
our results of operations and financial condition.

3.2.6 The creation of financial, administrative, IT and other functions and services that were
provided to date by the United Internet Group could be delayed, fail to succeed, or lead to
unforeseen costs. In addition, United Internet Group could decide to no longer purchase
services from IONOS in the future including, amongst others, data center services, which
could have a negative effect on our results of operations.

As a subsidiary of the United Internet Group, we have historically relied on financial, administrative and other
resources, assets, certain IT systems and other infrastructure of the United Internet Group to operate our
business (including in the area of financing and treasury, accounting, insurance, pension plans, legal, tax and
internal audit services, legal and contract management, compliance, IP, R&D, technical/analytical services and
engineering, procurement of material, components and services, controlling, human resources and recruiting as
well as corporate communications). We intend to continue to rely on such United Internet Group functions to a
significant degree going forward (including, but not limited to, IT and data, media and marketing, human
resources, legal and compliance, procurement, business support, accounting and financing, and group internal
and statutory tax reporting services) while expanding our own financial, administrative and other support systems
and functions. In general, these services are provided at arm's length on a cost plus 5% margin basis. However,
there can be no assurance that the services provided by the United Internet Group in combination with the own
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functions that we have built will be sufficient at every time in the future to meet our needs. In such case, or if the
United Internet Group elects to terminate service agreements for business critical services with effect as from
December 31, 2024, we may incur significant costs and require high management attention to obtain these
services from other third-party providers or to create our own support systems and functions (see also "3.2.3 We
may face difficulties in managing liquidity and financing risks, foreign currency exchange rate risks, interest rate
risks, credit risks and in satisfying other treasury and finance requirements, in particular as a result of our
dependency on the United Internet Group.").

Furthermore, the consolidated financial statements included in this Prospectus for periods prior to the Offering
may not fully reflect the actual costs of the IONOS Group operating independently. The Company may incur
increased administrative costs and other expenses as a listed company, including expenses for services that will
continue to be provided by the United Internet Group pursuant to service agreements, as well as for hiring of new
personnel to set up the functions needed to operate as a stand-alone company. We may also lose the benefit of
some economies of scale that United Internet Group was able to achieve with respect to administrative operations
and functions which we build up on our own.

In addition, IONOS Group has in the past provided and currently provides certain services to United Internet
Group including, amongst others, data center services for the United Internet Group's consumer access and
consumer applications segments. If the United Internet Group stops purchasing such services from IONOS in the
future, this could have a negative effect on our results of operations.

3.3 Compliance, Legal, Regulatory and Tax Risks

3.31 We may fail to comply with increasingly fast evolving privacy, cloud and other data related
laws and regulations and the cost of compliance may increase substantially.

Laws and regulations governing data privacy and protection and data sovereignty requirements are rapidly
evolving, extensive, complex, include inconsistencies and uncertainties and may differ in the different jurisdictions
in which we operate. Examples of recent and anticipated developments that have impacted or could impact our
business include the following:

o the General Data Protection Regulation ("GDPR") (EU) 2016/679 of April 27, 2016 and the respective
implementation legislation in the national laws of the Member States of the EU, which in Germany is the
Federal Data Protection Act (Bundesdatenschutzgesetz), both of which came into effect on May 25, 2018
and established requirements applicable to the handling of personal data, which impacts our operations
and our customers and a breach of which may lead to administrative fines of up to the higher of € 20 million
or 4% of the global annual turnover from the preceding year;

o the Directive (EU) 2016/1148 on cybersecurity of network and information systems of July 6, 2016, ("NIS
Directive"), which was transposed into German law on June 23, 2017, and which imposes significant
cybersecurity protection requirements on digital services providers like us that will further increase under
the Directive (EU) 2022/2555 on measures for high common level of cybersecurity across the Union of
December 14, 2022 (so-called "revised NIS Directive" or "NIS 2"), which EU member states must
transpose into national law until October 17, 2024, while in Germany NIS 2 standards have in part already
been anticipated by the Second Act on the Increase of the Security of IT Systems of May 28, 2021 (so-
called "IT-Sicherheitsgesetz 2.0");

o the Digital Services Act, which was published in the EU's Official Journal on October 27, 2022; it entered
into force on November 16, 2022, with most provisions being applicable as from February 17, 2024; this act
will impose obligations on us with respect to the handling of illegal or potentially harmful content;

) the draft Regulation on Digital Operational Resilience for the Financial Sector, proposed by the European
Commission on September 24, 2020, which would if adopted impose a number of requirements on cloud
outsourcing arrangements in the financial sector, including subjecting us to audits, inspections and other
supervision by financial regulators, and potentially to significant fines in case of non-compliance with its
obligations;

o the German Act on Data Protection and Protection of Privacy in Telecommunications and Telemedia
(Gesetz zur Regelung des Datenschutzes und des Schutzes der Privatsphére in der Telekommunikation
und bei Telemedien), as in force as of December 1, 2021, in particular regarding telecommunication-
specific data protection obligations for our email services; and
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o the United States Clarifying Lawful Overseas Use of Data Act (the "CLOUD Act"), which was signed into
law in March 2018, which allows U.S. law enforcement authorities to access electronic information held by
cloud providers subject to U.S. jurisdiction, even if that information is located outside of the United States.
In general, the CLOUD Act only applies to data centers or data which are under the control of a U.S.
company. Other than those data centers which are operated by U.S. companies of the Group, the data
centers we operate are primarily located outside of the United States and under the control of German
companies of the Group. Information stored on (non-U.S.) servers maintained by non-U.S. companies of
the Group should not be deemed to be in possession, custody or control of the U.S. companies of the
Group. Accordingly, such electronic information generally should not be subject to compelled disclosure
under the CLOUD Act.

Failure to comply with any of the above requirements may have severe consequences, including administrative
fines, claims for damages or lengthy investigations. Continued compliance on the other hand may require costly
adaption measures, including increase of personnel and technical upgrades. This is, in particular the case for
risks related to the GDPR. For example, we may fail to establish and maintain adequate data protection
processes and documentation as required by existing regulations which become increasingly complex and more
stringent. Our established processes may prove insufficient in individual cases or have weaknesses that may not
be identified by our regular audits in a timely manner or at all.

We are also following developments regarding the frameworks that address the transfer of personal information
outside of the EU, including the EU-US Privacy Shield framework, which was held invalid by the European Court
of Justice in July 2020, as well as the European Commission’s standard contractual clauses for data transfers
published on June 4, 2021, with the result that the transfer of personal data from inside the EU to the United
States may be significantly restricted unless and until an alternative framework is agreed upon. Such regulations
regarding data sovereignty and data transfers across jurisdictions are likely to pose challenges in the future, in
particular when working with companies in different jurisdictions. We believe that data sovereignty will continue to
be important to customers generally, but their trust in legal shields preventing transfers of data into certain
jurisdictions may be limited, and thus we may not be able to profit as expected from what we believe is a
competitive advantage as a European provider.

All these rules and provisions are evolving and are subject to potentially differing interpretations, and international
legislative and regulatory bodies may expand or enact laws regarding privacy and data security-related matters.
These laws and regulations as well as any potential new privacy laws add additional complexity, requirements,
restrictions and potential legal risk, require additional investment in resources to compliance programs, and could
impact trading strategies and availability of previously useful data. Further need to expend additional resources to
continue enhancing our information security measures may result from increased regulatory standards and/or
contractual obligations accounting for generally increased information security risks in recent years because of
the proliferation of new technologies and the increased sophistication and activities of perpetrators of
cyberattacks. Possible misuse and tapping of critical data by external service providers may also contribute to
that effect. Since the outbreak of the COVID-19 pandemic, these data protection risks have been exacerbated by
the increasing number of employees working in a home office setting with our external service providers.

In addition, potential warning letters by competitors and/or consumer advocacy groups with regards to business
activities could ultimately lead to a changing in the way we carry out our business, in particular with respect to
marketing efforts and product placement, and this could lead to lower conversion rates in our online business.

Any compromise or perceived compromise of the security of our systems or any failure or perceived failure by us
to comply with privacy or security laws, policies, legal obligations or industry standards, or any security incident
that results in the actual or alleged unauthorized release or transfer of personal data, may subject us to significant
liability and expense as well as regulatory action and lawsuits, such as governmental enforcement actions and
investigations, including significant fines and penalties, enforcement orders requiring us to cease processing or
operating in a certain way and/or adverse publicity, including by consumer advocacy groups, and could cause our
customers to lose trust in us, which could have a material adverse effect on our results of operations and our
business.

3.3.2 Our business and results of operations could be affected by the regulatory frameworks in
different ways, for example if we were unable to obtain or maintain required authorizations
and certifications or if we failed to comply with our obligations.

In our operations, we are subject to several regulations and require certain certifications and authorizations and
are subject to certain regulatory controls and information duties. These regulations comprise a broad range of
legal areas. For example, in Germany, we are subject to an annual consultation and control by the German
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Network Agency (Bundesnetzagentur) and undergo a bi-annual ISO recertification process with respect to the
areas considered as "critical infrastructure”, carried out by external auditors and the results of which are provided
to the German Federal Office for Information Security (Bundesamt fiir Sicherheit in der Informationstechnik,
llBSIll).

In addition, due to our operations in the U.S. market, we also are or may become subject to various U.S. federal
and state data privacy and cybersecurity laws and regulations, as well as other country- or state-specific laws and
regulations (e.g., on accessibility of websites for disabled persons, which requires complex technical adaptations
to ensure compliance). Any actual or perceived non-compliance with any such laws or regulations may result in
adverse effects on our business, including regulatory actions, litigation, fines, damages or reputational harm.

The increasing burden of complying with these regulations and of obtaining and extending the required
certifications and authorizations, as well as a failure to adhere to any such regulations or obtain the required
certifications and authorizations, could have a material adverse effect on our reputation, as well as our business,
results of operations, cash flows and financial position, as well as our prospects.

3.33 The acquisition of a substantial interest in the Company by non-EU/non-EFTA investors
requires government approval, which may restrict certain investments and limit demand
for the Company’s shares.

As an operator of "critical infrastructure" we fall into the scope of the cross-sector review of the German foreign
investment control regime under the German Foreign Trade and Payments Ordinance
(AuBenwirtschaftsverordnung), which stipulates certain notification requirements for acquisitions involving critical
infrastructure. Our Cloud Solutions business has also met the legal thresholds to qualify as critical infrastructure
for purposes of German regulations in 2021, which already applied to the IONOS and STRATO Web Presence &
Productivity business. Consequently, non-EU/non-EFTA investors who intend to directly or indirectly acquire 10%
or more of the voting rights in the Company must notify the German Federal Ministry for Economic Affairs and
Climate Action (Bundesministerium fiir Wirtschaft und Klimaschutz, "BMWK") in writing about the contemplated
acquisition. The same applies to indirect acquisitions. The BMWK then assesses whether the acquisition might
adversely affect the public order or security of the Federal Republic of Germany, other EU Member States or
certain EU projects. During this time, a stand-still obligation applies for the acquisition. Should the BMWK
determine potential adverse effects, the acquisition might be subject to restrictions or could even be prohibited.

3.34 We are subject to complex international tax regimes that are subject to changes, some of
which could have significant impacts on the digital sector.

IONOS' tax burden is dependent on certain aspects of the tax laws across several different jurisdictions and their
application and interpretation. Thus, tax matters are subject to a degree of uncertainty in terms of their
assessment by the tax authorities in Germany and other countries. Even if IONOS believes that all circumstances
have been reported correctly and in compliance with the law, the possibility cannot be ruled out that the tax
authorities may come to a different conclusion in individual cases.

Due to our international focus, we are exposed to tax and customs risks, in particular with regard to the so-called
transfer pricing rules that apply in several jurisdictions and, in relation to cross border business relationships.
Pursuant to such rules, related enterprises are obligated to conduct any intercompany transactions on conditions
that would also apply among unrelated third parties concluding comparable agreements (the so-called "at arm's
length principle") and to provide sufficient documentation thereof, subject to the rules applicable to them in the
relevant jurisdiction. The possibility that the tax authorities will challenge the Group's compliance with applicable
transfer pricing rules cannot be ruled out. Furthermore, transfer pricing risks may increase in the future as intra-
group cross-border business grows.

Several countries have implemented a tax on digital services or have amended or introduced VAT or sales tax
regimes applicable to digital or electronically delivered services and products, demonstrating a global trend of
rapid and unpredictable changes in tax legislation (or a broader interpretation of existing legislation) applicable to
certain of our activities. Because the scope of application of these taxes differs between countries, we are not
affected by all of these taxes. New or revised regulations may subject the Group or our customers to additional
sales, income and other taxes. We cannot predict the effect of such initiatives. New or revised taxes could
increase the cost of doing business online and our internal costs, which could impact both us and our customers.

Like any company, we are subject to regular tax audits. Therefore, we face the general risk that a subsequent
payment of taxes could be assessed for previous taxable periods if the tax authorities take a different view of the
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interpretations and figures underlying our tax returns. Furthermore, changes in tax law or the interpretation of
existing regulations by courts or tax authorities could have a negative impact on our business activities and
financial position and results of operations. Although we try to identify changes in tax legislation or its
interpretation at an early stage though regular training of our employees, exchanges with our external tax
advisors and participation in expert panels and working groups, we may not be able to counter this risk effectively,
at any time.

Any of the abovementioned events could adversely affect our business, results of operations, prospects and/or
financial position.

3.35 Intellectual property infringement claims may be costly to defend, could require us to pay
damages or royalties and could limit our ability to use certain technologies.

Companies in the technology sector are frequently subject to litigation or disputes based on allegations of
infringement or other violations of intellectual property rights. We faced claims alleging that we infringed, or that
our use of components or products supplied to us by third parties infringed, patents or other third-party intellectual
property rights and may in the future face similar claims. For example, in February 2021, our U.S. entity 1&1
lonos, Inc., entered into a settlement and licensing agreement with different licensors to settle claims relating to
an alleged infringement of patents by 1&1 lonos, Inc. In particular in the United States, there are so-called "non-
practicing entities ("NPEs") who hold intellectual property rights (in particular, patents) for a product or process
but with no intention to develop these. In certain instances, these entities hold patents with the intention of
launching intellectual property infringement claims alleging an illegal use of these patents or elements thereof.
Also we have been contacted by NPEs in the past in relation to our U.S. business. Against this backdrop, we
cannot exclude that we may be involved in similar complaints and disputes in the future.

Any intellectual property claims, with or without merit, can be time-consuming and expensive to litigate or settle.
An adverse determination could require that we pay damages, which could be substantial, or stop using
technologies found to be in violation of third-party rights and could prevent us from selling some of our products.
In order to avoid these restrictions, we may have to seek a license for the technology. Any such license may not
be available on reasonable terms or at all, could require us to pay significant royalties and may significantly
increase our operating expenses or otherwise seriously harm our business or results of operations. As a result,
we may need to develop alternative non-infringing technologies, which could require significant effort and
expense and might not be successful or, if alternative non-infringing technologies already exist, we may be
required to license those technologies from third parties, which may be expensive or impossible. If we cannot
license or develop technologies for any infringing aspects of our business, we may be forced to halt sales of our
products incorporating the infringing technologies and may be unable to compete effectively. Any of these results
may seriously harm our business.

Claims for intellectual property infringement and product warranty claims may have a material adverse effect on
our business, results of operations, cash flows and financial position.

3.3.6 Any threat to, or impairment of, our intellectual property rights and know-how could cause
us to incur costs to defend these rights and impair our ability to compete effectively.

As a Group that develops intellectual property and manufactures and markets branded products, we rely on
trademarks, domain names, trade secrets, patents, copyrights, service marks, invention assignments, contractual
restrictions and other intellectual property rights and confidentiality procedures to protect our brands, as well as
our technological expertise. These protections may not adequately safeguard our intellectual property, which may
have a material adverse effect on our results of operations. There is a risk that third parties, including our
competitors, will infringe on our intellectual property rights, in which case we would have to defend these rights.
This may result in significant costs. In addition, we may be unable to effectively combat the proliferation of
imitations and counterfeits of our products.

In addition, the extent of patent or trademark protection varies from country to country and also depends, in the
case of certain international trademarks applications, for example, on the level of active business activities in a
given country. In some of the countries in which we operate, patent or trademark protection may be significantly
weaker than in the EU or the United States. For example, IONOS is a relatively new brand, introduced into the
market in 2018, with genuine protection only in our core markets (Europe and the United States). We have also
purchased older trademarks from other companies that provide protection in other relevant regional markets
(such as Canada or Mexico), but generally for a subset of protected goods and services rather than with a more
general scope.
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There can be no assurance that we will be able to take sufficient measures to effectively protect our trademarks,
patents and technological developments and know-how, or effectively prevent others from developing and
designing products or technologies which are similar to ours. If our trademarks, patents or technological
developments cannot be adequately protected, this could impair the further development of our business and thus
significantly impair our competitiveness.

There is also a risk that third parties, including our competitors, will seek a revocation of our intellectual property
rights, take legal action to have our intellectual property rights declared null and void, or demand an assignment
of such rights. These third parties may bring infringement claims against us or our customers. For instance,
competitors may challenge, invalidate or circumvent any existing or future trademarks issued to, or licensed by,
us. For example, we have been confronted, from time to time, with a limited number of challenges, such as an
application for revocation filed in November 2022 against the European part of a certain international "IONOS"
trademark (which in our assessment would not hinder the trademark protection for the "IONOS" brand, even if this
particular trademark were to be revoked), or an ongoing opposition proceeding initiated by a competitor in 2021
regarding a figurative mark of STRATO. In both cases, a decision by the competent authority is currently
outstanding. Accordingly, we could be involved in lengthy and costly litigation to protect our intellectual property,
the outcome of which can be uncertain (even in cases in which we believe the proceedings brought against our
intellectual property rights are without merits or not significant for the overall protection of our intellectual property
rights).

Moreover, we rely to some extent on trade secret protection and confidentiality agreements with our employees
and partners in order to protect certain products, technologies and other material know-how. Some of our
intellectual property and know-how is not protected by registered intellectual property rights, as we consider the
disclosure of trade secrets connected with a registration to be more harmful for us than the risk of secrecy
violations. A failure to maintain sufficient secrecy, as well as the inability to effectively protect our trademarks and
other intellectual property rights, could have a material adverse effect on our business, results of operations, cash
flows, financial position, our customer relationships and our reputation.

If protections for our intellectual property and brands prove inadequate, or if we are not able to successfully
defend and enforce our intellectual property rights and confidentiality agreements, this may have a material
adverse effect on our business, results of operations, cash flows and financial position.

3.3.7 We may fail to renew trademark, patent or design applications and several of our patents
will expire in the near future.

We may decide to file further trademark, patent or design applications seeking to protect selected newly
developed brands, products, technologies, designs or concepts, or apply for registration of existing brands,
products or patents in other relevant jurisdictions, but cannot be sure that trademark, patent or other registrations
will be issued. There is also a risk that we could lose protection of trademarks if we fail to renew a trademark on a
timely basis. In addition, even though a trademark has been duly registered, under local regulation the fact that a
trademark is not used for a certain period (such as five years in the EU) may render the trademark registration
voidable.

In addition, several of our patents were registered around 15 to 20 years ago and will expire in the near future.
Should registered intellectual property rights expire or be subject to geographical restrictions, this could allow
competitors to use our intellectual property in order to facilitate entry into the market or strengthen their position.
Furthermore, in comparison to other areas, it can be difficult for new patent filings in the area of software to be
granted. It is uncertain whether new patent applications (either filed, but not yet granted, or those we may file in
the future) will be effectively granted, or whether reinstatement proceedings for expired patents will be successful
or not. Moreover, there is also a risk that individual trademarks or other intellectual property rights, in particular
held by Group entities outside Germany, could expire without this being noticed in time due to errors in the
organization or in the relevant processes, with the potential consequence that these trademarks or other
intellectual property rights may not be prolonged in time.

If we fail to renew a trademark on a timely basis or if protections for our intellectual property and brands expire

without this being noticed in time, this may have a material adverse effect on our business, results of operations,
cash flows and financial position.
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3.3.8 We are and may become involved in disputes, litigation, arbitration or governmental
proceedings.

Companies in the Group are, in the ordinary course of business, parties to, and may become involved in further,
disputes, litigation, arbitration or governmental proceedings, such as, those with its employees, distribution
partners, customers, suppliers, other contractual counterparties, or other third parties, including intellectual
property, product liability or warranty claims or claims relating to the registration of domain names or the control
over websites, distribution agreements, confidentiality agreements or other relationships and contracts. Potential
claims could also arise if our standard terms and conditions, in particular with respect to consumer contracts (see
also "3.1.10 Standardized terms and conditions that we use may be held to be invalid, in particular as regards our
business with end-consumers."), the proper advertisement of the products and services that we offer, including
their respective terms, do not comply with legal requirements. Furthermore, we may become subject to
proceedings by governmental authorities in connection with our compliance with laws and regulatory
requirements.

While the current proceedings are not material to the Group as a whole, the materiality of any future proceedings
as well as the outcome of individual proceedings cannot be predicted due to the uncertainties that are always
associated with legal disputes. In the event of adverse judgments or settlement agreements, we could be subject
to injunctive relief and removal and be obliged to make substantial payments, including payment of the
opponent's litigation costs, which could also be significant. Even if we were successful in defending the cases, we
would still suffer from the distraction of management resources to such litigation, incur certain expenses, and
possibly face harm to our reputation from case-related publicity.

The potential liabilities, costs and operating restrictions associated with any potential involvement in disputes,
litigation, arbitration or governmental proceedings may, therefore, have a material adverse effect on our business,
financial position and results of operations.

3.3.9 We are subject to antitrust laws and regulations which may expose us to fines, damage
claims and restrictions on our ability to do business.

We are subject to antitrust laws and regulations in the EU and other jurisdictions and therefore exposed to risks
related to (private) enforcement actions and damage claims. In addition, we have made selected acquisitions in
our recent past and may continue to make such selective acquisitions as part of our strategy, and we may enter
into partnerships, each of which exposes us to additional risks and requires careful analysis of potential antitrust
issues.

A finding of an infringement of antitrust laws and regulations could adversely affect us in a variety of ways. For
example, it could result in significant fines (based on, among other factors, the value of the relevant sales), private
enforcement claims by third parties, such as customers or competitors (including the exposure to joint and several
liability in the context of cartel damage claims), disclosure of and changes in business practices, which may result
in reduced revenue or margins, and reputational damage.

In addition, antitrust rules and regulations in certain jurisdictions, including merger control laws and regulations,
may impose restrictions on our ability to carry out certain acquisitions or enter into cooperations and partnerships,
thus limiting our ability to grow inorganically, or require forced divestments or other measures. We might also be
forced to cease certain business activities as a result of such rules or regulations.

Any of the above factors could negatively affect our business, financial position, results of operations and
prospects.

3.3.10 We are subject to sanctions, anti-corruption and similar compliance regulations, and our
internal control systems may fail to prevent violations of such regulations which could
cause financial, reputational and business damage.

Our operations subject us to compliance risks with respect to various rules and regulations, including, among
other things, regarding international sanctions, and anti-corruption. Sanctions, and anti-corruption regimes evolve
over time and it is difficult for us to predict the interpretation, implementation, or enforcement of governmental
policies in this area. Government enforcement authorities or other third parties could find upon a review of our
compliance policies and procedures that those policies and procedures are not designed or have not been
implemented in a manner that effectively prevents and detects breaches of relevant laws. Our existing internal
control and compliance systems may also not prove to be effective in detecting and preventing sanctions
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violations, corruption, or violations of other laws by our employees, sales agents, resellers, distributors,
customers, or partners, especially as we sometimes have limited possibilities to enforce our internal control and
compliance processes. Our failure to comply with applicable rules and standards could result not only in the
imposition of fines and penalties, the confiscation of profits, adverse tax consequences and reputational damage,
but also in the modification, termination, or reduction in value of some of our contracts with customers that have
strict compliance policies with respect to their procurement. Compliance risk is higher where we, as part of our
strategy, enter new markets and jurisdictions in which we have no previous experience (for example, in
September 2022 we launched our activities under our STRATO brand in Sweden) and thus may not be able to
identify all applicable laws and regulations.

At the same time, the implementation and stringent application of our internal control systems may result in a loss
of existing customer relationships and business opportunities, including in certain markets we consider high-risk
from a compliance perspective. In addition, we face increasing costs in light of the increasingly complex legal and
regulatory requirements and the need to ensure compliance in all countries in which it conducts business.
Moreover, the expansion of our internal control systems may result in the future in delays in our sales and
procurement procedures and require considerable human and other resources. There is also a risk that relevant
and updated internal policies, guidelines and instructions (relating to different areas, such as tax, legal and
product quality) may not be effectively made available to all persons who are meant to apply them due to the lack
of a group-wide common platform. This may result in policies not being followed consistently, potential breaches
of legal regulations, as well as inefficiencies.

Any of the above factors could negatively affect our business, financial position, results of operations and
prospects.

34 Risks Related to Our Shareholder Structure

3.4.1 The interests of United Internet AG, which will retain a substantial shareholding in IONOS
Group SE following completion of the offering and will be able to continue to exercise a
corresponding influence, may conflict with the interests of other investors.

In the context of the offering (the "Offering"), the current major shareholder of the Company, United Internet AG,
Montabaur, Germany ("United Internet AG"), shall be selling up to 13.0% of the shares in the Company.
Therefore, upon completion of the Offering, and assuming all offered shares offered from the holdings of both
selling shareholders, including any over-allotment shares, are placed in the context of the Offering (including
shares from a pre-IPO capital increase out of the Company's reserves (Kapitalerhbhung aus
Gesellschaftsmitteln), which is expected to be registered with the Commercial Register of the Company on
February 1, 2023), and assuming that the greenshoe option is exercised in full, United Internet AG will directly
hold 62.1% of the shares in the Company.

Due to its remaining shareholding after the completion of the Offering, United Internet AG will be in a position to
exert substantial influence or control at the Company’s shareholders’ meeting and will be able, solely through the
exercise of its own votes, to adopt shareholders’ resolutions at the Company that require only a simple majority.
Among other things, this means that United Internet AG will be able to determine the use of balance sheet profits,
resolve certain material capital measures, and set the dividend policy of the Company. United Internet AG will
also be able to control the composition of the supervisory board and therefore, indirectly, of the management
board of the Company.

In addition, United Internet AG could, depending on the shareholder presence at the general shareholders'
meeting of the Company and solely through the exercise of its own votes adopt and effectively implement
resolutions that require the consent of at least three quarters of the share capital represented at the time the
resolution is adopted (for example, the creation of authorized or contingent capital, amendments to the corporate
objectives, mergers, divestures and changes in corporate structure including, but not limited to, the conclusion of
a domination agreement). Furthermore, United Internet AG could block resolutions at a shareholders' meeting if
they attend the meeting and vote against the proposal.

Thus, conflicts of interest and differences of opinion could arise between United Internet AG, on the one hand,
and the other shareholders, on the other, with regard to the exercise of voting rights in the shareholders’ meetings
of the Company. If this were to happen, United Internet AG would be able to assert its interests against the will of
the other shareholders in the general shareholders' meeting because of the substantial voting rights it holds. A
conflict of interest could, for example, arise if the Company wants to carry out a capital increase and United
Internet AG were unable to fully participate, due to a lack of liquidity, in the capital increase but at the same time
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wanted to prevent being diluted; or if United Internet AG planned to sell shares in the Company while the
Company envisaged to carry out a placement of new shares; or if United Internet AG were to develop competing
corporate interests with the Group. A situation in which United Internet AG would not participate in a future capital
increase of the Company could also make it more difficult for the Company to raise new capital. Even if United
Internet AG did not in fact use its controlling stakes to influence the IONOS Group, the mere potential to exert
influence and especially actual voting at the shareholders' meeting or the exertion of influence in any other way
that conflicts with the interests of the Company's other shareholders could have material adverse effects on the
Company's share price and make it more difficult for the Company to raise capital.

In addition, United Internet AG may also sell, or announce to sell, a portion or all of the shares it holds in the
Company at any time following a lock-up period of 180 days, thereby affecting the share price of IONOS Group
SE shares negatively (see also "3.5.3 Future sales by the Company's shareholders or investors acquiring shares
in the offering, or the perception that such sales could occur, could depress the price of the Company's shares.").

3.4.2 Overlap in the composition of the boards of the Company and of United Internet AG as
well as other companies affiliated with its current (indirect) shareholders, and other
relationships with United Internet AG and any of its or the Company's (indirect)
shareholders may result in conflicts of interest.

As of the date of the Prospectus, certain members of the supervisory board of the Company are members of the
management board or the supervisory board of, or have certain relationships with, United Internet AG and certain
other (indirect) shareholders of the Company or affiliates of such (indirect) shareholders. Specifically, Ralph
Dommermuth, who is the Chairman of the Company's supervisory board, is also a member of the management
board and CEO of United Internet AG and chairman of the management board of 1&1 AG, a subsidiary (78.32%)
of United Internet AG; René Obermann, who is the deputy chairman of the Company's supervisory board, is
managing director of Warburg Pincus Deutschland GmbH, a company affiliated with WP XlI Venture Holdings |l
SCSp (which holds 24.9% of the Company's shares as of the date of the Prospectus); Dr. Claudia Borgas-Herold,
a member of the Company's supervisory board, is a member of the supervisory board of 1&1 AG; Martin Mildner,
also a member of the Company's supervisory board, is a member of the management board and CFO of United
Internet AG, a member of the supervisory board of Tele Columbus AG (an indirect subsidiary of United Internet
AG (pass-through interest of approximately 37.9%) and chairman of the supervisory board of 1&1 Mail & Media
Applications SE. In addition, Mr. Dommermuth und Dr. Borgas-Herold were members of the supervisory board of
Tele Columbus AG until February 9, 2022, and March 21, 2022, respectively.

Since the interests of United Internet AG and the Company will not necessarily always coincide or be aligned, the
aforementioned dual mandates and other relationships of the Group's supervisory board members with United
Internet AG or any of its subsidiaries not belonging to the IONOS Group may in the future result in conflicts of
interest for these persons.

Some parts of the variable remuneration paid to Mr. Mildner (also in relation to other tasks for the United Internet
Group) were and are linked to the success of the United Internet Group. Moreover, employees have purchased
common shares in United Internet AG at a reduced price. These persons may therefore have an economic
interest in promoting the affairs of the United Internet Group.

In some cases there may be a conflict of interest in engaging in and structuring business relations between the
Group and companies of the group led by United Internet AG, which may be resolved to the detriment of the
IONOS Group. In particular, it cannot be excluded that the involvement of the persons holding "dual mandates"
and other employees of the Group in the group strategy of United Internet AG may result in some of these
individuals, who hold offices or other functions in the Group, acting in the interests of United Internet AG. The
same holds true with regard to the possible individual economic interests of such persons.

Furthermore, the Company's main indirect shareholders or any future major shareholders of the Company may
have economic or business interests or goals that are not aligned, or that would turn out inconsistent with the
Group's interests or goals. They may engage, participate or hold a right or interest in or render services to a
business which competes with the Group, or have investments in companies that are suppliers or business
partners of the Group. To the extent that major shareholders (including indirect shareholders) engage in the same
or similar business activities or lines of business as the Group, or engage in business with any of the Group's
suppliers, distributors/dealers or customers, the Group's ability to successfully operate and expand its business
may be hampered. These investment activities could have a material adverse effect on the Group's business,
financial position and results of operations.
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3.5 Risks Related to the Offering and the Listing of the Shares

3.51 The shares of the Company have not previously been publicly traded, and there can be no
assurance that a liquid trading market for the Company’'s shares will develop or can be
maintained over time. Hence, in particular, the Company's share price and trading volume
of its shares could fluctuate significantly, also as a result of a potential decline of the
shares price and trading volume of United Internet AG shares, and investors could lose all
or part of their investment.

Prior to the offering and listing of the Company's shares, there has been no public trading in the shares of the
Company and they have never been offered to the public. There is no assurance that the final offer price will
correspond to the price at which the shares are subsequently traded after the Offering or that an active, liquid
trading market for the shares will develop or be sustained following the admission to trading and the listing of the
Company's shares. Furthermore, low liquidity of the Company's shares may entail high volatility regarding share
price. The fact that United Internet AG will continue to hold at least 62.1% and WP XII Venture Holdings Il SCSp
will continue to hold at least 20.6% of the Company's share capital even after a full placement of the shares
offered in the Offering, based on the current expectation relating to the sale of the shares of the Company, limits
the number of free float shares in the Company and could, therefore, adversely affect the development and
maintenance of a liquid trading market for the shares.

Investors may not be able to sell their shares quickly, at the market price or at all if there is no active trading in the
Company's shares. If an active market for the shares does not develop after the listing, the liquidity and market
price of the shares may be adversely affected. Since the Company's share price will be affected primarily by the
supply and demand for its shares, which cannot be foreseen, in particular, as the shares of the Company have
not previously been publicly traded, it may fluctuate significantly. Such significant fluctuation might be in response
to numerous factors, many of which are beyond the IONOS Group's control and may not necessarily be related to
our business or short to mid-term prospects. These factors include, among others, fluctuations in actual or
projected results of operations, changes in projected earnings or failure to meet securities analysts' earnings
expectations, the absence of analyst coverage on the Company's shares, changes in trading volumes in the
Company's shares, changes in macroeconomic conditions, including fluctuations in foreign currencies and market
interest rates, the activities of competitors and suppliers, changes in the market valuations of similar companies,
changes in investor and analyst perception of the Company or the Group's industry (including due to changes in
public opinion, for example as a result of adverse media coverage), changes in the statutory framework in which
the Group operates, actions by institutional shareholders, potential conflicts with major shareholders (in particular
United Internet AG), ad-hoc developments (e.g., management changes) and other factors.

In addition, the share price of the Company's shares could also decline should rating agencies downgrade their
rating of the Company or of its parent company United Internet AG. In addition, if United Internet AG were to
revise previously communicated targets or guidance downwards, this could directly or indirectly negatively affect
the share price of the Company's shares. Similarly, a decline of the share price and trading volume of United
Internet AG shares could negatively affect the Company's share price.

If an active market for the shares does not develop after the listing, the Company's shares may also be
particularly prone to changes in general market conditions and fluctuations of share prices and trading volumes,
particularly of shares of companies in the same sector, could lead to pressure on the Company's share price,
even though there may not be a reason for this based on the Company's business performance or earnings
outlook. Stock prices of many companies, including companies relating to cloud solutions, web presence and web
productivity activities, have experienced price and volume fluctuations in a manner often unrelated to the
operating performance of such companies. The COVID-19 pandemic has also led to repeated turmoil in global
stock markets.

If the Company's share price or the trading volume in its shares declines as a result of the realization of any or all
of these events, investors could lose part or all of their investment in the Company's shares.

40



3.5.2 The Company does not currently expect to pay dividends in the near future. The
Company's ability to pay dividends depends, among other things, on the Group's results
of operations, financial investment needs, the availability of distributable profit and on its
overall financial position.

The Company does not currently intend to pay dividends in the near future. The Company's general shareholders'
meeting will decide matters relating to the payment of future dividends. These decisions will be based on the
particular situation of the Company at the time. The Company is a holding company with no material business
operations of its own. The principal assets of the Company are its indirect equity interests in its operating
subsidiaries. As a result, the Company's ability to pay dividends depends upon, among other things, its results of
operations, financing and investment requirements, as well as the availability of distributable profit (Bilanzgewinn).
Certain reserves must be established by law, including with respect to capitalized internally generated intangible
assets, and must be deducted when calculating the distributable profit or determining the amount of dividends
payable to shareholders. Because the Company conducts most of its operational business through its
subsidiaries, its ability to pay dividends also depends on the ability of its operating subsidiaries to generate
income and transfer profits. In addition, the Company's and the Group's respective future debt financing
arrangements may contain covenants which limit the Company's ability to pay dividends under certain
circumstances. Any of these factors, individually or in combination, could restrict the Company's ability to pay
dividends. Given that the Company's shares are, and any dividends to be paid in respect of them will be,
denominated in euro, an investment in the Company's shares by an investor whose principal currency is not the
euro exposes the investor to an additional foreign currency exchange rate risk.

3.53 Future sales by the Company's shareholders or investors acquiring shares in the offering,
or the perception that such sales could occur, could depress the price of the Company's
shares.

Sales of a substantial number of the Company's shares in the public market following the listing of the Company's
shares, or the perception that such sales might occur, could depress the market price of the Company's shares
and could impair the Company's ability to raise capital through the sale of additional equity securities. The shares
owned by the selling shareholders are subject to a customary lock-up following the listing of the Company's
shares for a period of 180 days, which is subject to certain exemptions including the right of the selling
shareholders to grant security over the Company's shares in connection with a potential margin loan facility.
There is no assurance that the selling shareholders, whose respective interests may not be aligned with those of
other shareholders of the Company, will not dispose of their shares in the Company under an exemption from the
lock-up, as a result of an enforcement of any such security that may be granted in connection with any margin
loan facility, or following the expiration of the lock-up period. If this happens, or if one or more of the Company's
other shareholders effect a sale or sales of a substantial number of the Company's shares, or if the market
believes that such sales might take place, this could have a material adverse effect on the share price of the
Company's shares.

3.54 Future offerings of debt or equity securities by the Company may adversely affect the
market price of the Company’s shares and could significantly dilute existing
shareholdings in the Company. Investors in certain jurisdictions could be precluded from
participating in any rights offering altogether.

The Company may require further capital in the future to finance the Group's business operations and planned
growth or to fulfill requlatory requirements. Therefore, the Company may seek to raise capital through offerings of
debt securities (possibly including convertible debt securities) or additional equity securities. An issuance of
additional equity securities or securities with a right to convert into equity, such as convertible bonds or warrant
bonds, could adversely affect the market price of the Company's shares and would dilute the economic and
voting interests of existing shareholders if made without granting subscription rights to existing shareholders.
Even if existing shareholders were granted subscription rights, investors in certain jurisdictions outside of
Germany (in particular in the United States) may not be able to participate in future issues of Company's shares
unless the Company decides to take additional steps to comply with applicable local laws and regulations of such
jurisdictions. The Company cannot assure any shareholders outside of Germany that steps will be taken to
enable them to exercise their subscription rights, or to permit them to receive any proceeds or other amounts
relating to their subscription rights.

Because the timing and nature of any future offering would depend on market conditions, it is not possible to
predict or estimate the amount, timing or nature of future offerings. In addition, the acquisition of other companies
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or investments in companies in exchange for newly issued shares of the Company, as well as the exercise of
stock options by the Group's employees in the context of possible future stock option programs or the issuance of
shares to employees in the context of possible future employee stock participation programs could lead to a
dilution of the economic and voting interests of existing shareholders. Furthermore, a proposal to the general
shareholders' meeting to take any of the above mentioned measures, with dilutive effects on the existing
shareholdings, or any other announcement thereof, could adversely affect the market price of the Company's
shares.

3.5.5 The Company will face additional administrative requirements and incur higher ongoing
costs as a result of its operation as a publicly listed company.

As a publicly listed company, the Company will incur significant legal, accounting and other expenses that it did
not incur as a private company, being a sub-group of the group led by the publicly listed United Internet AG. After
the Offering, the Company will for the first time be subject to the legal requirements for companies listed on the
regulated market of a public stock exchange, in particular the German Securities Trading Act
(Wertpapierhandelsgesetz) and the Market Abuse Regulation as well as compliance with the regulations of the
Frankfurt Stock Exchange. These requirements include periodic financial reporting and other public disclosures of
information (including those required by the stock exchange listing authorities), regular calls and meetings with
securities and industry analysts, and other required disclosures. Compliance with these rules and regulations will
increase the Company's legal and financial compliance costs, introduce new costs (including costs related to
investor relations and shareholder reporting), and make certain activities more time consuming and costly, also in
light of changing and increasingly complex regulations. They also might make it more difficult for the Company to
obtain director and officer liability insurance at reasonable costs and the Company may incur substantial costs to
maintain sufficient coverage.

There is no guarantee that our accounting, controlling and legal or other corporate administrative functions will be
capable of responding to these additional requirements without difficulties and inefficiencies that cause us to incur
significant additional expenses and/or expose us to legal, regulatory or civil costs or penalties. We will also need
to set-up new independent functions (such as our own investor relations management or internal compliance and
control systems). Furthermore, the preparation, convening and conduct of general shareholders' meetings and
the Company's regular communications with shareholders and potential investors will entail substantially greater
expenses.

Our management may also need to devote time and other resources to these additional requirements that it could
have otherwise devoted to other aspects of managing our operations, and these additional requirements could
also entail substantially increased time commitments and costs for the accounting, controlling, legal and investor
relations departments and other Group administrative functions. In addition, we may be required to hire additional
employees or engage outside consultants to comply with such requirements, which could increase our costs and
expenses.

Any inability of our administrative functions to handle the additional demands placed on us by becoming a
company with listed shares, as well as any costs resulting therefrom, may have a material adverse effect on our
business, results of operations and financial position.

3.5.6 The ability of shareholders to bring actions or enforce judgments against the Company or
members of its management board or supervisory board may be limited.

The ability of shareholders to bring an action against the Company may be limited. The Company is a European
company (Societas Europaea, SE) incorporated in Germany and governed by German law subject to the EU
regulations on European companies, in particular the provisions of Council Regulation (EC) No. 2157/2001, as
amended from time to time. The rights of shareholders are governed by German law and by the Company's
articles of association. These rights differ from the rights of shareholders in other jurisdictions. It may be difficult
for a shareholder to prevail in a claim against the Company or to enforce liabilities predicated upon the laws of
jurisdictions other than Germany.

A shareholder may not be able to enforce a judgment against some or all of the members of the Company's
management board or supervisory board. It may not be possible for a shareholder to effect service of process
upon members of the management board or supervisory board within such shareholder's country of residence, or
to enforce against members of the management board or supervisory board judgments of courts of such
shareholder's country of residence based on civil liabilities under that country's securities laws. There can be no
assurance that a shareholder will be able to enforce any judgment in civil and commercial matters or any
judgments against the members of the Company's management board or supervisory board who are residents of
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countries other than those in which the judgment is made. In addition, German and other courts may not accept
jurisdiction and impose civil liability on members of the management board in any original action based solely on
foreign securities laws brought against the Company or members of the management board or supervisory board
in a court of competent jurisdiction in Germany or other countries. In addition, the Company cannot assure
prospective investors that civil liabilities predicated upon foreign securities laws will be enforceable in Germany or
any other jurisdiction.
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4 GENERAL INFORMATION

4.1 Responsibility for the Contents of the Prospectus

IONOS Group SE, a European company (Societas Europaea, SE) with registered seat in Montabaur, Federal
Republic of Germany ("Germany") and business address is in Elgendorfer Str. 57, 56410 Montabaur, Germany,
is registered with the Commercial Register (Handelsregister) maintained by the Local Court (Amtsgericht) of
Montabaur under HRB 25386 (formerly IONOS TopCo SE, 1&1 IONOS TopCo SE and 1&1 Internet TopCo SE,
hereinafter also the "Company" and, together with its direct and indirect subsidiaries, "IONOS Group", "Group",
"IONOS", "we", "our" and "us". The Company, together with J.P. Morgan SE, Taunustor 1, TaunusTurm, 60310
Frankfurt am Main, Germany, LEI 549300ZK53CNGEEI6A29 ("J.P. Morgan"), Joh. Berenberg, Gossler & Co.
KG, Neuer Jungfernstieg 20, 20354 Hamburg, Germany, LEI 529900UC20D71124Z667 ("Berenberg"), Deutsche
Bank Aktiengesellschaft, Taunusanlage 12, 60325 Frankfurt am Main, Germany, LEl 7LTWFZYICNSX8D621K86
("Deutsche Bank"), BNP PARIBAS, 16, boulevard des Italiens, 75009 Paris, France, LEI
ROMUWSFPUS8MPROS8K5P83 ("BNP PARIBAS", and together with J.P. Morgan, Berenberg and Deutsche Bank,
the "Joint Global Coordinators"), Barclays Bank Ireland PLC, One Molesworth Street, Dublin 2, Ireland, D02
RF29, LElI 2G5BKIC2CB69PRJH1W31 ("Barclays"), Goldman Sachs Bank Europe SE, Marienturm,
Taunusanlage 9-10, 60329 Frankfurt am Main, Germany, LEI 8I1BZUGJ7JPLH368JE346 ("Goldman Sachs",
and, together with Barclays, the "Bookrunners" and, together with the Joint Global Coordinators, the "Joint
Bookrunners"), COMMERZBANK Aktiengesellschaft, Kaiserstralle 16 (Kaiserplatz), 60311 Frankfurt am Main,
Germany, LElI 851WYGNLUQLFZBSYGB56 ("COMMERZBANK"), DZ BANK AG Deutsche Zentral-
Genossenschaftsbank, Frankfurt am Main, Platz der Republik, 60325 Frankfurt am Main, Germany, LEI
529900HNOAATKXQJUQ27 ("DZ BANK"), Landesbank Baden-Wirttemberg, Am Hauptbahnhof 2, 70173
Stuttgart, Germany, LElI B81CK4ESI35472RHJ606 ("LBBW" and, together with COMMERZBANK and DZ BANK,
the "Co-Lead Managers" and, together with the Joint Bookrunners, the "Underwriters"), each assume
responsibility for the contents of the prospectus (the "Prospectus") pursuant to Section 8 of the German
Securities Prospectus Act (Wertpapierprospektgesetz) and Article 11 para. 1 of Regulation (EU) 2017/1129 (the
"Prospectus Regulation") and hereby declare that, to the best of their knowledge, the information contained in
the Prospectus is in accordance with the facts and that the Prospectus makes no omission likely to affect its
import.

Berenberg is also acting as admission applicant (Zulassungsantragsteller) within the meaning of Section 2 no. 7
of the German Securities Prospectus Act (Wertpapierprospektgesetz) and will apply, together with the Company,
for admission to trading of the Company's shares to the regulated market of the Frankfurt Stock Exchange
(Frankfurter Wertpapierbérse) and, simultaneously, on the sub-segment of the regulated market with additional
post-admission obligations (Prime Standard) of the Frankfurt Stock Exchange.

4.2 General Disclaimers; Validity of the Prospectus

Where a claim relating to the information contained in a prospectus is brought before a court, the plaintiff investor
might, under the respective national legislation of the relevant member state of the European Economic Area
("EEA"), have to bear the costs of translating the Prospectus before the legal proceedings are initiated.

Neither the Company nor the Underwriters are required by law to update the Prospectus subsequent to the date
hereof, except in accordance with Article 23 of the Prospectus Regulation, which stipulates that every significant
new factor, material mistake, or material inaccuracy relating to the information included in a prospectus which
may affect the assessment of the securities and which arises or is noted between the time when the prospectus is
approved and the closing of the offer period or the time when trading on a regulated market begins, whichever
occurs later, shall be mentioned in a supplement to the prospectus without undue delay. In any event, the
obligation to supplement a prospectus in case of a significant new factor, material mistake, or material inaccuracy
relating to the information included in a prospectus which may affect the assessment of the securities no longer
applies when a prospectus is no longer valid. The closing of the offer period for the shares that are the subject
matter of the offering described in the Prospectus is expected to occur on February 7, 2023 and trading of the
shares of the Company on the regulated market (regulierter Markt) of the Frankfurt Stock Exchange (Frankfurter
Wertpapierbérse) and, simultaneously, on the sub-segment of the regulated market with additional post-
admission obligations (Prime Standard) of the Frankfurt Stock Exchange is expected to begin on February 8,
2023.

Accordingly, the validity of the prospectus will expire with the commencement of trading of the
Company's shares on the regulated market of the Frankfurt Stock Exchange, expected on February 8,
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2023, and no obligation to supplement this Prospectus in the event of significant new factors, material
mistakes or material inaccuracies will apply when this Prospectus is no longer valid.

4.3 Competent Authority Approval

The Prospectus constitutes a prospectus for the purposes of Article 3 of Regulation (EU) 2017/1129 and has
been filed with and approved by the German Federal Financial Supervisory Authority (Bundesanstalt fiir
Finanzdienstleistungsaufsicht, or "BaFin") as competent authority under Regulation (EU) 2017/1129. BaFin has
only approved the Prospectus as meeting the standards of completeness, comprehensibility and consistency
imposed by Regulation (EU) 2017/1129. BaFin's approval should not be considered as an endorsement of the
Company nor of the quality of the shares that are the subject of the Prospectus. Investors should make their own
assessment as to the suitability of investing in the securities. BaFin can be contacted at Marie-Curie-Str. 24-28,
60439 Frankfurt am Main, Germany, by telephone +49 228 4108-0, or via its website: www.bafin.de.

4.4 Subject Matter of the Prospectus

The Prospectus relates to (i) the public offering in Germany of 24,150,000 ordinary registered shares of the
Company with no par value (auf den Namen lautende Stlickaktien), each such share representing a notional
value of € 1.00 in the Company's share capital and (ii) the admission of all shares of the Company (including
shares from a capital increase out of capital reserves (Kapitalerhbhung aus Gesellschaftsmitteln) resolved by an
extraordinary shareholders' meeting on January 26, 2023 ("Pre-IPO Capital Increase") and expected to be
registered with the Commercial Register of the Local Court (Amtsgericht) of Montabaur on February 1, 2023) to
trading on the regulated market (regulierter Markt) of the Frankfurt Stock Exchange (Frankfurter Wertpapierbérse)
and, simultaneously, on the sub-segment of the regulated market with additional post-admission obligations
(Prime Standard) of the Frankfurt Stock Exchange (the "Admission to Trading").

The public offering in Germany comprises:

) 15,771,000 ordinary registered shares with no par value from the holdings of United Internet AG,
Montabaur, Germany (hereinafter also referred to as "United Internet AG"), registered with the
Commercial Register (Handelsregister) of the Local Court (Amtsgericht) of Montabaur under no. HRB 5762
(the "Ul Secondary Shares");

) 5,229,000 ordinary registered shares with no par value from the holdings of WP XllI Venture Holdings II
SCSp, a special partnership (société en commandite spéciale) under the laws of the Grand Duchy of
Luxembourg ("Luxembourg"), registered with the Commercial and Company Register (Registre de
Commerce et des Sociétés) of Luxembourg under no. B255281 and with registered office in 412F, route
d'Esch, 1030 Luxembourg, Luxembourg (together with United Internet AG, the "Selling Shareholders" and
each a "Selling Shareholder") (the "WP Secondary Shares", and together with the Ul Secondary Shares,
the "Secondary Shares"); and

o 2,365,650 ordinary registered shares with no par value from the holdings of United Internet AG to cover
potential over-allotments (the "Ul Over-Allotment Shares") and

. 784,350 ordinary registered shares with no par value from the holdings of WP XII Venture Holdings SCSp
to cover potential over-allotments (the "WP Over-Allotment Shares", and together with the Ul Over-
Allotment Shares, the "Over-Allotment Shares"; and the Over-Allotment Shares together with the
Secondary Shares, the "Offer Shares")

in each case, including shares from the Pre-IPO Capital Increase expected to be registered with the Commercial
Register of the Local Court (Amtsgericht) of Montabaur on February 1, 2023.

Prior to the commencement of the public offering, WP XII Venture Holdings Il SCSp holds 24.9% of the share
capital of the Company. WP XlI Venture Holdings Il SCSp is 55% indirectly held by various private equity funds
managed by Warburg Pincus LLC, a New York limited liability company. For more details, see "17.1 Major
Shareholders". The remaining 75.1% of the share capital of the Company is held by United Internet AG.

The Admission to Trading relates to 140,000,000 ordinary registered shares with no par value (auf den Namen
lautende Stiickaktien), comprising

o all shares of the Company existing at the date of the Prospectus, including one existing preference
registered share with no par value, which an extraordinary shareholders' meeting held on January 26, 2023
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resolved to convert into one ordinary registered share and which is expected to be registered with the
Commercial Register of the Local Court (Amtsgericht) of Montabaur on February 1, 2023), and

o the ordinary registered shares with no par value from the Pre-IPO Capital Increase,

each representing a notional value of € 1.00 in the Company's share capital, corresponding to the Company's
entire share capital after registration of the implementation of the Pre-IPO Capital Increase and conversion of the
existing preference registered share into an ordinary registered share.

4.5 Forward-Looking Statements

The Prospectus contains certain forward-looking statements. A forward-looking statement is any statement that
does not relate to historical facts or events or to facts or events as of the date of the Prospectus. This applies, in
particular, to statements in the Prospectus containing information on future earnings capacity, plans and
expectations regarding the IONOS Group's business, its growth and profitability, as well as the general economic
and legal conditions and other factors to which the IONOS Group is exposed. Statements made using the
following wording constitute forward-looking statements: "expects", "anticipates", "predicts", "assumes",
"estimates" (in relation to future years), "plans" or "intends". They can be found in several sections in the
Prospectus, for example in the sections "6.2 Reasons for the Offering and the Admission to Trading; Use of
Proceeds", "9.1 Capitalization", "9.2 Total Financial Indebtedness", "11 Profit Estimate, "12 Market and
Competitive Environment", "13.2 Investment Highlights" and "22 Recent Developments and Outlook".

The forward-looking statements contained in the Prospectus are based on the Company's current estimates and
assessments and made to the best of the Company's knowledge. These forward-looking statements are based
on numerous assumptions and are subject to uncertainties and other factors, the occurrence or non-occurrence
of which could cause actual circumstances, including with regard to the assets, business, financial position and
results of operations as well as profitability of the Group, to differ materially from or fail to meet the expectations
expressed or implied in the forward-looking statements. Even if future results of the IONOS Group meet the
expectations expressed herein, they may not be indicative of the results or developments in any subsequent
periods.

IONOS' business is also subject to a number of uncertainties that could cause a forward-looking statement,
estimate or prediction in the Prospectus to become inaccurate. Accordingly, investors are strongly advised to
consider the Prospectus as a whole, including the following sections of the Prospectus: "10 Operating and
Financial Review", "12 Market and Competitive Environment", "13 Business" and "22 Recent Developments and
Outlook", which include more detailed descriptions of factors that might influence the IONOS Group's business
performance and the markets in which it operates. The following factors and others described under other

sections of the Prospectus should not be construed as exhaustive.

In light of the assumptions as well as uncertainties and other factors, it is also possible that the future events
mentioned in the Prospectus may not occur or may differ materially from actual events. In addition, the forward-
looking estimates and forecasts reproduced in the Prospectus from third-party sources could prove to be
inaccurate. For more information on third-party sources see "4.6 Information from Third Parties". These factors
are not necessarily all of the important factors that could cause the Company's actual results to differ materially
from those expressed in any forward-looking statements. Other unknown or unpredictable factors could also have
material adverse effects on future results. The foregoing may prevent the Company from achieving its financial
and strategic objectives.

The forward-looking statements contained in the Prospectus speak only as of the date of the Prospectus.
Investors are advised that neither the Company nor the Underwriters assume any obligation and do not intend to,
except as required by law, publicly release any updates or revisions to these forward-looking statements to reflect
any change in the Company's expectations with regard thereto or any change in events, conditions or
circumstances on which any such statement is based or to adjust them in line with future events or developments.

4.6 Information from Third Parties

The Prospectus contains industry and customer-related data as well as calculations sourced from industry reports
published by third parties, market research reports, publicly available information and commercial publications of
third parties. These publications generally state that the information they contain has originated from sources
assumed to be reliable, but that the accuracy and completeness of such information is not guaranteed and that
the calculations contained therein are based on assumptions. Such information has not been independently
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verified by the Company and the Company assumes no responsibility for the accuracy of any such information.
Market studies are frequently based on information and assumptions that may be neither exact nor appropriate,
and their methodology is by nature forward-looking and speculative.

The following sources of third party information were used in the preparation of this Prospectus:

Accenture PLC, Dublin, Ireland ("Accenture"), Accenture website, "Insights" blog, article "25 cloud trends
for 2021 and beyond", March4, 2021 ("Accenture Cloud Article"), available from
https://www.accenture.com/nl-en/blogs/insights/cloud-trends;

Acronis website, information on the company, available from https://www.acronis.com/en-us/company/;

Analysys Mason Limited, London, United Kingdom ("Analysys Mason"), "SMB IT spending: latest insights
from the SMB Technology Forecaster", July 2021 ("Analysys Mason SMB Report"), summary available
from  https://www.analysysmason.com/research/content/reports/smb-it-spending-jul2021/  (full  report
available from the same link upon registration);

Analysys Mason, "The growing use of hybrid cloud environments is a key driver of SMB infrastructure
spending", September 2020 ("Analysys Mason SMB Hybrid Cloud Environments Article"), available
from https://www.analysysmason.com/research/content/articles/smb-hybrid-environments/;

Channel Partner website, article entitled "La inversion en nube publica de las empresas espafolas crecera
un 21% en los dos préximos afos", November 29, 2021 (the "Spanish Cloud Article"), available from
www.channelpartner.es/cloud/noticias/1129874046302/inversion-nube-publica-de-empresas-espanolas-
crecera-21-dos-proximos-anos.1.html;

CHIP magazine website, article on the customer survey and awards for digital service quality of web
hosting providers in Germany, available from https://www.chip.de/artikel/Kundenbefragung-Digitale-
Servicequalitaet-Hosting-Anbieter_183581397.html;

Cloud Computer Insider website, section on 2021 awards for Infrastructure as a Service, available from
https://www.cloudcomputing-insider.de/die-beliebtesten-anbieter-von-infrastructure-as-a-service-2021-gal-
1070685/?p=2;

Cloud Mercato website, Projector section, "State of the art of European laaS Compute — Q2 2022",
benchmarks for IONOS and selected competitors selected via filters for (i) "Geekbench"/compute
optimized, available from https://projector.cloud-mercato.com/projects/state-of-the-art-of-european-iaas-
compute-q2-2022/geekbench/price-perf-graph?price_field=hourly&currency=EUR&filter-provider=1&filter-
provider=11&filter-provider=12&filter-provider=2&filter-flavor=15566 &filter-flavor=8228 &filter-
flavor=6781&filter-flavor=1211; (ii) "Block Storage Bandwidth", available from https://projector.cloud-
mercato.com/projects/state-of-the-art-of-european-iaas-compute-q2-2022/block-bw/graph ?filter-
provider=1&filter-provider=11&filter-provider=12&filter-provider=2&filter-flavor=15566 &filter-
flavor=8228&filter-flavor=6781&filter-flavor=14879; and (iii) "Block Storage IOPS", available from
https://projector.cloud-mercato.com/projects/state-of-the-art-of-european-iaas-compute-q2-2022/block-
bw/graph?filter-provider=1&filter-provider=11&filter-provider=12&filter-provider=2&filter-flavor=15566 &filter-
flavor=8228&filter-flavor=6781&filter-flavor=14879 (all retrieved in January 2023);

Datanyze website, information on the market share of WooCommerce among ecommerce platforms, as
retrieved on January 25, 2023, available from https://www.datanyze.com/market-share/e-commerce-
platforms--6/woocommerce-market-share;

Deloitte, "The performance of Small and Medium Sized Businesses in a digital world — A report for the
Connected Commerce Council, 2019" (the "Deloitte SMB Report 2019"), available from
https://lwww2.deloitte.com/es/es/pages/financial-services/articles/connected-commerce-council-2019-
en.html;

Domain Name Wire, information on domain registrars worldwide ranked by .com total number of domains
registrations ("Domain Name Wire Ranking"), updated on November 12, 2022, based on July 2022
figures from Verisign released by ICANN; available from https://atcardloan.com/here-are-the-last-kings-of-
com-domain-name-wire/;
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EIRE Systems K.K., Tokyo, Japan, website, "How SMBs Can Compete via SMB IT Outsourcing", available
from https://www.eiresystems.com/how-smbs-can-compete-via-it-outsourcing/;

European Contact Centre & Customer Service Awards website, information on the 2020 winners of the
awards, available from https://www.ecccsa.com/2020-winners/, on the 2022 winners of the awards,
available from https://www.ecccsa.com/2022-winners/, and on the 2022 finalists, available from
https://www.ecccsa.com/2022-finalists/;

eMarketer, "Worldwide ecommerce continues double-digit growth following pandemic push to online",
August 19, 2021 ("eMarketer Article"), available from
https://www.insiderintelligence.com/content/worldwide-ecommerce-continues-double-digit-growth-following-
pandemic-push-online?ECID=S0OC1001;

Fit Small Business website, "45 Online Shopping Statistics Retailers Should Know in 2022" ("Fit Small
Business Statistics"), available from https://fitsmallbusiness.com/online-shopping-statistics/;

Flexera Software LLC, Itascal/lllinois, United States ("Flexera"), "2022 Tech Spend Pulse" report, summary
available (and full report available upon registration) from https://info.flexera.com/FLX1-REPORT-State-of-
Tech-Spend-Thanks?revisit;

Flexera, "2022 State of the Cloud Report", summary available (and full report available upon registration)
from https://info.flexera.com/CM-REPORT-State-of-the-
Cloud?lead_source=Website%20Visitor&id=Flexera.com-PR;

Flexera, "2021 State of the Cloud Report", October/November 2021, summary available from
https://www.flexera.com/about-us/press-center/flexera-releases-2021-state-of-the-cloud-report;

Flexera, "2021 State of Tech Spend Report", published in January 2021 (survey carried out in 2020),
summary available from https://www.flexera.com/about-us/press-center/flexera-2021-state-of-tech-spend-
provides-insights-into-it-cost-visibility;

Flexera, "2020 State of the Cloud Report", published in May 2020, summary available from
https://www.flexera.com/about-us/press-center/flexera-releases-2020-state-of-the-cloud-report;

Flexera, "2020 State of Tech Spend Report", published in October 2019 (survey carried out in July 2019),
summary available from https://www.flexera.com/about-us/press-center/state-tech-spend-report-execs-
struggle-gain-cost-visibility-manage-spend-effectively;

Flexera, "RightScale 2019 State of the Cloud Report from Flexera", available from
https://resources.flexera.com/web/media/documents/rightscale-2019-state-of-the-cloud-report-from-
flexera.pdf;

RightScale, Inc. ("RightScale", later acquired by Flexera), "2017 State of the Cloud Report", available from
https://cdn2.hubspot.net/hubfs/2582046/MSPs/RightScale-2017-State-of-the-Cloud-Report.pdf;

RightScale, "2016 State of the Cloud Report", available from
http://go2.digitalrealty.com/rs/087-YZJ-646/images/Report_RightScale _2016_State_of the_Cloud.pdf;

Forbes magazine, "The Importance of E-Commerce for Small Businesses", January 4, 2021 ("Forbes
Ecommerce Article"), available from https://www.forbes.com/sites/forbesagencycouncil/2021/01/04/the-
importance-of-e-commerce-for-small-businesses/?sh=48395df52312;

Gaia-X project website of the German Federal Ministry for Economic Affairs and Climate Action, available
from https://www.data-infrastructure.eu/GAIAX/Navigation/EN/Home/home.html;

Gartner, Inc., Stamford/Connecticut; United States ("Gartner"), "The Top 8 Security and Risk Trends We're
Watching", article published on November 15, 2021 ("Gartner Top Security Trends Article"), available
from https://www.gartner.com/smarterwithgartner/gartner-top-security-and-risk-trends-for-2021;

Gartner, press release "Gartner Says Four Trends Are Shaping the Future of Public Cloud", August 2, 2021
("Gartner Public Cloud Trends Press Release"), available from
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https://www.gartner.com/en/newsroom/press-releases/2021-08-02-gartner-says-four-trends-are-shaping-
the-future-of-public-cloud;

Gartner, press release "Gartner Says Cloud Will Be the Centerpiece of New Digital Experiences",
November 10, 2021 ("Gartner Cloud Article"), available from
https://www.gartner.com/en/newsroom/press-releases/2021-11-10-gartner-says-cloud-will-be-the-
centerpiece-of-new-digital-experiences;

Gartner, press release "Gartner Forecasts Worldwide Public Cloud End-User Spending to Grow 23% in
2021",  April 21, 2021 ("Gartner Forecast Press Release 2021"), available from
https://www.gartner.com/en/newsroom/press-releases/2021-04-21-gartner-forecasts-worldwide-public-
cloud-end-user-spending-to-grow-23-percent-in-2021;

Gartner, press release "Gartner Forecasts Worldwide Public Cloud End-User Spending to Reach Nearly
$600 Billion in 2023", October 31, 2022 ("Gartner Forecast Press Release 2022"), available from
https://www.gartner.com/en/newsroom/press-releases/2022-10-31-gartner-forecasts-worldwide-public-
cloud-end-user-spending-to-reach-nearly-600-billion-in-2023;

GitHub website, information on number of developers using the platform, available from
https://github.com/about (last retrieved on January 25, 2023);

HostAdvice website, information on web hosting market shares per December 2021 for different countries,
retrieved from https://hostadvice.com/marketshare in September 2022;

HostSens, the commercial name of Viberti Unip LDA, a Portuguese company offering market analysis and
planning tools and data for companies in the web hosting market on a subscription-based basis, with
corporate website at https://www.hostsens.com/ ("HostSens"), data set on registered domains for several
European countries based on country top-level domains and the ".eu" top-level domain including data as of
September 2022;

Hubspot, "20 WordPress Statistics You Should Know in 2022", January 17, 2022, available from
https://blog.hubspot.com/website/wordpress-stats;

IMI NextWave, "Ecommerce: Winning in 2020 & Beyond" report, released on December 3, 2020, available
from https://content.consultimi.com/content/ecomm/spotlight/202012;

International Data Corporation, Needham/Massachusetts, United States ("IDC"), "IDC Survey lllustrates the
Growing Importance of Developers to the Modern Enterprise”, July 7, 2021 ("IDC Survey"), available from
https://www.idc.com/getdoc.jsp?containerld=pruS48058021;

IDC, "Data Creation and Replication Will Grow at a Faster Rate than Installed Storage Capacity, According
to the IDC Global DataSphere and StorageSphere Forecasts", March 24, 2021 ("IDC Datasphere
Article"), summary article content available from
https://www.businesswire.com/news/home/20210324005175/en/Data-Creation-and-Replication-Will-Grow-
at-a-Faster-Rate-Than-Installed-Storage-Capacity-According-to-the-IDC-Global-DataSphere-and-
StorageSphere-Forecasts;

Information Services Group, Stamford/Connecticut, United States ("ISG"), ISG Provider Lens "Public Cloud
— Solutions & Services, Hyperscale Infrastructure & Platform Services — Quadrant Report" for Germany,
December 2022, customized report for IONOS, available (upon registration) from
https://cloud.ionos.de/reports/isg-provider-lens-report-2022. The ISG Provider Lens Quadrant Reports
included in this list of sources provide, as stated on ISG's website under https://isg-one.com/research/isg-
provider-lens, independent vendor evaluations; provider positioning is based on a neutral and independent
research and evaluation process; participation in the study is free of charge and interested providers can
contact ISG and ask to be evaluated. ISG then provides participants with the results and several
participants (including IONOS) then provide a courtesy copy of the report to interested persons, often upon
registration. IONOS has therefore not commissioned or prepared the report itself, but just provides copies
of the independent ISG Provider Lens Quadrant Reports as a courtesy, in some cases upon registration.
The customized versions only include data provided by ISG;
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ISG, ISG Provider Lens "Public Cloud — Solutions & Services, Hyperscale Infrastructure and Platform
Services — Quadrant Report — January 2023 — France", published in January 2023, customized report for
IONOS, available (upon registration) from https://cloud.ionos.fr/rapport/isg-provider-lens-rapport-2022;

ISG, ISG Provider Lens "Public Cloud —Services & Solutions, Hyperscale Infrastructure & Platform
Services, Germany 2021, Quadrant Report", December 2021, customized report for IONOS; summary
available from https://www.ionos.de/newsroom/news/ionos-cloud-als-leader-ausgezeichnet/;

ISG, ISG Provider Lens "Public Cloud — Solutions & Services, Hyperscale Infrastructure and Platform
Services, Germany 2020, Quadrant Report", November2020; summary available from
https://www.ionos.de/newsroom/news/isg-zeichnet-ionos-erneut-als-rising-star-aus/;

ISG, ISG Provider Lens "Public Cloud — Solutions & Service Partners, Germany 2019, Quadrant Report",
November 2019, summary available from https://www.cloud-computing-report.de/isg-provider-lens-public-
cloud-erobert-auch-in-deutschland-die-kernsysteme-des-business/18-12-2019/;

KPMG AG Wirtschaftsprufungsgesellschaft, Cologne, Germany ("KPMG"), in cooperation with Bytom
Research (Bitkom Servicegesellschaft mbH, Berlin, Germany, "Bitkom"),"Cloud Monitor Report 2022",
June 2022, available upon registration from https://hub.kpmg.de/cloud-monitor-2022;

KPMG/Bitkom, "Cloud-Monitor 2021", June 2021, available from
https://home.kpmg/de/de/home/insights/2021/06/cloud-computing-im-hoehenflug.html;

Kundenservice des Jahres website, information on prize winners, available under
https://kundenservicedesjahres.de/en/results (2023 edition, November 2022) and
https://kundenservicedesjahres.de/news/22/die-preistrager-2022-stehen-fest (2022 edition, November
2021) for Germany; under https://www.escda.fr/palmares (2023 edition, November 2022) and
https://www.leparisien.fr/leconomie/business/prix-elu-service-client-de-lannee-laureats-2022-19-11-2021-
GCLYK5SWONAALMN3X53DSY6FAY.php (2022 edition, November 2021) for France and under
https://lideresenservicio.com/ganadores-lideres-servicio/ (2023  edition, November 2022) and
https://lideresenservicio.com/ganadores-2022/ (2022 edition, November 2021) for Spain;

Leading Edge website, "How is Cloud Computing Different from Traditional IT Infrastructure?", available
from https://www.leadingedgetech.co.uk/it-services/it-consultancy-services/cloud-computing/how-is-cloud-
computing-different-from-traditional-it-infrastructure/;

McKinsey & Company, Inc., New York/New York, United States ("McKinsey"), "Small Business, Big
Opportunity — The SMB Market for Digitization and Cloud Solutions", September 2022 ("McKinsey SMB
Article"), available from https://www.mckinsey.de/publikationen/smb-market-for-digitization-and-cloud-
services-in-north-america-and-europe;

McKinsey Global Institute, "The Future of Work after COVID-19", report dated February 18, 2021,
("McKinsey Future of Work Report"), summary available from https://www.mckinsey.com/featured-
insights/future-of-work/the-future-of-work-after-covid-19;

MongoDB, Inc., New York/New York, United States ("MongoDB"), corporate website, information on the
company, available from https://www.mongodb.com/de-de/company;

Mono Solutions ApS, Copenhagen, Denmark, a part of the Bauer Media Group ("Mono Solutions"), "The
DIWM Opportunity”, March 28, 2019 ("Mono DIWM Article"), available from
https://www.monosolutions.com/b/the-diwm-opportunity;

PHP.net website, definition of PHP, available from www.php.net/manual/en/intro-whatis.php;

Red.es, information on the number of domains of accredited registrars for December 2022, published by
the Spanish Ministry of Economic Affairs and Digital Transformation ("Official Spanish Domains Data"),
available in English from https://www.dominios.es/en/sobre-dominios/estadisticas;

SEO London website, "Does SSL Affect SEQ", available from https://seo.london/does-an-ssl-certificate-
help-seo/;
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o The Future of Customer Engagement and Experience, "Small business trends: The big pivot to e-
commerce", published online on April 19, 2021 ("Pivot to Ecommerce Article"), available from
https://www.the-future-of-commerce.com/2021/04/19/small-business-trends/;

o Trustpilot statistics regarding reviews and ratings of different IONOS country websites, available from
https://uk.trustpilot.com/search?query=IONOS&search-button= (data retrieved and analyzed on October 5,
2022);

o Uptime Institute, "Global Data Center Survey 2022", September 14, 2022, available upon registration from
https://uptimeinstitute.com/resources/research-and-reports/uptime-institute-global-data-center-survey-
results-2022;

o Uptime Institute, information on tier classification for data center performance and availability of
infrastructure, available from https://uptimeinstitute.com/tiers;

o VMware, information on the "VMware Sovereign Cloud Provider" initiative and list of verified sovereign
Cloud providers, available from https://cloud.vmware.com/providers/sovereign-cloud;

o VMware, news release " VMware Named a Leader in Cloud System and Service Management According to
Global  Analyst Firm", October28, 2021 ("IDC  VMware Article"), available from
https://news.vmware.com/releases/vmware-leader-cloud-system-management-2021;

) WordPress.org website, information on the share of websites using WordPress, available from
https://wordpress.com/de/ (last retrieved on January 25, 2023); information on the number of plugins and
languages for website translation offered within WordPress, available from
https://wordpress.org/plugins/weglot/?gclid=Cj0KCQjwnP-
ZBhDiARIsAH3FSRcj3muDbf_p81iLGH85XV5P8nkNgz6CSUHKoNIsGyTtgubrDptcx1laAgCtEALwW_wcB;

o W3Techs (Web Technology Surveys), information on leading content management systems, available from
https://w3techs.com/technologies/history_overview/content_management and from https://w3techs.com/,
as well as on content management statistics, available from
https://w3techs.com/technologies/overview/content_management (last retrieved on January 25, 2023);

) YouGov Deutschland GmbH ("YouGov"), survey conducted on behalf of IONOS among SMBs in
Germany, the United Kingdom, Spain, France and the United States in January 2022 ("YouGov Survey");
key results available from the IONOS press releases "KMU-Digitalisierung: Kosten und Zeitmangel sind
grolte Hirden — YouGov-Studie: Online-Sichtbarkeit steht im Fokus", March 1, 2022, available from
https://www.ionos.de/newsroom/news/kmu-digitalisierung-kosten-und-zeitmangel-sind-groesste-huerden/;
"Almost two thirds (63%) of SMEs say pandemic has positively impacted their digitalization", from March 8,
2022, "Umfrage: Kleinunternehmen trotz Corona noch mit viel Potenzial bei der Digitalisierung",
January 29, 2021, available from https://www.ionos.co.uk/newsroom/news/almost-two-thirds-63-of-smes-
say-pandemic-as-positively-impacted-their-digitalisation/;  https://www.ionos.de/newsroom/news/umfrage-
kleinunternehmen-trotz-corona-noch-mit-viel-potenzial-bei-der-digitalisierung/; "Digitalisation key driver for
small business growth in UK", from April 6, 2022, available from
https://www.ionos.co.uk/newsroom/news/digitalisation-key-driver-for-small-business-growth-in-uk/; and
"Studie: Nachhaltigkeit steht bei KMU hoch im Kurs" from April 21, 2022, available from
https://www.ionos.de/newsroom/news/studie-nachhaltigkeit-steht-bei-kmu-hoch-im-kurs/.

The above-mentioned sources may reserve, and in some cases have expressly reserved, all rights provided by
copyright law.

In addition, the Prospectus contains estimates of market and other data and information that are based in part on
internal market observations and on various market studies from third parties to which we refer to in the
Prospectus as "Company Data Analysis". Such Company Data Analysis is partly based on, or derived from, a
combination of publicly available and non-public data, including market research from third parties, such as
surveys conducted among small and medium businesses ("SMBs"), the key target customer group for IONOS,
expert interviews and other market analyses (customized or not), such as studies and analyses from renowned
market research and consulting firms, such as McKinsey, Gartner (e.g., for cloud applications and services),
Flexera, IDC and Bitkom Research GmbH, a subsidiary of the Bitkom Group, Germany's digital association
(including those sources listed above, among others), as well as the evaluation of industry information (from
conferences, sector events, etc.) that cannot be obtained from public sources. The Company's management
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believes that such Company Data Analysis assists prospective investors in gaining a better understanding of the
industry in which companies of the Group operate in and the IONOS Group's position therein. The Prospectus
also contains own internal Company assessments of the Company (e.g., based on its own market observations
and knowledge of the industry). The Company assumes that the statements derived from its Company Data
Analysis and of its own market assessments are reliable, whereby the internal assessments regarding future
developments and trends in the markets and businesses described in the Prospectus are subject, by their own
nature, to uncertainty. They may differ from estimates made by competitors of the Group or from future studies
conducted by market research institutes or other independent sources.

Where information in the Prospectus has been sourced from a third party, the Company confirms that this
information has been accurately reproduced and that, to the extent the Company is aware and able to ascertain
from information published by such third party, no facts have been omitted which would render the reproduced
information inaccurate or misleading. Prospective investors should nevertheless consider this information
carefully.

Irrespective of the assumption of responsibility for the content of this Prospectus by the Company and the
Underwriters (see "4.1 Responsibility for the Contents of the Prospectus"), neither the Company nor the
Underwriters have independently verified the figures, market data or other information on which third parties have
based their studies. Accordingly, prospective investors are advised to consider this information with caution and
the Company and the Underwriters make no representation or warranty as to the accuracy, completeness or
verification of any such information from third party studies included in this Prospectus. Prospective investors
should note that the Company's own estimates (including the Company Data Analysis) and statements of opinion
and belief are not always based on studies of third parties.

Information contained on any website or report mentioned in the Prospectus, including the websites of the IONOS
Group (www.ionos.de; www.ionos-group.com) and its other region-specific websites and information accessible
via any of these websites, is not incorporated by reference in the Prospectus and is not part of the Prospectus; it
has not been scrutinized or approved by BaFin. The web links included above for certain sources have been last
retrieved on January 25, 2023, unless otherwise mentioned.

4.7 Documents Available for Inspection

For as long as the Prospectus is valid (see "4.2 General Disclaimers; Validity of the Prospectus"), copies of the
following documents are available for inspection during regular business hours at the Company's offices at
Elgendorfer Str. 57, 56410 Montabaur, Germany:

(i) the Company's articles of association as in effect as of the date of the Prospectus (the "Articles of
Association");

(i) the Company's articles of association with the amendments as resolved on January 26, 2023 by the
extraordinary shareholders' meeting of the Company expected to be registered with the Commercial
Register of the Local Court of Montabaur, Germany, on February 1, 2023 (the "Amended Articles of
Association");

(i)  the audited unconsolidated annual financial statements of the Company (under the corporate name IONOS
TopCo SE) as of and for the fiscal year ended December 31, 2021, prepared in accordance with the
requirements of German commercial law applicable to business corporations (Handelsgesetzbuch, "HGB")
(the "Audited Unconsolidated Annual Financial Statements");

(iv) the unaudited condensed consolidated interim financial statements of the Company (formerly: IONOS
TopCo SE) as of and for the nine-month period ended September 30, 2022, prepared in accordance with
the International Financial Reporting Standards as adopted by the European Union ("EU") ("IFRS")
applicable to interim financial reporting (IAS 34) (the "Unaudited Condensed Consolidated Interim
Financial Statements");

(v) the audited consolidated financial statements of the Company (under the corporate name IONOS TopCo
SE, formerly 1&1 IONOS TopCo SE) as of and for the fiscal year ended December 31, 2021, prepared in
accordance with IFRS and the additional requirements of German commercial law pursuant to
Section 315e para.1 German Commercial Code (Handelsgesetzbuch, "HGB") (the "Audited
Consolidated Financial Statements 2021");
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(vi) the audited consolidated financial statements of the Company (under the corporate name 1&1 IONOS
TopCo SE) as of and for the fiscal year ended December 31, 2020, prepared in accordance with IFRS and
the additional requirements of German commercial law pursuant to Section 315e para. 1 HGB (the
"Audited Consolidated Financial Statements 2020"); and

(vii) the audited consolidated financial statements of the Company (under the corporate name 1&1 IONOS
TopCo SE, formerly 1&1 Internet TopCo SE) as of and for the fiscal year ended December 31, 2019,
prepared in accordance with IFRS and the additional requirements of German commercial law pursuant to
Section 315e para. 1 HGB (the "Audited Consolidated Financial Statements 2019", and (iv) to (vi)
together, the "Audited Consolidated Financial Statements"; in addition, the Audited Consolidated
Financial Statements together with the Unaudited Condensed Consolidated Interim Financial Statements
are herein referred to as the "Consolidated Financial Statements").

The Articles of Association and, once registered with the Commercial Register, the Amended Articles of
Association listed under (i) and (ii) will also be available in electronic form, at least for as long as the Prospectus
is valid, on the Company's website (www.ionos-group.com/investor-relations/corporate-governance). The Audited
Unconsolidated Annual Financial Statements, the Unaudited Condensed Consolidated Interim Financial
Statements and the Audited Consolidated Financial Statements listed under (iii) through (vii) as well as the
Company's future consolidated, annual financial reports (Jahresfinanzberichte) and condensed consolidated
interim half-year financial reports (Halbjahresfinanzberichte) as well as the quarterly group statements will be
available on the Company's website www.ionos-group.com/investor-relations/publications/reports.html), from the
German Company Register (Unternehmensregister) (www.unternehmensregister.de) (except for the quarterly
group statements), and from the Company, Elgendorfer Str. 57, 56410 Montabaur, Germany. Annual financial
reports (Jahresfinanzberichte) will also be published in the German Federal Gazette (Bundesanzeiger).

4.8 Note Regarding the Presentation of Financial Information
4.8.1 General

Unless otherwise indicated, financial information contained in the Prospectus has been prepared on the basis of
IFRS.

The fiscal years ended December 31, 2022, December 31, 2021, December 31, 2020 and December 31, 2019
are also referred to in the Prospectus as "fiscal year 2022", "fiscal year 2021", "fiscal year 2020" and "fiscal
year 2019", respectively. The current fiscal year, which will end on December 31, 2023, is also referred to as
"fiscal year 2023".

In the Prospectus, where financial information is presented as "audited" in tables, this means that it was taken
from the Audited Consolidated Financial Statements. Where financial information is presented in tables as
"unaudited", it indicates that the financial information has not been taken from the Audited Consolidated Financial
Statements, but has been taken either from the Unaudited Condensed Consolidated Interim Financial Statements
or the Company's accounting records or internal management reporting system or has been calculated based on
figures from the above-mentioned sources.

For information regarding the presentation of financial information contained in the Prospectus see the
introduction to the section headed "70 Operating and Financial Review".

4.8.2 Note on Currency

The amounts set forth in the Prospectus in "€" or "euro" refer to the single currency of the participating member
states in the third stage of the European Economic Union pursuant to the Treaty Establishing the European
Community.

The following table explains the denotation of other currencies which are material to the Audited Consolidated
Financial Statements, or which are otherwise used in the Prospectus:

Amounts in refer to the legal currency of

"$", "U.S. dollar or "USD" ..ot the United States and its territories
"GBP" or "pound Sterling” ............ooiiiiiiiii e the United Kingdom and its territories
"PLN" 0r "Polish ZIOty" ........ceeiiiiiei e Poland
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The Group's principal functional currency is the euro, and the Consolidated Financial Statements as well as the
Audited Unconsolidated Annual Financial Statements have been prepared in euro. Each company within the
Group determines its own functional currency. The financial statements of the consolidated subsidiaries prepared
in a foreign currency are translated into euro on the basis of the functional currency concept in accordance with
IAS 21 — "The Effects of Changes in Foreign Exchange Rates". Foreign currency transactions are initially
translated to the functional currency at the prevailing spot rate on the day of transaction. Monetary assets and
liabilities in a foreign currency are translated to the functional currency on every reporting date using the closing
rate. All currency differences are expensed in the income statement. The exception to this rule are currency
differences resulting from foreign currency loans, provided they are used to hedge against a net investment in a
foreign operation. These are recognized directly in equity until the net investment is sold and only recognized in
profit or loss on disposal. Deferred taxes arising from such currency differences are also recognized directly in
equity. Non-monetary items valued at historical cost in a foreign currency, are translated at the exchange rate
prevailing on the day of the transaction. Non-monetary items stated at fair value in a foreign currency are
translated at the exchange rate prevailing at the time fair value was assessed. All goodwill items resulting from
the acquisition of a foreign operation and all adjustments to fair value of the carrying amounts of assets and
liabilities resulting from the acquisition of this foreign operation, are carried as assets and liabilities of the foreign
operation and translated at the closing rate.

The assets and liabilities of foreign operations are translated into euro at the closing rate. Income and expenses
are translated at the exchange rate prevailing on the date of the transaction (for practical considerations, a
weighted average rate is used for translation). The resulting translation differences are recognized separately in
equity. The cumulative amount for a foreign operation which is stated in equity is reversed with an effect on the
income statement when the foreign operation is sold.

For fiscal years 2021, 2020 and 2019, the following exchange rates against the euro were used by the IONOS
Group for significant currencies (in relation to € 1, in each case):

Closing rates U.S. Dollar Pound Sterling Polish Zloty
December 31, 20271 .....couiiieiieeeee e 1.133 0.840 4.600
December 31, 2020 .......c.ccieiirieieiieeeeee e 1.228 0.900 4.557
December 31, 2019 .....ciiiiiiiireee e 1.123 0.850 4.260
Average annual rates U.S. Dollar Pound Sterling Polish Zloty
January 1, 2021 to December 31, 2021 .........ccceeiriieiiniieeiiieeee 1.183 0.860 4.565
January 1, 2020 to December 31, 2020..........cccceriuieirnieeeiiieeenne 1.140 0.889 4.438
January 1, 2019 to December 31, 2019.......ccccveiriieiiiiiieiieeee 1.119 0.877 4.298

Fluctuations in the currency exchange rates between the euro and other currencies will affect the other currency
amounts received by holders of the Offer Shares on conversion of the dividends, if any, paid in euro on the Offer
Shares.

4.8.3 Note Regarding Figures and Technical Terms

Financial information presented in parentheses or preceded by a "minus" sign in the Prospectus denotes a
negative amount. Certain numerical data, financial information and market data in the Prospectus have been
rounded in accordance with commercial rounding. Unless otherwise indicated, all financial information presented
in the tables and text in the Prospectus is shown in thousands or millions of euros (€ thousand or € million),
commercially rounded to the nearest thousand or million, as applicable. Unless otherwise indicated, percentage
changes and ratios in the tables or text of the Prospectus are calculated based on the numbers as presented in the
Prospectus, i.e., after rounding of such numbers, and then commercially rounded to a whole percentage or to one
digit after the decimal point. In some instances, such rounded figures and percentages may not add up to 100%
or to the totals or subtotals contained in the Prospectus. Furthermore, totals and subtotals in tables may differ
slightly from unrounded figures contained in the Prospectus due to rounding in accordance with commercial
rounding. A dash ("—") signifies that the relevant figure is not available, while a zero ("0") signifies that the
relevant figure has been rounded to zero.

A glossary of certain technical terms and other terms and abbreviations used in the Prospectus is provided at the
end of the Prospectus under the heading "23 Glossary".
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4.9 Alternative Performance Measures

In accordance with the Commission Delegated Regulation (EU) 2016/301 and the European Securities and
Markets Authority ("ESMA") Guidelines on alternative performance measures ("APMs") of October 5, 2015 (the
"ESMA Guidelines"), the following sections set out information related to certain financial measures of the
IONOS Group that are not defined by IFRS and which the Group regards as APMs within the meaning of the
ESMA Guidelines. In addition, section "10.3 Key Performance Indicators" contains information on certain financial
measures and certain other non-financial measures that the Group uses as indicators to measure and analyze
the development of its customer base and customer satisfaction.

4.9.1 Overview

The following sections provide an overview of the APMs presented by us, including a definition of each of the
APMs in section "4.9.2 APM Definitions" and a reconciliation of such APMs to the respective nearest IFRS item
under "4.9.3 Reconciliation".

We present these APMs as (i) supplemental information because they are used by our management to measure
operating performance or as an auxiliary control profitability parameter, including in presentations to our
management, and as a basis for strategic planning and forecasting, and (ii) they represent measures that we
believe are widely used by certain investors, securities analysts, and other parties as supplemental measures of
operating and financial performance. These APMs may enhance management's and investors' understanding of
our financial performance, for example, by excluding items that are not classified as part of our ongoing
operations such as non-recurring and non-operating items.

These APMs are not defined by IFRS or any other generally accepted accounting principles, and such items
should not be considered as an alternative to the historical financial results or other indicators of our results of
operations, financial position and cash flows based on IFRS financial measures. The APMs, as defined by us,
may not be comparable to similarly titted measures as presented by other companies due to differences in the
way our APMs are calculated. Even though the APMs are used by management to assess ongoing operating
performance and indebtedness, and though these types of measures are commonly used by investors, they have
important limitations as analytical tools, and you should not consider them in isolation or as substitutes for
analysis of our results, cash flows or assets and liabilities as reported under IFRS or other generally accepted
accounting principles.

4.9.2 APM Definitions

APM

Definition

Relevance of its Use

Total revenue........ceeeeeeeeeeneeennnnnnnnnnns

Gross profit margin..........cccccceeeneee

Adjusted gross profit ..........ccccceueeenn

Adjusted gross profit margin..........

We define total revenue as revenue from
contracts with customers and revenue from
contracts with related parties.

We define gross profit margin as the ratio of
gross profit to total revenue.

We define adjusted gross profit as gross profit
adjusted for depreciation and amortization,
personnel expenses and costs for data center
operation, each as accounted for under cost
of sales.

We define adjusted gross profit margin as the
ratio of adjusted gross profit to total revenue.
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We disclose total revenue as an APM as we believe
it is a meaningful financial measure to evaluate the
volume of our business activities over time.

We disclose gross profit margin as an APM, as we
believe it is a meaningful financial measure to
assess our profitability.

We disclose adjusted gross profit as an APM, as we
believe it is a meaningful financial measure to
assess our profitability excluding the effects from
company-specific application of depreciation and
amortization, personnel expenses and costs for
data center operation.

We disclose adjusted gross profit margin as an
APM, as we believe it is a meaningful financial
measure to assess our profitability excluding the
effects from company-specific application of
depreciation and amortization, personnel expenses
and costs for data center operation.



APM

Definition

Relevance of its Use

EBITDA.......cccoovrrrrerirnene

EBITDA Margin*................

Adjusted EBITDA..............

Adjusted EBITDA Margin*

We define EBITDA as the Group's earnings
before income taxes, share of the profit or
loss of associates accounted for using the
equity method, finance costs and finance
income, and depreciation and amortization.
EBITDA is calculated as operating result, plus
amortization and depreciation as well as
impairment of intangible assets and property,
plant and equipment, less write-ups of
intangible assets, where applicable.

We define EBITDA Margin as the ratio of
EBITDA to total revenue.

We define Adjusted EBITDA as the Group's
EBITDA adjusted for either non-recurring
items or non-operating items. These
adjustment items are the following:

(i) adjustment for long-term incentive plans
("LTIP"), which includes the cost of
employee stock ownership programs;

(i) adjustment for stand-alone activities,
which includes costs of preparing the
spin-off of the IONOS Group from the
Group led by United Internet AG (United
Internet AG, together with its direct and
indirect subsidiaries, the "United Internet
Group") and the establishment of the
IONOS Group as an independent group
(primarily costs of the billing carve-out
project (separation from the billing
systems of 1&1 Telecommunication SE);
for more information, see
"13.6 Customers, Customer Care and
Billing");

adjustment for IPO costs, which includes
external costs incurred in connection with
the initial public offering of the Company;

(iv) adjustment for certain consulting fees
incurred for one-off projects, such as
reorganization measures; and

(v) adjustment for certain  severance
payments, which includes expenses
related to reorganization and restructuring
measures,  primarily  consisting  of
severance payments and other
personnel-related costs.

We note that, as from fiscal year 2022, the
adjustment items additionally include the
adjustment for certain gains / losses from the
sale of subsidiaries or investments in
associated companies. Such adjustment
occurred neither in fiscal years 2021, 2020
and 2019 nor in the nine-month period ended
September 30, 2022, but occurred for the first
time in the fourth calendar quarter of 2022.

We define Adjusted EBITDA Margin as the
ratio of Adjusted EBITDA to total revenue.

(i

=
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We disclose EBITDA as an APM, as we believe it is
a meaningful financial measure to evaluate the
performance of our business activities over time.
EBITDA is a measure of performance excluding
company-specific financing activities, the effects
from differing international tax regimes and the
effects from company-specific application of
depreciation and amortization methods and margins
of discretion in valuation. We understand that this
financial measure is broadly used by analysts,
rating agencies and investors in assessing
performance of various companies.

We disclose EBITDA Margin as an APM, as we
believe it provides useful information on how our
business developed in our markets over time and
enhances the ability of investors and prospective
investors to compare profitability with other
companies.

We disclose Adjusted EBITDA as an APM, as we
believe it is a meaningful financial measure
eliminating non-recurring items (one-off items) or
non-operating items which are not relevant to the
regular business operations from EBITDA, to be
able to show the underlying operational and
financial strength of the Group.

We disclose Adjusted EBITDA Margin as an APM,
as we believe it provides useful information on how
our business developed in our markets over time
and enhances the ability of investors and
prospective investors to compare profitability with
other companies.



APM

Definition

Relevance of its Use

Total capital expenditures...............

Adjusted Cash Contribution............

Cash Conversion Rate.....................

Net Debt .......ccooiiiiiircrcccccrcrers

Net Leverage Ratio.........cccccvirinnnens

4.9.3

We define total capital expenditures as the
sum of additions to intangible assets and
additions to property, plant and equipment;
we categorize total capital expenditures into
maintenance capital expenditures, which
include capital expenditures for replacements
and in the ordinary course of business, and
growth capital expenditures, which include all
capital expenditures that are not maintenance
capital expenditures.

We define Adjusted Cash Contribution as
Adjusted EBITDA less maintenance capital
expenditures (excl. additions to right-of-use
assets).

We define Cash Conversion Rate as Adjusted
Cash Contribution divided by Adjusted
EBITDA.

We define Net Debt as the sum of non-
current liabilities to related parties, current
liabilities to related parties, and current
liabilities due to banks less receivables from
related parties and cash and cash
equivalents.

We define Net Leverage Ratio as the ratio of
Net Debt and Adjusted EBITDA.

We disclose total capital expenditures as an APM,
as we believe it is a meaningful financial measure of
the volume of our investments.

We disclose Adjusted Cash Contribution as an
APM, as we believe it is a meaningful financial
measure to evaluate the underlying operational
performance available to support the capital
investment and capital structure of the Group.

We disclose Cash Conversion Rate as an APM, as
we believe it is a meaningful financial measure to
assess and compare the capital intensity and
efficiency of the Group.

We disclose Net Debt as an APM, as we believe it
is a meaningful indicator of our capital structure.

We disclose Net Leverage Ratio as an APM, as we
believe it is a meaningful indicator of our capital
structure.

In the Audited Consolidated Financial Statements 2021, EBITDA Margin and Adjusted EBITDA Margin were presented as calculated
as the ratio of EBITDA and Adjusted EBITDA, as applicable, to revenue from contracts with customers. We have decided to report
EBITDA Margin and Adjusted EBITDA Margin for fiscal year 2022 and going forward calculated on the basis of total revenue. EBITDA
Margin and Adjusted EBITDA Margin presented in this Prospectus for the fiscal years 2021, 2020 and 2019 have been recalculated
based on the new definition applicable from fiscal year 2022 on the basis of total revenue to reflect our operations as an independent

group.

Reconciliation

The table below sets out the APMs of the IONOS Group as of and for the fiscal years ended December 31, 2021,
2020 and 2019, and as of and for the nine-month periods ended September 30, 2022 and 2021:

As of and for the Fiscal Year As of and for the Nine-Month
Ended December 31, Period Ended September 30,
2021 2020 2019 2022 2021

(in € thousand, unless otherwise indicated) (unaudited, unless otherwise indicated) (unaudited)
Total revenue " 1,103,297 988,281 924,021 953,639 803,147
Gross profit margin 2 51.5% 54.4% 54.8% 46.6% 52.3%
Adjusted gross profit ¥...........cccoeeeiieeriiieeeeene 797,312 727,866 693,551 628,270 585,823
Adjusted gross profit margin ¥ ...........cccceeeveviiieeennn. 72.3% 73.6% 75.1% 65.9% 72.9%
EBITDA M ..ot 326,301* 340,257~ 319,446* 258,857 250,186
EBITDA Margin ® ....c.oooiieeceeeesee e 29.6% 34.4% 34.6% 27.1% 31.2%
Adjusted EBITDA ® ..o 355,176* 355,102* 329,797* 275,754 270,350
Adjusted EBITDA Margin ¥..........cccocvoerecreennenneenes 32.2% 35.9% 35.7% 28.9% 33.7%
Total capital expenditures &..............ccccoceeiveiniieeinnne. 150,559 111,822 72,352 126,549 77,722
Adjusted Cash Contribution ” 317,898 310,328 283,089 245,069 243,300
Cash Conversion Rate ) ...........ccceeerieereieiieeeeeas 89.5% 87.4% 85.8% 88.9% 90.0%
Net Debt (as of the respective reporting date) & ............ 1,255,585 1,326,747 1,492,957 1,205,024 n/a

Net Leverage Ratio (as of the respective reporting
date) ® oo 3.5x 3.7x 4.5x 3.3x n/a
* Audited
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" The following table shows the reconciliation of total revenue of the IONOS Group for fiscal years 2021, 2020 and 2019 as well as for
the nine-month periods ended September 30, 2022 and 2021:

(in € thousand)

For the Fiscal Year
Ended December 31,

For the Nine-Month Period
Ended September 30,

2021 2020 2019

2022 2021

(unaudited, unless otherwise indicated)

(unaudited)

Revenue from contracts with customers............ 1,059,990* 944 ,373* 886,963 917,479 771,783
+ Revenue from contracts with related parties .. 43,307* 43,908* 37,058 36,160 31,364
Total revenue 1,103,297 988,281 924,021 953,639 803,147
*  Audited
2 The following table shows the reconciliation of gross profit to gross profit margin of the IONOS Group for fiscal years 2021, 2020 and
2019 as well as for the nine-month periods ended September 30, 2022 and 2021:
For the Fiscal Year For the Nine-Month Period
Ended December 31, Ended September 30,
2021 2020 2019 2022 2021

(in € thousand, unless otherwise indicated)

(unaudited, unless otherwise indicated)

(unaudited)

Gross profit 567,896* 537,606* 506,789* 444,473 420,309
/ Total revenue ... 1,103,297 988,281 924,021 953,639 803,147
Gross profit margin 51.5% 54.4% 54.8% 46.6% 52.3%
*  Audited
3 The following table shows the reconciliation of gross profit to adjusted gross profit and adjusted gross profit margin of the IONOS

Group for fiscal years 2021, 2020 and 2019 as well as for the nine-month periods ended September 30, 2022 and 2021:

For the Fiscal Year For the Nine-Month Period
Ended December 31, Ended September 30,
2021 2020 2019 2022 2021
(in € thousand, unless otherwise indicated) (unaudited, unless otherwise indicated) (unaudited)
Gross profit 567,896* 537,606* 506,789* 444,473 420,309
+ Depreciation and amortization™ 76,665* 71,617 73,630* 60,069 55,834
+ Personnel expenses” 100,308* 79,984* 73,706 79,559 73,487
+ Costs for data center operation” 52,443* 38,659* 39,426* 44,169 36,193
Adjusted gross profit 797,312 727,866 693,551 628,270 585,823
| Total revenue 1,103,297 988,281 924,021 953,639 803,147
Adjusted gross profit margin..........cccoevviiiieinnnns 72.3% 73.6% 75.1% 65.9% 72.9%
*  Audited
" Each as accounted for under cost of sales.
4 The following table shows the reconciliation of operating result to EBITDA and EBITDA Margin of the IONOS Group for fiscal years

2021, 2020 and 2019 as well as for the nine-month periods ended September 30, 2022 and 2021:

(in € thousand, unless otherwise indicated)

For the Fiscal Year
Ended December 31,

For the Nine-Month Period
Ended September 30,

2021 2020 2019

2022 2021

(unaudited, unless otherwise indicated)

(unaudited)

Operating result

+ Depreciation and amortization of intangible
assets and property, plant and equipment.........

- Write-up brand .........cccooviiiiiiii s
EBITDA

/ Total reVENUE ......coeueiiiiiieeeceeee e
EBITDA Margin

213,651 229,367 221,632
112,650* 110,890* 117,252*
- - 19,438"
326,301 340,257 319,446
1,103,297 988,281 924,021
29.6% 34.4% 34.6%

174,007 167,449
84,850 82,737
258,857 250,186
953,639 803,147
27.1% 31.2%

*  Audited

" Refers to the write-up of the STRATO brand in fiscal year 2019 (for further information see "10.2.4 Innovation, Brand Building and Product

Portfolio").
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5) The following table shows the reconciliation of operating result to Adjusted EBITDA and Adjusted EBITDA Margin of the IONOS
Group for fiscal years 2021, 2020 and 2019 as well as for the nine-month periods ended September 30, 2022 and 2021:

For the Fiscal Year
Ended December 31,

For the Nine-Month Period
Ended September 30,

2021 2020 2019

2022 2021

(in € thousand, unless otherwise indicated) (unaudited, unless otherwise indicated)

(unaudited)

Operating result 213,651 229,367 221,632
+ Depreciation and amortization of intangible
assets and property, plant and equipment......... 112,650 110,890 117,252
- Write-up brand ..........cccccoeeveveieieieieceeeeeeeen - - 19,438"
EBITDA 326,301* 340,257* 319,446*
+ Adjustment for LTIP T, 12,788 9,468 7,424
+ Adjustment for stand-alone activities ¥ 11,833 4,249 -
+ Adjustment for IPO costs D)oo 2,951 _ _
+ Adjustment for consulting fees incurred
for one-off projects 5) oo 1,303 440 2,927
+ Adjustment for severance payments - - 688 -
+ Total adjustments...........cccooeviniinniceneeee 28,875 14,845 10,351
Adjusted EBITDA 355,176 355,102 329,797
/ Total revenue 1,103,297 988,281 924,021
Adjusted EBITDA Margin 32.2% 35.9% 35.7%

174,007 167,449
84,850 82,737
258,857 250,186
2,837 10,383
10,876 8,378
3,183 -

- 1,403
16,897 20,164
275,754 270,350
953,639 803,147
28.9% 33.7%

*  Audited

" Refers to the write-up of the STRATO brand in fiscal year 2019 (for further information see "10.2.4 Innovation, Brand Building and Product

Portfolio").
Includes costs of employee stock ownership programs.

4 Includes external costs incurred in connection with the IPO.
5 Includes certain consulting fees incurred in connection with one-off projects such as reorganization measures.

6)
related costs.

Includes costs of preparing the spin-off from the United Internet Group and the establishment of the IONOS Group as an independent group
(primarily costs of the billing carve-out project (separation from the billing systems of 1&1 Telecommunication SE)).

Includes expenses related to certain reorganization and restructuring measures which primarily consist of severance payments and other personnel-

6) The following table shows the reconciliation of total capital expenditures of the IONOS Group for fiscal years 2021, 2020 and 2019 as
well as for the nine-month periods ended September 30, 2022 and 2021:

For the Fiscal Year
Ended December 31,

For the Nine-Month Period
Ended September 30,

2021 2020 2019 2022 2021

(in € thousand) (unaudited, unless otherwise indicated) (unaudited)
Additions to intangible assets............cccccooeiiiiienes 5,284 4,159* 7,359* 4,208 2,412
+ Additions to property, plant and equipment.... 145,275* 107,663* 64,993 122,341 75,310
Total capital expenditures 150,559 111,822 72,352 126,549 77,722
Thereof growth capital expenditures.................. 55,740 21,492 17,659 46,521 40,785
Thereof maintenance capital expenditures........ 94,819 90,329 54,691 80,028 36,937

Thereof attributable to additions to right-of-
use assets 57,541 45,556 7,984 49,343 9,887
*  Audited

n The following table shows the reconciliation of operating result to Adjusted Cash Contribution and Cash Conversion Rate of the

IONOS Group for fiscal years 2021, 2020 and 2019 as well as for the nine-month periods ended September 30, 2022 and 2021:

(in € thousand, unless otherwise indicated)

For the Fiscal Year
Ended December 31,

For the Nine-Month Period
Ended September 30,

2021 2020 2019

2022 2021

(unaudited, unless otherwise indicated)

(unaudited)

Operating result

+ Depreciation and amortization of intangible
assets and property, plant and equipment.........

- Write-up brand ..........ccceviiiiiiiiieen
EBITDA

+ Total adjustments?
Adjusted EBITDA

- Maintenance capital expenditures (excl.
additions to right-of-use assets)...........ccccceeeenen

213,651 229,367 221,632
112,650 110,890 117,252~
- - 19,438"
326,301* 340,257* 319,446*
28,875 14,845 10,351
355,176 355,102 329,797
37,278 44,774 46,708
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174,007 167,449
84,850 82,737
258,857 250,186
16,897 20,164
275,754 270,350
30,685 27,050



For the Nine-Month Period
Ended September 30,

For the Fiscal Year
Ended December 31,

2021 2020 2019 2022 2021

(unaudited)

(in € thousand, unless otherwise indicated)

(unaudited, unless otherwise indicated)

Adjusted Cash Contribution 317,898 310,328 283,089 245,069 243,300
/ Adjusted EBITDA 355,176 355,102 329,797 275,754 270,350
Cash Conversion Rate 89.5% 87.4% 85.8% 88.9% 90.0%

*  Audited

" Refers to the write-up of the STRATO brand in fiscal year 2019 (for further information see "10.2.4 Innovation, Brand Building and Product

Portfolio").

2 For a breakdown see reconciliation of operating result to Adjusted EBITDA and Adjusted EBITDA Margin above.

8) The following table shows the calculation of Net Debt and Net Leverage Ratio of the IONOS Group as of December 31, 2021, 2020
and 2019 as well as September 30, 2022 and 2021:
As of
As of December 31, September 30,
2021 2020 2019 2022
(in € thousand, unless otherwise indicated) (unaudited, unless otherwise indicated) (unaudited)
Non-current liabilities to related parties.............. 1,315,000 1,466,000 1,586,000* 1,265,000
+ Current liabilities to related parties.................. 5,935* 7,249* 9,155* 5,987
+ Current liabilities due to banks............c.c.c....... 0* 4* 517* 302
- Receivables from related parties... .................. 15,830* 40,701* 62,892* 23,437
- Cash and cash equivalents...........cc.ccccceenenen. 49,520* 105,805* 39,823* 42,828
Net Debt 1,255,585 1,326,747 1,492,957 1,205,024
/ Adjusted EBITDA (for the fiscal year/twelve-
month period ended as of the respective
reporting date) ..........cccevveerieineeneeeee 355,176 355,102 329,797 360,580
Net Leverage Ratio 3.5x 3.7x 4.5x 3.3x

*  Audited
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5 THE OFFERING

5.1 Subject Matter of the Offering

The public offering relates to 24,150,000 ordinary registered shares of the Company, each such share
representing a notional share of € 1.00 in the share capital and carrying full dividend rights as from January 1,
2022, comprising

o 21,000,000 Secondary Shares, including 15,771,000 Ul Secondary Shares as well as 5,229,000 WP
Secondary Shares, and

) 3,150,000 Over-Allotment Shares, including 2,365,650 Ul Over-Allotment Shares as well as 784,350 WP
Over-Allotment Shares.

The offering of the Offer Shares consists of an initial public offering in Germany and private placements in certain
jurisdictions outside of Germany (together, the "Offering"). In the United States of America (the "United States",
"U.S." or "USA"), the Offer Shares will be offered and sold only to certain qualified institutional buyers ("QIBs") as
defined in, and in reliance on, Rule 144A, or pursuant to another available exemption from, or in transactions not
subject to, the registration requirements of the U.S. Securities Act of 1933, as amended (the "Securities Act").
Outside the United States, the Offer Shares will be offered and sold only in "offshore transactions" within the
meaning of, and in reliance on, Regulation S under the Securities Act.

The Offer Shares have not been, and will not be, registered under the Securities Act or the securities laws of any
state or other jurisdiction of the United States, and may not be offered, sold or otherwise transferred to or within
the United States, except pursuant to an exemption from, or in a transaction not subject to, the registration
requirements of the Securities Act and in compliance with any applicable securities laws of any state or other
jurisdiction of the United States.

J.P. Morgan, Berenberg, Deutsche Bank and BNP PARIBAS are acting as Joint Global Coordinators and Joint
Bookrunners; Barclays and Goldman Sachs are each acting as a Joint Bookrunner; COMMERZBANK, DZ BANK
and LBBW are acting as Co-Lead Managers and, together with the Joint Bookrunners, as Underwriters.

The Company will not receive any proceeds from the sale of the Offer Shares. The Selling Shareholders will
receive the proceeds from the sale of the Secondary Shares and from the potential sale of Greenshoe Shares to
the extent that the Greenshoe Option (as defined under "5.7 Stabilization Measures, Over-Allotments and
Greenshoe Option") is exercised, in each case less commissions in connection thereto.

The Underwriters are acting exclusively for the Company and the Selling Shareholders and no one else in
connection with the Admission to Trading and the Offering, respectively. They will not regard any other person
(whether or not a recipient of this document) as their respective clients in relation to the Offering and will not be
responsible to anyone other than the Company and the Selling Shareholders for providing the protections
afforded to their respective clients nor for giving advice in relation to the Offering or any transaction or
arrangement referred to herein.

In making an investment decision, each prospective investor must rely on its own examination, analysis and
enquiry of the Company and the terms of the Offering, including the merits and risks involved. None of the
Company, the Selling Shareholders or the Underwriters, or any of their respective affiliates or representatives, is
making any representation to any offeree or purchaser of the Offer Shares regarding the legality of an investment
in the Company's shares by such offeree or purchaser. Each prospective investor should consult with its own
advisors as to the legal, tax, business, financial and related aspects of a purchase of the Offer Shares.

Under certain circumstances, the Offering may be terminated, see also "5.12.3 Termination/Indemnification".

5.2 Price Range, Offer Period, Offer Price and Allotment

The price range within which purchase orders for the Offer Shares may be placed is € 18.50 to € 22.50 per Offer
Share (the "Price Range").

The period during which investors may submit purchase orders for the Offer Shares is expected to begin on
January 30, 2023 and is expected to end on February 7, 2023 (the "Offer Period"). On the last day of the Offer
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Period, offers to purchase may be submitted (i) until 12:00 noon (Central European Time, "CET") by private
investors (natural persons) and (ii) until 2:00 pm (CET) by institutional investors.

The following banks and their specified affiliates have declared to be able to accept orders from private investors
in Germany. Orders placed by private investors through other banks than the syndicate banks or their specified
affiliates will be subject to the discretionary allocation process and hence may receive smaller allocations on a
relative basis, if any. Private investors in Germany will be able to place their order through one of the following
banks: Berenberg, Deutsche Bank (including maxblue), BNP PARIBAS (including Consorsbank and DAB BNP
Paribas), COMMERZBANK (including comdirect), DZ Bank and Cooperative Banks of Genossenschaftliche
FinanzGruppe Volksbanken Raiffeisenbanken, LBBW, BW Bank and at savings banks of Deutsche
Sparkassen/S-Finanzgruppe (including S Broker).

Purchase orders by private investors should be submitted in number of Offer Shares only rather than in currency
amounts and may include a price limit. Depending on the bank, private investors may or may not be able to
indicate a price limit for their purchase orders. In case a price limit is not possible, purchase orders will be placed
at a price equalling the high end of the Price Range. In case a price limit is allowed, price limits for purchase
orders from private investors must be expressed in full euro amounts or increments of 25, 50 or 75 cents. Should
no price limit be indicated, purchase orders submitted by private investors will be valid throughout the entire Price
Range.

In case a private investor does not have any relationship with one of the relevant banks or their specified affiliates
listed above, the private investor may be required to open a securities account and a cash account. Opening an
account with any of the banks listed above as well as placing a purchase order may require completing
appropriate forms and/or documentation customarily required by the relevant bank.

The Selling Shareholders reserve the right, together with the Joint Global Coordinators, to increase or decrease
the total number of Offer Shares, to increase or decrease the upper limit and/or the lower limit of the Price Range
and/or to extend or shorten the Offer Period. Changes in relation to the number of Offer Shares, changes to the
Price Range or the extension or shortening of the Offer Period will not invalidate any offers to purchase that have
already been submitted. If such change requires the publication of a supplement to the Prospectus, investors who
submitted purchase orders before the supplement is published have the right, pursuant to Article 23 of the
Prospectus Regulation, to withdraw these offers to purchase within two working days after the publication of the
supplement. Instead of withdrawing their offers to purchase placed prior to the publication of the supplement,
investors may also change their orders or place new limited or unlimited offers to purchase within two working
days following the publication of the supplement.

To the extent that the terms of the Offering are changed, such change will be published by means of electronic
media (such as Reuters or Bloomberg) and, if required by Regulation (EU) No 596/2014 of the European
Parliament and of the Council of April 16, 2014 on market abuse, as amended ("Market Abuse Regulation"), as
an ad-hoc release via an electronic dissemination information system, on the Company's website
(https://www.ionos-group.com/investor-relations/ipo.html) and as a supplement to the Prospectus. Investors who
have submitted offers to purchase will not be notified individually.

Investors are free to withdraw their offers to purchase until the end of the Offer Period. The placement price (the
"Offer Price") and the final number of Offer Shares to be placed in the Offering will be set jointly by the Selling
Shareholders and the Joint Global Coordinators on behalf of the Underwriters. The price will be set on the basis
of the purchase orders submitted by investors during the Offer Period that have been collated in the order book
prepared during a bookbuilding process. These orders will be evaluated according to the prices offered and the
investment horizons of the respective investors. This method of setting the number of shares that will be placed at
the Offer Price is, in principle, aimed at achieving the highest possible Offer Price and thus maximizing proceeds.
Consideration will also be given to whether the Offer Price and the number of shares to be placed allow for the
reasonable expectation that the share price will demonstrate steady performance in the secondary market given
the demand for the Company's shares as reflected in the order book. Attention will be paid not only to the prices
offered by investors and the number of investors wanting shares at a particular price, but also to the composition
of the group of shareholders in the Company that would result at a given price, and expected investor behavior.

Upon the occurrence or non-occurrence of certain customary events (see "5.12.3 Termination/Indemnification"),
the Underwriters may terminate the underwriting agreement regarding the offer and sale of the Offer Shares in
connection with the Offering entered into with the Company and the Selling Shareholders on January 27, 2023
(the "Underwriting Agreement"), even after commencement of trading (Aufnahme des Handels) of the
Company's shares on the regulated market segment (regulierter Markt) of the Frankfurt Stock Exchange
(Frankfurter Wertpapierbérse) and until settlement and delivery of the Offer Shares, ie., the Underwriting
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Agreement may be terminated by the Underwriters until and including February 10, 2023 (for more information,
see "5.12.3 Termination/Indemnification"). In the case of a termination of the Underwriting Agreement, the
Offering will not take place, allocations of Offer Shares to investors will become ineffective, and investors have no
claim regarding the delivery of the Offer Shares. Thus, the termination of the Underwriting Agreement may lead to
a revocation of the Offering even after commencement of trading (Aufnahme des Handels) of the Company's
shares on the regulated market segment (regulierter Markt) of the Frankfurt Stock Exchange (Frankfurter
Wertpapierbérse).

The Company, the Selling Shareholders and the Underwriters in their capacity as underwriters will not charge any
expenses and taxes related to the Offering and the Admission to Trading of the Company's shares on the
regulated market segment (regulierter Markt) of the Frankfurt Stock Exchange (Frankfurter Wertpapierbérse) and,
simultaneously, on the sub-segment of the regulated market with additional post-admission obligations (Prime
Standard) of the Frankfurt Stock Exchange to investors. Investors will have to bear customary transaction and
handling fees charged by their brokers or other financial institutions through which they hold their securities.

The Offer Price and the final number of Offer Shares placed in the Offering (i.e., the result of the Offering) are
expected to be set on February 7, 2023. After the Offer Price has been set, the Offer Shares will be allotted to
investors on the basis of the offers to purchase then available. The Offer Price and the final number of Offer
Shares (that is, the result of the Offering) are expected to be published on February 7, 2023 by means of an ad-
hoc release on an electronic information dissemination system and on the Company's website (https://www.ionos-
group.com/investor-relations/ipo.html). Investors who have placed orders to purchase Offer Shares with one of
the Underwriters can obtain information from that Underwriter about the Offer Price and the number of Offer
Shares allotted to them on the business day following the setting of the Offer Price.

Book-entry delivery of the allotted Offer Shares against payment of the Offer Price is expected to take place two
business days after commencement of trading. Particularly if the placement volume proves insufficient to satisfy
all orders placed at the placement price, the Underwriters reserve the right to reject orders, or to accept them in
part only.
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5.3 Expected Timetable

The expected timetable for the Offering, which may be extended or shortened and remains subject to change, is
as follows:

January 27, 2023............. Approval of the Prospectus by BaFin

Publication of the approved Prospectus on the website of IONOS Group SE
(https://www.ionos-group.com/investor-relations/ipo.html)

Application for admission of the Company's shares to trading on the regulated
market segment (regulierter Markt) of the Frankfurt Stock Exchange (Frankfurter
Wertpapierbérse) and, simultaneously, to the sub-segment of the regulated market
with additional post-admission obligations (Prime Standard) of the Frankfurt Stock

Exchange
January 30, 2023............. Commencement of the Offer Period
February 1, 2023 ............. Registration of the implementation of the Pre-IPO Capital Increase with the

Commercial Register

February 7, 2023 ............. Close of the Offer Period for private investors (natural persons) at 12:00 noon CET
and for institutional investors at 2:00 pm CET

Determination and publication of the Offer Price and the final number of Offer Shares
allocated by means of an ad-hoc release on an electronic information dissemination
system and on the Company's website (https://www.ionos-group.com/investor-
relations/ipo.html)

Admission decision to be issued by the Frankfurt Stock Exchange

February 8, 2023 .............. Commencement of trading in the Company's shares on the regulated market
segment of the Frankfurt Stock Exchange and to the sub-segment thereof with
additional post-admission obligations (Prime Standard)

On or about February 10,
2023 Book-entry delivery of the Offer Shares against payment of the Offer Price
(settlement and closing)

The Prospectus will be published on the website of IONOS Group SE (https://www.ionos-group.com/investor-
relations/ipo.html). Printed copies of the Prospectus will be available for distribution free-of-charge at IONOS
Group SE, Elgendorfer Str. 57, 56410 Montabaur, Germany, during regular business hours.

5.4 Information on the Shares
5.4.1 Share Capital of the Company; Form and Certification of the Shares

As of the date of the Prospectus, the share capital of the Company amounts to € 360,001 and is divided into
360,000 ordinary registered shares (Namensaktien) with no par value (Stiickaktien) and one preference
registered share with no par value which shall be converted into one ordinary registered share according to a
resolution adopted by an extraordinary shareholders' meeting of the Company held on January 26, 2023, which is
expected to be registered with the Commercial Register on February 1, 2023, each representing a notional value
of € 1.00 of the Company's share capital. The share capital has been fully paid up. The Company's shares were
created pursuant to the laws of Germany and are denominated in euro.

The Secondary Shares and the Over-Allotment Shares offered in the course of the Offering from the holdings of
the Selling Shareholders will comprise shares of the Company existing at the date of the Prospectus and shares
from the Pre-IPO Capital Increase out of the Company's reserves. Upon registration of (i) the implementation of
the Pre-IPO Capital Increase and (ii) the conversion of the existing preference registered share into one ordinary
registered share in the Commercial Register, the Company's share capital will be increased from € 360,001 by
€ 139,639,999 to € 140,000,000. The implementation of the Pre-IPO Capital Increase and the conversion of the
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preference registered share into one ordinary registered share are expected to be registered in the Commercial
Register (Handelsregister) of the Local Court (Amtsgericht) of Montabaur on February 1, 2023.

The Company's existing ordinary registered shares are represented by a global share certificate which is
deposited with Clearstream Banking AG, Mergenthalerallee 61, 65760 Eschborn, Germany ("Clearstream"). The
global share certificate representing the ordinary registered shares from the Pre-IPO Capital Increase and the
ordinary registered share resulting from the conversion of the preference registered share is expected to be
deposited with Clearstream on February 1, 2023. The right of the shareholders to receive individual certificates
representing their shares is excluded by the Company's Articles of Association and by the Amended Articles of
Association.

5.4.2 Voting Rights

Each share confers one vote at the general shareholders' meeting of the Company. The voting rights are not
restricted. Major shareholders do not have different voting rights.

5.4.3 Dividend Rights, Participation in Liquidation Proceeds

Each of the Company's existing shares carry, and each of the shares from the Pre-IPO Capital Increase will carry,
full dividend rights as from January 1, 2022.

According to the current dividend policy of the Company, the Management Board of the Company does not
expect to propose the payment of an annual dividend in the near future, but rather plans to continue to invest in
the organic development of its business and to finance the implementation of its growth strategy. In case
sufficient distributable profits are reported in the Company's audited unconsolidated annual financial statements
prepared in accordance with the requirements of German commercial law applicable to corporations as laid down
in the German Commercial Code (Handelsgesetzbuch), a minimum statutory dividend might be paid. See also
"8.2 Dividend Policy and Earnings per Share".

In the event of the Company’s liquidation, any proceeds will be distributed to the holders of the Company's shares
in proportion to their interest in the Company's share capital.

544 Delivery and Settlement

The delivery of the Offer Shares against payment of the Offer Price and customary security commissions
(Effektenprovision) is expected to take place two banking days (i.e., days on which commercial banks are open in
Frankfurt/Main for regular banking business) after the commencement of trading, which means delivery is
expected to occur on February 10, 2023. The Offer Shares will be made available to shareholders in book-entry
form as co-ownership interests in the global share certificate. J.P. Morgan will act as settlement agent.

At their discretion, investors may choose to have shares they acquire in the Offering credited to the securities
account of a German bank held for their account at Clearstream.

5.4.5 Transferability, Selling Restrictions

Subject to the registration of the Amended Articles of Association in the Commercial Register (expected to occur
on February 1, 2023, but in any event before pricing and allocation of the Offer Shares, the transferability of the
shares of the Company is neither restricted by law nor by the Amended Articles of Association of the Company.
Subject to the registration of the Amended Articles of Association in the Commercial Register, the Company's
shares are freely transferable in accordance with the legal requirements for registered shares (Namensaktien).
There are no legal restrictions on their ability to be traded, except for the restrictions referred to in section
"56.9 Selling Restrictions" and no legal restrictions with respect to disposals or transferability, except for the
restrictions set forth in section "5.13 Lock-Up Agreements".

5.4.6 ISIN / WKN / Trading Symbol

International Securities Identification Number (ISIN) ...........cccovvviieiiiiiciiiieeenn, DEOOOA3EOOM1
German Securities Identification Number (Wertpapierkennnummer, WKN)....... A3EOOM
Trading SYMDOI ..o e 10S
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5.5 Information on the Existing Shareholders

Immediately prior to the Offering, United Internet AG holds 75.1% and WP XIl Venture Holdings Il SCSp holds
24.9% of the existing shares of the Company. Following completion of the Offering and assuming a full placement
of the Secondary Shares and the Over-Allotment Shares and full exercise of the Greenshoe Option (as defined
under "5.7 Stabilization Measures, Over-Allotments and Greenshoe Option"), United Internet AG and WP XII
Venture Holdings Il SCSp are expected to continue to hold approximately 62.1% and 20.6%, respectively, of the
Company's share capital. For further details on the ownership structure of the Company (including its indirect
shareholders), see "17 Shareholder Structure".

5.6 Allotment Criteria

The allotment of Offer Shares to private investors and institutional investors will be decided by the Company and
the Selling Shareholders after consultation with the Joint Global Coordinators. The decision ultimately rests with
the Company and the Selling Shareholders. Allotments will be made on the basis of the quality of the individual
investors (e.g., the expected investment horizon and trading behavior) as well as individual orders and other
important allotment criteria to be determined by the Company and the Selling Shareholders after consultation with
the Joint Global Coordinators. No non-EU/non-EFTA investor will be allotted Offer Shares corresponding to 10%
or more of the voting rights in the Company following implementation of the Pre-IPO Capital Increase; for further
information, see "3.3.3 The acquisition of a substantial interest in the Company by non-EU/non-EFTA investors
requires government approval, which may restrict certain investments and limit demand for the Company’s
shares.". To comply with such restriction, or if the placement volume proves insufficient to satisfy all orders placed
at the Offer Price, the Company and the Selling Shareholders, after consultation with the Joint Global
Coordinators, reserve the right to reject orders or to accept them in part only.

The allotment to private investors who placed their orders through one of the syndicate banks or a specified
affiliate (see "5.2 Price Range, Offer Period, Offer Price and Allotment" above) will be in accordance with the
"Principles for the Allotment of Share Issues to Private Investors" of the German Federal Ministry of Finance
(Bundesministerium der Finanzen) (Grundsétze fiir die Zuteilung von Aktienemissionen an Privatanleger) issued
by the German Commission of Stock Exchange Experts (Bérsensachverstédndigenkommission) on June 7, 2000.
"Qualified Investors" (qualifizierte  Anleger) under the German  Securities Prospectus Act
(Wertpapierprospektgesetz) in connection with the Prospectus Regulation, as well as "professional clients"
(professionelle Kunden) and "suitable counterparties" (geeignete Gegenparteien) as defined in the German
Securities Trading Act (Wertpapierhandelsgesetz) are not viewed as "private investors" within the meaning of the
allotment rules. Multiple subscriptions by the same investors are permitted. The details of the allotment procedure
will be stipulated after expiration of the Offer Period and published in accordance with the above-mentioned
allotment principles.

5.7 Stabilization Measures, Over-Allotments and Greenshoe Option

In connection with the placement of the Offer Shares, J.P. Morgan, acting for the account of the Underwriters, will
act as the stabilization manager (the "Stabilization Manager") and may, as Stabilization Manager acting in
accordance with legal requirements (Article 5 para. 4 and 5 of the Market Abuse Regulation in conjunction with
Articles 5 through 8 of the Commission Delegated Regulation (EU) 2016/1052 of March 8, 2016 supplementing
the Market Abuse Regulation), on behalf of the Underwriters, make over-allotments and take stabilization
measures. Stabilization measures may be taken on any trading venue where the Company's shares are traded.
Such measures aim at supporting the market price of the Company's shares during the Stabilization Period (as
defined below), thereby alleviating selling pressure generated, for example, by short-term investors and
maintaining an orderly market in the Company's shares. As set forth in Article 6 para. 5 of the Commission
Delegated Regulation (EU) 2016/1052, the Stabilization Manager shall act as central point responsible and shall
assume responsibility for the public disclosure requirements and for handling any request from any competent
authorities referred to in such regulation.

The Stabilization Manager must record each stabilization order and transaction pursuant to applicable
regulations. In addition, details of all stabilization transactions must be reported to the competent authorities of
each trading venue on which the securities are admitted to trading or traded, as well as the competent authority of
each trading venue where transactions in associated instruments for the stabilization of securities are carried out

(if any).

The Stabilization Manager is under no obligation to take any stabilization measures. Therefore, no assurance can
be provided that any stabilization measures will be taken. Where stabilization measures are taken, these may be
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terminated at any time without notice. Such measures may be taken from the date of commencement of trading in
the Company's shares on the Frankfurt Stock Exchange (Frankfurter Wertpapierbérse) — expected to take place
on February 8, 2023 — and must be terminated no later than 30 calendar days after such date (the "Stabilization
Period"). Any profits or losses out of or in connection with stabilization measures shall be borne by the Joint
Global Coordinators.

These measures may result in the market price of the Company's shares being higher than would otherwise have
been the case. Moreover, the market price may temporarily be at an unsustainable level. Stabilization measures
shall not be carried out above the Offer Price.

Under the possible stabilization measures, investors may, in addition to the Secondary Shares, be allotted the
Over-Allotment Shares as part of the allotment of the Offer Shares (the "Over-Allotment"). For the purpose of a
potential Over-Allotment, the Stabilization Manager, for the account of the Underwriters, will be provided with up
to 3,150,000 Over-Allotment Shares (thereof 2,365,650 Ul Over-Allotment Shares from the holdings of United
Internet AG and 784,350 WP Over-Allotment Shares from the holdings of WP Xll Venture Holdings SCSp) in the
form of a securities loan; the number of Over-Allotment Shares will not exceed 15% of the total number of
Secondary Shares placed with investors. In addition, United Internet AG (for the Ul Over-Allotment Shares) and
WP XIlI Venture Holdings SCSp (for the WP Over-Allotment Shares) have granted the Underwriters the option to
acquire a number of Company’s shares equal to the number of allotted Over-Allotment Shares at the Offer Price
less agreed commissions (the "Greenshoe Option", and any Over-Allotment Shares purchased upon exercise of
the Greenshoe Option, the "Greenshoe Shares"). The Greenshoe Option will terminate 30 calendar days after
commencement of trading of the Company's shares expected to take place on February 8, 2023.

The Stabilization Manager, acting in the name and for the account of the Underwriters, is entitled to exercise the
Greenshoe Option up to the extent to which Over-Allotment Shares were allocated to investors in the Offering; the
number of shares from the holdings of United Internet AG and WP Xll Venture Holdings SCSp for which the
Greenshoe Option is exercised is to be reduced by the number of shares held by the Stabilization Manager as of
the date on which the Greenshoe Option is exercised and that were acquired by the Stabilization Manager in the
context of stabilization measures.

Once the Stabilization Period has ended, an announcement will be made within one week in various media
outlets distributed across the entire EEA stating (i) whether stabilization measures were taken, (ii) when
stabilization started and when it last occurred, (iii) the price range within which the stabilization measures were
taken for each of the dates during which stabilization measures were carried out, and (iv) the trading venue(s) on
which stabilization transactions were carried out, where applicable.

Exercise of the Greenshoe Option will be disclosed to the public promptly, together with all appropriate details,
including the date of exercise of the Greenshoe Option and the number and nature of Over-Allotment Shares
involved, in accordance with Article 8 lit. (f) of Commission Delegated Regulation (EU) 2016/1052 of March 8,
2016 supplementing the Market Abuse Regulation.

5.8 Identification of Target Market

Solely for the purposes of the product governance requirements contained within: (a) Directive 2014/65/EU of
May 15, 2014 on markets in financial instruments, as amended ("MIFID II"); (b) Articles 9 and 10 of Commission
Delegated Directive (EU) 2017/593 of April 7, 2016 supplementing MiFID Il; and (c) local implementing measures
(together, the "MIFID Il Product Governance Requirements"), and disclaiming all and any liability, whether
arising in tort, contract or otherwise, which any "manufacturer" (for the purposes of the MiFID Il Product
Governance Requirements) may otherwise have with respect thereto, the Offer Shares have been subject to a
product approval process. As a result, it has been determined that such Offer Shares are: (i) compatible with an
end target market of retail investors and investors who meet the criteria of professional clients and eligible
counterparties, each as defined in MiFID Il; and (ii) eligible for distribution through all distribution channels as are
permitted by MiFID Il (the "Target Market Assessment").

Notwithstanding the Target Market Assessment, distributors (for the purpose of the MiFID Il Product Governance
Requirements) should note that: the price of the Offer Shares may decline and investors could lose all or part of
their investment. The Offer Shares offer no guaranteed income and no capital protection; and an investment in
the Offer Shares is compatible only with investors who do not need a guaranteed income or capital protection,
who (either alone or in conjunction with an appropriate financial or other adviser) are capable of evaluating the
merits and risks of such an investment and who have sufficient resources to be able to bear any losses that may
result therefrom. The Target Market Assessment is without prejudice to the requirements of any contractual, legal
or regulatory selling restrictions in relation to the Offering.
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For the avoidance of doubt, the Target Market Assessment does not constitute: (a) an assessment of suitability or
appropriateness for the purposes of MiFID Il (including Commission Delegated Regulation (EU) 2017/565, as
amended); or (b) a recommendation to any investor or group of investors to invest in, or purchase, or take any
other action whatsoever with respect to the Offer Shares.

Each distributor is responsible for undertaking its own target market assessment in respect of the Offer Shares
and determining appropriate distribution channels.

5.9 Selling Restrictions

The distribution of this Prospectus and the sale of the Offer Shares may be restricted by law in certain
jurisdictions. No action has been or will be taken by the Company, the Selling Shareholders or the Underwriters to
permit a public offering of the Offer Shares anywhere other than in Germany or the transmission or distribution of
this Prospectus into any other jurisdiction, where additional actions for that purpose may be required.

Accordingly, neither this Prospectus nor any advertisement or any other offering material may be distributed or
published in any jurisdiction other than in Germany, except under circumstances that will result in compliance with
any applicable laws and regulations. Persons into whose possession this Prospectus comes are required to
inform themselves about and observe any such restrictions, including those set out in the following paragraphs.
Any failure to comply with these restrictions may constitute a violation of the securities laws of any such
jurisdiction.

The acceptance of the offer outside of Germany may be subject to restrictions. Persons who intend to accept the
offer outside of Germany are requested to inform themselves of and comply with the restrictions that exist outside
of Germany.

5.9.1 United States

This document does not constitute an offering for the sale of securities in the United States. The Offer Shares
have not been and will not be registered under the Securities Act, or the securities laws of any state or other
jurisdiction of the United States, and may not be offered, sold or otherwise transferred, except pursuant to an
exemption from, or in a transaction not subject to, the registration requirements of the Securities Act and in
compliance with any applicable securities laws of any state or other jurisdiction in the United States.

The Offer Shares are being offered and sold (i) outside the United States only in reliance on Regulation S under
the Securities Act and (ii) within the United States only to QIBs pursuant to an exemption from the registration
requirements under the Securities Act. The Company does not intend to register the Offering or any portion
thereof in the United States or to conduct a public offering of the Offer Shares in the United States.

In addition, until 40 days after the commencement of the Offering, an offer or sale of shares within the United
States by any dealer (whether or not participating in the Offering) may violate the registration requirements of the
Securities Act if such offer or sale does not comply with Rule 144A or another exemption from registration under
the Securities Act.

5.9.2 European Economic Area

In relation to each member state of the European Economic Area (each a "Relevant Member State"), no Offer
Shares have been offered or will be offered pursuant to the Offering to the public in a Relevant Member State
other than in Germany, except that the Offer Shares may be offered to the public in that Relevant Member State
at any time under the following exemptions under the Prospectus Regulation:

(i) to any qualified investor as defined in Article 2 lit. (e) of the Prospectus Regulation,

(i)  to fewer than 150 natural or legal persons (other than qualified investors as defined in Article 2 lit. (e) the
Prospectus Regulation), subject to obtaining the prior consent of the Joint Global Coordinators for any such
offer, or

(i)  in any other circumstances falling within Article 1 para. 4 of the Prospectus Regulation,

provided that no such offer (as set forth in clauses (i) to (ii)) of Offer Shares will result in a requirement for the

publication by the Company or any Underwriter of a prospectus pursuant to Article 3 of the Prospectus Regulation
or supplement a prospectus pursuant to Article 23 of the Prospectus Regulation.
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For the purposes of this restriction, the expression an "offer of securities to the public" in relation to any Offer
Shares in any Relevant Member State means a communication to persons in any form and by any means,
presenting sufficient information on the terms of the Offering and the Offer Shares to be offered, so as to enable
an investor to decide to purchase or subscribe for any Offer Shares.

5.9.3 United Kingdom

Sales in the United Kingdom are also subject to restrictions. No shares of the Company have been offered or will
be offered pursuant to the Offering to the public in the United Kingdom, except that the Offer Shares may be
offered to the public in the United Kingdom at any time under the following exemptions under the U.K. Prospectus
Regulation:

(i) to any legal entity which is a qualified investor as defined under Article 2 of the U.K. Prospectus Regulation;

(i)  to fewer than 150 natural or legal persons (other than qualified investors as defined under Article 2 of the
U.K. Prospectus Regulation), subject to obtaining the prior consent of the Joint Global Coordinators for any
such offer; or

(i) in any other circumstances falling within Section 86 of the Financial Services and Markets Act 2000, as
amended ("FSMA"),

provided that no such offer of the Offer Shares shall require the Company or any Underwriter to publish a
prospectus pursuant to Section 85 of the FSMA or supplement a prospectus pursuant to Article 23 of the U.K.
Prospectus Regulation. For the purposes of this provision, the expression an "offer to the public" in relation to
the Offer Shares in the United Kingdom means the communication in any form and by any means of sufficient
information on the terms of the Offering and any Offer Shares to be offered so as to enable an investor to decide
to purchase or subscribe for any Offer Shares and the expression "U.K. Prospectus Regulation” means the
Prospectus Regulation as it forms part of domestic law of the United Kingdom by virtue of the European Union
(Withdrawal) Act 2018.

In addition, in the United Kingdom, this Prospectus is only addressed and directed to qualified investors as
defined under Article 2 of the U.K. Prospectus Regulation (i) who have professional experience in matters relating
to investments falling within Article 19 para. 5 of the Financial Services and Markets Act 2000 (Financial
Promotion) Order 2005, as amended (the “Order”), and/or (ii) who are high net worth entities falling within Article
49 para. 2 lit. (a) to (d) of the Order, and (iii) other persons to whom it may otherwise lawfully be communicated
(all such persons together being referred to as “Relevant Persons”). In the United Kingdom, any investment or
investment activity to which this Prospectus relates is available only to, and will only be engaged in with, Relevant
Persons. Any person in the United Kingdom who is not a Relevant Person must not act or rely on this Prospectus
or any of its contents.

5.10 Admission to the Frankfurt Stock Exchange and Commencement of Trading

The Company, together with Berenberg, who is acting as admission applicant (Zulassungsantragsteller) within the
meaning of Section 2 no. 7 of the German Securities Prospectus Act (Wertpapierprospektgesetz), expects to
apply on January 27, 2023 for admission of its entire share capital (including the shares from the Pre-IPO Capital
Increase) to trading on the regulated market segment (regulierter Markt) of the Frankfurt Stock Exchange
(Frankfurter Wertpapierbérse) and, simultaneously, the sub-segment thereof with additional post-admission
obligations (Prime Standard).

The decision on the admission of the shares of the Company is expected to be announced on February 7, 2023.

The decision on the admission of the Company's shares to trading will be made solely by the Frankfurt Stock
Exchange at its discretion.

Trading of the shares of the Company on the Frankfurt Stock Exchange is expected to commence on February 8,
2023.

5.1 Designated Sponsor
Berenberg has agreed to assume the function of a designated sponsor (either itself or through one of its affiliates)

of the Company's shares traded on the Frankfurt Stock Exchange. The agreement shall have an initial term of two
years and shall be extended automatically for an indefinite time unless terminated.
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Pursuant to the designated sponsor's agreement entered into between the Company and Berenberg as
designated sponsor, the designated sponsor will, among other things, place limited buy and sell orders for shares
of the Company in the electronic trading system of the Frankfurt Stock Exchange during regular trading hours.
This is intended to achieve greater liquidity in the market for the shares. The designated sponsor is entitled to
delegate its duties under the designated sponsor's agreement to third parties. In accordance with Sections 81 and
82 of the Exchange Rules (Bérsenordnung) for the Frankfurt Stock Exchange, the designated sponsor's
agreement stipulates the duties and responsibilities of the designated sponsor. Among other things, the
designated sponsor shall be available during trading hours and, upon receipt of a request for a quote, shall
promptly supply quotes and enter into transactions on such basis. In addition, the designated sponsor shall
provide quotes throughout the auction.

5.12 Underwriters and Underwriting Agreement
5.12.1 General

The Company, the Selling Shareholders and the Underwriters entered into an Underwriting Agreement dated
January 27, 2023 with respect to the offer and sale of the Offer Shares.

According to the Underwriting Agreement, each of the Underwriters has agreed, under certain conditions,
including the execution of a pricing agreement, to acquire the number of Offer Shares specified in the
Underwriting Agreement, but in any event only up to the maximum number of Offer Shares set below opposite
such Underwriter's name:

Percentage of
Maximum Number Maximum Number
of Offer Shares to of Offer Shares to
Underwriter be Underwritten* be Underwritten*

J.P. Morgan SE

Taunustor 1, TaunusTurm

60310 Frankfurt am Main

Germany

LEI 549300ZK53CNGEEIBAZ9.........ooiiiiieeiie ettt 7,609,665 31.51%
Joh. Berenberg, Gossler & Co. KG

Neuer Jungfernstieg 20

20354 Hamburg

Germany

LEI 529900UC20D7I24ZB67 ........ueeeeieeieeeeee ettt et a et e e et e e et e e e e neeaeanseaeanneas 5,581,065 23.11%
Deutsche Bank Aktiengesellschaft

Taunusanlage 12

60325 Frankfurt am Main

Germany

LEI 7LTWFZYICNSXBDB2TKBB ......ccueiitieiiiieieeeiiiesiie ettt ettt sttt s 5,581,065 23.11%
BNP PARIBAS

16, boulevard des ltaliens

75009 Paris

France

LEI ROMUWSFPUSBMPROBKSEPB3 ........oeiiiitiiiiiiie ettt ettt e s 1,700,160 7.04%
Barclays Bank Ireland PLC

One Molesworth Street

Dublin 2

Ireland, D02 RF29

LEI 2G5BKIC2CBBIPRUIHIWIT ...ttt 1,458,660 6.04%
Goldman Sachs Bank Europe SE

Marienturm, Taunusanlage 9-10

60329 Frankfurt am Main

Germany

LEI 8IBZUGUJ7JIPLHBB8UESAB.........ooiiiiiieeiieiie ettt ettt e et e e e e e et aeeneeas 1,458,660 6.04%
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Percentage of
Maximum Number Maximum Number
of Offer Shares to of Offer Shares to
Underwriter be Underwritten* be Underwritten*

COMMERZBANK Aktiengesellschaft,

Kaiserstralle 16 (Kaiserplatz)

60311 Frankfurt am Main

Germany

LEI 851TWYGNLUQLFZBSYGBS5B ........cocuiiiuiiiiiiiiieieie ettt sttt 253,575 1.05%

DZ BANK AG Deutsche Zentral-Genossenschaftsbank, Frankfurt am Main

Platz der Republik

60325 Frankfurt am Main

Germany

LEI 529900HNOAATKXQUUQZT ..ottt ettt et e et e e e e e e e aneeeeanneas 253,575 1.05%

Landesbank Baden-Wiirttemberg

Am Hauptbahnhof 2

70173 Stuttgart

Germany

LEI BB1CKAESIB5472RHUIBOB ........coruviiiiiiiiieiieeie ettt ettt s 253,575 1.05%

TORAl e 24,150,000 100.00%

*  Assuming the issuance of all the shares from the Pre-IPO Capital Increase, the full placement of the Secondary Shares and of the Over-
Allotment Shares and full exercise of the Greenshoe Option.

Pursuant to the terms and conditions of the Underwriting Agreement, the Selling Shareholders are required to pay
a base fee of 1.6% of the aggregate gross sale proceeds of the Offering (including any proceeds from the sale of
the Greenshoe Shares) to the Underwriters. In addition, the Underwriters may receive a discretionary incentive
fee from the Selling Shareholders (see "5.12.2 Commissions"). In the Underwriting Agreement, the Company and
the Selling Shareholders have agreed to indemnify the Underwriters against certain liabilities.

The obligations of the Underwriters under the Underwriting Agreement are subject to various conditions,
including, among other things, (i) the registration of (a) the implementation of the Pre-IPO Capital Increase, (b)
the conversion of the preference registered share into an ordinary registered share as well as (c) the Amended
Articles of Association resulting in the deletion of the restriction on transferability in the Company's Articles of
Association in the Commercial Register (expected to occur on February 1, 2023), (ii) the agreement of the
Underwriters, the Company and the Selling Shareholders on the Offer Price, the final number of Offer Shares to
be purchased by the Underwriters and the conclusion of a pricing agreement, an agreement on the allocation of
costs among the Selling Shareholders and the Company covering also the indemnity against liability claims in
connection with the Offering, and an IPO insurance agreement between the Company and an insurance
company, (iii) the absence of a material adverse event, such as a reasonably likely material adverse change in or
affecting the condition, business, prospects, management, consolidated financial position, shareholders' equity or
results of operations of the Group, or a suspension in trading of the Company's securities (other than an intraday
suspension for technical reasons) or in securities generally on the Frankfurt Stock Exchange (Frankfurter
Wertpapierbérse), the London Stock Exchange or the New York Stock Exchange, (iv) receipt of customary
certificates or legal opinions and other letters, and (v) the making of necessary filings and the receipt of necessary
approvals in connection with the Offering and the admission of the Company's shares to trading on the Frankfurt
Stock Exchange.

The Underwriters have provided and may in the future provide services to companies of the Group and the
Selling Shareholders as well any of the direct and indirect shareholders of the Company in the ordinary course of
business and may extend credit to and have regular business dealings with companies of the Group and the
Selling Shareholders in their capacity as financial institutions (for a more detailed description of the interests of
the Underwriters in the Offering, see "5.14 Interests of Persons Participating in the Offering").

In connection with the Offering, each of the Underwriters and any of their respective affiliates, acting as an
investor for its own account, may take up Offer Shares in the Offering and in that capacity may retain, purchase or
sell for its own account such securities and any Offer Shares or related investments and may offer or sell such
Offer Shares or other investments otherwise than in connection with the Offering. Accordingly, references in the
Prospectus to Offer Shares being offered or placed should be read as including any offering or placement of Offer
Shares to any of the Underwriters or any of their respective affiliates acting in such capacity. None of the
Underwriters intends to disclose the extent of any such investment or transactions unless required by law or
regulatory obligations. In addition, certain of the Underwriters or their affiliates may enter into financing
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arrangements (including swaps with investors) in connection with which such Underwriters (or their affiliates) may
from time to time acquire, hold or dispose of shares in the Company.

5.12.2 Commissions

The Underwriters will offer the Offer Shares at the Offer Price. Pursuant to the terms and conditions of the
Underwriting Agreement, the Selling Shareholders shall pay the Underwriters certain commissions in connection
with the Offering as consideration for the services to be provided and expenses to be incurred by or on behalf of
the Underwriters.

The commissions include a base fee of 1.6% of the aggregate gross sale proceeds of the Offering (including any
proceeds from the sale of the Greenshoe Shares).

In addition, the Selling Shareholders may, at their free discretion, decide to pay to the Underwriters an incentive
fee of up to 1.2% of the aggregate gross sale proceeds of the Offering (including any proceeds from the sale of
the Greenshoe Shares). The Underwriters have no legal claim to the payment of the discretionary incentive fee.

The Selling Shareholders have also agreed to reimburse the Underwriters for certain costs and expenses
(according to an internal split).

The Underwriters may involve selling agents in connection with the Offering and, in this context, may share part of
the received commissions with such selling agents.

512.3 Termination/Indemnification

The Underwriting Agreement provides that the Underwriters may under certain circumstances terminate the
Underwriting Agreement, including after the shares have been allotted and listed, until delivery and settlement
has occurred. Grounds for termination include, in particular:

o a loss or interference with respect to the business of IONOS Group from fire, explosion, flood or other
calamity (whether or not covered by insurance), or from any labor dispute or court or governmental action
which is materially adverse for the IONOS Group taken as a whole;

o Since September 30, 2022, (A) there has been any material change or development reasonably likely to
result in a material change to the equity of the Company; (B) there has been any material change or
development reasonably likely to result in a material change in the long-term debt of the Company or the
IONOS Group; (C) there has been any material adverse change, or any development involving a
reasonably likely prospective material adverse change, in or affecting the condition, business, prospects,
management, consolidated financial position, shareholders’ equity or results of operations of the Company
or the IONOS Group or such as would prevent the Company from performing any of its obligations under
the Underwriting Agreement; or (D) the Company or the IONOS Group has incurred any liability or
obligation, direct or contingent, or entered into any material transaction not in the ordinary course of
business, otherwise in each of case (A), (B), (C) and (D) than as set forth, described or contemplated in the
Prospectus;

o a suspension or material limitation in trading (other than for technical reasons) in securities of the Company
or in securities generally on the Frankfurt Stock Exchange, the London Stock Exchange or the New York
Stock Exchange;

) a general moratorium on banking activities in Frankfurt am Main, London or New York declared by the
relevant authorities or a material disruption in commercial banking or securities settlement, payment or
clearance services in Europe or the United States;

o any change in national or international financial, political, or economic conditions or currency exchange
rates or currency controls which have a material adverse impact on the financial markets in Germany, the
United Kingdom or the United States;

o a material change or material development involving a prospective material change in the German taxation
affecting the Company and/or its subsidiaries, the shares of the Company or the transfer thereof or the
imposition of exchange controls by Germany, the United Kingdom or the United States;
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) the outbreak or escalation of hostilities, or the declaration of a national emergency or war involving any
Member State of the European Union, the United Kingdom or the United States; and

o the occurrence of any acts of terrorism or any other calamity or crisis or an escalation of the war in Ukraine
which have a material adverse impact on the financial markets in Germany, the United Kingdom or the
United States.

If the Underwriting Agreement is terminated, the Offering will not take place, in which case any allotments already
made to investors will be invalidated, and investors will have no claim for delivery. Claims with respect to security
commissions already paid and costs incurred by an investor in connection with the subscription of Offer Shares
will be governed solely by the legal relationship between the investor and the financial institution to which the
investor submitted its purchase order. Investors who engage in short selling bear the risk of being unable to
satisfy their delivery obligations.

The Company and the Selling Shareholders have further agreed in the Underwriting Agreement to indemnify the
Underwriters against certain liabilities, including liabilities under applicable securities laws that may arise in
connection with the Offering.

5.13 Lock-Up Agreements
5.13.1 Lock-Up of the Company

In the Underwriting Agreement, the Company has agreed with each Underwriter that the Company will not, and
will not agree to, without the prior written consent by at least two of J.P. Morgan, Berenberg and Deutsche Bank
(such consent not to be unreasonably withheld or delayed), for a period of 180 calendar days following the first
day of trading of the Company's shares on the Frankfurt Stock Exchange (Frankfurter Wertpapierbérse)
(expected to take place on February 8, 2023) (the "First Day of Trading"):

(@) announce or effect an increase of the share capital of the Company out of authorized capital;
(b)  submit a proposal for a capital increase to any shareholders' meeting for resolution;

(c) announce to issue, effect or submit a proposal for the issuance of any securities convertible into shares of
the Company or with option rights for shares of the Company; or

(d) enter into a transaction or perform any action economically similar to those described in (a) through (c)
above,

in each case above other than as expressly described in the Prospectus (e.g., the Company lock-up does not
apply to the Pre-IPO Capital Increase described in the Prospectus).

In addition, the Company may, however, offer, sell, grant and issue options, warrants and shares of the Company
(i) under management and/or employee participation programs (including the long-term incentive program set up
for the management), share purchase and share option schemes or (ii) as partial or full consideration for a
business acquired by the Company or for purposes of entering into a joint venture, provided that in case of (ii) the
parties to the joint venture or acquiring entity to which such shares will be issued agree towards the Joint Global
Coordinators to be bound by the same lock-up undertaking as the Company.

5.13.2 Lock-Up of the Selling Shareholders

In the Underwriting Agreement, each of the Selling Shareholders has undertaken not to, without the prior written
consent by at least two of J.P. Morgan, Berenberg and Deutsche Bank (such consent not to be unreasonably
withheld or delayed), for a period of 180 days following the First Day of Trading (expected to take place on
February 8, 2023):

(a) offer, pledge, allot, sell, contract to sell, sell any option or contract to purchase, purchase any option to sell,
grant any option, right or warrant to purchase, or otherwise transfer or dispose of, directly or indirectly, any
shares of the Company, or any other member of the IONOS Group, or any other securities of the
Company, or any other member of the IONOS Group, including securities convertible into or exercisable or
exchangeable for shares of the Company, or any other member of the IONOS Group;
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(b)  enter into any swap or other arrangement that transfers to another, in whole or in part, the economic risk of
ownership of shares of the Company, whether any such transaction described in clause (a) above or this
clause (b) is to be settled by delivery of shares of the Company or such other securities, in cash or
otherwise;

(c) make any demand for, or exercise any right with respect to, the registration under U.S. securities laws of
any shares of the Company or any security convertible into or exercisable or exchangeable for shares of
the Company or any derivatives thereon;

(d)  propose any increase in the share capital of the Company, vote in favor of such a proposed increase or
otherwise support any proposal for the issuance of any securities convertible into shares of the Company,
with option rights for shares of the Company; or

(e) enter into a transaction or perform any action economically similar to those described in (a) through (d)
above,

in each case of the clauses (a) to (e) above other than for the purposes of the Offering or as expressly described
in the Prospectus.

The above restrictions shall not apply to (i) transfers to any affiliate of the respective Selling Shareholder,
provided that such transferee(s) agree(s) to be bound by the same lockup restrictions as the Selling Shareholder,
as well as (ii) accepting a general offer made to all holders of shares of the Company on terms which treat all
such holders alike (including, for the avoidance of doubt, executing and delivering an irrevocable commitment or
undertaking to accept such offer).

Furthermore, the lock-up restrictions for the Selling Shareholders shall not apply to:

(a) the creation or subsistence of any current or future pledge, charge or other encumbrance or security
interest (collectively, "Security Interests") over, or in relation to, the shares of the Company of any
Shareholder or its affiliates to or for the benefit of one or more finance providers or a security agent or
security trustee on their behalf (a "Margin Loan Lender") in connection with any facility or other financing
agreement granted or to be granted to such Shareholder or its affiliates ("Margin Loan Facility"); or

(b)  any enforcement of any Security Interests over, or in relation to, the shares of the Company granted to or
for the benefit of a Margin Loan Lender in connection with any Margin Loan Facility (including any sale at
the direction of the beneficiary(ies) of any such Security Interest), provided that any proposed transferee of
such shares pursuant to an enforcement of security shall have agreed, for the remainder of the lock-up
period, to be bound by the same lock-up restrictions as the Shareholder.

5.14 Interests of Persons Participating in the Offering

In connection with the Offering and the Admission to Trading, the Underwriters have a contractual relationship
with the Company and the Selling Shareholders. The Underwriters advise the Company and the Selling
Shareholders on the Offering and the Admission to Trading and coordinate the structuring and execution of the
Offering. In addition, Berenberg has been appointed to act as designated sponsor and as admission applicant
(Zulassungsantragsteller) within the meaning of Section 2 no.7 of the German Securities Prospectus Act
(Wertpapierprospektgesetz). Upon a successful completion of the Offering, the Underwriters will receive a
commission from the Selling Shareholders (see "5.12.2 Commissions"). As a result of these contractual
relationships, the Underwriters have a financial interest in the successful completion of the Offering.

Furthermore, in connection with the Offering, each of the Underwriters and any of their respective affiliates, acting
as an investor for their own account, may acquire shares in the Offering and in that capacity may retain, purchase
or sell for its own account such shares or related investments and may offer or sell such shares or other
investments otherwise than in connection with the Offering.

Accordingly, references in the Prospectus to shares being offered or placed should be read as including any
offering or placement of shares to any Underwriters or any of their respective affiliates acting in such capacity. In
addition, certain of the Underwriters or their affiliates may enter into financing arrangements (including swaps,
warrants or contracts for differences) with investors in connection with which such Underwriters (or their affiliates)
may from time to time acquire, hold or dispose of shares in the Company. None of the Underwriters intends to
disclose the extent of any such investment or transactions otherwise than in accordance with any legal or
regulatory obligation to do so or as disclosed in the Prospectus.
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The Selling Shareholders will receive the proceeds from the sale of the Secondary Shares and from the sale of
the Greenshoe Shares (if any) in the Offering. Assuming a placement of all 21,000,000 Secondary Shares at the
mid-point of the Price Range, full placement of 3,150,000 Over-Allotment Shares and full exercise of the
Greenshoe Option, and payment in full of the discretionary incentive fee to the Underwriters, net proceeds to the
Selling Shareholders would amount, in the aggregate, to approximately € 461.2 million (see also "6.1 Proceeds
and Costs of the Offering and the Admission to Trading"). Accordingly, the Selling Shareholders have an interest
in the successful completion of the Offering. For an overview of direct and indirect shareholders of the Selling
Shareholders, see "17.1 Major Shareholders".

Some of the Underwriters or their affiliates have — and may from time to time in the future continue to have —
business relations (including commercial banking, investment banking, advisory, risk management, hedging and
ancillary activities) with, and may perform services for, IONOS, the Selling Shareholders or their affiliates in the
ordinary course of business and for which they may receive customary compensation, fees, and/or commissions.
In the ordinary course of their various business activities, the Underwriters and their respective affiliates may hold
a broad array of investments and actively trade debt and equity securities (or related derivative securities) and
financial instruments (e.g., bank loans and/or credit default swaps) in the Company, the Selling Shareholders and
their respective affiliates, for their own account and for the account of their customers. They may also hold, at any
time, long and short positions in such securities and instruments. In addition, some of the Underwriters (in each
case either directly, or through an affiliate) may enter into financing documentation to act as a lender under a
margin loan financing arrangement, in respect of which they may in the future receive fees and commissions.
Pursuant to such potential margin loan, the Selling Shareholders could grant a security interest over Company
shares owned by them to one or more lenders or their affiliates under such margin loan. In case of a default of the
Selling Shareholders under the margin loan, the lenders would be in a position to enforce their security interest
over such shares, which may therefore result in a disposal or sale of Company shares by the lenders. In addition,
should the market price of the Company shares decrease, the lenders might carry out hedging transactions in
order to cover financial risk relating to the pledged shares. Further, the Underwriters and any of their respective
affiliates may also provide risk management products to the Company and/or the Selling Shareholders or any
parties related to any of them in connection with the Offering for which they could receive payment(s), earn a
profit and/or suffer or avoid a loss contingent on the closing of the Offering (and the quantum of such amounts
may potentially be significantly in excess of the fees earned by the relevant Underwriter for its services acting as
Joint Global Coordinator, Joint Bookrunner or Underwriter in connection with the Offering).

Certain members of the supervisory board of the Company (the "Supervisory Board") are members of the
governing bodies of, or have certain relationships with, United Internet AG and certain other (indirect)
shareholders of the Company or affiliates of such (indirect) shareholders. Specifically, Ralph Dommermuth, who
is the Chairman of the Company's Supervisory Board, is also a member of the management board and CEO of
United Internet AG and chairman of the management board of 1&1 AG, a subsidiary (78.32%) of United Internet
AG; René Obermann, who is the Deputy Chairman of the Company's Supervisory Board, is managing director of
Warburg Pincus Deutschland GmbH, a company affiliated with WP Xll Venture Holdings Il SCSp (which holds
24.9% of the Company's shares as of the date of the Prospectus); Dr. Claudia Borgas-Herold, a member of the
Company's Supervisory Board, is a member of the supervisory board of 1&1 AG; Martin Mildner, also a member
of the Company's Supervisory Board, is a member of the management board and CFO of United Internet AG, a
member of the supervisory board of Tele Columbus AG (an indirect associate of United Internet AG (pass-
through interest of approximately 37.9%) and the chairman of the supervisory board of 1&1 Mail & Media
Applications SE. Accordingly, their interests with respect to the Offering and admission of the Company's shares
to trading on the Frankfurt Stock Exchange may not be aligned with those of the Company or the Company's
other shareholders, which constitutes a potential conflict of interest.

Some parts of the variable remuneration paid to Mr. Mildner (also in relation to other tasks for the United Internet
Group) were and are linked to the success of the United Internet Group. Moreover, employees have purchased
common shares in United Internet AG at a reduced price. These persons may therefore have an economic
interest in the Offering. Both members of the management board of the Company (the "Management Board"),
the CEO of the Company, Mr. Weiss and the CFO of the Company, Ms. Schmidt, have received units as
participants of a management incentive program of the Company, that will vest on the First Day of Trading (see
"19.2.4.1.2 Management Incentive Program [" and "19.2.4.3.7 MIP | Rollover: New Long-Term Investment
Program"). In addition, the term and compensation of both members of the Management Board are dependent on
the successful implementation of the Offering (see "19.2.2 Current Members of the Management Board" and
"19.2.4.3 New Remuneration System (post-IPO)"). Therefore, such participants have an interest in the successful
completion of the Offering and the Admission to Trading.

Other than the interests described above, there are no material interests, in particular no material conflicts of
interest, with respect to the Offering.
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6 PROCEEDS AND COSTS OF THE OFFERING AND THE ADMISSION TO TRADING;
REASONS FOR THE OFFERING AND THE ADMISSION TO TRADING; USE OF
PROCEEDS

6.1 Proceeds and Costs of the Offering and the Admission to Trading

The Company will not receive any proceeds from the sale of the Offer Shares.

The Selling Shareholders will receive the proceeds of the Offering resulting from the sale of the Secondary
Shares and from the sale of Greenshoe Shares, if and to the extent that the Greenshoe Option in relation to the
Over-Allotment Shares is exercised, in each case after deduction of commissions.

Assuming full placement of the Secondary Shares at the mid-point of the Price Range, full exercise of the
Greenshoe Option and payment in full of the discretionary incentive fee to the Underwriters, the Company
estimates that the net proceeds to the Selling Shareholders from the sale of the Secondary Shares and from the
sale of the Greenshoe Shares would amount, in the aggregate, to approximately € 461.2 million.

The expenses related to the Offering and the Admission to Trading of the Company's entire share capital on the
Frankfurt Stock Exchange) are expected to total approximately € 33.9 million at the mid-point of the Price Range,
assuming full placement of the Secondary Shares at the mid-point of the Price Range, full exercise of the
Greenshoe Option and payment in full of the discretionary incentive fee to the Underwriters. These expenses will
be borne by the Selling Shareholders (according to a split as agreed between them).

Investors will not be charged expenses by the Company or the Underwriters in connection with their role as
underwriters. Investors may, however, have to bear customary transaction and handling fees charged by their
brokers or other account-keeping financial institutions.

6.2 Reasons for the Offering and the Admission to Trading; Use of Proceeds

The Company intends to have the Company's shares admitted to trading on the regulated market segment
(regulierter Markt) of the Frankfurt Stock Exchange (Frankfurter Wertpapierbérse) and, simultaneously, on the
sub-segment thereof with additional post-admission obligations (Prime Standard) to achieve better access to the
capital markets and further support the development of the IONOS Group. The Company and the Selling
Shareholders believe the Admission to Trading (and subsequent listing) of the Company's shares will provide a
number of benefits to the Group, including an enhanced external profile, further improved brand recognition,
alignment of management incentives, access to capital markets, and increased flexibility and ability to support
and develop the Group's business through organic growth and selective acquisitions.

The Selling Shareholders will offer the Secondary Shares and the Over-Allotment Shares to partially divest their

respective shareholdings in the Company, to ensure sufficient free float and trading liquidity in the Company's
shares and to facilitate potential stabilization measures.
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7 DILUTION

The Offering comprises only shares of the Company from the holdings of the Selling Shareholders (i.e., the
current shareholders of the Company), including the shares from the Pre-IPO Capital Increase.

According to the consolidated statement of financial position in the Unaudited Condensed Consolidated Interim
Financial Statements of the Company as of and for the nine-month period ended September 30, 2022, the
IONOS Group's net asset value (the "Net Asset Value"), which is calculated as total assets less total liabilities,
amounted to € -153.0 million as of September 30, 2022, and would amount to € -425.1 per share of the Company
based on 360,001 outstanding shares of the Company immediately prior to the commencement of the Offering
(i.e., prior to the registration of the implementation of the Pre-IPO Capital Increase).

After completion of the Offering, the net asset value attributable to the shareholders as of September 30, 2022,
would amount to €-1.09 per share, based on 140,000,000 outstanding shares after registration of the
implementation of the Pre-IPO Capital Increase. Thus, the amount by which the net asset value per share is
below the Offer Price of € 20.50 (based on the mid-point of the Price Range) would be € 21.59 (immediate dilution
of 105.3% for investors acquiring Offer Shares in the Offering).

As of September 30, 2022
(unaudited)

Offer Price per share (in €; based on the mid-point of the Price Range)............ccccooiiiiiiiiiiiiiecc e 20.50
Total number of Company shares after the implementation of the Pre-IPO Capital Increase .............ccccueeennnen. 140,000,000

Net Asset Value per share as of September 30, 2022 (360,001 outstanding shares of the Company before
implementation of the Pre-IPO Capital INCrease) (iN €) ........oouuiiiiiiiiiiiie e -4251

Net Asset Value per share as of September 30, 2022 (assuming 140,000,000 outstanding shares of the
Company after implementation of the Pre-IPO Capital Increase) (iN€) ........c.evivieieiiiiiiiiiii e -1.09

Amount by which the Offer Price per share (mid-point of the Price Range) exceeds the Post-IPO Net Asset
Value attributable to shareholders per share (immediate dilution to the new shareholders of the Company per

LS g E=T =) I (IS TR USSP UPTPRPRTNE 21.59
Percentage by which the Offer Price per share exceeds the Post-IPO Net Asset Value attributable to the
SharehOlders PEr SNAre .........coc.uiiiiiii e ettt ettt e e et e e s e e aee e -105.3%

For information on the shareholdings of the Group's major shareholders (including indirect shareholders)
immediately prior to implementation of the Offering and upon completion of the Offering, see "17 Shareholder
Structure”.
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8 DIVIDEND POLICY

8.1 General Rules on Allocation of Profits and Dividend Payments

The shareholders' share of the Company's profits is determined based on their respective interests in the
Company’s share capital. For a European company (Societas Europaea, SE) with a two-tier management and
control system under European and German law such as the Company, the distribution of dividends for any given
fiscal year and the amount and payment date thereof, are resolved by the Company's general shareholders'
meeting (ordentliche Hauptversammliung) of the subsequent fiscal year, based upon either a joint proposal by the
Management Board and the Supervisory Board or upon the Management Board's or the Supervisory Board's
proposal. The shareholders' meeting must be held within the first six months of each fiscal year.

Dividends may only be distributed from the distributable profit (Bilanzgewinn) of the Company. The net retained
profits are calculated based on the Company's unconsolidated annual financial statements prepared in
accordance with the requirements of German commercial law applicable to corporations as laid down in the
German Commercial Code (Handelsgesetzbuch) ("German GAAP"). In contrast to the Company's consolidated
financial statements, which are prepared in accordance with IFRS, the unconsolidated annual financial
statements are prepared in accordance with German GAAP. These accounting principles differ from IFRS in
material respects. The unconsolidated annual financial statements of the Company are approved by the
Management Board and the Supervisory Board unless the Management Board and the Supervisory Board refer
the approval to the general shareholders' meeting. In determining the retained earnings, the net income or net
loss for a fiscal year (Jahresiiberschuss/-fehlbetrag) is adjusted for profit or loss carryforward from the previous
year (Gewinn-/Verlustvortrag) as well as for reversals from and transfers to reserves. Certain reserves are
required to be set by law and amounts mandatorily allocated to these reserves in the given fiscal year must be
deducted when calculating the retained earnings available for distribution.

The Management Board must prepare unconsolidated annual financial statements (balance sheet, income
statement and notes to the financial statements) and a management report for the previous fiscal year by the
statutory deadline and present these to the Supervisory Board and the auditors immediately after preparation. At
the same time, the Management Board must present to the Supervisory Board a proposal for the allocation of the
Company's net retained profits pursuant to Article 61 of the Council Regulation (EC) no. 2157/2001 of October 8,
2001 on the statute for a European company (SE), as amended (the "SE Regulation") in conjunction with Section
170 para. 2 of the German Stock Corporation Act (Aktiengesetz). According to Article 61 of the SE Regulation in
conjunction with Section 171 of the German Stock Corporation Act, the Supervisory Board must review the
unconsolidated financial statements, the Management Board's management report and the proposal for the
allocation of the net retained profits and report to the shareholders' meeting in writing on the results of such
review.

The shareholders' meeting's resolution on the allocation of the net retained profits requires a simple majority of
the share capital to be passed. The shareholders' meeting may also resolve to transfer amounts to the surplus
reserves or to carry forward any profits. It may also decide on another use of the net retained profits including a
use other than a distribution among the shareholders.

Dividends resolved by the shareholders’ meeting are due and payable in compliance with the rules of the
respective clearing system on the third business day following the relevant shareholders' meeting, unless a later
due date is specified in the dividend resolution or the Amended Articles of Association. Since all of the Company's
dividend entitlements will be evidenced by one or more global share certificates deposited with Clearstream,
Clearstream will transfer the dividends to the shareholders' custodian banks for crediting to their accounts.
German custodian banks are under an obligation to distribute these funds to their customers. Shareholders using
a custodian bank located outside of Germany must inquire at their respective bank about the terms and
conditions applicable in their case. To the extent dividends can be distributed by the Company in accordance with
applicable statutory law and corresponding decisions are taken, there are no restrictions on shareholders’ rights
to receive such dividends.

Generally, withholding tax (Kapitalertragsteuer) is withheld from dividends paid. For more information on the
taxation of dividends see "20.2 Taxation of Dividends".

Any dividends not claimed within three years become time-barred. Once the statute of limitations applies, the right
to receive the relevant dividend payments passes to the Company.
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The existing shares of the Company are, and the shares from the Pre-IPO Capital Increase will be, entitled to
profit participation as from January 1, 2022, i.e., for the full fiscal year 2022 and for all subsequent fiscal years.
The dividends will be paid out in accordance with the rules of the clearing system of Clearstream, as stated
above. Details on dividend payments and the respective payment agent will be published in the German Federal
Gazette (Bundesanzeiger) immediately after the general shareholders' meeting. Neither German law nor the
Company's Amended Articles of Association provide for a special procedure for the exercise of dividend rights by
shareholders not resident in Germany. Dividends paid are paid on a hon-cumulative basis.

8.2 Dividend Policy and Earnings per Share

The Company's ability and intention to pay dividends in the future will depend on its financial position, results of
operations, capital requirements, investment alternatives and other factors that the Management Board and
Supervisory Board may deem relevant, and any proposals by the Management Board and Supervisory Board
regarding dividend payments will be subject to the approval at the general shareholders' meeting. The Company
can provide no assurance that it will pay dividends in future years. The Company expects that the principal source
of funds for the payment of dividends, if any, will be interest and similar income generated by it as well as
dividends and other payments received from its current and future subsidiaries. The determination of each
subsidiary's ability to pay dividends is made in accordance with applicable law.

The Management Board of the Company does not expect to propose the payment of an annual dividend in the
near future, but rather plans to continue to invest in the organic development of its business and to finance the
implementation of its growth strategy. In case sufficient distributable profits are reported in the Company's audited
unconsolidated annual financial statements prepared in accordance with German GAAP, a minimum statutory
dividend might be paid.

If and when a dividend shall be paid, then the precise dividend payout ratio will be determined on a yearly basis
considering all relevant factors, including the financing requirements of the Group. The Company's ability to pay
dividends in future years will depend on the amount of distributable profit (calculated based on the Company's
unconsolidated annual financial statements prepared in accordance with German GAAP) in a given fiscal year.
The Company can provide no assurance regarding the amounts of future retained earnings, if any, and
consequently, the Company can provide no assurance that it will pay dividends in future years. Moreover, the
Company's results of operations set out in the Audited Unconsolidated Annual Financial Statements of the
Company may not be indicative of the amounts of future dividend payments.
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9 CAPITALIZATION AND INDEBTEDNESS

Investors should read the tables in this section in conjunction with "70 Operating and Financial Review" and the
Unaudited Condensed Consolidated Interim Financial Statements of the Company, including the notes thereto,
which are presented in the "21 Financial Information" section.

9.1 Capitalization

The following table sets forth an overview of the capitalization of the IONOS Group as of October 31, 2022,
derived from the Company's accounting records on a historical basis and as adjusted for the assumed
implementation of the Pre-IPO Capital Increase. The information in the right-hand column is based on the
assumption that the Pre-IPO Capital Increase had been executed on October 31, 2022.

As of October 31, 2022
Adjusted for the Pre-IPO

As of October 31, 2022 Capital Increase

(in € thousand) (unaudited) (unaudited)

Total current debt (including current portion of non-current debt)........cccceeeuene 312,023 312,023
GUAIANTEEM ... .o - -
SECUIEA. ... .o - -
Unguaranteed/UNSECUIEd ............cooiuiiiiiiuiiiiiiiie ittt 312,023 312,023

Total non-current debt (excluding current portion of non-current debt)?........... 1,397,114 1,397,114
Guaranteed - -
SECOUIBA. ... e - -
Unguaranteed/UNSECUIed ............cooiuuieiiiiiiiiiiie ettt 1,397,114 1,397,114

Shareholders’ EQUItYY ........cccuererurrersirsesiersesessessssessessessessessesessesssssessssssssesens -153,025 -153,025
Share Capital®) ..........c.coooiiiieeeeeeee e 360 140,000
LEQAI FESEIVE ...t a e a e - -
Other reserves® .... -153,385 -293,025

] 2 PP 1,556,112 1,556,112

* Assuming that the issue of 139,639,999 shares under the Pre-IPO Capital Increase had been effected on October 31, 2022, not
considering any tax effects.

n 'Total current debt' is referred to as 'Current liabilities' in the Group’s consolidated statement of financial position.

2 'Total non-current debt' is referred to as 'Non-current liabilities' in the Group’s consolidated statement of financial position.

3 '‘Shareholders' Equity' is calculated as the sum of 'Share capital', 'Legal reserve' and 'Other reserves'.

4 'Share capital' is referred to as 'Issued capital' in the Group’s consolidated statement of financial position.

9 'Other reserves' is calculated as the sum of 'Reserves’, 'Non-controlling interests’ and 'Currency translation adjustment’, each as

presented in the Group’s consolidated statement of financial position as of September 30, 2022 as shown in the Unaudited
Condensed Consolidated Interim Financial Statements.

6) 'Total' is calculated as the sum of 'Total current debt', 'Total non-current debt' and 'Shareholders' Equity'.

9.2 Total Financial Indebtedness

The following table shows an overview of the total financial indebtedness of the IONOS Group as of October 31,
2022, derived from the Company's accounting records on a historical basis. The Pre-IPO Capital Increase would
not result in a change of the information shown in the table below, even if it had already been implemented on
October 31, 2022.
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As of October 31, 2022

(in € thousand) (unaudited)

AL CaSNY ettt e ettt ettt ettt et e et et et e e teete et et e e ernateas 49,067
B. Cash equivalents" -
C. Other current fINANCIAI @SSEIS?)..........ooouei ettt ee e ee s 28,801
D. LiqUidity (A # B # C)...oeeecerrrcereerrseesseesssessseesseesssessssssseessasessnsssssesssssssnesansesssessssessnsssssesssessnsesanesssness 77,868
E. Current financial debt (including debt instruments, but excluding current portion of non-current 1
FINANCIAL AED)D) ...ttt ettt et et e et et e s e e se et e e teete et et et et eseeteeaeeteetesteaeereatea

F. Current portion of non-current financial debt?)................ccooiiueieiiii e 14,623
G. Current financial indebtedness (E + F).......ccccuiiiiiiiiiiii e 14,624

H. Net current financial indebtedness (G = D).......cccccciminiminiininnin s -63,244
I. Non-current financial debt (excluding current portion and debt instruments)® .............c.ccccceeveveieeenane. 1,381,066
J. DEDE INSTUMENTS®).......ei ettt ettt ettt n e s e enenen -
K. Non-current trade and other payables”) ............c.ccvceiiiiiieiiieieieeee ettt neere e -
L. Non-current financial indebtedness (I + J + K) ......cooiiiiiiiiiiniceii s 1,381,066
M. Total financial indebtedness (H + L)........cccciiiiiiiinini s s 1,317,822

R 'Cash' corresponds to 'Cash and cash equivalents' as presented in the Group’s consolidated statement of financial position. As of
October 31, 2022, the cash amounts recognized were not subject to any restrictions.

2 'Other current financial assets' corresponds to 'Other financial assets’, but excluding receivables from creditors with debit balances
and other similar items, and current receivables from cash pooling, which are part of current ‘Receivables from related parties’ as
presented under 'Current assets' in the Group’s consolidated statement of financial position.

3 'Current financial debt (including debt instruments but excluding current portion of non-current financial debt)' corresponds to current
‘Liabilities due to banks" as presented in the Group’s consolidated statement of financial position.

4 'Current portion of non-current financial debt' corresponds to the current lease liabilities, which are part of current 'Other financial
liabilities' as presented in the Group’s consolidated statement of financial position.

5) ‘Non-current financial debt (excluding current portion and debt instruments)' corresponds to non-current 'Liabilities to related parties'

and non-current lease liabilities, which are part of non-current 'Other financial liabilities' as presented in the Group’s consolidated
statement of financial position.

6) 'Debt Instruments' does not apply. IONOS had no outstanding debt instruments as of October 31, 2022.
N ‘Non-current trade and other payables' does not apply.
9.3 Lease Liabilities

As of October 31, 2022, current other financial liabilities included current lease liabilities in the amount of € 14.6
million and non-current other financial debt included non-current lease liabilities in the amount of € 116.1 million.

9.4 Indirect and Contingent Indebtedness

As of October 31, 2022, we had contingent liabilities amounting to € 34.2 million, mainly in connection with
variable purchase price components from the acquisition of STRATO AG amounting to € 27.9 million, the
acquisition of ProfitBricks GmbH (later 1&1 IONOS Cloud GmbH, and in 2019 merged into 1&1 IONOS SE, now
renamed IONOS SE) amounting to € 4.4 million and the acquisition of we22 Aktiengesellschaft amounting to
€ 1.9 million. Since they are due within the next twelve months, they were recognized as a current financial
liability. The amount of the variable purchase price components depends largely on the development of the
entity’s earnings.

Except as set out above, we did not have any other commitments or contingencies as of October 31, 2022 that
would have a material negative impact on our net assets, financial position and results of operations.

9.5 Working Capital Statement

In the Company's opinion, the working capital of the IONOS Group is sufficient to meet the present requirements
of the IONOS Group over a period of at least twelve months from the date of the Prospectus. The Company shall
not receive any proceeds from the Offering, since only Offer Shares from the holdings of the Selling Shareholders
are being offered. Therefore, no such proceeds have been considered for the calculation of the working capital of
the IONOS Group.
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9.6 No Significant Change

Between September 30, 2022 and the date of the Prospectus, there have been no significant changes in the
Group's financial position or financial performance.
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10 OPERATING AND FINANCIAL REVIEW

Investors should read the following discussion and analysis of our results of operations, financial position and
cash flows in conjunction with the sections "3 Risk Factors", "4.5 Forward-Looking Statements”, "4.8 Note
Regarding the Presentation of Financial Information”, "4.9 Alternative Performance Measures" and "12 Market
and Competitive Environment" as well as the Audited Consolidated Financial Statements and the Unaudited
Condensed Consolidated Interim Financial Statements of the Company, which are included in the Prospectus.
The Audited Consolidated Financial Statements were prepared in accordance with IFRS and the additional
requirements of German commercial law pursuant to Section 315e para. 1 of the German Commercial Code
(HGB) and the German-language versions of these consolidated financial statements have been audited in
accordance with Section 317 of the German Commercial Code (HGB) and German generally accepted standards
for financial statement audits promulgated by the Institute of Public Auditors in Germany (Institut der
Wirtschaftspriifer e.V., IDW). The Unaudited Condensed Consolidated Interim Financial Statements were
prepared in accordance with IFRS applicable for interim financial reporting (IAS 34) and have not been audited.
For further information on the financial statements, see section "16.5 Auditors" and also pages F-1 et seq.

The Company's Audited Consolidated Financial Statements, the Unaudited Condensed Consolidated Interim
Financial Statements and the other historical financial information included in the Prospectus do not necessarily
indicate the Company's future results of operations, financial position and cash flows. In addition, the results of
operations for interim periods included in the Prospectus are not necessarily indicative of the results to be
expected for the full year or any future reporting period.

In this section, where financial information is presented as "audited” in tables, this means that it was taken from
the Company's Audited Consolidated Financial Statements. Where financial information is presented in tables as
"unaudited"”, this indicates that the financial information has not been taken from the Company's Audited
Consolidated Financial Statements but has been taken either from the Company's Unaudited Condensed
Consolidated Interim Financial Statements, or from the Company's accounting records or internal management
reporting system, or has been calculated based on figures from the above-mentioned sources.

Certain tables in this section also include certain APMs. However, these APMs are not defined by IFRS or any
other generally accepted accounting principles, and such items should not be considered as an alternative to the
historical financial results or other indicators of the Company's results of operations, financial position and cash
flows based on IFRS financial measures. The APMs, as defined by the Company, may not be comparable to
similarly titled measures as presented by other companies due to differences in the way the Company's APMs
are calculated. Even though the APMs are used by the management to assess ongoing operating performance
and indebtedness, and though these types of measures are commonly used by investors, they have important
limitations as analytical tools, and you should not consider them in isolation or as substitutes for analysis of the
Company's results, cash flows or assets and liabilities as reported under IFRS. For definitions, calculations and
reconciliations of our APMs please see section "4.9 Alternative Performance Measures".

Financial information presented in parentheses or preceded by a "minus" sign in the Prospectus denote a
negative amount. Certain numerical data, financial information and market data in the Prospectus have been
rounded in accordance with commercial rounding. Unless otherwise indicated, all financial information presented
in the tables and text in this section of the Prospectus is shown in thousands or millions of euros (€ thousand or
€ million), commercially rounded to the nearest thousand or million, as applicable. Unless otherwise indicated,
changes, percentage changes and ratios in the tables and text of the Prospectus are calculated based on the
numbers as presented in the Prospectus, i.e., after rounding of such numbers, and then commercially rounded to
a whole percentage or to one digit after the decimal point. In some instances, such rounded figures and
percentages may not add up to 100% or to the totals or subtotals contained in the Prospectus. Furthermore, totals
and subtotals in tables may differ slightly from unrounded figures contained in the Prospectus due to rounding in
accordance with commercial rounding. A dash ("—") signifies that the relevant figure is not available, while a zero
("0") signifies that the relevant figure has been rounded to zero.

10.1 Overview

IONOS, headquartered in Germany, is a global digitalization partner and sees itself as a trusted cloud enabler,
with a comprehensive product portfolio including web presence & productivity as well as cloud solutions,
supported by an award-winning customer care (see "13.2.4 We have a large, diverse and loyal customer base
with approximately 6.0 million customers worldwide and strong economics per customer, supported by an award-
winning customer service platform") and state-of-the-art infrastructure, primarily addressing small and medium-
sized businesses (as previously defined, "SMBs"), but also private users (e.g., freelance professionals) and larger
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enterprise customers. As such, we offer a portfolio of solutions for the digital space, including digital platforms. In
Europe and the United States, we host in total approximately 22 million domains in our own regional data centers
(as of September 30, 2022). IONOS is the European market leader in web hosting in terms of the number of
domains hosted (approximately 11.6 million in Europe as of September 30, 2022, according to data published by
HostSens on the number of national top-level domains ("TLD") for European countries hosted by different hosting
companies), with focus markets in Germany, the United Kingdom, Spain, France and Poland, but also a strong
presence in other markets such as Austria and the Netherlands. We have approximately 6.0 million customers
and manage approximately 8.9 million customer contracts worldwide, thereof approximately 7.9 million in Europe
(as of September 30, 2022). In fiscal year 2021, the Group had a total revenue of € 1,103.3 million and an
Adjusted EBITDA of € 355.2 million. As of September 30, 2022, IONOS employed 4,239 employees (based on
headcount) in nine countries in which the Group has operations or offices. Our business model is to a large extent
subscription-based, which results in a high level of recurring revenue, high scalability and a strong cash
conversion.

Our business is organized in two business areas, namely Web Presence & Productivity and Cloud Solutions,
which accounted for 89.6% and 10.4%, respectively, of our revenue from contracts with customers for fiscal year
2021.

e In our Web Presence & Productivity business area, we offer both "do-it-yourself" ("DIY") and "do-it-for-
me" ("DIFM") services as well as professional design solutions, including a curated WordPress
ecosystem, with products such as web presence solutions (e.g., domain registration, web hosting,
website builders) and additional productivity products and services (e.g., ecommerce applications, email
and Office applications, dedicated servers as well as value added services such as search engine
optimization, business apps and storage and security solutions).

e In our Cloud Solutions business area, we see ourselves as a trusted European cloud provider with the
usability required by SMBs and an offering comprising both public cloud and private cloud solutions. The
Cloud Solutions business area covers the on-demand provision of storage, computing and network
resources via the Internet for users. It includes a broad range of services, e.g., Infrastructure as a Service
("laaS") services (rented servers in shared data centers), Platform as a Service ("PaaS") (a platform to
develop, run and manage web apps), and Software as a Service ("SaaS") (software licensing and
delivery, centrally hosted by the vendor). IONOS' Cloud Solutions products also comprise our "Compute
Engine" solution (a flexible laaS solution for cloud computing applications), storage and backup, network
services, managed services, databases and private cloud infrastructure solutions (including dedicated
servers).

We manage our business as one operating segment and therefore have only one reportable segment in
accordance with IFRS 8. Accordingly, in accordance with internal management reporting, neither the Web
Presence & Productivity business area nor the Cloud Solutions business area form operating segments for the
purpose of segment reporting under IFRS 8 — "Operating Segments".

10.2 Principal Factors Affecting the Results of Operations, Financial Position and Cash
Flows of the IONOS Group

The following section provides an overview of the principal market-related external factors and business-related
operational factors which, in our view, have affected our results of operations, financial position and cash flows in
fiscal years 2019, 2020 and 2021, as well as during the nine-month period ended September 30, 2022 and are
expected to continue to do so in the future.

10.2.1 Market Development and Trends

Our results of operations are affected by the development of, and trends in, our markets. During fiscal years
2019, 2020 and 2021, as well as during the nine-month period ended September 30, 2022, our business areas
Web Presence & Productivity and Cloud Solutions benefited from significant growth in their markets (for more
information and the definition of our Served Addressable Market see section "712.3.1 Overview of Market
Development and Outlook").

We believe our Served Addressable Market is very attractive, with an estimated value in 2021 of approximately
€ 37.6 billion. The market grew at a compound annual growth rate ("CAGR") of around 14% over the 2015-2019
period; during 2019-2021, growth accelerated to 17% on a CAGR basis. The market growth is expected to further
accelerate, with a 2021-2026 CAGR of approximately 19%. Within our Served Addressable Market, the Web
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Presence & Productivity market segment is expected to grow at a steady pace, with a 2021-2026 CAGR of
approximately 9%, while the market segment relating to Cloud is expected to show the highest growth over the
2021-2026 period, at a CAGR of approximately 29% (all data in this paragraph according to the McKinsey SMB
Article; CAGRs calculated by the Company from the underlying figures included in that source for the relevant
product/services categories and regions).

The industry has been driven by several overarching trends, most of which are expected to continue and
intensify. The key growth drivers in our Served Addressable Market include structural megatrends as well as the
underlying growing share of companies using web hosting services, coupled with a rising average revenue per
customer, mainly due to the continued growth in added services such as website builder, ecommerce, email and
Office as well as selected price increases. Digitalization has been a high priority for SMBs over the past decade,
but the digitalization efforts (including the adoption trend and mission-critical nature of having digital presences)
and related spending by SMBs have significantly accelerated during the COVID-19 pandemic. This trend is
expected to continue growing at a significant pace over the next few years to come. Another key driver for the
web hosting and related services market segment (Web Presence & Productivity) is the large number of SMBs
(particularly those below 10 full-time equivalent ("FTE")), with the low current service penetration providing
significant upside. The share of companies using web hosting services is also expected to continue to grow over
the next years, including a trend towards higher average spend per customer, mainly due to the continued growth
in added services such as website building tools, ecommerce, email and Office. In addition, we expect a
continued growth of ecommerce, including the evolution of requirements related to an online presence: Today, an
SMB's website usually needs to be mobile-ready, integrated with social media channels, search engines,
trust/reputation platforms and ecommerce marketplaces.

Moreover, according to the McKinsey SMB Article, a key driver for the continued future growth in our Served
Addressable Market is the still significant whitespace in the market. We expect a positive effect on our Served
Addressable Market from an increasing cloud adoption, with SMBs shifting from on-premise to cloud
environments and we see opportunities from the strong increase in cloud spending, with the COVID-19 pandemic
having triggered a further uplift. In general, our revenue growth will depend on our ability to deploy our strategy
successfully, allowing us to benefit fully from the positive trends in our markets.

We believe that market development and trends in our Served Addressable Market will affect our future revenue
and results of operations to a considerable degree.

For risks related to the development of our market environment and our future performance, see sections "3.1.2
The markets in which we operate are highly competitive, and if we fail to deliver advanced software solutions and
adapt our offering to respond to customer needs, our business, financial position, and results of operations could
be harmed." and "3.1.12 Unfavorable economic conditions and geopolitical tensions, including international
conflicts and trade tensions, may negatively affect our business, financial position and results of operations.".

10.2.2 Competitive Environment

Our results of operations may be affected by the intensity of competition in our markets, which may not only affect
our market share and, consequently, revenue, but also in price pressure, thereby affecting our margins and
profitability.

As regards the Web Presence & Productivity industry, according to our market observations, the market has seen
some consolidation (in particular as regards companies structuring their offerings in line with the digital platform
approach). Besides our competitors GoDaddy Inc., headquartered in Temple/Arizona, United States
("GoDaddy"), Newfold Digital Inc., Burlington/Massachusetts, United States ("Newfold Digital") (with brands
such as Bluehost, Web.com and Host Gator), team.blue N.V., Gent, Belgium ("team.blue"), Squarespace, Inc.,
New York/New York, United States ("Squarespace"), Wix.com Ltd., Tel Aviv, Israel ("Wix"), and Jimdo GmbH,
Hamburg, Germany ("Jimdo"), we also compete in Europe with OVH Groupe SAS, Roubaix, France (which acts
under the brand "OVHcloud") in web hosting, and with other mostly local players, in a fragmented landscape with
many country-specific offerings. Major players for web hosting in the United States (where our market share is
much smaller) include GoDaddy, Wix, Squarespace and Newfold Digital. Within Europe, IONOS has a leading
market position in Germany, Austria, Poland and Portugal (with market shares of 42%, 32%, 23% and 45%,
respectively) and is the second largest web hosting player in the United Kingdom and Spain (with market shares
of approximately 11% and 8%, respectively) (market shares and positions based on the number of clients of web
hosters published by HostAdvice per September 2022 (aggregated for the different Group brands active in each
country; HostAdvice considers each domain to be a "client" for purposes of the market share analysis, so that
effectively the analysis is based on the number of domains for each company). In France, we have the second
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largest number of registered domains with the ".fr" TLD, according to data compiled by HostSens for September
2022.

In the rapidly growing Cloud market segment, players typically have a particular focus in capturing market share.
Local cloud specialists (such as Hetzner Online GmbH, Gunzenhausen, Germany ("Hetzner"), Leaseweb Global
B.V., Amsterdam, the Netherlands ("Leaseweb"), and OVHcloud in Europe, and DigitalOcean, Inc., New
York/New York, United States ("DigitalOcean") in the United States) mainly focus on niche individual market
segments — whether geographically or with specific expertise on certain products —, whereas so-called
"hyperscalers" (i.e., Microsoft Azure ("Azure"), a service operated by Microsoft Corporation,
Redmond/Washington, United States ("Microsoft"), Amazon's subsidiary Amazon Web Services, Inc.,
Seattle/Washington, United States ("AWS") and "Google Cloud", a group of services offered by Google LLC,
Mountain View/California, United States ("Google")) tend to compete on cost and technical sophistication.

In our view, while the large players in the Cloud market segment have significant market shares in terms of
Cloud-related revenue (in particular, hyperscalers), IONOS is in the position of a challenger, offering an
alternative to hyperscalers with a focus on strong price/performance value, digital sovereignty and easy-to-use
solutions. We believe we are viewed as a strong, reliable Cloud partner, in particular for the key customer group
of SMBs, in our core markets in Europe (especially in Spain and Germany) and North America. In Germany, a
report by the ISG ranked IONOS for the first time in the "leaders quadrant" for hyperscale infrastructure and
platform services in the German Public Cloud market, a ranking it maintained in the 2022 edition of the same
report (ISG Provider Lens "Public Cloud — Services & Solutions, Germany 2021/Quadrant Report", December
2021 and ISG Provider Lens "Public Cloud — Solutions and Services" Quadrant Report for Germany, December
2022, customized reports provided to IONOS). The international market research and consulting company
recognized the cloud offering of IONOS as a comprehensive, attractive portfolio with high compliance security
and unbeatable price-performance offering, and considered IONOS as one of the five leading cloud providers in
Germany, alongside AWS, Microsoft, Google and T-Systems International GmbH, Frankfurt am Main, Germany
("T-Systems"), a wholly-owned subsidiary of Deutsche Telekom AG, Bonn, Germany.

We believe that during fiscal years 2019, 2020 and 2021 as well as during the nine-month period ended
September 30, 2022, our results of operations have benefitted from our strong market positions in most of our
markets as described above and in more detail in section "12 Market and Competitive Environment" and we
expect to benefit from our market positions in the future.

For related risks of our competitive environment for our future performance, see section "3.1.2 The markets in
which we operate are highly competitive, and if we fail to deliver advanced software solutions and adapt our
offering to respond to customer needs, our business, financial position, and results of operations could be
harmed."

10.2.3 Customer Acquisition and Retention

Our results of operations, and revenue in particular, have been affected by the success of our efforts to acquire
and retain customers. We believe that our ability to acquire and retain customers will also affect our future results
of operations to a considerable degree. Moreover, due to our business being subscription-based to a large extent,
approximately 90% of our total revenue in fiscal year 2021 is of a recurring nature.

As a general matter, our customer base tends to be highly loyal. This may be illustrated by the development of
our customer churn rate and the average lifetime of our customers over time (in years): Our customer churn rate
declined by 1.2 percentage points from 14.2% in fiscal year 2019 to 13.0% in fiscal year 2021. On the other hand,
the average lifetime of our customers over time (in years) increased by 0.7 years from 7.0 years in fiscal year
2019 to 7.7 years in fiscal year 2021.

Our ability to capture market share, acquire new customers and generate future sales growth and sustained
economic value is driven by our ability to develop and offer innovative products and software solutions and
expand our offerings portfolio as well as our ability to promote our brands and offerings. In fiscal years, 2019,
2020 and 2021, we spent € 71.4 million, € 66.7 million, and € 81.3 million, respectively, on purchased marketing
and advertising services accounted for under selling expenses (this includes purchased Internet marketing
services, purchased TV advertising/sponsoring services, purchased new customer activities and purchased
marketing campaign services). We also resolved an additional marketing budget of approximately € 30 million in
December 2021 to be spent in fiscal year 2022 for the purpose of further raising our brand awareness in our most
important European markets.
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In terms of our marketing and sales strategy, we focus not only on gaining new customers, but also support our
existing customers so that they can make the most of the purchased products and services. This allows us to
generate cross-selling effects with existing customers. Moreover, we use data-driven and customer-tailored price
increases to fully realize our revenue potential.

The number of our customers increased from 5,644.6 thousand as of December 31, 2019 by 137.0 thousand, or
2.4%, to 5,756.6 thousand as of December 31, 2020 and by 112.0 thousand, or 2.0%, to 5,893.6 thousand as of
December 31, 2021. In the nine-month period ended September 30, 2022, the number of our customers further
increased compared to December 31. 2021 — by 68.3 thousand, or 1.2%, to 5,961.9 thousand. We have been
successful in cross- and upselling our customers in the past and expect to continue to be able to do so in the
future. Therefore, we believe that the number of customers, especially that of new customers, is an indicator for
our future revenue growth.

Our customers generally increase spending steadily, particularly in the first three or four years of becoming
customers, by subscribing for additional products or upgrading the services for which they subscribe. Our monthly
ARPU, which we define as monthly average revenue per customer, calculated by dividing total revenue
(excluding revenue from the Aftermarket Business, as defined below) by the mean of the number of customers at
the beginning of the reporting period plus the number of customers at the end of the reporting period, divided
again by the number of months in the reporting period, increased by € 0.60 from € 12.68 in fiscal year 2020 to
€ 13.28 in fiscal year 2021 and by € 0.30 from € 12.38 in fiscal year 2019 to € 12.68 in fiscal year 2020. The main
drivers for the development of our ARPU are cross- and upselling effects as well as, to a lesser extent, price
adjustments in relation to our offerings. In the nine-month period ended September 30, 2022, ARPU further
increased by € 0.21 to € 13.94. Next to the number of our customers, ARPU is the second largest driver of our
total revenue. Our "Aftermarket Business" comprises the revenue from contracts with customers from the Sedo
business, which include the consolidated revenue from contracts with customers from Sedo GmbH, Sedo.com
LLC and DomCollect International GmbH.

For risks related to our customer acquisition and retention, see section "3.1.3 We depend on our ability to attract
and retain customers and increase our sales to new and existing customers.".

10.2.4 Innovation, Brand Building and Product Portfolio

As an Internet service provider, we do not conduct any conventional research and development (R&D)
comparable to a manufacturing company, which is why IONOS does not report any R&D financial measures.
Nevertheless, innovation, in particular the ability to further develop innovative products and services, to combine
them and to launch them in large markets, is important for the Group's success (see section "13.8 Product
Design; Programming and Innovation"). With our large team of IT and cloud specialists (approximately 1,000 as of
December 31, 2021), we are able to react quickly and flexibly to new ideas and trends and to enhance
established products and adapt them to changing needs. Due to our competence in product development,
enhancement and rollout, we are independent of third-party developments and suppliers in many areas.

After the acquisition of STRATO in 2017, our management pursued a "one-brand strategy". However, based on
the insights gained from the parallel use of the IONOS and STRATO brands in fiscal year 2019, the management
of the Company decided to shift from a single brand to a multi-brand strategy and thus continue using the other
existing brands next to the IONOS brand. Due to such strategic change, we no longer expected an erosion of the
STRATO brand. Against this backdrop, we expected the STRATO brand to generate net cash inflows in the
foreseeable future and therefore recognized a write-up of the STRATO brand in the amount of € 19.4 million in
fiscal year 2019. This special effect from the write-up of the STRATO brand had a positive impact on our
operating result, pre-tax result and net income in 2019.

We believe that our multi-brand strategy capitalizes on the strength of the established brands and their strong
brand awareness either in their local market or in their market section, such as: STRATO for European basic
offerings; arsys as a local web hosting provider and cloud specialist; World4You as an Austrian web hoster;
home.pl as a provider for domain registration, web hosting and VAS; and fasthosts as web hosting provider and
cloud solutions specialist in the United Kingdom; several domain expert brands such as United Domains,
InterNetX and sedo, as well as the website builder specialist brand we22.

We believe that our ability to provide innovative products and software solutions and expand our offerings

portfolio as well as our ability to promote our brands and offerings will have a considerable effect on our revenue
and results of operations in the future.
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For risks relating to innovations, our brands and our future performance see sections "3.1.9 Our future success
depends on our ability to continue to innovate in response to market demands and to increase customer adoption
of our offerings.", "3.1.18 If we are unable to maintain and promote our brands, this may have a negative impact
to our reputation and results of operations." and "3.3.7 We may fail to renew trademark, patent or design
applications and several of our patents and will expire in the near future.".

Moreover, our results of operations have been affected by changes in our product portfolio and changes in
revenue streams in relation thereto. For example, while we have sold several of our solutions as white label
products in previous years, we have reduced the share of products that we offer as white label products recently.
In particular, STRATO has stopped offering any white label products as of December 31, 2021. This decision had
a negative effect on our revenue from contracts with customers in the amount of a high single digit million euro
amount in fiscal year 2021 as well as on our EBITDA in the amount of a single digit million euro amount in fiscal
year 2021. Certain solutions, however, such as the CM4all website builder will continue to be offered as a "white
label" solution for other Internet providers and business customers. A white label product is a product which is
offered without the brand or logo of the producer and instead uses the branding requested by the purchaser.

10.2.5 Mergers & Acquisitions

Our mergers & acquisitions efforts focused on value accretive M&A transactions, e.g., by acquiring local
champions and product specialists (for information on our past M&A transactions see "13.3 History and
Development of the Group") and were used to accelerate international growth and improve market positioning in
our European footprint or to accelerate our product capability ramp-up in strategic fields. Provided we identify
suitable opportunities, we also plan to further expand internationally and in terms of our product portfolio, as well
as to pursue highly selective and disciplined acquisitions in an opportunistic manner. Our M&A strategy includes
(i) acquisitions to increase market shares in countries in which we are already active (e.g., as with the STRATO
acquisition), (ii) acquisitions to expand internationally (as mentioned above) through acquisitions of established
players, thus allowing us to scale-up our activities in a new country more quickly (e.g., as in our home.pl
acquisition), or (iii) so-called "bolt-on" acquisitions to broaden our product portfolio and to gain access to new
strategic fields (a rationale we followed, for example, with our we22 acquisition).

On February 1, 2021, IONOS SE (formerly 1&1 IONOS SE), an indirect subsidiary of the Company, acquired the
German software company we22 Aktiengesellschaft (now we22 GmbH), Cologne, Germany, and its subsidiaries
("we22 Group"). This included the transfer of more than 160 employees located in Cologne, Berlin, Erfurt and
Boston. The we22 Group develops highly scalable software and infrastructure solutions aimed at creating,
maintaining and hosting websites. Pivotal to its offering is the white label CM4all website builder which is used by
business customers (with a focus on small businesses) and end consumers to create websites — worldwide and in
more than 25 languages. CM4all's set of service tools enables it to almost completely take over the creation and
operation of their website from its users. As a highly scalable ecosystem, the CM4all website builder can be
operated on-premise or cloud-based, for small to very large customer groups, with or without service tools, and in
each case with qualified consulting and support from the we22 Group experts. Under the Web4Business brand,
we22 Group also provides website creation and online marketing services for small businesses in Germany. The
we22 Group's full service offering relating to the creation of websites supplements the hosting business of IONOS
and builds on its strategy of making acquisitions to complement organic growth.

The purchase price for the acquisition of the shares in we22 Aktiengesellschaft (now we22 GmbH) during 2021
amounted to € 22.6 million, resulting in a cash outflow of € 21.2 million net of the cash acquired. Further
payments of additionally agreed obligations of € 3.1 million depending on conditions precedent in 2021 and 2022
were considered remuneration for post-combination services. Moreover, the shareholder loans were settled
before closing. There is a further payment obligation with a fair value of € 2.8 million as of December 31, 2021
which shall be based on the future equity value of the IONOS Group as of December 31, 2024. The related
payment will not be made before 2025, other than in case of an earlier change of control in the Company, and is
also considered remuneration for post-combination services.

we22 Aktiengesellschaft (now we22 GmbH) and its subsidiaries have been included in the Company's Audited
Consolidated Financial Statements 2021 for the first time as of the acquisition date, the first-time consolidation
being in accordance with IFRS 3 Business Combinations and under the acquisition method.

At the end of fiscal year 2020, we sold our entire shareholding in Afilias, Inc, Horsham, Pennsylvania/USA
("Afilias"). The sales proceeds amounted to € 77.6 million in fiscal year 2020. Net of income taxes and
considering non-controlling interests, the revaluation of the equity investment resulted in a first step in a
revaluation reserve of € 73.2 million as of December 31, 2020 and was subsequently reclassified to the reserves.
This resulted in a positive effect on total comprehensive income of € 33.2 million before income taxes and
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minority interests in fiscal year 2020. Net of income taxes and considering minority interests, this effect amounted
to € 31.3 million in fiscal year 2020. As of December 31, 2020, the revaluation reserves amounted to nil.
Subsequently a true-up payment of € 0.4 million was received in summer 2021.

For risks relating to our mergers & acquisitions strategy, see section "3.1.17 We may be unable to successfully
implement our acquisition strategy if we fail to identify, enter into or integrate acquisitions."

10.2.6 Our Cost Base

Our results of operations are affected by the development of our cost base and we believe that the development
of our costs will also affect our future results of operations to a considerable degree.

Our results of operations are affected by the development of the costs of our employees which mainly depends
on the general development of wages in the industries we serve and in particular in the professional fields that we
require for our business. Competition for talent in general and qualified employees in particular is intense,
especially in technology-driven industries such as the cloud computing and web hosting industry. Our personnel
expenses increased by € 18.8 million from € 181.5 million in fiscal year 2019 to € 200.3 million in fiscal year 2020
and further by € 34.7 million to € 235.0 million in fiscal year 2021. Personnel expenses increased further to
€ 180.8 million in the nine-month period ended September 30, 2022 compared to € 171.8 million in the nine-
month period ended September 30, 2021. Our personnel expenses include expenses for wages and salaries of,
social security costs and pension costs. For further information on the development of the headcount of our
employees please see section "13.12 Employees".

In addition, our results of operations are affected by the development of other costs that have an effect on our
gross profit and adjusted gross profit, for example costs of electricity and maintenance as well as costs of
domains, licenses and costs of co-location data center sites with third parties. For example, rising energy prices
had a negative impact of approximately € 11 million on our gross profit and adjusted gross profit in the nine-month
period ended September 30, 2022. For fiscal year 2023, we have already agreed fixed prices for approximately
half of our energy needs to safeguard against further increases in energy prices. As we deliberately invest into
future growth we may incur additional costs, in particular personnel costs in relation to sales, marketing and
international expansion. Increased costs are also caused by regulatory restrictions or changes, price fluctuations,
export and sales restrictions and controls, as well as other factors beyond our control (such as business
interruptions or border closures due to contagious diseases, including potential further "waves" of the COVID-19
pandemic in Europe, China or other countries). In addition, the general increase in prices for goods and services
may lead to a significant reduction of our margins, due to our limited ability to pass on such increases to our
customers. In addition, some of our licensors are large companies with significant bargaining power, which may in
the future impose more onerous licensing terms on us. In such cases, we may be unable to shift to other
providers to license comparable technologies at a reasonable price or at all, and any migration of significant
software (also for our own operations) could increase our costs. Cost of sales include personnel expenses and
costs for data center operation, which we consider technology and innovation-related and which together with
depreciation and amortization accounted for under cost of sales we adjust for purposes of adjusted gross profit. In
fiscal years 2021, 2020 and 2019, these personnel expenses and costs for data center operation accounted for
under cost of sales amounted to € 152.7 million, € 118.7 million and € 113.1 million, respectively. In the nine-
month periods ended September 30, 2022 and 2021, they amounted to € 123.7 million and € 109.7 million,
respectively.

As a result of increased total revenue and cost discipline, we were able to increase our Adjusted EBITDA by €
25.3 million from € 329.8 million in fiscal year 2019 to € 355.1 million in fiscal year 2020. In fiscal year 2021, we
have decided to re-invest our increase in Adjusted EBITDA into future growth of our Cloud Solutions business
and further international expansion, resulting in an Adjusted EBITDA of € 355.2 million. In the nine-month period
ended September 30, 2022, we were able to further increase our Adjusted EBITDA by € 5.4 million from € 270.4
million in the nine-month period ended September 30, 2021 to € 275.8 million in the nine-month period ended
September 30, 2021. Our Adjusted EBITDA Margin remained stable in fiscal years 2019 and 2020 at 35.7% and
35.9%, respectively. In fiscal year 2021, our Adjusted EBITDA Margin declined to 32.2% mainly due to certain
special effects including most notably certain brand investments into the future growth of our Cloud Solutions in
the amount of approximately € 37 million. Excluding these special investments in fiscal year 2021, our Adjusted
EBITDA Margin would have amounted to approximately 36%. In the nine-month period ended September 30,
2022, our Adjusted EBITDA Margin declined to 28.9% mainly as a result of higher energy prices of approximately
€ 11 million as well as certain incremental brand investments of approximately € 17 million. It should be noted that
adjusted gross profit, Adjusted EBITDA and Adjusted EBITDA Margin are not defined financial measures under
IFRS. For the definitions, calculations and reconciliation of the APMs presented in this section, including adjusted
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gross profit, Adjusted EBITDA and Adjusted EBITDA Margin, see section "4.9 Alternative Performance
Measures”.

For risks that are relevant for the development of our cost base, see sections "3.1.5 We depend on suppliers,
service providers and other partners, including development partners, to deliver hardware and software, in
particular domains and licenses, and rely on third-party software, including open source solutions, in order to
operate successfully.", "3.1.12 Unfavorable economic conditions and geopolitical tensions, including international
conflicts and trade tensions, may negatively affect our business, financial position and results of operations." and
"3.1.14 To maintain the security of our systems, we depend on certain third-party solutions and certain

mechanisms which are in part beyond our control.".

10.2.7 Resilient Financial Profile and High Cash Generation

We believe that we have a resilient business model with a strong financial profile. This has been demonstrated in
the past by the continuing growth of our total revenue even in times of market downturn such as, for example, the
period 2008 through 2011, during which we managed to increase our total revenue each year. Similarly, our total
revenue increased in the period from 2019 to 2021 despite negative effects from the COVID-19 pandemic, which
significantly impacted the overall economy. Customer spend in the Web Presence & Productivity business area
typically amounts to between € 10 and 20 per month, which is presumably lower than monthly energy cost, for the
provision of digital infrastructure to our customers.

In addition, our working capital requirements and capital for our general corporate purposes, including
acquisitions and capital expenditures have historically been managed via or by the United Internet Group. As of
December 31, 2021, the financing provided by United Internet AG through IONOS Holding SE included a vendor
loan of € 889.0 million for the acquisition of shares in 1&1 IONOS SE (now: IONOS SE) and a loan of € 350.0
million for the acquisition of shares in STRATO AG. In addition, there is a long-term loan liability to United Internet
AG in the amount of €76.0 million as of December 31, 2021. These acquisition financings resulted in
considerable interest expenses and cash outflows in fiscal years 2021, 2020 and 2019 as well as the nine-month
period ended September 30, 2022 and 2021 (for further information see section "10.9 Shareholder Loans and
Selected Other Financial Liabilities").

However, driven by the high cash generation of our business detailed below, we were able to reduce our Net
Debt from € 1,326.7 million as of December 31, 2020 by € 71.1 million to € 1,255.6 million as of December 31,
2021 and by € 166.3 million from € 1,493.0 million as of December 31, 2019 to € 1,326.7 million as of December
31, 2020. As of September 30, 2022, we were able to further reduce our Net Debt by € 50.6 million from € 1,255.6
million as of December 31, 2021 to € 1,205.0 million. The main drivers for Net Debt are the partial repayment of
the shareholder loans (for further information see below section "13.17.1 Financing Agreements") due to our
highly cash-generative underlying business as well as our overall cost discipline not only concerning operational
expenditures (for further information see "710.2.6 Our Cost Base") but also with regard to our total capital
expenditures (for further information see below section "10.8 Capital Expenditures"). Moreover, the sale of our
shareholding in Afilias, the proceeds of which were used to further deleverage, has had a positive effect on Net
Debt in fiscal year 2020 (for further information see section "10.2.5 Mergers & Acquisitions"). The United Internet
Group will continue to support our finance and treasury function post-IPO as well. Post-IPO, there are currently no
definite plans to terminate the shareholder financing in the near future. It should be noted that Net Debt is not a
defined financial measure under IFRS. For the definitions, calculations and reconciliation of the APMs presented
in this section, including Net Debt, see section "4.9 Alternative Performance Measures".

For risks in connection with our financing structure, see sections "3.2.3 We may face difficulties in managing
liquidity and financing risks, foreign currency exchange rate risks, interest rate risks, credit risks and in satisfying
other treasury and finance requirements, in particular as a result of our dependency on the United Internet
Group.", "3.1.12 Unfavorable economic conditions and geopolitical tensions, including international conflicts and
trade tensions, may negatively affect our business, financial position and results of operations." and "3.1.14 To
maintain the security of our systems, we depend on certain third-party solutions and certain mechanisms which

are in part beyond our control.".

In addition to the resilient financial position we maintained, we believe that our business is characterized by the
large share of subscription-based recurring revenue (approximately 90% of our total revenue), a high scalability
due to its platform approach and, in particular, high cash generation. These factors, in addition to limited
maintenance capital expenditure needs, have allowed us to increase our Adjusted Cash Contribution from
€ 310.3 million in fiscal year 2020 to € 317.9 million in fiscal year 2021 from € 283.1 million in fiscal year 2019 to
€ 310.3 million in fiscal year 2020. In fiscal years 2021, 2020 and 2019, this resulted in a strong Cash Conversion
Rate of 89.5%, 87.4% and 85.5%, respectively. In the nine-month period ended September 30, 2022, our
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Adjusted Cash Contribution and Cash Conversion Rate amounted to € 245.1 million and 88.9%, respectively,
both impacted by higher energy costs of approximately € 11 million and incremental brand investments of
approximately € 17 million. Excluding such factors our Cash Conversion Rate would have been at approximately
90%. We had an adjusted gross profit of € 797.3 million, € 727.9 million and € 693.6 million as well as an adjusted
gross profit margin of 72.3%, 73.6% and 75.1% in fiscal years 2019, 2020 and 2021, respectively. In the nine-
month period ended September 30, 2022, adjusted gross profit increased to € 628.3 million (compared to € 585.8
million in the nine-month period ended September 30, 2021). However, our adjusted gross profit margin declined
to 65.9% in the nine-month period ended September 30, 2022 (compared to 72.9% in the nine-month period
ended September 30, 2021) due to the combined effects of higher energy costs and the strong growth of our
Aftermarket Business which is characterized by a lower gross profit margin. But for these two effects, our
adjusted gross profit margin would have been in the 75% to 80% range.

Adjusted Cash Contribution, Cash Conversion Rate, adjusted gross profit and adjusted gross profit margin are not
defined financial measures under IFRS. For the definitions, calculations and reconciliation of the APMs presented
in this section, including Adjusted Cash Contribution, Cash Conversion Rate, adjusted gross profit and adjusted
gross profit margin, see section "4.9 Alternative Performance Measures".

10.2.8 Foreign Exchange Rate Fluctuations

Our results of operations are also affected by foreign exchange rate fluctuations. The effect of changes in foreign
exchange rates relates primarily to the Group's operating activities (when revenue or expense is denominated in
a different currency from the Group's functional currency), loans, liabilities to related parties, and the Group’s net
investments in foreign subsidiaries. Our results of operations are therefore affected by exchange rate fluctuations,
in particular regarding the exchange rates of the U.S. dollar, the British pound sterling and the Polish zloty to the
euro, which may cause volatility in our earnings. Currency risks (i.e., risks from translating the assets and
liabilities of foreign companies into the Group reporting currency) which do not affect our cash flows are not
hedged.

The following table shows the sensitivity to a reasonably possible change in the U.S. dollar, the British pound
sterling and Polish zloty exchange rates, with all other variables held constant. The impact on the Group’s net
income is due to changes in the fair value of monetary assets and liabilities. The table below demonstrates the
effects of a 10% rate fluctuation on the Group's net income in the reporting periods indicated.

Effect on Net Income for the Fiscal Year
ended December 31,

2021 2020 2019
(in € thousand) (audited)
Change in USD rate +10%/-10% .......cccoveveerivieneennne +/- 1,452 +/- 1,897 +/- 2,992
Change in GBP rate +10%/-10% .......ccccoeveerivienienne +/- 3,321 +/- 2,929 +/- 3,029
Change in PLN rate +10%/-10%..........cocoveviviiieennnen. +/- 931 +/-912 n/a

Currency risks arise on account of financial instruments being denominated in a currency that is not the functional
currency and being of a monetary nature; differences resulting from the translation of financial statements into the
Group currency are not taken into consideration.

10.3 Key Performance Indicators
10.3.1 Description of Selected Key Performance Indicators
10.3.1.1  Financial Key Performance Indicators

We use a number of financial KPIs to measure the results of our operations and manage our business:

. Total revenue
. Revenue from contracts with customers
. EBITDA

) EBITDA Margin
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Adjusted EBITDA

Adjusted EBITDA Margin
Adjusted Cash Contribution
Cash Conversion Rate

Net Debt

For additional information, including the definition, calculation and reconciliation of certain of our financial KPIs
which are considered APMs, please see section "4.9 Alternative Performance Measures".

10.3.1.2  Other/Non-Financial Key Performance Indicators

Number of customers: We measure the number of our customers worldwide. As of December 31, 2021, we
had approximately 5.9 million customers worldwide (as of September 30, 2022: approximately 6.0 million).

Number of customer contracts: We measure the number of our customer contracts worldwide. As of
December 31, 2021, we managed approximately 8.8 million customer contracts worldwide, thereof
approximately 7.8 million in Europe (as of September 30, 2022: 8.9 million customer contracts, thereof 7.9
million in Europe).

ARPU: We define ARPU as monthly average revenue per customer, calculated by dividing total revenue
(excluding revenue from the Aftermarket Business) by the mean of the number of customers at the
beginning of the reporting period plus the number of customers at the end of the reporting period, divided
again by the number of months in the reporting period.

Net Promoter ScoreSM (NPS®): We levy Net Promoter Score (NPS) data on a quarterly basis, based both
on an online NPS survey and an NPS email survey to which customers are invited immediately after a
customer care contact. The data is collected for each of our IONOS, STRATO, fasthosts and arsys brands
and then aggregated to build our overall Global NPS. The NPS is determined from empirical data collected
by means of a simple quantitative survey (see section "13.6 Customers, Customer Care and Billing" for
more information on the methodology and definitions of our NPS). For the fourth quarter of fiscal year 2021,
we measured a Global NPS of 35.3. Net Promoter® and NPS® are registered trademarks of Bain &
Company, Inc., Satmetrix Systems, Inc., and Fred Reichheld. Net Promoter ScoreSM is a service mark of
Bain & Company, Satmetrix Systems and Fred Reichheld.

10.3.2 Overview of Selected Key Performance Indicators

The following table provides an overview of selected financial KPIs of the Group as of and for the fiscal years
ended December 31, 2021, 2020 and 2019, as well as for the nine-month periods ended September 30, 2022 and

2021:

As of and for the Fiscal Year As of and for the Nine-Month

ended December 31, Period ended September 30,
2021 2020 2019 2022 2021

(in € thousand, unless (unaudited, unless otherwise indicated) (unaudited)
otherwise indicated)
Total revenue .........ccccceceeeivieeeninen. 1,103,297 988,281 924,021 953,639 803,147
Revenue from contracts with
CUSTOMENS..cciiiiiiiiieeeiee e 1,059,990* 944,373* 886,963* 917,479 771,783
EBITDA ...ooiiiiiieee e 326,301* 340,257* 319,446* 258,857 250,186
EBITDA Margin ........ccccevvveveiiieeeennne 29.6% 34.4% 34.6% 27.1% 31.2%
Adjusted EBITDA ........ccoceieiiieee. 355,176* 355,102* 329,797* 275,754 270,350
Adjusted EBITDA Margin................. 32.2% 35.9% 35.7% 28.9% 33.7%
Adjusted Cash Contribution ............. 317,898 310,328 283,089 245,069 243,300
Cash Conversion Rate .................... 89.5% 87.4% 85.8% 88.9% 90.0%
Net Debt (as of the respective
reporting date)..........cccceeeveieiiineane 1,255,585 1,326,747 1,492,957 1,205,024 n/a
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* Audited

The following table provides an overview of selected non-financial KPIs of the Group for the fiscal years ended
December 31, 2021, 2020 and 2019, as well as for the nine-month period ended September 30, 2022:

As of and for the
Nine-Month
As of and for the Fiscal Year Period ended
ended December 31, September 30,
2021 2020 2019 2022
(unaudited) (unaudited)
Number of customers ...........ccccoiiiiiiinne. 5.9 million 5.8 million 5.6 million 6.0 million
Number of customer contracts..................... 8.8 million 8.5 million 8.2 million 8.9 million
ARPU (average per month in €)................... 13.28 12.68 12.38 13.94
Global NPS .......coiiiiiiiieee e 35.3" 33.1" 28.2" 30.9?
R Figure relates to the fourth quarter of the respective fiscal year.
2 Figure relates to the third quarter of the respective fiscal year.
10.4 Description of Key Line Items from the Consolidated Statement of Comprehensive
Income

Certain individual line items in the consolidated statement of comprehensive income of IONOS are described
below:

Revenue — IONOS distinguishes between revenue from contracts with customers and revenue from contracts
with related parties.

Revenue from contracts with customers includes revenue for different product categories, such as the revenue
from the business with small and medium-sized companies, e.g., with domains, web hosting and website builder,
professional hosting and the domain business under the InterNetX, sedo, and united-domains brands. Revenue
from contracts with customers is accounted for using the following five steps:

o Identify the contract(s) with a customer

o Identify distinct performance obligations in the contract

) Determine the transaction price

) Allocate the transaction price to the performance obligations

o Recognize revenue when performance obligations are satisfied

Customers generally pay in advance for a contractually fixed time period for the services to be provided by the
Group. The main service in the domains product group is domain registration for the end customer with the
respective registry. With regard to the timing of the recognition of revenue from domain registration, the special
rules for licenses are applied. As in the case of domains, a right of use is granted to an item of (static) intellectual
property existing at the time the license is granted, revenue is recognized at a point in time. As regards domains,
any discounts are recorded immediately as a deduction from revenue. If one-off domain set-up fees qualify as a
bargain extension option, revenue is recognized over the expected duration of the contract with the customer.
The web hosting packages offered usually combine domain registrations with further services, such as storage
capacity (Webspace) and software-as-a-service (SaaS). Both the Webspace and SaaS services are performance
obligations that are satisfied over time, as the corresponding benefits flow to the customer continuously.
Customer contracts in the web hosting product category generally comprise multiple separate performance
obligations, which are recognized both at a point in time (domain registration performance obligation) and over
time (Webspace and SaaS performance obligation). The total fee for the customer contract is therefore allocated
to the various performance obligations. In the absence of separate standalone selling prices for Webspace and
Saa$S, and a high degree of price variability, the residual method is used to allocate the total fee. The share of
revenue attributable to the services provided over time is therefore determined on the basis of the total fee less
the standalone selling price of the domains included.
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The Group grants its customers a voluntary 30-day right of cancellation. According to IFRS 15, this cancellation
right would have to be considered in determining the transaction price and included in determining revenue. An
analysis showed that the reimbursement liability resulting from invoiced one-off fees and basic fees due to the
voluntary cancellation right was not material as of December 31, 2019, 2020 and 2021 or as of September 30,
2022; it was therefore not included in the determination of revenue. Its materiality is reviewed in regular intervals.

The Group acts as an agent for certain products, thereby recognizing sales commission as revenue when the
service is rendered. Revenue from these products is therefore shown net and recognized at a point in time in the
Group's consolidated financial statements. In addition, revenue from the performance-based advertising form of
domain marketing is also included. In domain marketing, IONOS receives sales commissions from the successful
sale of domains via the platform and also generates revenue from services relating to domain value assessments
and transfers. The sales commissions and services are generally set at a percentage of the sales price achieved,
whereas fixed prices are generally charged for the other services. In domain parking, domains are mainly
marketed using text links, and IONOS receives a performance-based payment on a monthly basis from the
cooperation partner on a pay-per-click basis, according to the number of clicks registered by the cooperation
partner. The Group recognizes sales commissions as revenue when the service is rendered, thereby recognizing
revenue on completion of the transaction or after provision of the service. In the case of domain parking, the
monthly payments credited by cooperation partners are recognized as revenue.

Revenue from contracts with related parties relates to the revenue of the IONOS Group from services and
allocations to companies of the group of companies led by the United Internet Group that are not part of the basis
of consolidation of the IONOS Group. The entities of the IONOS Group provide general development, sales, data
center, administrative and product management services for United Internet Group companies that are not
included in the basis of consolidation for the IONOS Group.

Cost of sales — Cost of sales primarily comprises the cost of services (in particular, domain costs, license
expenses as well as electricity and connectivity costs), personnel expenses, depreciation and amortization of
software and equipment, and the costs for data center operation (including maintenance and external consulting
and freelancer expenses).

Gross profit — Gross profit is calculated as revenue from contracts with customers and revenue from contracts
with related parties less cost of sales.

Selling expenses — Selling expenses comprise personnel expenses, costs for purchased Internet marketing
services, depreciation and amortization of software and equipment, commission paid to third parties, the costs
relating to customer care, expenses relating to product management and other selling expenses.

General and administrative expenses — General and administrative expenses comprise personnel expenses,
services provided by third parties, payment transaction costs, depreciation and amortization of software licenses
and equipment, legal and consulting fees, expenses for the management of accounts receivable, lease expenses
and other general and administrative expenses such as insurance and rent-related expenses.

Impairment losses on receivables and contract assets — Impairment losses comprise losses on trade accounts
receivable including income from reversals of impairment losses, allowances on contract assets and expenses
from derecognition.

Other operating expenses and other operating income — Other operating expenses include, among others,
expenses from foreign currency translation (mainly comprising losses from exchange rate changes between the
date of origination and time of payment of foreign currency receivables and payables as well as losses from
measurement as of the reporting date), other taxes, losses from the disposal of property, plant and equipment
and intangible assets and expenses relating to other periods. Other operating income mainly includes income
from foreign currency translation (primarily currency gains from exchange rate changes between the date of
origination and time of payment of foreign currency receivables and payables as well as currency gains from
measurement as of the reporting date), income from dunning and return debit charges (stemming from necessary
accounts receivable management for customers in arrears), income from disposal of property, plant and
equipment and intangible assets, income from allocations to affiliated companies, and other items such as brand
write-ups, income from other periods, income from reversal of provisions for litigation risks and lease income.

Operating result — Operating result, as presented in our consolidated statement of comprehensive income, is

calculated as gross profit less selling expenses, general and administrative expenses, impairment losses of
receivables and contract assets as well as other operating expenses, plus other operating income.
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Finance costs — Finance costs primarily comprise intercompany interest and similar expenses (which mainly
relate to interest in connection with the vendor loan and the other loans granted by United Internet AG (see
section "13.17.1 Financing Agreements") and cash pool transactions with United Internet AG that do not belong to
the basis of consolidation of the IONOS Group), expenses from the subsequent measurement of a purchase price
liability relating to the purchase of STRATO and of put option liabilities in connection with the minority interests in
InterNetX Holding GmbH, finance costs from leases, interest expense from loans and current account facilities,
guarantee commissions and interest expense from tax audits.

Finance income — Finance income comprise income from equity investments (e.g., arising from dividends from
Afilias), interest income from tax audits, interest and similar income from related parties (mainly concerning
interest in connection with cash pool transactions with United Internet AG), interest income from discounting non-
current provisions and other finance income.

Pre-tax result — Pre-tax result, as presented in our consolidated statement of comprehensive income, is
calculated as operating result less finance costs and plus finance income, plus the share of the profit of
associates accounted for using the equity method, less the share of the loss of associates accounted for using
the equity method.

Income taxes — Income taxes comprise current income taxes in Germany (corporate income tax and trade tax, as
well as the solidarity surcharge) and outside Germany, as well as deferred taxes, which includes deferred taxes
due to tax interest/loss carryforwards, the tax effect on temporary differences, and deferred taxes due to tax rate
changes. German trade tax is levied on the Company’s taxable income adjusted for certain income which is not
subject to such tax, and for certain expenses which are not deductible for purposes of trade tax. The effective
trade tax rate depends on the municipalities in which the Company operates. German corporate income tax is
levied at the applicable rate irrespective of whether the result was retained or distributed. In addition, a solidarity
surcharge is imposed on the assessed corporate income tax. In addition to taxes on the current result, income
taxes may include certain tax expenses not relating to the period. Deferred tax assets are recognized for tax loss
carryforwards and temporary differences if it is probable that taxable profit will be available against which the
deductible temporary difference can be utilized. The so-called "interest cap" enshrined in German tax law limits
the deductibility of interest expenses for the assessment of company income taxes. Interest expenses that cannot
therefore be deducted are carried forward indefinitely to the following fiscal years (interest carryforward).

Net income — Net income, as presented in our consolidated statement of comprehensive income, is calculated as
pre-tax result less income taxes.

10.5 Results of Operations
10.5.1 Overview

The following table provides an overview of an extract of the consolidated statement of comprehensive income of
the Company for the fiscal years ended December 31, 2021, 2020 and 2019, as well as for the nine-month
periods ended September 30, 2022 and 2021:

For the Fiscal Year For the Nine-Month Period
Ended December 31, Ended September 30,

2021 2020 2019 2022 2021
(in € thousand) (audited) (unaudited)
Revenue from contracts with
CUStOMENS.....vvveeeeeeeiiiieee e 1,059,990 944,373 886,963 917,479 771,783
Revenue from contracts with
related parties...........ccceoviiiiincns 43,307 43,908 37,058 36,160 31,364
Cost of sales.........cccouveeeeeieeecnnnennn.. -535,401 -450,675 -417,232 -509,166 -382,838
Gross profit.........ccccccerernriccssneennnn, 567,896 537,606 506,789 444,473 420,309
Selling eXpenses .........cccceeceeeeeenennn. -265,132 -238,977 -232,957 -203,213 -190,101
General and administrative
EXPENSES ...oeeiiiieiiiieaeiieaeaieaaaaeaeans -77,037 -70,128 -72,596 -59,751 -55,097
Impairment losses on receivables
and contract assets ...........c.c.c.ooeel -8,523 -6,057 -9,255 -6,111 -5,491
Other operating expenses ............... -15,904 -15,255 -9,964 -17,895 -15,801
Other operating income.................... 12,351 22,178 39,615 16,504 13,630
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For the Fiscal Year For the Nine-Month Period
Ended December 31, Ended September 30,
2021 2020 2019 2022 2021
(in € thousand) (audited) (unaudited)
Operating result..........ccccceceieeennn. 213,651 229,367 221,632 174,007 167,449
Finance costs .........cccvvviiieiiiinieie -115,433 -113,297 -121,357 -67,790 -77,016
Finance income...........ccccceviiiiiene 707 1,625 1,328 3,986 159
Share of the profit or loss of
associates accounted for using
the equity method...........ccoveienen. -784 265 231 214 375
Pre-tax result 98,141 117,960 101,834 110,417 90,967
Income taxes..........cceevvveeeiineenninnn. -36,203 -41,970 -47,586 -32,463 -33,567
Net income.........ccoocociricicinncicennnnes 61,938 75,990 54,248 77,954 57,400
thereof attributable to
non-controlling interests ......... 1,015 477 295 596 643
shareholders of IONOS
Group SEV ... 60,923 75,513 53,953 77,358 56,757

D In the Audited Consolidated Financial Statements 2019 and the Audited Consolidated Financial Statements 2020 shown as
shareholders of 1&1 IONOS TopCo SE and in the Audited Consolidated Financial Statements 2021 shown as shareholders of
IONOS TopCo SE.

10.5.2 Comparison of the Nine-Month Periods Ended September 30, 2022 and 2021

The following section discusses the consolidated statement of comprehensive income of the Company for the
nine-month periods ended September 30, 2022 and 2021.

10.5.2.1 Revenue

The following table presents revenue of the Group for the nine-month periods ended September 30, 2022 and
2021, including breakdowns by business area:

For the Nine-Month
Period Ended

September 30,
2022 2021

(in € thousand) (unaudited)
Revenue from contracts with customers 917,479 771,783

thereof: Web Presence & ProdUCHIVILY.............oii ittt e e et e e e e e 820,178 691,076

thereof: CloUd SOIULIONS ..........iiiiieeiie e et ettt e e e e et e e e e e e et e e e e e eeeaaateeeeeeaataaaeas 97,301 80,707
Revenue from contracts with related parties........ccccccuvcccceiriiiiccccire e 36,160 31,364
LI = LI =YY 4 U - 953,639 803,147

Our total revenue increased by € 150.5 million, or 18.7%, from € 803.1 million in the nine-month period ended
September 30, 2021 to € 953.6 million in the nine-month period ended September 30, 2022. Our revenue from
contracts with customers increased by € 145.7 million, or 18.9%, from € 771.8 million in the nine-month period
ended September 30, 2021 to € 917.5 million in the nine-month period ended September 30, 2022.

The development of revenue from contracts with customers was primarily driven by the strong performance of our
Aftermarket Business which contributed 11.9 percentage points to the 18.9% increase in revenue from contracts
with customers growing from € 81.6 million in the nine-month period ended September 30, 2021 to € 173.6 million
in the nine-month period ended September 30, 2022. In addition, an increase of our customers and higher
revenue from cross-selling and upselling of existing customers, especially with email and cloud/VPS server
products, as well as the continued expansion of our business with cloud infrastructure and services also
contributed to the overall increase in revenue from contracts with customers. The increased revenue from cross-
and upselling is also reflected in the positive development of our ARPU (for further information see section
"10.2.3 Customer Acquisition and Retention").
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The Web Presence & Productivity business area contributed € 820.2 million, or 89.4%, to our revenue from
contracts with customers in the nine-month period ended September 30, 2022, compared to € 691.1 million, or
89.5%, in the nine-month period ended September 30, 2021. The Cloud Solutions business area contributed
€ 97.3 million, or 10.6%, to our revenue from contracts with customers in the nine-month period ended September
30, 2022, compared to € 80.7 million, or 10.5%, in the nine-month period ended September 30, 2021.

When broken down by region, in the nine-month period ended September 30, 2022, we generated 50.3% of our
revenue from contracts with customers by location of the selling entity in the domestic market (nine-month period
ended September 30, 2021: 52.2%), and 49.7% in foreign markets (nine-month period ended September 30,
2021: 47.8%).

Our revenue from contracts with related parties increased by € 4.8 million, or 15.3%, from € 31.4 million in the
nine-month period ended September 30, 2021 to € 36.2 million in the nine-month period ended September 30,
2022 mainly due to a larger amount of rented server capacities by United Internet Group entities and increased
product development services for United Internet Group entities.

10.5.2.2 Cost of Sales

Our cost of sales increased by € 126.4 million, or 33.0%, from € 382.8 million in the nine-month period ended
September 30, 2021 to € 509.2 million in the nine-month period ended September 30, 2022. Cost of sales
includes cost of services, personnel expenses, depreciation and amortization, costs for data center operation and
other costs. The increase in the cost of sales was mainly attributable to the purchase of services in connection
with the sale of domains and in particular with the related lower-margin parking revenue as a result of which cost
of sales increased at a higher rate than revenue from contracts with customers. When looking at the categories
mentioned above, personnel expenses increased from € 73.5 million in the nine-month period ended September
30, 2021 to € 79.6 million in the nine-month period ended September 30, 2022 driven mainly by an increased
number of employees, particularly in Germany, due to the build-up of the Cloud Solutions organization. Costs for
data center operation and other costs also increased from € 36.2 million in the nine-month period ended
September 30, 2021 to € 44.2 million in the nine-month period ended September 30, 2022 mainly due to
increased energy costs at our owned data centers. Moreover, depreciation and amortization increased from
€ 55.8 million in the nine-month period ended September 30, 2021 to € 60.1 million in the nine-month period
ended September 30, 2022.

10.5.2.3 Gross Profit

Our gross profit increased by € 24.2 million, or 5.8%, from € 420.3 million in the nine-month period ended
September 30, 2021 to € 444.5 million in the nine-month period ended September 30, 2022. Our gross profit
margin decreased from 52.3% in the nine-month period ended September 30, 2021 to 46.6% in the nine-month
period ended September 30, 2022, due to the higher proportion of lower-margin revenue from the Aftermarket
Business.

10.5.2.4 Selling Expenses

Our selling expenses increased by € 13.1 million, or 6.9%, from € 190.1 million in the nine-month period ended
September 30, 2021 to € 203.2 million in the nine-month period ended September 30, 2022, which primarily
resulted from marketing expenses which increased due to certain incremental brand investments of
approximately € 17 million in the nine-month period ended September 30, 2022 compared the nine-month period
ended September 30, 2021. In addition personnel expenses increased by € 1.5 million in the nine-month period
ended September 30, 2022 compared to the nine-month period ended September 30, 2021 in line with an
increased number of employees, particularly in Germany, due to the build-up of the Cloud Solutions organization.
Depreciation and amortization decreased from € 22.3 million in the nine-month period ended September 30, 2021
to € 20.3 million in the nine-month period ended September 30, 2022.

10.5.2.5 General and Administrative Expenses

Our general and administrative expenses increased by € 4.7 million, or 8.5%, from € 55.1 million in the nine-
month period ended September 30, 2021 to € 59.8 million in the nine-month period ended September 30, 2022.
This increase was mainly driven by an increase of consulting fees mainly in connection with the planned IPO. In
addition, personnel expenses increased by € 1.3 million in the nine-month period ended September 30, 2022
compared to the nine-month period ended September 30, 2021 in line with an increased number of employees,
particularly in Germany. Depreciation and amortization remained largely stable at € 4.6 million in the nine-month
period ended September 30, 2021 compared to € 4.5 million in the nine-month period ended September 30,
2022.
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10.5.2.6 Impairment Losses on Receivables and Contract Assets

Our impairment losses on receivables and contract assets increased by € 0.6 million, or 10.9%, from € 5.5 million
in the nine-month period ended September 30, 2021 to € 6.1 million in the nine-month period ended September
30, 2022. The increase corresponds to the increase in trade receivables associated with the continued growth of
our business and the payment behavior of our customers in 2022.

10.5.2.7 Other Operating Expenses and Other Operating Income

Our other operating expenses increased by € 2.1 million from € 15.8 million in the nine-month period ended
September 30, 2021 to € 17.9 million in the nine-month period ended September 30, 2022. Over the same period,
our other operating income increased from € 13.6 million in the nine-month period ended September 30, 2021 by
€ 2.9 million, or 21.3%, to € 16.5 million in the nine-month period ended September 30, 2022.

10.5.2.8 Operating Result

As a result of the factors discussed above, our operating result increased by € 6.6 million, or 3.9%, from € 167.4
million in the nine-month period ended September 30, 2021 to € 174.0 million in the nine-month period ended
September 30, 2022.

10.5.2.9 Finance Costs

Our finance costs decreased by € 9.2 million, or 11.9%, from € 77.0 million in the nine-month period ended
September 30, 2021 to € 67.8 million in the nine-month period ended September 30, 2022. The decrease in
finance costs mainly resulted from the partial repayment of the vendor loan from United Internet AG for the
acquisition of shares in IONOS SE in the amount of € 50.0 million in the nine-month period ended September 30,
2022.

10.5.2.10 Finance Income

Our finance income increased by € 3.8 million from € 0.2 million in the nine-month period ended September 30,
2021 to € 4.0 million in the nine-month period ended September 30, 2022 due to a decrease of the purchase price
liability in connection with the acquisition of STRATO AG which resulted in a corresponding interest income.

10.5.2.11 Pre-Tax Result

As a result of the factors discussed above, our pre-tax result increased by € 19.4 million, or 21.3%, from € 91.0
million in the nine-month period ended September 30, 2021 to € 110.4 million in the nine-month period ended
September 30, 2022.

10.5.2.12 Income Taxes

Our income taxes decreased by € 1.1 million, or 3.3%, from € 33.6 million in the nine-month period ended
September 30, 2021 to € 32.5 million in the nine-month period ended September 30, 2022.

10.5.2.13 Net Income
As a result of the factors discussed above, our net income increased by € 20.6 million, or 35.9%, from € 57.4

million in the nine-month period ended September 30, 2021 to € 78.0 million in the nine-month period ended
September 30, 2022.
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10.5.3 Comparison of Fiscal Years 2021 and 2020
10.56.3.1 Revenue

The following table presents revenue of the Group in the fiscal years ended December 31, 2021 and 2020,
including breakdowns by business area:

For the Fiscal Year
Ended December 31,

2021 2020

(in € thousand) (audited, unless otherwise

indicated)

Revenue from contracts with customers 1,059,990 944,373
thereof: Web PreSence & ProQUCHIVITY................oucuue it 950,130 852,261
thereof: ClOUA SOIULIONS ............cccuveeeeeeeeee ettt 109,860 92,112

Revenue from contracts with related parties.........ccccccvcceciiiiiniccccerr e 43,307 43,908

e = LI ==Y 4 - SRS 1,103,297 988,281

* Unaudited

Note: The revenue breakdown of revenue from contracts with customers by business area shown in the above table for fiscal year 2020
differs from the revenue breakdown shown in the Audited Consolidated Financial Statements 2020 of the Company, which broke

down into product revenue from business with SMBs, e.g., with "domains, web hosting and website builder", "professional hosting"
and "domain business under the InterNetX, sedo, united-domains and home.pl brands". For more information, see Note 5 to the
Audited Consolidated Financial Statements 2020. The revenue breakdown by business area for fiscal year 2020 is taken from the
comparative prior-year figures included in Note 5 to the Audited Consolidated Financial Statements 2021.

Our total revenue increased by € 115.0 million, or 11.6%, from € 988.3 million in fiscal year 2020 to € 1,103.3
million in fiscal year 2021. Our revenue from contracts with customers increased by € 115.6 million, or 12.2%,
from € 944.4 million in fiscal year 2020 to € 1,060.0 million in fiscal year 2021. we22, acquired in early 2021,
contributed € 8.0 million to our revenue from contracts with customers in fiscal year 2021. Assuming we had
consolidated we22 from January 1, 2020, our revenue from contracts with customers would have increased by
€ 107.1 million, or 11.2%, from € 953.5 million in fiscal year 2020 to € 1,060.6 million in fiscal year 2021.

The development of revenue from contracts with customers was primarily driven by an increase of our customers
and higher revenue from cross-selling and upselling of existing customers, especially with email and cloud/VPS
server products, as well as the continued expansion of our business with cloud infrastructure and services. The
increased revenue from cross- and upselling is also reflected in the positive development of our ARPU (for further
information see section "10.2.3 Customer Acquisition and Retention"). In addition, the Aftermarket Business
contributed 5.7 percentage points to the increase in revenue from contracts with customers growing from € 77.3
million in fiscal year 2020 to € 131.6 million in fiscal year 2021.

The Web Presence & Productivity business area contributed € 950.1 million, or 89.6%, to our revenue from
contracts with customers in fiscal year 2021, compared to € 852.3 million, or 90.2%, in fiscal year 2020. The
Cloud Solutions business area contributed € 109.9 million, or 10.4%, to our revenue from contracts with
customers in fiscal year 2021, compared to € 92.1 million, or 9.8%, in fiscal year 2020. In fiscal year 2021,
revenue from contract with customers attributable to Cloud Solutions showed a disproportionate increase driven
by cross-selling and upselling of existing customers, especially with email and cloud/VPS server products, as well
as the continued expansion of our business with cloud infrastructure and services, while revenue from contracts
with customers of the Web Presence & Productivity business area also increased driven in particular by the
acquisition of we22 (for further information see "10.2.5 Mergers & Acquisitions").

When broken down by region, in fiscal year 2021, we generated 51.8% of our revenue from contracts with
customers by location of the selling entity in the domestic market (fiscal year 2020: 51.8%), and 48.2% in foreign
markets (fiscal year 2020: 48.2%). In fiscal year 2021, we continued expanding our presence in the United States
and generated revenue of the Web Presence & Productivity business area of more than € 100.0 million.

Our revenue from contracts with related parties remained largely stable with € 43.9 million in fiscal year 2020 and
€ 43.3 million in fiscal year 2021 since purchases and services with related parties remained mainly unchanged.

10.5.3.2 Cost of Sales

Our cost of sales increased by € 84.7 million, or 18.8%, from € 450.7 million in fiscal year 2020 to € 535.4 million
in fiscal year 2021. Cost of sales include cost of services, personnel expenses, depreciation and amortization,
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costs for data center operation and other costs. While all components of cost of sales increased, cost of services
increased the most from € 258.4 million in fiscal year 2020 to € 303.9 million in fiscal year 2021. The increase in
cost of services was mainly attributable to the purchase of services in connection with the sale of domains and in
particular with the related lower-margin aftermarket revenue as a result of which cost of sales increased at a
higher rate than revenue. In addition, personnel expenses increased from € 80.0 million in fiscal year 2020 to
€ 100.3 million in fiscal year 2021 in line with an increased number of employees, particularly in Germany, due to
the build-up of the Cloud Solutions organization and the acquisition of we22. Costs for data center operation also
increased from € 38.7 million in fiscal year 2020 to € 52.4 million in fiscal year 2021 mainly due to the costs of the
increased Aftermarket Business, which has a far lower margin than our core hosting business. Depreciation and
amortization also increased from € 71.6 million in fiscal year 2020 to € 76.7 million in fiscal year 2021.

10.5.3.3 Gross Profit

Our gross profit increased by € 30.3 million, or 5.6%, from € 537.6 million in fiscal year 2020 to € 567.9 million in
fiscal year 2021. Our gross profit margin decreased from 54.4% in fiscal year 2020 to 51.5% in fiscal year 2021,
due to the higher proportion of lower-margin revenue from the Aftermarket Business.

10.56.3.4 Selling Expenses

Our selling expenses increased by € 26.1 million, or 10.9%, from € 239.0 million in fiscal year 2020 to € 265.1
million in fiscal year 2021, which primarily resulted from increased personnel expenses of € 111.0 million in fiscal
year 2021 compared to € 101.1 million in fiscal year 2020 in line with an increased number of employees,
particularly in Germany, due to the build-up of the Cloud Solutions organization and the acquisition of we22 as
well as higher purchased marketing/advertising services which increased from € 66.7 million in fiscal year 2020 to
€ 81.3 million in fiscal year 2021 reflective of our intensified brand building effort. Depreciation and amortization
decreased from € 32.8 million in fiscal year 2020 to € 29.5 million in fiscal year 2021.

10.56.3.5 General and Administrative Expenses

Our general and administrative expenses increased by € 6.9 million, or 9.8%, from € 70.1 million in fiscal year
2020 to € 77.0 million in fiscal year 2021. This increase was mainly driven by higher personnel expenses which
rose from € 19.2 million in fiscal year 2020 to € 23.7 million in fiscal year 2021 in line with an increased number of
employees, particularly in Germany, due to the build-up of the Cloud Solutions organization and the acquisition of
we22, as well as to a lesser degree higher legal and consulting fees of € 5.2 million in fiscal year 2021 compared
to € 3.7 million in fiscal year 2020 in relation to certain consultancy projects and higher lease expenses of € 2.6
million in fiscal year 2021 compared to € 1.4 million in fiscal year 2020, which relate to the leases of new office
facilities in Karlsruhe and Berlin, Germany. Depreciation and amortization remained stable at € 6.5 million in fiscal
year 2020 and € 6.5 million in fiscal year 2021.

10.5.3.6 Impairment Losses on Receivables and Contract Assets

Our impairment losses on receivables and contract assets increased by € 2.4 million, or 39.3%, from € 6.1 million
in fiscal year 2020 to € 8.5 million in fiscal year 2021. The increase corresponds to the increase in trade
receivables associated with the continued growth of our business and the payment behavior of our customers in
2021.

10.5.3.7 Other Operating Expenses and Other Operating Income

Our other operating expenses increased by € 0.6 million, or 3.9%, from € 15.3 million in fiscal year 2020 to € 15.9
million in fiscal year 2021. Other taxes and miscellaneous other operating expenses increased by € 1.2 million
and € 1.3 million, respectively, while expenses relating to other periods decreased by € 1.8 million. In addition,
expenses from foreign currency translation also decreased from € 11.5 million in fiscal year 2020 by € 0.9 million
to € 10.6 million in fiscal year 2021. Over the same period, our other operating income decreased from € 22.2
million in fiscal year 2020 by € 9.8 million, or 44.1%, to € 12.4 million in fiscal year 2021, mainly due to a reduction
in income from foreign currency translation by € 9.3 million.

10.5.3.8 Operating Result

As a result of the factors discussed above, our operating result decreased by € 15.7 million, or 6.8%, from € 229.4
million in fiscal year 2020 to € 213.7 million in fiscal year 2021.
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10.5.3.9 Finance Costs

Our finance costs increased by € 2.1 million, or 1.9%, from € 113.3 million in fiscal year 2020 to € 115.4 million in
fiscal year 2021. The increase in finance costs mainly resulted from increased expenses from the subsequent
measurement of a purchase price liability for STRATO AG which rose by € 5.9 million and higher expenses from
the subsequent measurement of the put option for the minority interests in InterNetX Holding GmbH which rose
by € 5.8 million in fiscal year 2021 compared to fiscal year 2020. These increases were partially offset by reduced
intercompany interest and similar expenses mainly relating to interest in connection with the vendor loan granted
by United Internet AG and cash pool transactions with United Internet AG.

10.5.3.10 Finance Income

Our finance income decreased by € 0.9 million, or 56.3%, from € 1.6 million in fiscal year 2020 to € 0.7 million in
fiscal year 2021. This decrease was mainly driven by decreased income from equity investments (€ 0.8 million
decrease due to the sale of Afilias which generated almost all the income from equity investments in 2020).

10.5.3.11 Pre-Tax Result

Our pre-tax result decreased by € 19.9 million, or 16.9%, from € 118.0 million in fiscal year 2020 to € 98.1 million
in fiscal year 2021. This resulted, in addition to the factors described above, from the decrease of the share of the
profit or loss of associates accounted for using the equity method by € 1.1 million, from a profit of € 0.3 million in
fiscal year 2020 to a loss of € 0.8 million in fiscal year 2021.

10.5.3.12 Income Taxes

Our income taxes decreased by € 5.8 million, or 13.8%, from € 42.0 million in fiscal year 2020 to € 36.2 million in
fiscal year 2021.

For more information, see Note 16 to the Audited Consolidated Financial Statements 2021 of the Company.

10.5.3.13 Net Income

As a result of the factors discussed above, our net income decreased by € 14.1 million, or 18.6%, from € 76.0
million in fiscal year 2020 to € 61.9 million in fiscal year 2021.

10.5.4 Comparison of Fiscal Years 2020 and 2019
10.5.4.1 Revenue

The following table presents revenue of the Group in fiscal years ended December 31, 2020 and 2019, including
breakdowns by business area:

For the Fiscal Year
Ended December 31,

2020 2019
(audited, unless otherwise

(in € thousand) indicated)

Revenue from contracts With CUSTOMErS ..ot re e e r e e e e e s e e nmannnans 944,373 886,963
thereof: Web Presence & ProdUCHIVILY...........cooiuiiiiiiiieiiiee e 852,261 810,024*
thereof: CloUd SOIULIONS .........ooiiiiie e 92,112 76,939

Revenue from contracts with related parties... 43,908 37,058

e = LI ==Y 4 - RRS 988,281 924,021

* Unaudited.

Note: The revenue breakdown of revenue from contracts with customers by business area shown in the above table differs from the
revenue breakdown shown in the Audited Consolidated Financial Statements 2020 and the Audited Consolidated Financial
Statements 2019 of the Company, which broke down into product revenue from business with SMBs, e.g., with "domains, web hosting
and website builder", "professional hosting" and "domain business under the InterNetX, sedo, united-domains and home.pl brands".
For more information, see Note 5 to the Audited Consolidated Financial Statements 2020 and Note 5 to the Audited Consolidated
Financial Statements 2019. The revenue breakdown by business area shown above for fiscal year 2020 is taken from the comparative
prior-year figures included in Note 5 to the Audited Consolidated Financial Statements 2021. The revenue breakdown by business
area for fiscal year 2019 is taken from the Company's accounting records.
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Our total revenue increased by € 64.3 million, or 7.0%, from € 924.0 million in fiscal year 2019 to € 988.3 million
in fiscal year 2020.

Our revenue from contracts with customers increased by € 57.4 million, or 6.5%, from € 887.0 million in fiscal
year 2019 to € 944.4 million in fiscal year 2020, primarily driven by a positive development of business with new
customers and higher revenue from cross-selling and upselling of existing customers, especially with email and
cloud/VPS server products. In addition, higher revenue from the sale of domains (especially revenue from
contracts with customers in the Aftermarket Business growing from € 48.3 million in fiscal year 2019 to € 77.3
million in fiscal year 2020) and the continued expansion of business with cloud infrastructure and services
contributed to the increase in revenue from contracts with customers.

The Web Presence & Productivity business area contributed € 852.3 million, or 90.2%, to our revenue from
contracts with customers in fiscal year 2020, compared to € 810.0 million, or 91.3%, in fiscal year 2019. The
Cloud Solutions business area contributed € 92.1 million, or 9.8%, to our revenue from contracts with customers
in fiscal year 2020, compared to € 76.9 million, or 8.7%, in fiscal year 2019.

Our revenue with related parties increased by € 6.8 million from € 37.1 million in fiscal year 2019 to € 43.9 million
in fiscal year 2020, mainly due to a larger amount of rented server capacities by United Internet Group entities
and increased product development services for United Internet Group entities.

In fiscal year 2020, we generated 51.8% of our revenue from contracts with customers by location of the selling
entity in the domestic market (fiscal year 2019: 52.1%), and 48.2% in foreign markets (fiscal year 2019: 47.9%).

10.5.4.2 Cost of Sales

Our cost of sales increased by € 33.5 million, or 8.0%, from € 417.2 million in fiscal year 2019 to € 450.7 million in
fiscal year 2020. Cost of sales include cost of services, personnel expenses, depreciation and amortization, costs
for data center operation and other costs. While most components of cost of sales increased, cost of services
increased the most from € 228.9 million in fiscal year 2019 to € 258.4 million in fiscal year 2021. The increase in
cost of services was mainly attributable to higher volume of purchased services in connection with the sale of
domains. Personnel expenses increased from € 73.7 million in fiscal year 2019 to € 80.0 million in fiscal year
2020. In contrast, costs for data center operation decreased slightly from € 39.4 million in fiscal year 2019 to
€ 38.7 million in fiscal year 2020. Similarly, depreciation and amortization also decreased slightly from € 73.6
million in fiscal year 2019 to € 71.6 million in fiscal year 2020. Cost of sales increased, in particular, due to the
increased costs associated with the lower-margin Aftermarket Business which increased at a higher rate than
total revenue, and higher energy costs for our Cloud Solutions business.

10.5.4.3 Gross Profit

Our gross profit increased by € 30.8 million, or 6.1%, from € 506.8 million in fiscal year 2019 to € 537.6 million in
fiscal year 2020. Our gross profit margin decreased from 54.8% in fiscal year 2019 to 54.4% in fiscal year 2020,
due to the higher proportion of lower-margin revenue from the Aftermarket Business and higher energy costs for
our Cloud Solutions business, both as detailed above.

10.5.4.4 Selling Expenses

Our selling expenses increased by € 6.0 million, or 2.6%, from € 233.0 million in fiscal year 2019 to € 239.0
million in fiscal year 2020, which primarily resulted from increased personnel expenses, primarily due to new
hirings and an annual salary increase (between 2% and 3%). Depreciation and amortization decreased slightly
from € 32.9 million in fiscal year 2019 to € 32.8 million in fiscal year 2020.

10.56.4.5 General and Administrative Expenses

Our general and administrative expenses decreased by € 2.5 million, or 3.4%, from € 72.6 million in fiscal year
2019 to €70.1 million in fiscal year 2020. This decrease was mainly driven by reduced depreciation and
amortization as well as reduced lease expenses with a compensating effect mainly from an increase in services
provided by third parties. Depreciation and amortization decreased from € 10.7 million in fiscal year 2019 to € 6.5
million in fiscal year 2020.
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10.5.4.6 Impairment losses on receivables and contract assets

Our impairment losses on receivables and contract assets decreased by € 3.2 million, or 34.4%, from € 9.3 million
in fiscal year 2019 to € 6.1 million in fiscal year 2020. This decrease was mainly driven by reduced losses on
trade accounts receivables.

10.5.4.7 Other Operating Expenses and Other Operating Income

Our other operating expenses increased by € 5.3 million from € 10.0 million in fiscal year 2019 to € 15.3 million in
fiscal year 2020, mainly due to expenses from currency translation, which increased by € 5.9 million from
€ 5.6 million in fiscal year 2019 to € 11.5 million in fiscal year 2020. Over the same period, our other operating
income decreased by € 17.4 million, or 43.9%, from € 39.6 million in fiscal year 2019 to € 22.2 million in fiscal
year 2020, mainly due to the write-up of the STRATO brand in fiscal year 2019 as part of a strategic realignment
under which the Group decided to continue using the STRATO brand (see also "10.2.4 Innovation, Brand Building
and Product Portfolio"). In the same period, income from foreign currency translations increased by € 12.6 million
and income from allocations to affiliated companies decreased by € 8.7 million the latter due to the termination of
recharge agreements with related parties for leased premises in 2019 as the respective related parties since
concluded their own lease agreements for the respective premises.

10.5.4.8 Operating Result

As a result of the factors discussed above, our operating result increased by € 7.8 million, or 3.5%, from € 221.6
million in fiscal year 2019 to € 229.4 million in fiscal year 2020.

10.5.4.9 Finance Costs

Our finance costs decreased by € 8.1 million, or 6.7%, from € 121.4 million in fiscal year 2019 to € 113.3 million in
fiscal year 2020. This decrease was mainly driven by reduced intercompany interest and similar expenses mainly
relating to interest in connection with the vendor loan granted by United Internet AG and cash pool transactions
with United Internet AG as well as the subsequent measurement of the purchase price liability for the purchase of
STRATO AG.

10.5.4.10 Finance Income

Our finance income increased slightly by € 0.3 million, or 23.1%, from € 1.3 million in fiscal year 2019 to € 1.6
million in fiscal year 2020. This increase was mainly driven by increased interest in connection with cash pool
transactions with United Internet AG, increased income from discounting non-current provisions and other finance
income.

10.5.4.11 Pre-Tax Result

Essentially as a result of the factors discussed above, our pre-tax result increased by € 16.2 million, or 15.9%,
from € 101.8 million in fiscal year 2019 to € 118.0 million in fiscal year 2020. Our share of the profit or loss of
associates accounted for using the equity method remained almost flat at a profit of € 0.3 million in fiscal year
2020 compared to a profit of € 0.2 million in fiscal year 2019.

10.5.4.12 Income Taxes

Our income taxes decreased by € 5.6 million, or 11.8%, from € 47.6 million in fiscal year 2019 to € 42.0 million in
fiscal year 2020. While, in particular, the increased pre-tax result led to higher total current income taxes in 2020
of € 58.1 million compared to € 54.9 million in 2019, higher deferred tax income in fiscal year 2020 compared to
fiscal year 2019 resulted in the overall decrease of income taxes.

For more information, see Note 16 to the Audited Consolidated Financial Statements 2020 of the Company.

10.5.4.13 Net Income

As a result of the factors discussed above, our net income increased by € 21.8 million, or 40.2%, from € 54.2
million in fiscal year 2019 to € 76.0 million in fiscal year 2020.
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10.6 Financial Position

10.6.1 Overview

The following table presents an overview of the consolidated statement of financial position of the Company as of
December 31, 2021, 2020 and 2019, and as of September 30, 2022:

As of
As of December 31, September 30,
2020 2019 2022
(in € thousand) (audited) (unaudited)
ASSETS
Current assets
Cash and cash equivalents.............. 49,520 105,805 39,823 42,828
Trade accounts receivable............... 49,526 35,572 33,491 63,551
Receivables from related parties ..... 15,830 40,701 62,892 23,437
Contract assets ........cccocovevvveeceennnnn. 7,894 9,881 7,991 8,152
Inventories 14 13 35 87
Prepaid expenses..........ccccvveveeennne 18,127 16,090 16,233 24,751
Other financial assets 15,390 11,983 11,491 22,264
Other non-financial assets................ 145 285 908 869
Income tax claims..............ccoovvuennn.n. 5,141 10,934 3,277 12,745
161,587 231,264 176,141 198,684
Non-current assets
Investments in associated
COMPANIES ...eveeeeeeeiiiiiieieaaeeaeineeeenns 3,589 2,208 2,051 3,658
Receivables from finance leases ..... - - - 3,259
Other financial assets ...................... 1,946 1,935 46,521 898
Property, plant and equipment......... 271,782 219,908 189,182 326,695
Intangible assets
Other intangible assets........... 201,437 220,960 258,802 182,291
Goodwill.... 825,261 806,893 813,942 819,177
Contract assets ........cccocovevvevceennnnn. 2 9 4 2
Prepaid expenses..........ccccvveeeeeenne 5,962 4,361 4,116 8,260
Deferred tax assets ............ccccceeee... 102 998 9,175 130
1,310,081 1,257,272 1,323,793 1,344,370
Total assets.......c.cccurmrveririsensennnnae 1,471,668 1,488,536 1,499,934 1,543,054
LIABILITIES
Current liabilities
Trade accounts payable .................. 63,427 52,180 49,834 67,845
Liabilities to related parties .............. 5,935 7,249 9,155 5,987
Liabilities due to banks .................... 0 4 517 302
Income tax liabilities 14,046 17,858 18,723 31,761
Contract liabilities .............c.ccccuennne. 71,629 71,238 75,024 79,229
Other provisions .........ccccccceeeeuvvveenn. 314 426 5,327 459
Other financial liabilities.................... 100,262 70,614 36,814 92,243
Other non-financial liabilities............ 21,998 11,586 11,942 20,695
277,611 231,155 207,336 298,521
Non-current liabilities
Liabilities to related parties .............. 1,315,000 1,466,000 1,586,000 1,265,000
Deferred tax liabilities ...................... 25,209 54,122 84,534 9,767
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As of
As of December 31, September 30,
2021 2020 2019 2022

(in € thousand) (audited) (unaudited)
Trade accounts payable .................. - - 24 -
Contract liabilities ............ccccceceennnn. 561 770 986 915
Other provisions .........ccccccceeeeuvvveenn. 2,344 1,601 2,237 3,612
Other financial liabilities.................... 82,651 61,054 49,193 118,264

1,425,765 1,583,547 1,722,974 1,397,558
Total liabilities .........ccccrverriiieniannne 1,703,376 1,814,702 1,930,310 1,696,079
EQUITY
Issued capital .........ccoecuiiieieiiiniins 360 360 360 360
RESErves.......cccoviriinieicenieieee -213,903 -298,725 -459,635 -130,922
Revaluation reserves............cc........ - - 41,900 -
Currency translation adjustment ...... -20,760 -30,286 -15,253 -22,582
Equity attributable to
shareholders of the parent
COMPANY ..ovvernrirnerssnessrsssressssssseens -234,303 -328,651 -432,628 -153,144
Non-controlling interests................... 2,595 2,485 2,252 119
Total equity.......cccvverriernenrenieniene -231,708 -326,166 -430,376 -153,025
Total liabilities and equity............. 1,471,668 1,488,536 1,499,934 1,543,054

10.6.2 Comparison as of September 30, 2022 and December 31, 2021
10.6.2.1 Assets

As of September 30, 2022, our total assets amounted to € 1,543.1 million and comprised total current assets of
€ 198.7 million (12.9% of our total assets) and total non-current assets of € 1,344.4 million (87.1% of our total
assets). In comparison, our total assets amounted to € 1,471.7 million as of December 31, 2021, comprising total
current assets of € 161.6 million (11.0% of our total assets) and total non-current assets of € 1,310.1 million
(89.0% of our total assets). The increase of our total assets as of September 30, 2022 when compared to total
assets as of December 31, 2021 was attributable to an increase in both current assets and non-current assets.

Our total current assets increased from € 161.6 million as of December 31, 2021, by € 37.1 million, or 23.0%, to
€ 198.7 million as of September 30, 2022. Trade accounts receivables increased by € 14.1 million, or 28.5%, from
€ 49.5 million as of December 31, 2021 to € 63.6 million as of September 30, 2022. Receivables from related
parties increased from € 15.8 million as of December 31, 2021 by € 7.6 million, or 48.1%, to € 23.4 million as of
September 30, 2022. In addition, other financial assets increased by € 6.9 million, or 44.8%, from € 15.4 million
as of December 31, 2021 to € 22.3 million as of September 30, 2022.

Our total non-current assets increased by € 34.3 million, or 2.6%, from € 1,310.1 million as of December 31, 2021
to € 1,344.4 million as of September 30, 2022. Other intangible assets, mostly comprising software and licenses,
trademarks, customer base and other intangible assets decreased by € 19.1 million, or 9.5%, from € 201.4 million
as of December 31, 2021 to € 182.3 million as of September 30, 2022, mainly as a result of the amortization of
software and the customer base. In addition, goodwill decreased by € 6.1 million, or 0.7%, from € 825.3 million as
of December 31, 2021 to € 819.2 million as of September 30, 2022. On the other hand, property plant and
equipment increased by € 54.9 million, or 20.2%, from € 271.8 million as of December 31, 2021 to € 326.7 million
as of September 30, 2022.

10.6.2.2 Liabilities

As of September 30, 2022, our total liabilities amounted to € 1,696.1 million and comprised total current liabilities
of € 298.5 million (17.6% of our total liabilities) and total non-current liabilities of € 1,397.6 million (82.4% of our
total liabilities). In comparison, our total liabilities amounted to € 1,703.4 million as of December 31, 2021,
comprising total current liabilities of € 277.6 million (16.3% of our total liabilities) and total non-current liabilities of
€ 1,425.8 million (83.7% of our total liabilities).
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Our total current liabilities increased by € 20.9 million, or 7.5%, from € 277.6 million as of December 31, 2021 to
€ 298.5 million as of September 30, 2022. Current trade accounts payable increased by € 4.4 million, or 7.0%,
from € 63.4 million as of December 31, 2021 to € 67.8 million as of September 30, 2022. In addition, income tax
liabilities increased by € 17.8 million, or 127.1%, from € 14.0 million as of December 31, 2021 to € 31.8 million as
of September 30, 2022.

Our total non-current liabilities decreased by € 28.2 million, or 2.0%, from € 1,425.8 million as of December 31,
2021 to € 1,397.6 million as of September 30, 2022. The main reason for this decrease was that non-current
liabilities to related parties decreased from € 1,315.0 million as of December 31, 2021 to € 1,265.0 million as of
September 30, 2022 as a result of the partial repayment of the vendor loan from United Internet AG for the
acquisition of shares in IONOS SE. Deferred tax liabilities decreased by € 15.4 million, or 61.1%, from € 25.2
million as of December 31, 2021 to € 9.8 million as of September 30, 2022. Non-current other financial liabilities,
however, increased by € 35.6 million, or 43.0%, from € 82.7 million as of December 31, 2021 to € 118.3 million as
of September 30, 2022.

10.6.2.3 Equity

Our total equity amounted to € -153.0 million as of September 30, 2022, compared to € -231.7 million as of
December 31, 2021.

The negative equity of IONOS Group SE is not due to past losses but rather primarily the result of an effectively
non-cash distribution to the controlling shareholder United Internet AG as part of a group reorganization in 2017 in
connection with the acquisition by funds managed by Warburg Pincus LLC, New York, United States of America
("WP") indirectly through WP Xl Venture Holdings S.a r.l. of 33.33% in IONOS Group SE (for further details see
"13.3 History and Development of the Group").

In 2017, United Internet AG, which held all ordinary and preferred shares in 1&1 Internet SE (now renamed to
IONOS SE) in the past, transferred its shares into its subsidiary 1&1 Internet Holding SE (now renamed to IONOS
Holding SE), in exchange for new ordinary shares and one preference share, as well as a long-term vendor loan
in connection with the deferral of the purchase price. These organizational measures and thereafter the
contribution of the shares in IONOS Holding SE to IONOS Group SE (formerly IONOS TopCo SE) have been
made as pre-acquisition steps to facilitate that funds managed by WP could indirectly through WP Xl Venture
Holdings S.ar.l. acquire 33.33% of the shares of IONOS Group SE. As the acquisition costs of the shares of
IONOS Holding SE in IONOS SE include the vendor loan provided by United Internet AG, such costs are higher
than the corresponding equity position in IONOS SE (due to the vendor loan). Therefore, a negative equity
position resulted in the course of preparing consolidated financial statements. The vendor loan amounted to
€ 839.0 million as of September 30, 2022, compared to € 889.0 million as of December 31, 2021.

Despite the negative equity, the Company has prepared its Consolidated Financial Statements on a going
concern basis, as the Group has generated positive results in the past, is expected to continue to generate
positive results in the future, and has been able to obtain financing at any time in the past and expects to be able
to do so in the future. On this basis, when preparing the Consolidated Financial Statements, we believed that we
will be able to meet our financial obligations at all times.

10.6.3 Comparison as of December 31, 2021 and December 31, 2020
10.6.3.1 Assets

As of December 31, 2021, our total assets amounted to € 1,471.7 million and comprised total current assets of
€ 161.6 million (11.0% of our total assets) and total non-current assets of € 1,310.1 million (89.0% of our total
assets). In comparison, our total assets amounted to € 1,488.5 million as of December 31, 2020, comprising total
current assets of € 231.3 million (15.5% of our total assets) and total non-current assets of € 1,257.3 million
(84.5% of our total assets). The decrease of our total assets as of December 31, 2021 when compared to total
assets as of December 31, 2020 was attributable to a decrease in current assets.

Our total current assets decreased from € 231.3 million as of December 31, 2020 by € 69.7 million, or 30.1%, to
€ 161.6 million as of December 31, 2021, primarily resulting from a decrease in cash and cash equivalents by
€ 56.3 million, or 53.2%, from € 105.8 million as of December 31, 2020 to € 49.5 million as of December 31, 2021.
In addition, income tax claims decreased by € 5.8 million, or 53.2%, from € 10.9 million as of December 31, 2020
to € 5.1 million as of December 31, 2021. Moreover, receivables from related parties decreased by € 24.9 million,
or 61.2%, from € 40.7 million as of December 31, 2020 to € 15.8 million as of December 31, 2021, mainly due to
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the decrease in receivables within the framework of cash pooling from United Internet AG. Other current assets
remained mostly stable as of December 31, 2021 compared to December 31, 2020.

Our total non-current assets increased by € 52.8 million, or 4.2%, from € 1,257.3 million as of December 31, 2020
to € 1,310.1 million as of December 31, 2021. Other intangible assets, mostly comprising software and licenses,
trademarks, customer base and other intangible assets decreased by € 19.6 million, or 8.9%, from € 221.0 million
as of December 31, 2020 to € 201.4 million as of December 31, 2021, mainly as a result of the amortization of
software and the customer base. On the other hand, goodwill increased by € 18.4 million, or 2.3%, from € 806.9
million as of December 31, 2020 to € 825.3 million as of December 31, 2021, € 14.6 million of which is accounted
for by goodwill from the acquisition of the we22 Group and € 3.8 million from exchange rate differences. In
addition, property plant and equipment increased by € 51.9 million, or 23.6%, from € 219.9 million as of
December 31, 2020 to € 271.8 million as of December 31, 2021.

10.6.3.2 Liabilities

As of December 31, 2021, our total liabilities amounted to € 1,703.4 million and comprised total current liabilities
of € 277.6 million (16.3% of our total liabilities) and total non-current liabilities of € 1,425.8 million (83.7% of our
total liabilities). In comparison, our total liabilities amounted to € 1,814.7 million as of December 31, 2020,
comprising total current liabilities of € 231.2 million (12.7% of our total liabilities) and total non-current liabilities of
€ 1,583.5 million (87.3% of our total liabilities).

Our total current liabilities increased by € 46.4 million, or 20.1%, from € 231.2 million as of December 31, 2020 to
€ 277.6 million as of December 31, 2021. Current trade accounts payable increased by € 11.2 million, or 21.5%,
from € 52.2 million as of December 31, 2020 to € 63.4 million as of December 31, 2021. Current other financial
liabilities increased by € 29.7 million, or 42.2%, from € 70.6 million as of December 31, 2020 to € 100.3 million as
of December 31, 2021, mainly due to the change in the fair value of current contingent purchase price liabilities
and the reclassification of the put option liabilities in connection with the minority interests in InterNetX Holding
GmbH from non-current to current liabilities according to their remaining term of less than one year.

Our total non-current liabilities decreased by € 157.7 million, or 10.0%, from € 1,583.5 million as of December 31,
2020 to € 1,425.8 million as of December 31, 2021. The main reason for this decrease was that non-current
liabilities to related parties decreased from € 1,466.0 million as of December 31, 2020 to € 1,315.0 million as of
December 31, 2021 as a result of the partial repayment of the vendor loan from United Internet AG for the
acquisition of shares in IONOS SE. Deferred tax liabilities decreased by € 28.9 million, or 53.4%, from € 54.1
million as of December 31, 2020 to € 25.2 million as of December 31, 2021. The decrease mainly resulted from
an increase of deferred tax assets on interest carryforwards of the tax group of IONOS Holding SE in the amount
of € 9.0 million and of € 14.3 million deferred tax assets from provisions for the long-term incentive program
("LTIP"), both reducing the deferred tax liabilities by balancing. In addition, deferred tax liabilities from intangible
assets in connection with the amortization of assets from company acquisitions decreased by € 7.6 million. Non-
current other financial liabilities, however, increased by € 21.6 million, or 35.4%, from € 61.1 million as of
December 31, 2020 to € 82.7 million as of December 31, 2021. In addition, non-current lease liabilities increased
by € 29.3 million and put option liabilities decreased by € 7.7 million as of December 31, 2021 compared to
December 31, 2020 due to the reclassification from non-current to current liabilities according to their remaining
term of less than one year.

10.6.3.3  Equity

Our total equity amounted to € -231.7 million as of December 31, 2021, compared to € -326.2 million as of
December 31, 2020.

The negative equity of IONOS Group SE is not due to past losses but rather primarily the result of an effectively
non-cash distribution to the controlling shareholder United Internet AG as part of a group reorganization in 2017 in
connection with the acquisition by funds managed by WP indirectly through WP XIll Venture Holdings S.ar.l. of
33.33% in IONOS Group SE (for further details see "13.3 History and Development of the Group").

In 2017, United Internet AG, which held all ordinary and preferred shares in 1&1 Internet SE (now renamed as
IONOS SE) in the past, transferred its shares into its subsidiary 1&1 Internet Holding SE (now renamed as
IONOS Holding SE), in exchange for new ordinary shares and one preference share, as well as a long-term
vendor loan in connection with the deferral of the purchase price. These organizational measures and thereafter
the contribution of the shares in IONOS Holding SE to IONOS Group SE (formerly IONOS TopCo SE) have been
made as pre-acquisition steps to facilitate that funds managed by WP could indirectly through WP Xl Venture
Holdings S.ar.l. acquire 33.33% of the shares of IONOS Group SE. As the acquisition costs of the shares of
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IONOS Holding SE in IONOS SE include the vendor loan provided by United Internet AG, such costs are higher
than the corresponding equity position in IONOS SE (due to the vendor loan). Therefore, a negative equity
position resulted in the course of preparing consolidated financial statements. The vendor loan amounted to
€ 889.0 million as of December 31, 2021, compared to € 1,040.0 million as of December 31, 2020.

Despite the negative equity, the Company has prepared its Consolidated Financial Statements on a going
concern basis, as the Group has generated positive results in the past, is expected to continue to generate
positive results in the future, and has been able to obtain financing at any time in the past and expects to be able
to do so in the future. On this basis, when preparing the Consolidated Financial Statements, we believed that we
will be able to meet our financial obligations at all times.

10.6.4 Comparison as of December 31, 2020 and December 31, 2019
10.6.4.1 Assets

As of December 31, 2020, our total assets amounted to € 1,488.5 million and comprised total current assets of
€ 231.3 million (15.5% of our total assets) and total non-current assets of € 1,257.3 million (84.5% of our total
assets). In comparison, our total assets amounted to € 1,499.9 million as of December 31, 2019, comprising total
current assets of € 176.1 million (11.7% of our total assets) and total non-current assets of € 1,323.8 million
(88.3% of our total assets). The decrease of our total assets as of December 31, 2020 when compared to total
assets as of December 31, 2019 was mainly attributable to the decrease in non-current assets.

Our total current assets increased by € 55.2 million, or 31.3%, from € 176.1 million as of December 31, 2019 to
€ 231.3 million as of December 31, 2020, primarily due to an increase in cash and cash equivalents, which
increased by € 66.0 million from € 39.8 million as of December 31, 2019, to € 105.8 million as of December 31,
2020, mainly as a result of the proceeds received from the sale of the shares in Afilias during fiscal year 2020. In
addition, income tax claims increased by € 7.6 million from € 3.3 million as of December 31, 2019 to € 10.9 million
as of December 31, 2020. Despite receivables from related parties which decreased by € 22.2 million, or 35.3%,
from € 62.9 million as of December 31, 2019 to € 40.7 million as of December 31, 2020, mainly due to the
decrease in cash pool receivables from United Internet AG, other current assets remained mostly stable as of
December 31, 2020 compared to December 31, 2019.

Our total non-current assets decreased from € 1,323.8 million as of December 31, 2019 by € 66.5 million, or
5.0%, to € 1,257.3 million as of December 31, 2020. Non-current other financial assets decreased from € 46.5
million as of December 31, 2019 by € 44.6 million, or 95.9%, to € 1.9 million as of December 31, 2020, due to the
disposal of the shares in Afilias. Other intangible assets, mostly comprising software and licenses, trademarks,
customer base and other intangible assets decreased from € 258.8 million as of December 31, 2019 by € 37.8
million, or 14.6%, to € 221.0 million as of December 31, 2020, mainly driven by the amortization. On the other
hand, property plant and equipment increased from € 189.2 million as of December 31, 2019 by € 30.7 million, or
16.2%, to € 219.9 million as of December 31, 2020. An increase of € 31.1 million as of December 31, 2020
compared to December 31, 2019 is attributable to right-of-use assets that were mainly capitalized due to new
agreements for the lease of buildings.

10.6.4.2 Liabilities

As of December 31, 2020, our total liabilities amounted to € 1,814.7 million and comprised total current liabilities
of € 231.2 million (12.7% of our total liabilities) and total non-current liabilities of € 1,583.5 million (87.3% of our
total liabilities). In comparison, our total liabilities amounted to € 1,930.3 million as of December 31, 2019,
comprising total current liabilities of € 207.3 million (10.7% of our total liabilities) and total non-current liabilities of
€ 1,723.0 million (89.3% of our total liabilities).

Our total current liabilities increased by € 23.9 million, or 11.5%, from € 207.3 million as of December 31, 2019 to
€ 231.2 million as of December 31, 2020, mainly due to an increase in current other financial liabilities resulting
from contingent purchase price liabilities, an increase in current lease liabilities as well as an increase in
marketing and selling expenses/commissions. The current contingent purchase price liabilities refer to variable
purchase price components from the acquisition of STRATO AG and from the acquisition of 1&1 IONOS Cloud
GmbH (formerly, i.e., at the time of the acquisition, ProfitBricks GmbH, in 2019 merged into IONOS SE (at the
time under the corporate name 1&1 IONOS SE)). Since these liabilities were expected to be due within the next
twelve months, they were recognized as current for the first time.

Our total non-current liabilities decreased by € 139.5 million, or 8.1%, from € 1,723.0 million as of December 31,
2019 to € 1,583.5 million as of December 31, 2020, mainly due to a decrease in non-current liabilities to related
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parties from € 1,586.0 million as of December 31, 2019 to € 1,466.0 million as of December 31, 2020, as a result
of the repayment of the partial amount from the vendor loan from United Internet AG for the acquisition of shares
in IONOS SE. Deferred tax liabilities decreased by € 30.4 million, or 36.0%, from € 84.5 million as of
December 31, 2019 to € 54.1 million as of December 31, 2020. The decrease is mainly caused by the first-time
recognition of deferred tax assets on interest carryforwards of the tax group of IONOS Holding SE in the amount
of € 10.9 million and the increase by € 5.9 million in deferred tax assets from provisions for the LTIP, both
reducing the deferred tax liabilities by balancing. In addition, deferred tax liabilities from intangible assets in
connection with the amortization of assets from company acquisitions decreased by € 7.6 million as of
December 31, 2020 compared to December 31, 2019. Non-current other financial liabilities, however, increased
by € 11.9 million, or 24.2%, from € 49.2 million as of December 31, 2019 to € 61.1 million as of December 31,
2020, mainly because of an increase in non-current lease liabilities which increased by € 28.5 million from € 24.5
million as of December 31, 2019 to € 53.0 million as of December 31, 2020. On the other hand, non-current
contingent purchase price liabilities decreased to nil as of December 31, 2020, from € 19.2 million as of
December 31, 2019, due to the reclassification of contingent purchase price liabilities in connection with the
acquisition of STRATO AG and from the acquisition of 1&1 IONOS Cloud GmbH (formerly ProfitBricks GmbH, in
2019 merged into IONOS SE (at the time under the corporate name 1&1 IONOS SE)) from non-current to current
liabilities.

10.6.4.3 Equity

Our total equity amounted to € -326.2 million as of December 31, 2020, compared to € -430.4 million as of
December 31, 2019.

The negative equity of IONOS Group SE is not due to past losses but rather primarily the result of an effectively
non-cash distribution to the controlling shareholder United Internet AG as part of a group reorganization in 2017 in
connection with the acquisition by funds managed by WP indirectly through WP XII Venture Holdings S.ar.l. of
33.33% in IONOS Group SE (for further details see "13.3 History and Development of the Group").

In 2017, United Internet AG, which held all ordinary and preferred shares in 1&1 Internet SE (now renamed as
IONOS SE) in the past, transferred its shares into its subsidiary 1&1 Internet Holding SE (now renamed as
IONOS Holding SE), in exchange for new ordinary shares and one preference share, as well as a long-term
vendor loan in connection with the deferral of the purchase price. These organizational measures and thereafter
the contribution of the shares in IONOS Holding SE to IONOS Group SE (formerly IONOS TopCo SE) have been
made as pre-acquisition steps to facilitate that funds managed by WP could indirectly through WP Xl Venture
Holdings S.ar.l. acquire 33.33% of the shares of IONOS Group SE. As the acquisition costs of the shares of
IONOS Holding SE in IONOS SE include the vendor loan provided by United Internet AG, such costs are higher
than the corresponding equity position in IONOS SE (due to the vendor loan). Therefore, a negative equity
position resulted in the course of preparing consolidated financial statements. The vendor loan amounted to
€ 1,040.0 million as of December 31, 2020, compared to € 1,160.0 million as of December 31, 2019.

Despite the negative equity, the Company has prepared its Consolidated Financial Statements on a going
concern basis, as the Group has generated positive results in the past, is expected to continue to generate
positive results in the future, and has been able to obtain financing at any time in the past and expects to be able
to do so in the future. On this basis, when preparing the Consolidated Financial Statements, we believed that we
will be able to meet our financial obligations at all times.

10.7 Liquidity and Cash Flows
10.71 Overview

During fiscal years 2019, 2020 and 2021, as well during the nine-month period ended September 30, 2022,
IONOS' primary sources of liquidity for funding its operations were cash generated from operating activities and
shareholder loans granted by United Internet AG. While we are constantly evaluating our financing arrangements
and assessing alternatives, as of the date of the Prospectus, there are no plans to terminate the financing granted
by and the cash pooling with United Internet AG in the foreseeable future. The Group may also, from time to time,
seek other sources of funding, which may include debt or equity financing, depending on the Group's acquisition
and investment strategy, its financing needs and market conditions. For information on IONOS' financial liabilities,
see "10.9 Shareholder Loans and Selected Other Financial Liabilities".

The following table provides an overview of the consolidated cash flow statement of the Company for the fiscal

years ended December 31, 2021, 2020 and 2019, as well as for the nine-month periods ended September 30,
2022 and 2021:
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For the Fiscal Year
Ended December 31,

For the Nine-Month Period
Ended September 30,

2021 2020 2019 2022 2021
(in € thousand) (audited) (unaudited)
Netincome ........ccoevvieiiieeeeee 61,938 75,990 54,248 77,954 57,400
Adjustments to reconcile net income to
net cash provided by operating
activities
Depreciation and amortization of
intangible assets and property, plant and
EQUIPMENE ..o 82,646 79,011 78,868 64,727 60,866
Depreciation and amortization of assets
resulting from business combinations .......... 30,004 31,879 38,384 20,123 21,871
Write-ups(-)/impairment losses(+) on
intangible assets and property, plant and
[=To 011 o]0 0 =T o | (SR - - -19,438 - -
Employee expenses from share-based
payment programs..........cccuveeeeeerieienneeeeeennns 12,788 9,469 7,424 2,609 10,205
Interest expense from the unwinding of
the discount on lease liabilities .................... 2,433 2,186 3,414 2,501 1,726
Share of the profit or loss of associates
accounted for using the equity method ........ -216 -265 -231 -214 -375
Distributed profits of associated
COMPANIES ...ttt 229 108 98 205 229
Other non-cash items from changes in
deferred tax position...........ccccvvveveeeiniiniennnn. -22,161 -16,133 -7,065 -15,469 -17,472
Income from the sale of intangible assets
and property, plant and equipment .............. -481 -178 -120 121 -238
Other non-cash items ...........cccocveeiiieeeninnn. 20,536 7,988 9,227 -3,768 4,735
Operative cash flow.........cccocceriiinininienninns 187,716 190,055 164,809 148,789 138,947
Change in assets and liabilities
Change in receivables and other assets....... -5,286 -11,415 57,741 -27,558 -5,782
Change in inventories...........ccccceeeeeiiiiiieeenn. -1 22 27 -73 -1
Change in contract assets .........c..ccocceeeeeenn. 1,994 -1,895 -2,158 -258 1,753
Change in prepaid expenses .............ccueee.... -3,437 -102 1,943 -8,923 -3,643
Change in trade accounts payable............... 10,679 2,322 -1,629 4,420 -1,480
Change in receivables from/liabilities to
related parties..........cocovvveiieiiiine -1,811 -3,099 2,994 3,656 260
Change in other provisions ............cccccuueeeen.. -38 -5,537 336 1,413 333
Change in income tax liabilities.................... -3,825 -5,646 -51,004 17,716 7,306
Change in other liabilities.............cccccceeneee. 14,745 5,922 -5,031 7,178 11,244
Change in contract liabilities ........................ -189 -4,002 -999 7,953 1,622
Changes in assets and liabilities, total .... 12,831 -23,430 2,220 5,524 11,612
Cash flow from operating activities ......... 200,547 166,625 167,029 154,313 150,559
Cash flow from investing activities
Cash payments to acquire property, plant
and equipment and intangibles..................... -93,018 -66,790 -74,557 -77,206 -67,699
Cash receipts from sales of property, plant
and equipment and intangibles..................... 2,276 2,799 5,611 869 1,345
Cash payments for business
combinations, net of cash acquired.............. -21,197 - - - -21,197
Payments for the acquisition of associated
[olo]00] o= 101 (=T J R -2,394 - - -61 -
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For the Fiscal Year For the Nine-Month Period

Ended December 31, Ended September 30,

2021 2020 2019 2022 2021
(in € thousand) (audited) (unaudited)
Cash payments to acquire assets as part
of a business combination ...............ccccc.... - -316 - - -
Cash receipts from the sale of other
financial assets............uvvvvvvvevirieieieiiiiiiiiinanns 372 77,637 210 1,055 -16
Payments within the framework of cash
POOIING ..eeiieiiieeiie e 25,370 23,384 -61,043 -11,211 23,259
Payments related to other financial assets... - -36 - -14 -
Cash flow from investing activities........... -88,591 36,678 -129,779 -86,568 -64,308

Cash flow from financing activities

Dividend payments to non-controlling
INEErEStS...ccveiiiee e -963 -401 -285 -799 -386

Cash payments for equity acquisition of
remaining shares in InterNetX Holding

GMDH...oii - - - -15,182 -
Repayment of cash pool liabilities to

related parties.........ccoceveiiiiiiii i — — -6,157 - -
Cash proceeds from loans.........c..ccocceueeeenn. - 4 517 302 -
Repayment of loans............ccccevveiniienecnne. -153,141 -120,517 -20,002 -50,001 -128,108
Redemption of lease liabilities ..................... -15,963 -15,315 -18,120 -11,320 -11,571
Dividend payments to shareholders............. -16 -19 - -9 -16
Cash flow from financing activities.......... -170,083 -136,248 -44,047 -77,009 -140,081

Net decrease/increase in cash and cash
equivalents..........cccceeeeiee e -58,127 67,055 -6,797 -9,264 -53,830

Cash and cash equivalents at beginning
of fiscal year/period ...........ccccooerieniiiennennn. 105,805 39,823 46,312 49,520 105,805

Currency translation adjustments of cash
and cash equivalents............ccccceeeeiiiiienenn. 1,842 -1,073 308 2,572 1,409

Cash and cash equivalents at end of
fiscal year/period..........ccccecveveriernierrennnns 49,520 105,805 39,823 42,828 53,386

10.7.2 Comparison of the Nine-Month Periods Ended September 30, 2022 and 2021

Our cash flow from operating activities increased by € 3.7 million to € 154.3 million in the nine-month period
ended September 30, 2022 compared to € 150.6 million in the nine-month period ended September 30, 2021.
The operative cash flow (net income adjusted by non-cash effects) in the nine-month period ended September
30, 2022 was € 9.8 million higher than the operative cash flow in the nine-month period ended September 30,
2021.

Our cash flow from investing activities in the nine-month period ended September 30, 2022 amounted to a cash
outflow of € 86.6 million, compared to a cash outflow of € 64.3 million in the nine-month period ended
September 30, 2021. The cash outflow mainly resulted from cash payments to acquire property, plant and
equipment and intangibles in the amount of € 77.2 million in the nine-month period ended September 30, 2022,
compared to € 67.7 million in the nine-month period ended September 30, 2021. There were no cash payments
for business combinations in the nine-month period ended September 30, 2022, compared to € 21.2 million
relating to the acquisition of shares in we22 Aktiengesellschaft in the nine-month period ended September 30,
2021. In addition, payments within the framework of cash pooling decreased from a cash inflow of € 23.3 million
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in the nine-month period ended September 30, 2021, to a cash outflow € 11.2 million in the nine-month period
ended September 30, 2022.

In the nine-month period ended September 30, 2022, our cash flow from financing activities amounted to a cash
outflow of € 77.0 million, compared to a cash outflow of € 140.1 million in the nine-month period ended
September 30, 2021. The decreased cash outflow from financing activities mainly related to lower repayments of
loans in the amount of € 78.1 million (€ 50.0 million in the nine-month period ended September 30, 2022
compared to € 128.1 million the nine-month period ended September 30, 2021).

With this development of our cash flows in the nine-month period ended September 30, 2022, cash and cash
equivalents at the end of the nine-month period ended September 30, 2022 amounted to € 42.8 million. Cash and
cash equivalents were predominantly held in U.S. dollar, euro and PLN.

10.7.3 Comparison of Fiscal Years 2021 and 2020

Our cash flow from operating activities increased by € 33.9 million to € 200.5 million in fiscal year 2021 compared
to € 166.6 million in fiscal year 2020. While the operative cash flow (net income adjusted by non-cash effects) in
fiscal year 2021 was € 2.4 million lower than the operative cash flow for fiscal year 2020, changes in assets and
liabilities overcompensated this effect. The changes in assets and liabilities were mainly driven by changes in
other liabilities, changes in trade accounts payable and changes in receivables and other assets.

Our cash flow from investing activities in fiscal year 2021 amounted to a cash outflow of € 88.6 million, compared
to a cash inflow of € 36.7 million in fiscal year 2020. The cash outflow in 2021 mainly resulted from cash
payments to acquire property, plant and equipment and intangibles in the amount of € 93.0 million in fiscal year
2021, compared to € 66.8 million in fiscal year 2020, and the cash payments for business combinations, net of
cash acquired relating to the acquisition of shares in we22 Aktiengesellschaft amounting to € 21.2 million. In fiscal
year 2020, cash payments to acquire property, plant and equipment and intangibles amounted to € 66.8 million,
and, in addition, the cash flow from investing activities reflected the cash receipts from the sale of other financial
assets amounting to € 77.6 million, mainly from the sale of the shares in Afilias (see above "10.2.5 Mergers &
Acquisitions").

In fiscal year 2021, our cash flow from financing activities amounted to a cash outflow of € 170.1 million,
compared to a cash outflow of € 136.2 million in fiscal year 2020. The increased cash outflow from financing
activities mainly related to higher repayments of loans in the amount of € 32.6 million (€ 153.1 million in 2021
compared to € 120.5 million in 2020).

With this development of our cash flows in fiscal year 2021, cash and cash equivalents at the end of fiscal year
2021 amounted to € 49.5 million. Cash and cash equivalents were predominantly held in U.S. dollar, euro and
PLN.

10.7.4 Comparison of Fiscal Years 2020 and 2019

At € 166.6 million, our cash flow from operating activities in fiscal year 2020 was only slightly below the
comparative figure for fiscal year 2019 with € 167.0 million. While the operative cash flow (net income adjusted by
non-cash effects) was € 25.3 million higher in fiscal year 2020 compared to fiscal year 2019, it was offset by
changes in receivables and other assets resulting in a decrease in cash flow by € 69.1 million which was partially
offset by a decreased cash outflow from income tax liabilities by € 45.4 million.

Our cash flow from investing activities in fiscal year 2020 amounted to a cash inflow of € 36.7 million, compared
to a cash outflow of € 129.8 million in fiscal year 2019. This change of € 166.5 million mainly resulted from an
increased cash inflow from payments within the framework of cash pooling of € 84.4 million resulting in a cash
inflow of € 23.4 million in fiscal year 2020 compared to a cash outflow of € 61.0 million in fiscal year 2019, as well
as increased cash receipts from the sale of other financial assets of € 77.4 million, mainly from the sale of the
shares in Afilias, resulting in a cash inflow of € 77.6 million in fiscal year 2020 compared to a cash inflow of € 0.2
million in fiscal year 2019. In addition, there was a decreased cash outflow from cash payments to acquire
property, plant and equipment and intangibles in fiscal year 2020 (amounting to € 66.8 million) compared to fiscal
year 2019 (€ 74.6 million). These effects in fiscal year 2020 — in particular the increased cash inflow from the sale
of Afilias and the increased cash inflow from the increased payments within the framework of cash pooling —
resulted, in the aggregate, in an increased net cash inflow from investing activities in fiscal year 2020 compared
to fiscal year 2019.
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In fiscal year 2020, our cash flow from financing activities amounted to a cash outflow of € 136.2 million,
compared to a cash outflow of € 44.0 million in fiscal year 2019. The increased cash outflow from financing
activities mainly related to the repayment of loans in the amount of € 120.5 million in fiscal year 2020 as
compared to € 20.0 million in fiscal year 2019. This increase was partly offset by a repayment of cash pool
liabilities of € 6.2 million in fiscal year 2019, with no such payment in fiscal year 2020.

With this development of our cash flows in fiscal year 2020, our cash and cash equivalents at the end of fiscal
year 2020 amounted to € 105.8 million. Cash and cash equivalents were predominantly held in U.S. dollar, euro
and PLN.

10.8 Capital Expenditures
10.8.1 Overview

Our total capital expenditures comprise (i) maintenance capital expenditures and (ii) growth capital expenditures.
Capital expenditures for all ongoing and planned investments, including material investments, have been funded
or are intended to be funded from cash flow from operating activities and existing liquidity, respectively. For the
definitions, calculations and reconciliation of the APMs presented in this section, including total capital
expenditures, see section "4.9 Alternative Performance Measures". In general, we have been focusing on
investments in high-end and state-of-the art servers and data centers with the aim of generating higher operating
margins, including from a long-term perspective.

In fiscal years 2019, 2020 and 2021, as well for the nine-month period ended September 30, 2022 and until the
date of the Prospectus, a large portion (generally more than 80%) of our total capital expenditures was
attributable to our Web Presence & Productivity business area, while only a smaller portion (generally less than
20%) related to our Cloud Solutions business area. On a geographical basis, our total capital expenditures are
predominantly made at the level of IONOS in Germany, France and the United Kingdom, at the level of arsys
mainly in Spain in connection with an extensions of the data center in Logrofio, and in Poland at the level of
home.pl.

We do not expect this distribution of our total capital expenditures to change materially in the near-term future.

The following table provides an overview of the capital expenditures of the Group for the fiscal years ended
December 31, 2021, 2020 and 2019, as well as for the nine-month periods ended September 30, 2022 and 2021:

For the Fiscal Year For the Nine-Month Period
Ended December 31, Ended September 30,
2021 2020 2019 2022 2021
(in € thousand) (unaudited) (unaudited)
Total capital expenditures............... 150,559 111,822 72,352 126,549 77,722
Thereof growth capital
expenditures. ...........cccvueeeeeeasicnnn. 55,740 21,492 17,659 46,521 40,785
Thereof maintenance capital
expenditures...........cccouevueeeeeneann, 94,819 90,329 54,691 80,028 36,937
Thereof attributable to additions
to right-of-use assets........cccueeuune. 57,541 45,556 7,984 49,343 9,887

10.8.2 Ongoing and Planned Capital Expenditures

For fiscal year 2022, we incurred total capital expenditures in an amount of approximately € 155 million, of which
approximately € 55 million are attributable to additions to right-of-use assets, including growth capital
expenditures and maintenance capital expenditures. For fiscal year 2022, we estimate capital expenditures as a
percentage of our total revenue to be slightly above 10%, and thus higher than in fiscal year 2021 driven, in
particular, by capacity increases. Our total capital expenditures were and are still impacted by long lead times
driven by the COVID-19 pandemic, which resulted, to a certain extent, in shifts to fiscal year 2023. On a
geographical basis, approximately 65% of our total capital expenditures in fiscal year 2022 were made in
Germany, approximately 25% in the rest of Europe and approximately 10% outside Europe. Since the end of the
fiscal year 2022 and until the date of the Prospectus, we incurred no material capital expenditures.
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As of the date of the Prospectus, total capital expenditures relating to investments for which firm commitments are
already made (all of which are in progress) amounted to approximately € 10 to 15 million mainly relating to
investments in the expansion and maintenance of our data center infrastructure (e.g. server, network equipment,
spare parts as well as cloud infrastructure) with the majority spent in Germany and further geographical focus
being Spain, the United Kingdom and the United States. We fund these firmly committed capital expenditures
through operating cash flows and existing liquidity. Apart from investments for which firm commitments were
already made, there are no material investments that are in progress as of the date of the Prospectus.

For the fiscal year 2023, we have budgeted total capital expenditures in an amount of approximately € 105 million
with no additions to right-of-use assets planned. On a geographical basis, we expect approximately 63% of our
budgeted total capital expenditures in fiscal year 2023 to be made in Germany, approximately 26% in the rest of
Europe and approximately 11% outside Europe. Beyond 2023, our planned capital expenditures mainly relate to
the additional data center in Hattersheim, Germany, in the aggregate amount of approximately € 55 million
through 2026 with approximately € 5 million budgeted for 2023 and the majority expected for 2024 and 2025. In
addition, planned investments relate to further investments into our Cloud Solutions business as well as a data
center expansion at arsys in Spain. In addition, we plan capital expenditures for regular maintenance. We plan to
fund our planned capital expenditures primarily through operating cash flows and existing liquidity as well as, if
required, through external financing such as bank loans that we would take out for these purposes.

10.8.3 Capital Expenditures in Fiscal Year 2021

In fiscal year 2021, our total capital expenditures amounted to € 150.6 million of which € 57.5 million related to
additions to right-of-use assets concerning the extension or new conclusion of lease agreements for office
building and data centers. In addition, capital expenditures in fiscal year 2021 mainly related to the construction of
a new data center in the United Kingdom as well as a further expansion of the asset base of our Cloud Solutions
business. Growth capital expenditures amounting to € 55.7 million included investments in the construction of a
new data center in the United Kingdom, investments in a new billing system, investments in new co-location sites
in Frankfurt, Paris, Logrofio and Lenexa as well as extraordinary server investments related to IONOS Cloud
Solutions projects as well as the acquisition of we22 (for further information see above section "10.2.5 Mergers &
Acquisitions"). On a geographical basis, approximately 77% of our total capital expenditures in fiscal year 2021
were made in Germany, approximately 16% in the rest of Europe and approximately 7% outside Europe.

10.8.4 Capital Expenditures in Fiscal Year 2020

In fiscal year 2020, our total capital expenditures amounted to € 111.8 million of which € 45.6 million related to
additions to right-of-use assets mainly related to the new office building in Karlsruhe, Germany. In addition, capital
expenditures in fiscal year 2020 were mainly spent to update and renew our server infrastructure. Growth capital
expenditures of € 21.5 million mainly related to an investment to start the construction of a new data center in the
United Kingdom, the replacement of a chiller at the Baden Airpark data center and investments in a new billing
system. On a geographical basis, approximately 74% of our total capital expenditures in fiscal year 2020 were
made in Germany, approximately 19% in the rest of Europe and approximately 6% outside Europe.

10.8.5 Capital Expenditures in Fiscal Year 2019

In fiscal year 2019, our total capital expenditures amounted to € 72.4 million of which € 8.0 million related to
additions to right-of-use assets. In addition, capital expenditures in fiscal year 2019 were mainly spent to update
and renew our server infrastructure. Growth capital expenditures of € 17.7 million mainly related to the purchase
of licenses and data backup solutions at the level of STRATO, as well as the purchase of the license for a new
billing platform at the level of home.pl. On a geographical basis, approximately 58% of our total capital
expenditures in fiscal year 2019 were made in Germany, approximately 27% in the rest of Europe and
approximately 14% outside Europe.

10.9 Shareholder Loans and Selected Other Financial Liabilities

The following table presents an overview of selected financial liabilities of the Group including loans granted by
our shareholder United Internet AG as of December 31, 2021, 2020, 2019, and as of September 30, 2022:
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As of September 30,
As of December 31,
2021 2020 2019 2022

(in € thousand) (audited) (unaudited)
Non-current liabilities to related
PANtES ..eeeeiiii e 1,315,000 1,466,000 1,586,000 1,265,000
Current liabilities to related parties...... 5,935 7,249 9,155 5,987
Current liabilities due to banks............ 0 4 517 302
Non-current other financial liabilities ... 82,651 61,054 49,193 118,264
Current other financial liabilities........... 100,262 70,614 36,814 92,243

As of September 30, 2022, our non-current and current liabilities to related parties amounting to € 1,271.0 million
existed between entities of the IONOS Group and entities of the United Internet Group that are not part of the
basis of consolidation of the IONOS Group. The non-current liabilities to related parties as of September 30, 2022
included a vendor loan of € 839.0 million for the acquisition of shares in 1&1 Internet SE (now: IONOS SE) and a
loan of € 350.0 million for the acquisition of shares in STRATO AG. Both loans bear interest at 6.75% p.a. and
have a term until December 31, 2026. Both loans are unsecured. In addition, there is a loan liability to United
Internet AG in the amount of € 76.0 million as of September 30, 2022. The loan was granted for the acquisition of
shares in World4You Internet Service GmbH. It has a term until December 31, 2023 and bears interest at 5.0%
p.a. See also section "13.17.1 Financing Agreements". Our non-current and current other financial liabilities
amounted to € 210.5 million as of September 30, 2022 and mainly related to lease liabilities, contingent purchase
price liabilities relating to purchase price components from the acquisition of STRATO AG and from the
acquisition of 1&1 IONOS Cloud GmbH.

As of December 31, 2021, our non-current and current liabilities to related parties amounting to € 1,320.9 million
existed between entities of the IONOS Group and entities of the United Internet Group that are not part of the
basis of consolidation of the IONOS Group. The non-current liabilities to related parties as of December 31, 2021
included a vendor loan of € 889.0 million for the acquisition of shares in 1&1 Internet SE (now: IONOS SE) and a
loan of € 350.0 million for the acquisition of shares in STRATO AG. Both loans bear interest at 6.75% p.a. and
have a term until December 31, 2026. Both loans are unsecured. In addition, there was a loan liability to United
Internet AG in the amount of € 76.0 million as of December 31, 2021. The loan was granted for the acquisition of
shares in World4You Internet Service GmbH. It has a term until December 31, 2023 and bears interest at 5.0%
p.a. See also section "13.17.1 Financing Agreements". Our non-current and current other financial liabilities
amounted to € 183.0 million as of December 31, 2021 and mainly related to lease liabilities, contingent purchase
price liabilities relating to purchase price components from the acquisition of STRATO AG and from the
acquisition of 1&1 IONOS Cloud GmbH, put option liabilities in connection with the acquisition of minority interests
in InterNetX Holding GmbH and salary liabilities.

As of December 31, 2020, our non-current and current liabilities to related parties amounting to € 1,473.2 million
existed between entities of the IONOS Group and entities of the United Internet Group that are not part of the
basis of consolidation of the IONOS Group. The non-current liabilities to related parties as of December 31, 2020
related to the three aforementioned shareholder loans. Our non-current and current other financial liabilities
amounted to € 131.7 million as of December 31, 2020 and mainly related to lease liabilities, contingent purchase
price liabilities relating to purchase price components from the acquisition of STRATO AG and from the
acquisition of 1&1 IONOS Cloud GmbH, put option liabilities in connection with the minority interests in InterNetX
Holding GmbH and salary liabilities.

As of December 31, 2019, our non-current and current liabilities to related parties amounting to € 1,595.2 million
existed between entities of the IONOS Group and entities of the United Internet Group that are not part of the
basis of consolidation of the IONOS Group. The non-current liabilities to related parties as of December 31, 2019
related to the three aforementioned shareholder loans. Our non-current and current other financial liabilities
amounted to € 86.0 million as of December 31, 2019 and mainly related to lease liabilities, contingent purchase
price liabilities relating to purchase price components from the acquisition of STRATO AG and from the
acquisition of 1&1 IONOS Cloud GmbH, put option liabilities in connection with the minority interests in InterNetX
Holding GmbH and salary liabilities.
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10.10 Other Financial Obligations

The Group had the following other financial obligations as of December 31, 2021, 2020 and 2019 as well as
September 30, 2022:

As of December 31, As of September 30,
2021 2020 2019 2022
(in € thousand) (audited) (unaudited)
Upto 1 year....ccoooeieieeieiiee e 3,463 2,853 1,622 4,181
TtO5years ..ooceveviieiieeeeee 11,532 7,598 3,809 10,793
OVEr 5 YEars......coccovoveueereeeeeeeeenens 4,842 3,571 1,966 3,409
Total ..o 19,837 14,022 7,397 18,383

Other financial obligations mainly contain service charges for building leases.

As of September 30, 2022, we had commitments to purchase property, plant and equipment of € 2.2 million and
intangible assets of € 1.0 million in total. As of December 31, 2021, we had commitments to purchase property,
plant and equipment of € 9.2 million (December 31, 2020: € 9.7 million) and intangible assets of € 1.2 million
(December 31, 2020: € 0.8 million) in total.

10.11 Disclosure about Financial Risk Management

Our business is exposed to a range of financial risks, including liquidity risk, market risk, interest rate risk,
currency risk, and credit and default risk. Overall, our financial risk management system, based on the COSO
ERM Framework, aims to minimize such financial risks and their potential negative effects on the operating and
financial performance of our business. The principles of our finance policy are set by our Management Board and
monitored by our Supervisory Board.

For a detailed description of quantitative and qualitative disclosure on selected financial risks of our Group, see
Note 41 to the Audited Consolidated Financial Statements 2021.

10.12 Significant Accounting Estimates and Assumptions

See Notes 2 and 3 to the Audited Consolidated Financial Statements of the Company for a description of
significant accounting policies and measurement principles as well as significant judgments and accounting
estimates.

10.13 Information from the Audited Unconsolidated Annual Financial Statements

The Audited Unconsolidated Annual Financial Statements of the Company were prepared in accordance with the
requirements of German commercial law applicable to business corporations (German GAAP) and contain a
balance sheet, an income statement, and notes thereto. The Company does not have any business operations.

In fiscal year 2021, the Company recorded a net loss for the year of € 2.9 million (fiscal year 2020: € 0.5 million),
mainly due to other operating expenses of € 2.9 million (fiscal year 2020: € 0.6 million). Income from loans
classified as fixed financial assets amounted to € 0.04 million (fiscal year 2020: € 0.04 million). Other operating
income amounted to € 0.004 million (fiscal year 2020: nil).

Total assets amounted to € 521.9 million as of December 31, 2021 (December 31, 2020: € 522.7 million).
Thereof, shares in affiliates amounted to € 156.1 million (December 31, 2020: € 156.1 million), and loans to
affiliates amounted to € 365.8 million as of December 31, 2021 (December 31, 2020: € 366.5 million). Liabilities
amounted to € 0.03 million as of December 31, 2021 (December 31, 2020: € 0.3 million), including liabilities to
affiliates of € 0.025 million (December 31, 2020: € 0.27 million). Other provisions amounted to € 2.4 million as of
December 31, 2021 (December 31, 2020: € 0.05 million) and related to expenses for consulting, auditing and
financial statement closing. Equity amounted to € 519.5 million as of December 31, 2021 (December 31, 2020:
€ 522.4 million), including capital reserves of € 523.2 million as of December 31, 2021 (December 31, 2020:
€ 523.2 million).
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For further information on the Audited Unconsolidated Annual Financial Statements of the Company, see pages
"F-253" et seqq.
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11 PROFIT ESTIMATE

1.1 Introductory Remarks

Our profit estimate for the adjusted EBITDA margin (“Adjusted EBITDA Margin”) of IONOS Group SE (hereinafter
also the "Issuer" or the "Company", and together with its consolidated subsidiaries, "IONOS Group", "Group",
"IONOS", "we", "our" and "us") for the fiscal year ended December 31, 2022, together with the respective
explanatory notes, hereinafter referred to as the "Profit Estimate" or "Adjusted EBITDA Margin Estimate" is not
a representation of facts and should therefore not be interpreted as such by prospective investors. Rather, it
reflects the expectations of the management board (Vorstand) of the Company (the "Management Board") with
respect to the Adjusted EBITDA Margin Estimate. Any estimate, including the Profit Estimate, is necessarily
based on a number of assumptions about past events and actions, many of which were beyond the Issuer's
control, and upon assumptions with respect to past business decisions.

The Profit Estimate is based on the Company's actual unaudited condensed consolidated interim financial
statements of IONOS Group SE as of and for the nine-month period ended September 30, 2022 and
supplemented by the remaining three months for the fiscal year ended December 31, 2022 ("Fiscal Year 2022").
Financial information regarding October and November 2022 is based on the actual unaudited results of these
months. Financial information for December 2022 is based on preliminary results neither approved by the board
nor audited.

The Profit Estimate is based on factors and assumptions made by the Company's Management Board with
respect to (i) factors beyond our control (ii) factors that can be influenced by us to a certain extent and (iii) factors
that can be influenced by us. Although the Issuer believes that these assumptions are reasonable on the date as
of which the Profit Estimate is prepared and remains valid as of the date until the Profit Estimate is published,
they may subsequently prove to have been unjustified or incorrect. Should one or more of these assumptions
prove to be inappropriate or incorrect, our actual results could materially deviate from the Profit Estimate made by
us. Accordingly, prospective investors should treat this information with caution and should not place undue
reliance on the Profit Estimate.

Any forward-looking statements included in the Profit Estimate, are necessarily based on a number of
assumptions and estimates about past events and actions, including management's assessment of opportunities
and risks. Such assumptions and estimates are inherently subject to significant business, operational, economic
and competitive uncertainties and contingencies, many of which are beyond the Group's control, and upon
assumptions with respect to future business decisions that are subject to change.

11.2 Definition of Adjusted EBITDA Margin

We use Adjusted EBITDA Margin as a key performance indicator as we believe it is a meaningful measure to
evaluate the performance of our business activities over time. We understand that this measure is broadly used
by analysts and investors in assessing our performance.

We calculate the Adjusted EBITDA Margin by dividing Adjusted EBITDA (as presented below) by IONOS Group's
total revenue as defined under IFRS (i.e., the sum of revenue from contracts with customers and revenue from
contracts with related parties).

Adjusted EBITDA Margin is the key figure for operational management and analysis of IONOS Group's underlying
financial performance. Adjusted EBITDA Margin is not defined under International Financial Reporting Standards
as adopted by the European Union ("IFRS") or any other generally accepted accounting principles and should not
be considered as an alternative to financial results or other indicators of our results of operations and financial
position based on IFRS measures. In particular, Adjusted EBITDA Margin should not be considered as an
alternative to the IONOS Group's net income/loss as an indicator of the IONOS Group's performance and
profitability, or as an alternative to cash flow from operating activities as an indicator of its financial strength.
Adjusted EBITDA Margin may not be comparable to other similarly titled measures of other companies and has
limitations as an analytical tool. The Group regards Adjusted EBITDA Margin as alternative performance
measures within the meaning of the European Securities and Markets Authority Guidelines on alternative
performance measures of October 5, 2015. Adjusted EBITDA is defined as the IONOS Group's earnings before
income taxes, share of the profit or loss of associates accounted for using the equity method, finance costs and
finance income, and depreciation and amortization ("EBITDA") adjusted for the following non-recurring or non-
operating items: (i) adjustment for long-term incentive plans, (ii) adjustment for stand-alone activities, (iii)
adjustment for IPO costs, (iv) adjustment for certain consulting fees incurred for one-off projects, (v) adjustment
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for certain severance payments, and (vi) adjustment for certain gains / losses from sale of subsidiaries or
investments in associated companies.

The following table provides a reconciliation of the Group's operating result for the period of the Group's Adjusted
EBITDA Margin:

Operating Result

+ Depreciation and amortization of intangible assets and property, plant and equipment

= Earnings before interest, taxes, depreciation and amortization (EBITDA)

+ Adjustment for LTIP ("

+ Adjustment for stand-alone activities @

+ Adjustment for IPO costs ©

+ Adjustment for consulting fees incurred for one-off projects ¥

+ Adjustment for severance payments ©

+ Adjustment for gains / losses from sale of subsidiaries or investments in associated companies ©
= Adjusted EBITDA

| Total of revenue from contracts with customers and revenue from contracts with related parties
= Adjusted EBITDA Margin

(1) Includes costs of employee stock ownership programs (long-term incentive plans ("LTIP")).

(2) Includes costs of preparing the spin-off from the United Internet Group and the establishment of IONOS Group as an independent group
(primarily costs of the billing carve-out project (separation from the billing systems of 1&1 Telecommunication SE)).

(3) Includes external costs incurred in connection with the IPO.
(4) Includes certain consulting fees incurred in connection with one-off projects, e.g. as reorganization measures.

(5) Includes certain expenses related to reorganization and restructuring measures which primarily consist of severance payments and other
personnel-related costs.

(6) Includes certain gains/losses that result from the sale of subsidiaries or investments in associated companies of IONOS Group SE. Such
an adjustment did not occur in the prior periods but occurred for the first time in the fourth calendar quarter of 2022.

11.3 Profit Estimate for IONOS Group SE for the Fiscal Year 2022

Based on the data recorded in the accounting systems of IONOS Group and the current knowledge of our
management about the business development of IONOS Group for the period from January 1, 2022 to
December 31, 2022 as well as the assumptions of management with respect to past events and actions, we
estimate that the Adjusted EBITDA Margin of IONOS Group for the period from January 1, 2022 to
December 31, 2022 will be between 25% and 28%.

1.4 Underlying Principles

The Profit Estimate was prepared in accordance with the principles of the Institute of Public Auditors in Germany
(Institut der Wirtschaftspriifer in Deutschland e. V. — "IDW") in IDW Accounting Practice Statement: Preparation of
Profit Forecasts and Estimates in Accordance with the Specific Requirements of the Regulation on Prospectuses
(IDW AcPS AAB 2.003) (IDW Rechnungslegungshinweis: Erstellung von Gewinnprognosen und -schétzungen
nach den besonderen Anforderungen der Prospektverordnung (IDW RH HFA 2.003)).

Although Adjusted EBITDA Margin is not an IFRS measure of operating income, operating performance or
liquidity, the Adjusted EBITDA Margin Estimate was prepared on the basis of input factors on the basis of IFRS
as adopted by the European Union. With respect to the accounting policies applied, reference is made to the
notes of the unaudited condensed consolidated interim financial statements as of and for the nine months ended
September 30, 2022, and to the notes to the audited consolidated financial statements as of and for the fiscal
year ended December 31, 2021 of IONOS Group SE.

The Profit Estimate has been compiled and prepared on a basis which is both (a) comparable with the historical
financial information included in this Prospectus, i.e., the consolidated financial statements of the Company as of
and for the fiscal year ended December 31, 2021, prepared in accordance with IFRS and the condensed
consolidated interim financial statements of the Company as of and for the nine-month period ended
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September 30, 2022, prepared in accordance with IFRS applicable to interim reporting (IAS 34), and (b)
consistent with the Issuer's accounting policies.

The Profit Estimate is based on the following assumptions made by our management about transactions and
events that have already taken place and have not yet been finally recorded in our accounting records. We are
still in the process of preparing the consolidated financial statements as of and for the fiscal year ended
December 31, 2022. In the course of preparing these consolidated financial statements, changes may still occur
with regard to matters that have not yet been processed, but also with regard to matters that have already been
processed.

The Adjusted EBITDA Margin Estimate reflects adjusting events up to and including January 26, 2023. Adjusting
events are events that are relevant to the closing of accounts, which occurred on or before the balance sheet date
(i.e., December 31, 2022), but which only become known after the balance sheet date until the date the
consolidated financial statements are prepared. Such events are not within our control. Adjusting events between
January 26, 2023 and the date of preparation of the consolidated financial statements of the Company for the
fiscal year ended December 31, 2022 may therefore affect the accuracy of the Adjusted EBITDA Margin
Estimate.

If not stated otherwise, developments are presented in comparison to the year ended December 31, 2021
("Fiscal Year 2021").

The Profit Estimate has been prepared solely for the inclusion in this Prospectus for the offering of shares in the
Company and represents our best estimates as of January 26, 2023.

11.5 Factors and Assumptions
11.5.1 Factors Beyond our Control and Related Assumptions

The Adjusted EBITDA Margin Estimate is subject to factors beyond our control. These factors and our
assumptions regarding their impact are described below.

Factor 1: Unforeseen Events

Unfavorable unforeseen events such as force majeure (e.g., earthquakes, tsunamis, typhoons (for example, in
the Philippines), fires, floods, etc.), mechanical failures, human errors, cyber-attacks, terrorist attacks, war, a
global pandemic or extraordinary macroeconomic events may negatively impact the sales of our products. In
addition, system failures and outages may disrupt the operation of our data processing centers, IT systems and
servers and affect our ability to provide products and services such as webhosting, email and cloud services for a
variety of reasons, including, potential security breaches.

For the purpose of the Adjusted EBITDA Margin Estimate, we currently believe that no material unforeseen
events occurred that resulted in material or lasting impact on the ongoing operations of the Group.

Factor 2: Global Economic and Political Development

Our business is dependent on the strength, in particular, of the retail and commercial sectors and general global
economic conditions, particularly within our key markets, Europe and North America. If the macroeconomic
conditions worldwide, in particular of the economies in which we operate, deteriorate, this could trigger a decline
in sectors and markets in which we operate, and thus our business may be negatively affected. We could also be
negatively impacted by economic crises in specific countries or regions. Moreover, our business prospects may
be negatively affected by political instability, international conflicts and other geopolitical tensions or adverse
social developments (e.g., the Russian invasion of Ukraine and ongoing Russia-Ukraine war as well as related
political conflicts among Russia and the NATO).

For the purpose of the Adjusted EBITDA Margin Estimate, we estimate that the economic and political

environment in the countries most relevant to IONOS Group remained stable and therefore did not have a
particular impact on the Profit Estimate.

120



Factor 3: Compliance, Legal and Regulatory Development

Laws and regulations governing data privacy and protection and data sovereignty requirements are rapidly
evolving and differ in the different jurisdictions in which we operate. Failure to comply with any of such
requirements may have severe consequences, including administrative fines, claims for damages or lengthy
investigations. Continued compliance on the other hand may require costly adaptation measures, including
increase of personnel and technical upgrades.

During the Fiscal Year 2022, we currently believe that we were compliant with relevant laws and regulations in all
material aspects.

Factor 4: Foreign Exchange Rate Movements

While our reporting currency is the Euro, due to our global operations, a portion of our revenue is denominated,
and some of our consolidated subsidiaries report, in foreign currencies. The Group's exposure to the risk of
changes in foreign exchange rates relates primarily to the Group's operating activities (when revenue or expense
is denominated in a different currency from the Group's functional currency), loans, liabilities to related parties
and the Group's net investments in foreign subsidiaries. Currency hedging transactions are currently not actively
conducted. Our results of operations are therefore affected by exchange rate fluctuations.

For purposes of the Adjusted EBITDA Margin Estimate, we applied the following average exchange rates for the
Fiscal Year 2022 for the most important currencies:

Currency Rates Fiscal Year 2022
USD/EUR 0.95
GBP/EUR 1.17
PLN/EUR 0.21

Factor 5: Prices for Supplies

Rising inflation and higher prices for different products and raw materials adversely affected the general
macroeconomic environment. This development was driven by the Russian invasion of Ukraine and ongoing
Russia-Ukraine war adversely affecting the general macroeconomic environment but also general global supply
shortages as well as price increases for many goods and services.

For the purpose of the Adjusted EBITDA Margin Estimate, we estimate that especially price increases for
supplies, such as electricity or third-party software and open-source software, had a negative impact on our
business. These price increases were partially passed on to our customers and other United Internet segments.
The price increases and higher charges were already reflected in cost of sales (see factor 10) and total revenue
(see factor 9).

11.5.2 Factors That Can Be Influenced By Us To A Certain Extent And Related Assumptions

In addition to the factors and assumptions that are beyond our control, the Adjusted EBITDA Margin Estimate is
subject to factors that can be influenced by us to a certain extent. These factors, and our assumptions regarding
their impact, are described below.

Factor 6: Competitive Environment

The markets in which we operate are characterized by rapid change and high competition. We believe the
innovation pace in the markets we serve is likely to continue to accelerate as customers increasingly base their
purchases of cloud offerings as well as domains and webhosting solutions and other Web Presence &
Productivity products and services on their needs for new and upgraded features. In order to compete in the
markets we serve, we must continually innovate and adapt our offerings. The competitive environment could
encourage our competitors to reduce prices or even provide certain offerings free of cost, which would potentially
lead to a loss of market share, or which could lead to IONOS reducing prices as well and consequently
decreasing our profitability.
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For the purpose of the Adjusted EBITDA Margin Estimate, we estimate that competition remained stable and we
were able to maintain our relative market position compared to the Fiscal Year 2021 as well as compared to
September 30, 2022.

Factor 7: Dependency on Suppliers, Service Providers and Other Partners

Part of our product offering, e.g. in our Cloud Solutions business area, relies on third-party software and open-
source software maintained by organizations of which we are only one of many members. Thus, we depend on
the availability of licenses for software used by our customers, including Microsoft, Google and WordPress
products. Given that these third parties are independent from us, we have only limited or even no control over
their operations. In addition, some of the activities that are required for the production of our products are
outsourced to production partners. This applies, for example, to certain hardware, which is supplied by partners
as well as several software vendors of white label products.

For the purpose of the Adjusted EBITDA Margin Estimate, we estimate that no interruption in the operations of
third parties, no supply bottlenecks or longer delivery times from some critical supplies or changes to licenses that
may be disadvantageous to us occurred.

Factor 8: Demand for Hosting and Cloud Computing Services

The Group operates in the two business areas Web Presence & Productivity and Cloud Solutions based on
IONOS' existing geographical and product footprint, namely (i) for Europe and North America (except for the
product groups server hosting and cloud which are only included for Europe) and (ii) for our focus customer group
of small and midsize businesses.

For the purpose of the Adjusted EBITDA Margin Estimate, we estimate that demand for both hosting and cloud
computing services remained high in all of IONOS Group's core markets. The development was based on our
marketing campaigns and the ongoing trend towards a greater use of technology and computing triggered by the
COVID-19 pandemic, which resulted in a positive development of our paid customer and service inventory
compared to the Fiscal Year 2021.

11.5.3 Factors That Can Be Influenced By Us And Related Assumptions

In addition to the factors and assumptions that are beyond our control and factors and assumptions that can be
influenced by us to a certain extent, the Adjusted EBITDA Margin Estimate is subject to factors that can be
influenced by us. These factors, and our assumptions regarding their impact, are described below.

Factor 9: Total Revenue

IONOS Group's total revenue is generated with two business areas, namely Web Presence & Productivity and
Cloud Solutions, which accounted for approximately 89.4% and 10.6%, respectively, of our revenue from
contracts with customers during the nine months ended September 30, 2022. In addition, we generate revenue
from contracts with related parties, which accounted for approximately 3.8% of our total revenue during the nine
months ended September 30, 2022.

For the purpose of the Adjusted EBITDA Margin Estimate, we estimate that total revenue amounted to between
€ 1.265 billion and € 1.300 billion, based on the total revenue achieved during the nine months ended September
30, 2022 and the development in the fourth quarter of 2022.

Overall, we estimate that the relative contributions to the Group's revenue of the two business areas, as well as
the revenue from contracts with related parties in total remained consistent compared to the nine months ended
September 30, 2022.

Factor 10: Cost of Sales

Cost of sales are primarily composed of license, domain and electricity expenses, personnel expenses related to
our Technology & Development department and cost for the operations of our data centers (e.g., maintenance
and repairs). For the nine months ended September 30, 2022, cost of sales as a percentage of total revenue
amounted to 53.4%.

For purposes of the Adjusted EBITDA Margin Estimate, we estimate that cost of sales increased significantly
compared to the Fiscal Year 2021, primarily reflecting higher revenue-driven costs in our aftermarket business, a
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higher headcount in our Technology & Development departments and a corresponding increase in personnel
expenses, higher license payments for third party products as well as higher domain costs, with the latter being
mainly driven by the strengthening of the U.S. dollar versus the euro. This estimated increase in personnel
expenses was partially offset by lower estimated expenses related to LTIP (see factor 17).

In addition, we estimate that electricity expenses increased significantly compared to the Fiscal Year 2021.
However, prices for electricity demand in 2022 for all major entities were already fixed via contracts with our major
energy suppliers as the end of October 2022. Still, for the purpose of the Adjusted EBITDA Margin Estimate, we
estimate that the impact of increased electricity prices was high compared to the Fiscal Year 2021.

Overall, for purposes of the Adjusted EBITDA Margin Estimate, we estimate that cost of sales as a percentage of
revenue increased considerably compared to the ratio for the nine months ended September 30, 2022.

Factor 11: Selling Expenses

Selling expenses are primarily composed of personnel expenses of our sales, marketing and customer care
departments, purchased marketing activities (e.g., search engine advertising or TV advertising), commissions
paid to third parties as well as expenses for external customer care agents and services as well as depreciation
and amortization.

For purposes of the Adjusted EBITDA Margin Estimate, we estimate that selling expenses increased considerably
compared to the Fiscal Year 2021, reflecting mainly higher brand-related marketing activities, especially related to
TV advertising campaigns of the IONOS brand in Germany, the United Kingdom, France and Spain as well as to
a smaller extent a higher headcount and a corresponding increase in personnel expenses in the sales and
marketing function. This increase was partially offset by lower expenses related to LTIP (see factor 17) as well as
by lower amortization of intangible assets resulting from business combinations reflecting residual amortization
periods for the customer base (see factor 16).

Factor 12: General and Administrative expenses

General and administrative expenses are mainly composed of personnel expenses of our administration, finance
and human resource function, costs for legal and consulting services by third parties, intercompany recharges
from central United Internet functions as well as payment transaction costs.

For purposes of the Adjusted EBITDA Margin Estimate, we estimate that general and administrative expenses
increased considerably compared to the Fiscal Year 2021, primarily as a result of higher personnel expenses
related to a higher headcount and a corresponding increase in personnel expenses. This increase in personnel
expenses was partially offset by lower expense related to LTIP (see factor 17). Further, expenses for consulting
and audit services increased, partly in connection with the potential IPO (see factor 17) as well as in connection
with a reorganization one-off project at United Internet level which was partially recharged to IONOS Group SE
(see factor 17). This increase was partially offset by a decrease in charges for services provided by other United
Internet subsidiaries.

Factor 13: Impairment Losses on Receivables and Contract Assets

Impairment losses comprise losses on trade accounts receivable including income from reversals of impairment
losses, allowances on contract assets and expenses from derecognition.

For purposes of the Adjusted EBITDA Margin Estimate, we estimate that impairment losses on receivables and
contract assets increased slightly compared to the Fiscal Year 2021, primarily driven by the higher revenue level
and larger customer base. We did not estimate any reasons for a significant change in the underlying
assumptions to write down receivables due to fraud, credit card and other online payment chargebacks compared
to the Fiscal Year 2021.

Factor 14: Other Operating Expenses

Other operating expenses include, among others, expenses from foreign currency translation, expenses related
to other taxes and losses from the disposal of property, plant and equipment and intangible assets.

For the purpose of the Adjusted EBITDA Margin Estimate, we estimate that other operating expenses increased
considerably compared to the Fiscal Year 2021, mainly driven by higher losses from currency translation,
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especially of U.S. dollar. This increase was partially offset by lower expenses related to other taxes resulting from
tax audits and U.S. sales tax topics.

Factor 15: Other Operating Income

Other operating income mainly includes income from foreign currency translation, income from dunning and
return debit charges, income from disposal of property, plant and equipment and intangible assets, income from
affiliated companies, and other items such as income from reversal of provisions and accruals.

For the purpose of the Adjusted EBITDA Margin Estimate, we estimate that other operating income increased
significantly compared to the Fiscal Year 2021, due to higher income from currency translation, especially of U.S.
dollar to euro, an increase in income from changes in estimates leading to reversals of provisions and accruals as
well as the gain from a sale of an investment in an associated company of IONOS Group SE, which is estimated
to amount to € 1.9 million (see factor 17). This increase was partially offset by a decrease in income from the sale
of fixed assets.

Factor 16: Depreciation and Amortization

Depreciation and amortization primarily relate to the depreciation of server infrastructure, network assets and
installations within our data centers, our office buildings and office equipment as well as the amortization of
software licenses. In addition, depreciation and amortization also include amortization of intangible assets
resulting from business combinations.

For purposes of the Adjusted EBITDA Margin Estimate, we estimate that depreciation and amortization remained
stable compared to the Fiscal Year 2021, mainly due to lower amortization of intangible assets resulting from
business combinations reflecting residual amortization periods for the customer base. This decrease was offset
by an increase in depreciation related to newly acquired assets.

Depreciation and amortization is already reflected in cost of sales (see factor 10), selling expenses (see factor 11)
as well as in general and administrative expenses (see factor 12). Depreciation and amortization however do not
have a significant impact on these factors and related assumptions.

Factor 17: Adjustments to EBITDA

The assumptions regarding the above-mentioned factors are presented on a gross basis before adjustments to
EBITDA, as income and expenses to be adjusted are included in cost of sales (see factor 10), selling expenses
(see factor 11), general and administrative expenses (see factor 12) and other operating income (see factor 15).

Adjustments to Earnings before interest, taxes, depreciation and amortization (EBITDA) relate to adjustments for
LTIP, stand-alone activities, IPO costs, certain consulting fees incurred for one-off projects, certain severance
payments, as well as certain gains / losses from the sale of subsidiaries or investments in associated companies.

For purposes of the Adjusted EBITDA Margin Estimate, we estimate that net adjustments to EBITDA decreased
considerably compared to the Fiscal Year 2021, mainly resulting from lower adjustments for LTIP and partially
offset by higher adjustments for IPO costs.

11.6 Other Explanatory Notes

The Profit Estimate of 2022 does not include any extraordinary events, results due to non-recurring activities and
extraordinary tax expenses within the meaning of the IDW Accounting Practice Statement 2.003 (IDW AcPS AAB
2.003), except where explicitly stated otherwise in the explanatory notes.

As this Profit Estimate is based on a number of assumptions regarding uncertain past events and actions, it

inherently involves considerable uncertainties. Because of these uncertainties, it is possible that the Group's
actual Adjusted EBITDA Margin for the Fiscal Year 2022 may deviate from the Profit Estimate, even substantially.

The Profit Estimate was prepared on January 26, 2023 and remains valid as of the date of the prospectus.
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12 MARKET AND COMPETITIVE ENVIRONMENT

121 Introduction and Market Definitions
1211 Presentation of IONOS' Business

IONOS is an international digitalization and cloud enabler primarily focused on solutions for SMBs. The Group
also addresses freelance professionals and private users as well as larger enterprise customers. IONOS operates
in the SMB Digital Platform and Cloud Market, which comprises the Web Presence & Productivity and the Cloud
market segments.

For purposes of the market description, Web Presence & Productivity includes:

) Domain registration and web hosting solutions, including solutions relating to domain names, transfer and
security; web hosting (i.e., the Internet-based hosting of websites for customers); active server pages
ASP.NET hosting and WordPress hosting.

) Website building tools and ecommerce applications, including do-it-yourself" (DIY)-template based website
building, "do-if-for-me" (DIFM) services, online store builders and ecommerce website design. It should be
noted that at IONOS, ecommerce applications are considered a part of its value-added services product
offering.

) Email & office solutions, including professional email addresses, webmail and hosted exchange, as well as
Office 365 and Google Workspace suites.

o Value added services ("VAS"), e.g., search engine optimization ("SEQ"), ad management, business apps,
video conferencing, storage and security solutions.

) Server hosting, which for purposes of the market description and in alignment with the source used for our
market model comprises dedicated servers.

Cloud includes:

o Public Cloud solutions, in which cloud resources (such as servers, storage drives and network connections)
are shared among several customers. Public Cloud comprises laaS services (which provide access to
infrastructure, e.g., high-performance computing and storage solutions), and PaaS services (where a
platform, e.g., operating systems, security systems, etc.) is used to run and manage a web-based
application).

) Private Cloud solutions, in which cloud resources (e.g., servers) are attributed to a single customer, and
capacity in such resources is allocated among user groups authorized by the customer. Private Cloud
solutions include additional security features. Private Cloud is a dedicated server environment with an
installed virtualization (such as VMware). With hosted cloud solutions, customers receive fully automated,
dedicated servers, and the provider manages platforms such as the operating system. Similar to Public
Cloud, Private Cloud also includes an infrastructure (laaS) and a service (PaaS) layer.

o "Bare Metal Cloud" solutions, where customers receive access to dedicated servers on which they operate
and manage all software layers themselves (typically used for Software as a Service (SaaS) application
hosting and website hosting, among other use cases).

o Hybrid Cloud solutions for computing environments that combine an on-premises data center or Private
Cloud (e.g., for sensitive information and functions) with a Public Cloud, allowing data and applications to
be shared between them.

In fiscal year 2021, our Web Presence & Productivity business area accounted for 89.6% of the Group's revenue
from contracts with customers, while our Cloud Solutions business area accounted for 10.4%. For more
information on our product and service offering, see "13.5 Products". We operate internationally, but the majority
of revenue has historically been generated in Europe — with an important portion coming from Germany, the
United Kingdom, Spain, France and Poland (our "Focus European Countries") — as well as in North America
(i.e., in the United States and Canada).
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12.1.2 Presentation of IONOS' Addressable Market

The market we address and serve directly, i.e., the SMB Digital Platform and Cloud Market (also referred to as
our "Served Addressable Market"), is a subset of the Total Addressable Market, which underlines the size of our
market opportunity, with potential further penetration upside in terms of regions, customer groups and technology
adoption. The markets relevant to us are defined as follows:

) The largest market layer is our "Total Addressable Market", which considers the product groups
mentioned above for Web Presence & Productivity and for Cloud with a global scope, for all company sizes
and assuming full technology adoption. Our Total Addressable Market illustrates the total whitespace
available to be captured in the future.

o The "Addressable Market at Current Penetration Rates", is a subset of the Total Addressable Market
that reflects today's actual market for the same product groups, also globally and across all customer sizes,
but based on current penetration rates, assumed at 30% penetration for web hosting and related
categories, around two-thirds for server hosting and 20% for cloud.

o Our "Served Addressable Market" represents the market we directly serve today through two business
areas Web Presence & Productivity and Cloud Solutions (in the two analogous market segments), based
on IONOS' existing geographical and product footprint, namely (i) for Europe and North America (except for
the product groups server hosting and cloud which are only included for Europe) and (ii) for our focus
customer group of SMBs;

The chart below provides an overview of the two market segments Web Presence & Productivity and Cloud in the
different markets defined above:

Served Addressable Market, Addressable Market at Current Penetration Rates and Total Addressable Market, 2021 and with 2021-
2026F (i.e., 2026 forecast) CAGRs (with breakdown for Web Presence & Productivity and Cloud market segments), in € billion except
CAGRs

Cloud Total
~€130 bn | 4 ~€500 bn | 5% ~€630 bn | 5%
i
& ~€63bn |7 ~€127 bn | 29% ~€190 bn | 24%
=
bn|9
=
&
€% | Market size in 2021 | CAGR 2021-2026F
! TAM = Total Addressable Market
2 AMCPR = Addressable Market at Current Penetration Rates
8 SAM = Served Addressable Market, i.e., the SMB Digital Platform and Cloud Market

Source:McKinsey SMB Article (chart prepared by the Company with data from the McKinsey SMB Article; names of the different
markets/market segments adapted by the Company to reflect the definitions used in this market description).

Note: The calculation of our Served Addressable Market is based on McKinsey figures but excludes the server hosting product group (within
Web Presence & Productivity) in North America and the Cloud market segment in North America, as explained in the paragraph
below. The compound average growth rates ("CAGR") for our Served Addressable Market have been calculated by the Company
based on underlying McKinsey figures.

The description of IONOS' Served Addressable Market is in part based on the McKinsey SMB Atrticle, which
includes a model for the SMB digitization and cloud solutions market in Europe and North America. Two product
groups for North America — server hosting and cloud — which were included in the McKinsey SMB Article have
been excluded for the calculation of IONOS' Served Addressable Market, because these product groups are
currently only limitedly addressable for IONOS in that region. The market model includes non-employer firms as
well as micro (1-9 employees on an FTE basis), small (10-49 FTE) and medium SMBs (50-249 FTE); in addition,
for server hosting and for the Cloud market segment, also large SMBs (250-999 FTE) have been considered. The
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McKinsey SMB Article refers to the "Web Presence & Productivity" market segment as the "Hosting &
Productivity" market segment, and to the larger market as "Digitization and cloud solutions market". For more
information on this source and other market sources, see "4.6 Information from Third Parties".

12.1.3 The Typical Customer Digitalization and Professionalization Journey

SMBs follow a fairly predictable pattern in terms of technology services. The first step for an SMB on its
digitalization and professionalization journey is usually to establish an online presence. This requires, for
instance, a domain name, web hosting and the ability to create a website, including related services such as
website building tools. As their business grows, they add other solutions, from professional email to ecommerce
and office solutions. Once online, SMBs increasingly begin focusing on their computing/storage (e.g., on-premise
or cloud) deployment strategy (as well as other VAS and server hosting). This progression of demand by SMBs
and the opportunity to bundle offerings generates increasing customer value for end-to-end providers like IONOS
over the lifetime of the customer relationship (source: McKinsey SMB Atrticle).

Typical SMB Digitalization and Professionalization Journey — Domain & Web hosting-led example

SMB size and maturity
'y

Dedicated server hosting

Backup' + Backup!
Sorage’ Sorage’
Sacurity Security
Office {increasing number Office (increasing number Office (increasing number
of users) of users) of users)
Email (Basic and + Email (Basic and Email (Basic and
Professional) Frofessional ) Frofessional)
E-Commerce E-Commerce E-Commerce E-Commerce
Website builder + Websit e builder Website builder Wiebsite builder
{continuous upgrades/ (continuous upgrades/ (continuous upgrades/ (continuous upgrades/
+ add. functionalities) add. functionalities) add. functionalities) add. functionalities)
Multiple domains Multiple domains Multiple domains Multiple domains Multiple domains
Domain Domain Domain Domain Domain
gy, |
Domains & Website builder ey
Webhosting e s Emall & office Other VAS Sarver Hosting l ) Coud

Product categories

" Non-cloud backup and storage software and solutions

Source: Chart prepared by the Company based on the McKinsey SMB Article

Both web presence (including related applications and services) and cloud usage are key cornerstones of the
SMB digitalization and professionalization journey. While digitalization has been a high priority for SMBs over the
past decade, the rate of adoption, the mission-criticality and related spending have greatly accelerated during the
COVID-19 pandemic and are expected to continue growing at a significant pace over the years to come. As
stated in the Deloitte SMB Report 2019, SMBs can use digital tools to improve their performance and remain
competitive in a fast-moving, digitalized and global economy, in which customers are connected at all times and
expect a seamless interaction that is accessible and responsive: 85% of the SMBs surveyed by Deloitte report
that the digital tools they are using have helped their business.

12.2 Structural Megatrends Supporting Market Growth

We believe that growth in our Served Addressable Market will be supported by certain structural megatrends:

12.2.1 Substantial Catch-up Potential in Web Presence and Cloud Services

A key driver for the continued future growth in our Served Addressable Market is the still significant whitespace in
the market. In 2015, approximately 37% of SMBs in Europe had a website, a figure which had increased to 45%
by 2019 (source: McKinsey SMB Article). This growth trend has since accelerated, in part due to the COVID-19
pandemic and related effects, resulting in 51% of European SMBs having their own website in 2021. Further
growth is expected over the next few years, with an estimated 58% of European SMBs having an own website by
2026. The catch-up potential is especially significant among smaller SMBs, with only 45% of non-employer firms
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and 56% of micro SMBs in Europe having a website in 2021, while McKinsey expects that these proportions will
increase to 53% and 63% by 2026, respectively (source: McKinsey SMB Article).

McKinsey also sees a strong movement towards ecommerce digitalization solutions within SMBs, who are
increasingly shifting to utilizing an online presence for customer interaction and acquisition. Ecommerce solutions
saw widespread use in 2020 and 2021 among SMBs (partly due to the effect of the COVID-19 pandemic and
related physical contact restrictions). In 2021, approximately 27% of the SMB companies with websites in Europe
had an e-shop solution, compared to 18% in 2015 and 23% in 2019 (source: McKinsey SMB Article). We see
substantial expansion potential in this area: McKinsey expects that the share of SMBs with websites that use an
ecommerce solution in Europe will grow to approximately 41% by 2026, representing a 2021-2026 CAGR of
approximately 8% (source: McKinsey SMB Article). We expect that this trend will especially benefit players
focusing on non-employer and micro SMBs, given the larger underlying volumes in those customer clusters.

According to a survey conducted by YouGov on behalf of the Group among SMBs with 0-249 FTEs in January
2022 in Germany, certain digitalization tools such as professional email accounts and an own domain are
increasingly being used (by 64% of the surveyed SMBs compared to 53% at the beginning of 2021). Also, more
SMBs had an own e-shop (29%, compared to 25% at the beginning of 2021). A large portion of the surveyed
SMBs mentioned costs (48%) and time constraints (46%) as challenges regarding a further digitalization of their
companies. Other concerns related to uncertainties regarding security and data protection (39%) and lack of
know-how (24%), which further illustrates the potential for further penetration of digitalization solutions among
SMBs, in particular if providers are able to effectively address these concerns. 15% of the German SMB
respondents had created a website for the first time during the COVID-19 lockdown, and 48% had an entry in
online directories such as Google MyBusiness by January 2022, compared with 31% before the pandemic. The
results for the same survey conducted by YouGov in the United Kingdom, France and Spain also showed that
SMBs place great importance on digitalization (90% of surveyed Spanish SMBs, for example, considered
digitalization to be essential). In the United Kingdom, the current digitalization level in terms of SMBs having an
own website, having an email address with an own domain, etc., was particularly high. The YouGov survey
included some 1,000 SMB respondents.

As regards cloud solutions, we see a significant whitespace among SMBs, with potential for further penetration:
according to a survey carried out on behalf of IONOS in October 2021 in our Focus European Countries, 58% of
small SMB respondents were using a cloud offering; among medium and large SMBs, the share using cloud
solutions was 70% and 88%, respectively. For solopreneurs and micro SMBs, 37% of respondents in this group
used a cloud offering, according to the same survey.

12.2.2 Continued Shift from On-premise to Cloud Environments

We also expect a positive effect on our Served Addressable Market from an increasing cloud adoption, with
SMBs shifting from on-premise to cloud environments.

In our assessment, Cloud environments allow for significant cost savings compared to on-premise own and
managed servers, with no capital expenditures required and higher storage capacity. They also benefit from high-
performance computing and faster implementation cycles, with reduced network latency and greater economies
of scale, faster time to market and scalability, gains in flexibility and greater deployment speed. In terms of data
security and reliability, Cloud solutions simplify data back-up, disaster recovery and business continuity. They
further make the collaboration across different locations easier and more seamless. For certain use cases (e.g.,
Big Data), Cloud is required as technology foundation.

The chart below shows the development of cloud maturity among respondent companies in surveys conducted in
2016, 2021 and 2022 included in the respective Flexera's/RightScale State of the Cloud Reports. The figures
underline the increasing maturity of cloud applications of companies, including SMBs (for 2021 and 2022,
Flexera's State of the Cloud Reports did not provide the maturity categories for SMBs only, but rather aggregated
for respondents of all sizes, i.e., also including larger enterprises).
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Development of Cloud Maturity 2016-2022

2016

Cloud
Focused
29%

Cloud
Focused
32%
Cloud
Beginners

Cloud 26%

Explorers
25%

Cloud

19%

All surveyed companies

Source:
Cloud Report 2016

Explorers

SMBs

2021

No
plans
11%

Cloud
Beginners
19%

Cloud
Watchers
13%
Advanced

Cloud

Cloud Users

Beginners 21%

59%
26%

Intermediate
Cloud Users

2022

Light Cloud
Users
14%

Moderate
Cloud Users
23%

All surveyed companies

Flexera's 2022 State of the Cloud Report, Flexera's 2021 State of the Cloud Report and RightScale's (later: Flexera) State of the

The following definitions were used in the 2016, 2021 and 2022 Flexera/RightScale reports:

016

Cloud focused — businesses heavily using
cloud infrastructure and looking to optimize
cloud operations as well as cloud costs

Cloud explorers —
running

companies with apps

Cloud beginners — companies with a first cloud
project

021

Advanced cloud users — companies with a
heavy cloud use (mostly reflects the previously
used category of "cloud focused" user)

Intermediate cloud users — companies with
apps running (mostly corresponds with the
previously used "cloud explorers" category)

Cloud beginners — companies with first cloud
projects

2022

Heavy (cloud) users — companies
currently running more than 25% of
workloads in the cloud.

Moderate cloud users — no definition
provided (we believe that it mostly
corresponds with the previously used
"intermediate cloud users" category)

Light cloud users — no definition provided
(we believe that it mostly corresponds

with the previously wused "cloud
beginners" category)

Cloud watchers — companies with cloud
strategies and plans but which have not
deployed applications into the cloud

The KPMG/Bitkom Cloud Monitor reports 2021 and 2022 show a similar picture for Germany. In 2016, 65% of the
surveyed companies with 20 or more employees used cloud solutions; by 2019, the percentage was 76%. Cloud
computing in Germany expanded significantly during the COVID-19 pandemic, with 82% and 84% of the
surveyed companies indicating that they are already using cloud infrastructures by 2021 and 2022, respectively
(Private Cloud solutions were used by 67% of respondents in 2022, while 47% used Public Cloud offerings). In
addition, according to the KPMG/Bitkom Cloud Monitor report 2022, respondents had run, on average,
approximately 37% of their productivity applications from the cloud during the past year, whereby this share
varied depending on the size of the business, e.g., from 36% for companies with 20 to 99 employees to 47% for
companies of more than 2,000 employees. For 2025, the respondent companies that are already in the cloud
estimate their cloud share of productivity applications to grow to 61% on average (source: KPMG/Bitkom Cloud
Monitor report 2022).

Moreover, we see opportunities from the strong increase in cloud spending, with the COVID-19 pandemic having
triggered a further uplift. Several sources point to a shift of IT spend towards cloud applications and services.
According to Flexera's 2021 State of Tech Spend Report, organizations are accelerating digital transformation
and cloud migration to better respond to COVID-19 and other external factors: The pandemic has forced
organizations to accelerate digital transformation efforts to support major changes such as how and where people
work and to mitigate negative impacts of the economic downturn. Cloud helps businesses reduce costs, makes it
easier for people to work from home and contributes to offset the negative impacts of revenue declines and
budget cuts due to the cost reductions cloud can deliver. According to Flexera's 2022 Tech Spend Pulse Report,
cloud and cloud migrations was one of the top-3 priorities for technology initiatives among respondents
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(mentioned by 65% of respondents in the 2021 survey included in the 2022 edition, compared with 48% in 2020
(2021 edition)). In addition, 70% of respondents (47% in 2020) said that the pandemic and recession had resulted
in an increased willingness to move to cloud solutions. More than half of IT spend among the respondents in 2021
was allocated to software, with on-premise software representing 20% (compared to 24% for 2020, according to
Flexera's 2021 State of Tech Spend Report), while the combination of SaaS, laaS and PaaS represented 33%
(from 30% in 2020). These results indicate a significant shift to cloud solutions (in 2019, cloud represented 25% of
IT spend; source: Flexera 2020 State of Tech Spend Report, October 2019).

Also according to Flexera, Cloud spend is increasing as organizations adopt multi-cloud strategies (i.e., a
combination of either multiple public cloud solutions, multiple private cloud solutions or a combination of both
public and private cloud) and put more data in the cloud. While in 2019 approximately 22% of the surveyed SMBs
worldwide spent USD 0.6 million or more in cloud services, by 2021 the share was estimated to be 63%,
increasing to 78% by 2022 — including 23% spending between USD 0.6 million and USD 1.2 million, 22%
spending USD 1.2 million to USD 2.4 million, 17% spending between USD 2.4 million and USD 6 million, 9%
between USD 6 million and USD 12 million and 8% spending over USD 12 million on cloud (sources: 2022 and
2021 State of the Cloud Report, and RightScale 2019 State of the Cloud Report from Flexera for 2019 figures).
That means that more than half (53%) of the surveyed SMBs for the study's 2022 edition now spend more than
USD 1.2 million on cloud annually, up from 38% reported in the 2021 edition of the report. In addition, 89% of the
surveyed organizations (of all sizes) employed a multi-cloud strategy in 2022, including 80% which had a hybrid
cloud strategy, i.e., a combination of both public and private cloud (compared with 84% of respondents with a
multi-cloud strategy, including 58% of respondents with a hybrid cloud strategy in 2019); for 2017, the RightScale
2017 State of the Cloud Report mentions that 67% of all respondents were using hybrid cloud (multi-cloud figures
are only provided for larger enterprises with over 1,000 employees; for such larger enterprises, according to the
RightScale 2017 State of the Cloud Report, 85% of the respondents had a multi-cloud strategy and 58% hybrid
cloud approach) (sources: 2022 State of the Cloud Report for 2022 figures, RightScale State of the Cloud Report
2019 from Flexera for 2019 figures, and RightScale 2017 State of the Cloud Report for 2016 figures).

According to the 2021 State of the Cloud Report, 86% of the surveyed SMBs had a higher than planned cloud
usage in 2021 due to the COVID-19 pandemic (combined share for answers for "slightly higher than planned" and
"significantly higher than planned"). Cloud migration is also one of the top-priorities for Chief Information Officers:
48% of respondents in Flexera's 2021 State of Tech Spend Report mentioned cloud/cloud migration as one of the
top initiatives (compared to 40% in the 2020 edition of the report). Also according to Flexera's 2022 State of the
Cloud Report, SMBs are experiencing a significant uptake of usage and spend on the cloud, with nearly two-
thirds of the workloads of SMB respondents to the survey expected to be in the cloud within the next twelve
months (with 57% of such workloads being in the public cloud today).

12.2.3 Other Structural Megatrends

In addition to the substantial catch-up potential in web presence and cloud services as well as the continued shift
from on-premise to cloud environments, there are other trends that we believe will contribute to the growth in our
Served Addressable Market, including:

o The large and growing number of SMBs (particularly those below 10 FTE) is considered to be a key driver
for the web hosting and related services market segment (Web Presence & Productivity), with the low
current digital service penetration providing significant upside opportunities: According to the McKinsey
SMB Article, there were more than 92 million SMBs in Europe and North America in 2021, thereof 57.6
million across Europe and the remaining 34.8 million in North America (figures include freelancers, non-
employer firms, micro, small and medium SMBs). Overall, the number of SMBs in these regions has been
growing at 1% p.a. in recent years, with projected growth of 2% p.a. through 2026, according to the
McKinsey SMB Article. We expect most of this growth to be driven by micro SMBs and solopreneurs.
Within Europe, we estimate that 96% of SMBs today are micro SMBs and solopreneurs, roughly half of
which do not have a website (source: Company Data Analysis, based on the McKinsey SMB Article,
Eurostat data and our own analysis and assumptions).

) Growth in IT spending by SMBs: According to Analysys Mason, global SMB spending on IT services is
expected to grow from USD 1,135 billion in 2021 to USD 1,513 billion in 2023. SMB IT spending grew by
approximately 8% in 2021 compared to 2020, driven by businesses funding IT initiatives that were put on
hold in 2020, and is expected to return to about 6% year-on-year growth in 2022, a typical pre-COVID-19
level. The COVID-19 pandemic has highlighted the need for companies to invest in IT services (to enable
remote working, for example) and the necessity to divert budgets (such as those for travel) to do so. This
trend is expected to continue, as SMBs prepare for business re-openings, improving remote working and
building long-term resiliency. SMBs are focusing on agility and digital initiatives, and as such, are
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increasing their spending on 'as-a-service' solutions, cloud services, collaboration solutions and cyber
security. SMBs are also increasing their investments in infrastructure solutions such as cloud computing
and cloud storage to support their remote workforces and new business models. Businesses are expecting
to adopt a flexible approach to remote working in the post-pandemic world and many businesses have
changed or are changing their business models to increase their online capabilities (e.g., online sales,
digital products and services and digital delivery) (source for this paragraph: Analysys Mason SMB Report).
Moreover, according to the Analysys Mason SMB Hybrid Cloud Environments Article, in 2019 SMBs
allocated 31% of their overall IT infrastructure spend on cloud infrastructure (as opposed to on-premise
infrastructure) and the source expects that cloud infrastructure will account for 48% of SMBs' infrastructure
spend by 2024. In this source, cloud infrastructure includes laaS storage online back-up, laaS storage
simple development, recovery as a service (RaaS), Cloud VPN, IP VPN, laaS servers, laaS server co-
location, databases (cloud) and desktop as a service ("DaaS"); on-premise infrastructure includes LAN
switches, routers (wired), wireless LAN, WAN, networking software, point-to-point VPN, databases (on-
premises), middleware, operating systems, point of sales (hardware), servers, FC SAN, IP SAN, NAS, PC
attached storage, SAN switches, server attached storage, back-up and recovery (on-premises), other
storage software, replication software and storage resource management software.

The share of companies using web hosting services is also expected to continue to grow, including a trend
towards higher average spend per user, mainly due to the continued growth in added services such as
website building tools, ecommerce, email and office. A further trend driving web hosting and other related
digital services is the growing importance of an online presence, underlined by the exponential rise in
global Internet use and the fact that many customers seek to interact digitally with different brands and
companies. As a response to this trend, a growing proportion of SMBs and freelancers are transitioning to
an online presence and digital communication, more rapidly so in the context of the COVID-19 pandemic
(source: Company Data Analysis).

The continued growth of ecommerce, including the evolution of requirements related to an online presence:
This trend is also a result of the shift towards online shopping — with increasing digitalization, a digital
presence is crucial. For example, 80% of consumers across the globe shopped online in 2020 (source: IMI
NextWave, "Ecommerce: Winning in 2020 & Beyond"), and another survey found out that 74% of in-store
shoppers searched online for something in-store related before visiting stores (source: Fit Small Business
Statistics). Moreover, 21% of total retail sales in 2022 were expected online, compared to 14% in 2019
(source: eMarketer Article). Today, an SMB's website usually needs to be mobile-ready, integrated with
social media channels, search engines, trust/reputation platforms and ecommerce marketplaces. Many
SMBs launched or expanded their ecommerce and website capabilities during the COVID-19 pandemic.
Ecommerce allows SMBs to remain close to customers who have become accustomed to the convenience
of online shopping or who remain cautious of public spaces, but also to expand their market reach beyond
a physical location (source: Pivot to Ecommerce Article; similar concepts are also included in the Forbes
Ecommerce Article).

Expansion of remote working models, including hybrid models (combining office time and working from
home), which are currently expected to remain after the COVID-19 pandemic. An analysis carried out by
McKinsey found that in particular "computer-based office work" offers the highest potential for remote work:
70% of time spent in computer-based office work could be spent remotely without losing effectiveness, and
many employers are devising hybrid remote working strategies for the long term to expand access to talent,
increase employee satisfaction and reduce real estate costs (source: McKinsey Future of Work Report).
We expect such hybrid models will continue to result in a higher demand for email and office applications,
among others.

Cybersecurity as a critical consideration for SMBs: According to Gartner, cybersecurity is among the top-
two highest concerns of corporate boards: When COVID-19 accelerated digital business, it also
accelerated the trend wherein many digital assets — and individuals — are increasingly located outside of
the traditional enterprise infrastructure. In addition, cybersecurity teams are being asked to secure
countless forms of digital transformation and other new technologies. This requires security options that are
flexible, agile, scalable and composable, which will enable the organization to move into the future, but in a
secure manner (source: Gartner Top Security Trends Article). We expect that the higher need for
cybersecurity standards will lead to an increased need for IT spending, for example to enable real-time
security updates (which are best achieved via cloud solutions), among others.

Increasing interest in direct relationships with consumers and business partners: Many SMBs have

understood the importance of bonding directly with their customers and of managing directly their
relationships with end-users. An own digital presence and digital communication directly managed by an
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12.3

12.3.1

SMB allows these companies to access and manage valuable customer-related data to a much larger
extent than by just relying on social media or other channels. Similar considerations apply to the
management of interactions with suppliers, employees and other business partners of SMBs in real time,
which prompts demand for modern, dynamic web presence and productivity solutions (source: Company
Data Analysis).

Appeal of DIY, DIFM and "do-it-with-me" ("DIWM") solutions: DIY is a growing preference among SMBs, in
particular among young business owners, and a survey commissioned by Mono in 2018 with The Local
Search Association among 500 SMBs found that 74% of all business owners had used DIY for some
portion of their digital marketing stack (rather than using external agencies). However, service has also a
significant value: the same survey found that over half of the SMBs prefer someone to create their website
for or with them, to allow for better use of an SMB's limited time and resources. DIFM and DIWM models
are particularly used when there is a high need for customization or when the service is critical to their
business (source: Mono DIWM Article). This trend is contributing to drive the demand for these types of
value-added services.

An increase in IT outsourcing by SMBs: Key benefits of IT outsourcing for SMBs include cost savings
(compared to maintaining full-time IT staff), higher quality, greater flexibility (allowing SMBs to bring in IT
experts and use managed services until a certain project is completed), a broader IT knowledge base,
compliance with the latest applicable regulations and current technology standards (source: EIRE, "How
SMBs Can Compete via SMB IT Outsourcing").

Growth expectations for cloud applications (Cloud market segment) are consistent with the expected
overall growth of the cloud business (see also " 12.3.2 Market Development, Outlook and Key Trends by
Product Group"), and we expect further cloud adoption among SMBs to come from increased cloud native
delivery of applications and new computing architectures driving multi-cloud adoption. Gartner mentions
cloud ubiquity, ie., cloud underpinning most new technological disruptions, and new wireless
communications advances, e.g., 5G R16 and R17 pushing cloud adoption to a new level of broader,
deeper and ubiquitous usage as one of four key trends shaping and driving the growth of Public Cloud
(source: Gartner Public Cloud Trends Press Release). We believe that easier and faster access to the
Internet, with increasingly powerful broadband connections available everywhere, is contributing to boost
the introduction new, more complex cloud applications.

Technological innovation, including cloud computing as the new standard for IT infrastructure: Technology
is transforming how businesses engage with customers and manage their operations. For example, open
source solutions provide a low-cost opportunity to accelerate innovation, leaving more budget for
businesses to invest in proprietary applications. In addition, many proven open source solutions are reliable
and versatile. The Cloud is rapidly overtaking traditional in-house systems as a reliable, scalable and cost-
effective IT solution. Benefits of cloud computing include resilience (with information and applications
hosted in the cloud being evenly distributed across servers, which are connected to work as one), greater
storage space and server resources, including better computing power and an enhanced level of flexibility
(e.g., for on-demand virtual space) and scalability (source: Leading Edge, "How is Cloud Computing
Different from Traditional IT Infrastructure?"). Cloud services allow SMBs to access capabilities that would
otherwise be unavailable due to the high cost and expertise needed to deploy these capabilities on-
premise.

Growing number of cloud native SMBs and start-ups and expanded roles of software developers: The
founding teams of start-ups and the managers within SMBs often value the benefit of reliable development
tools and the widespread availability and significantly lower upfront cost of cloud computing to start or run
companies. This trend also fuels the use of cloud solutions as an easier, often more cost-effective way to
deploy and manage business solutions. In addition, the roles and responsibilities of developers continue to
expand to include not only the digital transformation but also the end-to-end line of sight into the processes
that govern the manufacture of digital solutions (source: IDC Survey), underscoring the importance of
developers as technology buyers (given their strong influence over purchasing decisions). We expect that
developers as decision-makers will contribute to drive demand for technologically agile solutions.

Our Served Addressable Market: The SMB Digital Platform and Cloud Market

Overview of Market Development and Outlook

Our Served Addressable Market had an estimated size of approximately € 37.6 billion in 2021. The market grew
at a CAGR of around 14% over the 2015-2019 period; during 2019-2021, growth accelerated to 17% on a CAGR

132



basis. The market growth is expected to further accelerate, with a 2021-2026F CAGR of approximately 19%.
Within our Served Addressable Market, the Web Presence & Productivity market segment is expected to grow at
a steady pace, with a 2021-2026F CAGR of approximately 9%, while the market segment relating to Cloud is
expected to show the highest growth over the 2021-2026F period, at a CAGR of approximately 29% (all data in
this paragraph according to the McKinsey SMB Article; CAGRs calculated by the Company from the underlying
figures included in that source for the relevant product/services categories and regions). As can be seen in the
chart below, our Served Addressable Market has shown resilience even in light of the COVID-19 crisis.

The chart below shows the past and expected development for our Served Addressable Market and its two main
market segments Web Presence & Productivity and Cloud for the 2015-2026F period:

Served Addressable Market, 2015-2026F (in € billion, except CAGRs)

CAGR 2015-  2015- 2019-  2021-
2019 2021 2021 2026F
CAGR
1 Web 8% 8% 9% 9%
16.2 Presence &
Productivity
137 2 Cloud 36% 35% 34% 29%
2.
2015 2019 2021 2026F
Source: McKinsey SMB Article
Note: The calculation of our Served Addressable Market is based on McKinsey figures but excludes the server hosting product group

(within Web Presence & Productivity) in North America and the Cloud market segment in North America (both of which are included
in the McKinsey SMB Atrticle), due to the limited addressability of these two market areas for IONOS in that region (i.e., the figures
for the Cloud market segment and for server hosting in North America have been deducted from the total market figures). Certain
CAGRs have been calculated by the Company based on underlying McKinsey figures.

Addressing the needs of SMBs is key for succeeding in the SMB Digital Platform and Cloud Market. Typically,
service providers offer a complete portfolio of services to SMBs to expand their value capture during the customer
lifecycle, which often starts with Web Hosting & Domains and later extends to cloud services. In addition, SMBs
require and value a high-quality customer service, which is, in our view, a particularly important differentiating
criteria for providers such as the Group. As shown by the results of McKinsey's SMB survey mentioned in the
McKinsey SMB Article, the most important criteria for SMBs in Europe when selecting a digital provider are (i)
ease of use, (ii) high product availability and reliability, (iii) technical competence of the offered support (including
24/7 support) as well as professional services availability, (iv) the breadth of the available product/solution
features, and (v) data security and compliance with data protection regulations. Also relevant to respondents was
the total cost of ownership.

Key drivers for the Web Presence & Productivity market segment include the megatrends mentioned under
"12.2 Structural Megatrends Supporting Market Growth", leading to the continued growth in the customer base
and the digital service penetration of it. Furthermore, the share of SMBs with online presence is expected to grow
from 2021 to 2026, according to the McKinsey SMB Article (see also "12.2.1 Substantial Catch-up Potential in
Web Presence and Cloud Services"), which would result in further growth in the Web Presence & Productivity
customer base. We also believe that growth of the Web Presence & Productivity market segment will be driven by
the increasing adoption of further services (such as website builders or email), particularly within the group of
non-employer and micro SMB customers, who are eager to assume a one-stop solution from domain and web
hosting to professional mail and ecommerce solutions.
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In addition, various trends are expected to contribute to drive the high growth in the Cloud market segment,
besides the above-mentioned megatrends, such as multi-cloud adoption and security considerations. For
example, new computing architectures leveraging distributed cloud solutions increase the need for intelligent
cloud management and reinforce the need for end-to-end ("e2e") encryption and other security applications, thus
diversifying the service portfolio required by cloud and hosting providers.

12.3.2 Market Development, Outlook and Key Trends by Product Group

The chart below shows the development of our Served Addressable Market with a product breakdown for the
Web Presence & Productivity market segment (according to the market definition, the Cloud market segment only
includes cloud products and services):

Served

Addressable Market by product group, 2015-2026F (in € billion, except CAGRs)

CAGR 2015- 2015- 2019- 2021
2019 2021 2021 2026F
1 Web 8% 8% 9% 9%
Presence &
Productivity
1A Domains & 7% 7% 7% 7%
web hosting
1B Website 14% 15% 16% 14%
builder &
ecommerce
1C  Email & 13% 14% 14% 12%
Office
1D Other VAS 9% 11% 1% 9%
1E  Server 5% 4% 2% 6%
hosting
2 Cloud 36% 35% 34% 29%

2015 2019 2021 2026F

Source:

Notes:

McKinsey SMB Article

The calculation of our Served Addressable Market is based on McKinsey figures but excludes the server hosting product group
(within Web Presence & Productivity) in North America and the Cloud market segment in North America (both of which are included
in the McKinsey SMB Atrticle), due to the limited addressability of these two market areas for IONOS in that region (i.e., the figures
per product group separately presented in the McKinsey SMB Article for Europe and North America have been aggregated for both
regions in the above chart, except for the figures relating to the Cloud market segment and for server hosting, for which only the

figures for Europe have been considered. CAGRs for the product categories "website builder and ecommerce”, "email and office"
and "other VAS" have been calculated by the Company from the underlying McKinsey figures.

The figures for the product groups "domains & web hosting", "website builder and ecommerce", "email and office" as well as "other
VAS" are based on a bottom-up calculation, while the figures for the product groups "server hosting" and "cloud" are based on a
top-down approach. Website builder and ecommerce applications include, for example, DIY template-based website building, DIFM
services, online store builders, and ecommerce website design applications and services. "Other VAS" includes, for example, SEO
and ad management, business apps, storage and security solutions.

We see the following key developments and trends for the different relevant product categories:

Within

Web Presence & Productivity:

Domains and web hosting: Continued growth for this category is expected to be mainly driven by the
increasing adoption of such products, in particular by non-employer and micro SMBs. We expect that
offline SMBs will migrate towards an online presence, particularly during and in the aftermath of the
COVID-19 pandemic and related lockdowns and other restrictive measures which have prompted and
continue to prompt a shift toward more digital business offerings and processes.

Website builders and ecommerce: Website builders and standardized ecommerce solutions have reached
maturity from a technical standpoint, which is now driving widespread adoption of such solutions and
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customer demand for more sophisticated design solutions (e.g., according to W3Techs' assessment, 43%
of all websites use WordPress (the WordPress website mentions 42% as of January 25, 2023); the market
share for WordPress among content management systems was estimated by W3Techs Web Technology
Surveys at 63.6% as of January 25, 2023 (source: W3Techs website)). We assess that the share of new
websites created using a website builder (including commercial WordPress) grew from 25% in 2015 and
33% in 2019 to 39% in 2021, and expect this share to increase to 55% by 2026 (Company Data Analysis
based on several sources, including OECD, Eurostat, different surveys, etc.)

o Email and office: We see a shift to subscription-based, online office solutions, enabled by the launch of
Office 365. Office solutions are finding widespread use due to the increase of remote working models
adopted during the COVID-19 pandemic (see "12.2 Structural Megatrends Supporting Market Growth",
bullet-point on remote and hybrid working models) and the further digitalization of SMBs. We expect such
hybrid models will continue to result in a higher demand for email and office applications. With respect to
email, we also see increasing demand for professional email solutions as SMBs become further
professionalized: we assess that the share of SMBs that use a paid email solution has increased from 12%
in 2015 and 23% in 2019 to 35% in 2021, and expect this share to reach 52% by 2026 (Company Data
Analysis based on several sources, such as OECD, Eurostat, different surveys, including a survey carried
out on behalf of the Company in our Focus European Countries in October 2021, etc.; volume of paid email
solutions weighted by the number of companies).

o Other VAS: We expect that the increasing importance of online marketing for SMBs since the COVID-19
pandemic will continue to drive demand for other VAS, such as SEO & ad management, business
applications (such as remote terminal access, team and project management), which are gaining popularity
among SMBs, and storage (with central storage becoming more important given the trend towards remote
working and increased data relevance). In addition, we observe an increase in enhanced security
awareness after recent events (including ransomware attacks such as that against Colonial Pipeline).
Therefore, we also expect market growth in the area of security solutions, driven by the need to contain
various threats encountered by SMBs — such as digital sabotage of IT systems and processes, theft of
sensitive digital documents and spying on electronic communication. See also "12.2 Structural Megatrends
Supporting Market Growth", bullet-point on cybersecurity as a critical consideration for SMBs. Overall, we
estimate that the share of websites using additional VAS has grown from approximately 18% in 2015 and
20% in 2019 to 22% in 2021, and we expect the share to continue to grow, reaching 28% by 2026 (source:
Company Data Analysis for our Focus European Countries).

) Server hosting: For this category we only see moderate growth potential during the next years, as these
types of service may be potentially substituted by cloud in the mid-term.

In addition, McKinsey believes that identifying cross-selling and upselling opportunities across the different
categories is a critical priority for providers addressing the market (source: McKinsey SMB Article). We believe
that such cross-selling opportunities, typically from hosting, domains and website builders to ecommerce
solutions, email and office suites, as well as back-up, storage and security services, together with an upselling
potential, contribute to drive market growth. This also explains why several service providers have a particular
focus on acquiring customers at the beginning of their digitalization and professionalization journey and service
the wider needs of customers as their digital needs increase.

Within Cloud:

o We see SMBs undertaking a shift to cloud at a large scale (see also "12.2.2 Continued Shift from On-
premise to Cloud Environments"). Drivers for the continued adoption of cloud-based solutions by SMBs
include the ease of use and cost benefits, in addition to the above-mentioned trends towards remote
working and the growing demand for online resources.

) As the size of the world's data volume continues to increase (the IDC Datasphere Article predicts that the
global datasphere (i.e., the amount of data created, captured or replicated) will grow from 64 zettabytes in
2020 at a CAGR of 23% over the 2020-2025 period), this will require more data storage. This development
is expected to lead to significant growth of the data stored in the cloud (and also, but to a lesser extent, of
data created in the cloud), according to the IDC Datasphere Article. Also SMBs turn increasingly to cloud
solutions to store their growing data volumes, according to our market observations.

o The Public Cloud has experienced high growth in recent years, driven by the increasing number of cloud

users and use cases, and is expected to continue to grow in the coming years. According to Gartner, the
ongoing pandemic and the surge in digital services are making cloud the centerpiece of new digital
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experiences: The adoption and interest in public cloud continues unabated as organizations pursue a
"cloud first" policy for onboarding new workloads, and adopting cloud-native platforms to take advantage of
the inherent capabilities within the cloud environment will be pervasive, rather than just popular: by 2025,
Gartner estimates that over 95% of new digital workloads will be deployed on cloud-native platforms, up
from 30% in 2021 (source: Gartner Cloud Article). We believe that the growing number of cloud-native
SMBs and start-ups looking for an easier, cost-effective solution will also act as a market driver.

) Another advantage that is driving the growth of cloud solutions, according to our market observations, is
scalability, which means SMBs can scale their data processing and data storage requirements depending
on the development of their business and their changing needs. This also allows for more efficiency, which
can reduce companies' IT costs.

o 2020 was a pivotal year for the cloud as it played a lead role in facilitating remote work solutions, enabling
organizations to fuse existing organizational processes with novel cloud technologies to allow for greater
flexibility in uncertain times (source: Accenture Cloud Article). Among the 25 cloud-specific trends
mentioned in the Accenture Cloud Article are edge computing, an emerging cloud trend to build localized
data centers for computation and storage at or near where they are needed, hybrid cloud approaches,
growth of the different "as a service" offering and emergence of new applications, which are expected to
expand as business continues to adjust to hybrid work environments, and containerization, which involves
packaging an application and its dependencies in a lightweight uniform set, which ensure an application
runs quickly and reliably in multiple computer environments. Also Gartner observes that emerging
technologies such as containerization, virtualization and edge computing are becoming more mainstream
and driving additional cloud spending; the pandemic has served as a multiplier for chief information officers'
interest in the cloud (source: Gartner Forecast Press Release 2021).

o Moreover, according to our Company Data Analysis, cloud SMB users expect their demand for back-up
and storage (together with application hosting and computing) to increase, which is expected to further
drive cloud demand over the next years.

Furthermore, regional data geopolitics is influencing market dynamics. For example, in relation to cloud
sovereignty, the U.S. CLOUD Act allows U.S. authorities to request data stored by U.S. cloud companies
regardless of where the data is located. The GDPR regulates data privacy for companies operating in the EU. In
the Schrems Il ruling (July 2020), the Court of Justice of the European Union declared the European
Commission's "Privacy Shield Decision" invalid, because of invasive U.S. surveillance programs (therefore,
transfers of personal data on the basis of the Privacy Shield Decision were considered illegal); it also requested
stricter requirements for the transfer of personal data based on standard contractual clauses, prompting many
companies to review their handling of personal data transfers. In October 2020, the French data protection
authority (the Commission Nationale de I'Informatique et des Libertés, CNIL) forbade French health players to
store data with Microsoft or any U.S. company. In October 2022, U.S. President Biden signed an Executive Order
on Enhancing Safeguards for United States Signals Intelligence Activities directing the steps that the United
States will take to implement the U.S. commitments under the newly created EU-U.S. Trans-Atlantic Data Privacy
Framework. This framework is intended to restore an important legal basis for transatlantic data flows by
addressing concerns that the Court of Justice of the European Union had raised in Schrems Il. For more
information, see "14.2.1.1 European Union". Moreover, China's Cybersecurity Act requires Chinese companies to
store in China all sensitive and personal data collected in China. In the EU's Gaia-X project, public institutions,
private companies and scientists work together to create a secure and connected European cloud infrastructure,
with an environment based on concepts such as trust, interoperability, data portability and European data
sovereignty (i.e., the idea that data that has been stored in digital form is subject to the laws and governance
structures within the nation it is collected).

12.3.3 Market Development, Outlook and Key Trends in Main Regions
12.3.3.1 Served Addressable Market by Region

IONOS focuses on customers and potential customers in Europe (as explained above, in particular in Germany,
the United Kingdom, Spain, France and Poland) and North America (the United States and Canada). In particular
the European market segment of our Served Addressable Market has shown very strong growth rates historically
and is expected to also grow significantly over the next years, as shown in the chart below. The North American
market segment for Web Presence & Productivity is also showing attractive growth rates, as shown in the chart
below:
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Served Addressable Market by region, 2015-2026F (in € billion, except CAGRs)
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Note: The calculation of our Served Addressable Market is based on McKinsey figures but excludes the server hosting product group

(within Web Presence & Productivity) in North America and the Cloud market segment in North America (both of which are included
in the McKinsey SMB Article), due to the limited addressability of these two market areas for IONOS in that region. CAGRs for the
total market and for North America have been calculated by the Company from the underlying McKinsey figures.

The chart below shows the development of the Web Presence & Productivity market segment of our Served
Addressable Market with a breakdown for our Focus European Countries and other relevant regions (rest of
Europe and North America):

Web Presence & Productivity market segment of our Served Addressable Market by country/region 2015-2026F (in € billion, except
CAGRs)
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Note: The calculation of the Web Presence & Productivity market segment of our Served Addressable Market is based on McKinsey

figures but excludes the server hosting product group in North America (which is included in the McKinsey SMB Article), due to the
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limited addressability of this market area for IONOS in that region. CAGRs have been calculated by the Company from the
underlying McKinsey figures.

12.3.3.2 Domains & Web Hosting Product Category (Within the Web Presence & Productivity Market
Segment)

IONOS' revenue has traditionally been generated primarily by offering solutions within Domains & Web Hosting,
and this is therefore a particularly relevant category for the Group. The chart below shows the different growth
dynamics in the different regions (including for our Focus European Countries) for the "domains & web hosting"
product category within the Web Presence & Productivity market segment of our Served Addressable Market.
The differences among countries/regions mostly result from the varying development of the underlying number of
companies that constitute potential customers and the different level of website penetration.

Domains and Web Hosting Product Category (Within the Web Presence & Productivity Market Segment), by country/region, 2015-
2026F (in € billion, except CAGRs)
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Note: The calculation of the "domains and web hosting" category within our Served Addressable Market is taken from the figures

McKinsey has separately shown for this category in North America and in Europe (with the breakdown shown above) in the
McKinsey SMB Atrticle. The CAGRs for the total product category "domains and web hosting" have been calculated by the Company
from the underlying McKinsey figures for Europe and North America.

Each of our Focus European Countries and North America have seen solid market growth in the past years, and
each of these countries or regions is expected to continue to grow in the coming years, at 2021-2026 CAGRs of
6-7%, except for the very dynamic Polish market, where domains and web hosting products and services are
expected to grow at a 2021-2026 CAGR of approximately 11%, mainly driven by the rapidly growing number of
companies demanding such products and services.

12.3.4 Competitive Environment

Companies that are active in our Served Addressable Market generally follow one of three kinds of approaches
with respect to their product and service offerings, according to our Company Data Analysis and our analysis of
the market:

) Digital platform approach: these are companies that typically started with a focus on domains and hosting,
but which have now developed broader portfolios to meet the growing needs of their customers (e.g., also
offering site-building, ecommerce and SEO). In addition to IONOS, this category includes players such as
GoDaddy, Newfold Digital (with brands such as Bluehost, Web.com and Host Gator) and team.blue
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) Use case focused approach: more recently, players which focus on individual use cases have emerged,
including use cases such as website building tools or e-shops with proprietary solutions; e.g.,
Squarespace, Wix and Jimdo

o Cloud infrastructure and services offerings: companies providing this offering are typically cloud players
also addressing larger enterprises with a focus on providing scalable compute and storage solutions; e.g.,
OVHcloud, Hetzner and Leaseweb in Europe, as well as DigitalOcean in the United States. In addition,
several so-called "hyperscalers" compete in the market segment for Cloud services (see "12.3.4.2 Cloud").

While players following either the digital platform or the use case focused approach typically address smaller
SMBs (from non-employer firms to SMBs with less than 50 employees) — a customer group that captures the
majority of the market volume within our Served Addressable Market —, the approach of players with cloud
infrastructure and services offerings is typically geared towards SMBs from 10 to roughly 1,000 employees as
well as larger companies. Moreover, companies following the digital platform approach often leverage open
source-based platform solutions to compete with the proprietary solutions of companies that follow a use case
focused approach.

In our own assessment, we have a more comprehensive product portfolio compared to selected peers in terms of
the product breadth and coverage for the different product categories offered by IONOS within Web Presence &
Productivity and Cloud Solutions, and in terms of the key regions in which we are active, namely in Europe and
North America (own analysis performed in November 2022 comparing IONOS with the digital platform providers
GoDaddy, one.com Group AB, Malmd, Sweden ("group.ONE") (analysis performed prior to the announcement of
the merger of group.ONE and dogado in December 2022, a transaction which is not yet closed), Newfold Digital,
OVHcloud and team.blue; and with the use case focus players Wix, Squarespace, Jimdo and Shopify Inc.,
Ottawa, Canada ("Shopify")).

We also assess that we benefit from significant barriers to entry and from competitive advantages such as a long-
standing experience and deep product expertise, economies of scale (which in our view allow us to offer solutions
at a very attractive price/performance proposition and to develop complex and state-of-the-art solutions to our
customers), our ability to build an innovative and comprehensive product portfolio, benefitting from our close
proximity to customers, as well as a high reputation and brand awareness and a large and loyal customer base.

12.3.4.1  Web Presence & Productivity

Players in the Web Presence & Productivity market segment of our Served Addressable Market generally strive to
capture value through added services.

Digital platform providers and use case-focused players generally attract customers early in their respective
digitalization process and typically drive customer value through upsell strategies, with an increasing value added
portfolio. From a provider's perspective, it is therefore key to capture customers at the entry point with a low price,
but also with high quality and ease of use.

Besides the above-named competitors GoDaddy, Newfold Digital, team.blue, Squarespace, Wix and Jimdo, we
also compete in Europe with OVHcloud in web hosting, and with other mostly local players, in a fragmented
landscape with many country-specific offerings. Major players for web hosting in the United States (where our
market share is much smaller) include GoDaddy, Wix, Squarespace and Newfold Digital.

Customers in this market segment mostly include non-employer firms, micro SMBs, occasionally, small SMBs,
and very rarely medium SMBs. From a customer group perspective, IONOS has a clear strategy of focusing
mostly on micro SMBs with its Web Presence & Productivity offering.

In terms of specific customer needs (which providers must address in order to gain and maintain their market
position), customers within this market segment generally look at establishing a web-presence for advertising
(with added functionality), setting up an e-shop, driving emailing campaigns and deploying business apps. In
terms of website design, the needs may range from building a high quality website with agency involvement to
"DIY" solutions. In the area of server hosting, customers may be looking for an (off-premise) datacenter and/or
server hosting support.

According to our market observations, the market has seen some consolidation (in particular as regards

companies structuring their offering in line with the digital platform approach). For the web hosting category within
our Served Addressable Market, the market leaders have competitive advantages stemming from their strong
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network effects, which allow them to account for a large portion of the market (the largest five players account,
together, for roughly half of the market size). The rest of the market is highly fragmented.

IONOS is the European market leader in web hosting in terms of the number of domains hosted according to data
compiled by HostSens, based on an analysis of national TLD for the national domains of several European
countries and the ".eu" TLD (September 2022). According to same source, we had approximately 11.6 million
registered domains in Europe as of September 30, 2022.

Pursuant to HostAdvice data as of September 2022, the Group had an overall market share for Europe of
approximately 20% (#1) in terms of the number of clients of hosting companies (whereby HostAdvice considers
each domain to be a "client" for purposes of the market share analysis, so that effectively the analysis is based on
the number of domains for each company; source: HostAdvice website, analysis of information on market shares
of hosting companies for the following European countries: Germany, France, the United Kingdom, Spain, the
Netherlands, Italy, Ireland, Denmark, Spain, Poland, Switzerland, the Czech Republic, Sweden, Austria, Belarus,
Greece, Finland, Hungary, Bulgaria, Serbia, Belgium, Norway, Romania, Slovakia, Lithuania, Estonia, Slovenia
and Croatia; for IONOS, all Group brands were added, including the "1&1" category previously used by
HostAdvice).

For the purpose of our analysis of our market shares in the European web hosting market, our Company Data
Analysis has considered the size (in €) of the European web hosting market in 2021, as assessed by us based on
the (larger) "domains and web hosting" category in the McKinsey SMB Atrticle (i.e., for the five Focus European
Countries) and also on our assessment of the web hosting market size for Austria (which we assessed at 10% the
estimated size of the web hosting market in Germany) as well as our own web hosting revenue (Group-wide, i.e.,
for all our brands) in those European countries. We have also assessed the estimated web hosting revenue of our
competitor OVHcloud for 2021 in France; for other competitors/other countries, we have considered the number
of client domains hosted by web hosting companies as published by HostAdvice as of September 2022. Again,
we have excluded hyperscalers from this analysis since we do not consider them part of our relevant peer group.
In this analysis, "Europe" includes Germany, France, Spain, United Kingdom, Poland and Austria only.

Based on the above criteria, we estimate that we are the leading player in the European web hosting market, with
a market share of approximately 24% in 2021, and that, within Europe, IONOS has a particularly strong market
position in the German market segment for web hosting, with a market share of approximately 51% (#1) for 2021
(for the IONOS and the STRATO brands), with further leading (#1) positions in Spain (arsys brand) and Austria
(World4 You brand) (with approximately 21% and 19%, respectively). We also estimate that we had top-2
positions in the United Kingdom, Poland and France (with market shares of 13%, 11% and 10%, respectively).
Moreover, based on the same assessment of our Company Data Analysis, we estimate that our web hosting
market share in Europe was more than twice that of our closest peer group competitor in 2021 (analysis
considers our five Focus European Countries and Austria). Overall, we assess that market shares in the web
hosting market in our Focus European Countries and Austria tend to be concentrated among the largest players,
due to significant network effects. In our assessment, based on the same analysis and criteria mentioned above,
the top-5 players, including IONQOS, in each of these countries accounted for 76% (Germany), 54% (France), 53%
(Spain), 47% (United Kingdom), 41% (Poland) and 38% (Austria) (for IONOS, all relevant brands in a given
country were aggregated).

Taking into account the HostAdvice published data on the number of client domains of web hosting companies as
per September 2022 alone, the Group's market share in Germany would be approximately 42% (#1) in Germany,
32% in Austria (#1), 23% in Poland (#1) and 45% in Portugal (#1), with top-2 positions in the United Kingdom and
Spain (with market shares of approximately 11% and 8%, respectively; for Spain, the published market shares for
IONOS and arsys have been aggregated). In France, we have the second largest number of registered domains
with the ".fr" TLD, according to data compiled by HostSens for September 2022.

We also benefit from a high brand awareness in key markets. In a survey commissioned by us and carried out in
October 2021 among micro and small SMBs, IONOS achieved an overall brand awareness of 84% in its Focus
European Countries (Germany, the United Kingdom, Spain, France and Poland), taken as a whole, and had a
particular high scoring in Germany, where it achieved a brand awareness of 90% (the highest in Germany,
compared to peers). According to the same survey, the STRATO brand also enjoyed a high brand awareness of
86% in Germany. In addition, home.pl had a brand awareness of 85% in Poland — the highest in that country
compared to its peers.

Based on our assessment, we believe that we have the following competitive advantages compared with many

digital platform providers: We assess that we benefit from network effects due to the above-mentioned leading
market positions in many important European markets and we believe our products are easy to use via highly
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automated self-serve tools. We assess that we act as a trusted partner for customers, which we view as a solid
competitive advantage driven by extended presence and award-winning customer care (see "13.2.4 We have a
large, diverse and loyal customer base with approximately 6.0 million customers worldwide and strong economics
per customer, supported by an award-winning customer service platform") and personal support. We also believe
that customers value the high reliability of our systems with no relevant IT outages in the last years and no IT
emergencies since the founding of the Group (for a definition of IT emergencies as used within the Group, see
"13.10 Information Technology, Information Security and Data Privacy") as well as the measures that we have
implemented in order to comply with high data protection/data security standards. Moreover, vis-a-vis use case-
focused players, we believe that we have further competitive advantages in terms of the breadth of our product
offering and our efficient go-to-market strategy driven by intra-group synergies.

12.3.4.2 Cloud

The Cloud market is rapidly growing, supported by megatrends that are driving the migration to cloud
environments (see "12.2 Structural Megatrends Supporting Market Growth"). SMBs, in particular smaller SMBs
have so far been slower than larger businesses in adopting cloud solutions, but are now increasingly shifting to
such solutions.

In the Cloud market segment, players typically have a particular focus in capturing market share. Local cloud
specialists (such as Hetzner, Leaseweb and OVHcloud in Europe and DigitalOcean in the United States) mainly
focus on niche individual market segments — whether geographically or with specific expertise on certain products
—, whereas so-called "hyperscalers" (i.e., Azure, AWS and Google Cloud, a group of services offered by Google)
tend to compete on cost and technical sophistication.

Providers of advanced cloud infrastructure and services in this market segment include virtual private servers and
server hosting players that offer high functionality, reliability and accessible pricing for web professional and their
customers. Competitors of IONOS in this market segment include the so-called "hyperscalers”, i.e., Azure, AWS
and Google Cloud, which dominate the Public Cloud market segment, and other players such as OVHcloud (our
strongest direct competitor in the European cloud market, with a comparable portfolio breadth, similar market
penetration and similar technology use as the IONOS Group) and the other local cloud specialists mentioned
above as well as other providers such as large global information and communications technology ("ICT") players
(e.g., International Business Machines Corporation, Amonk/New York, United States ("IBM")) and local providers
such as UKCloud Ltd., Farnborough, United Kingdom ("UKCloud") and Comarch S.A., Krakow, Poland
("Comarch").

Typical customer groups in this market segment are small, medium and large SMBs (and, rarely, micro SMBs).
From a customer group perspective, IONOS particularly focuses on larger SMBs with its Cloud offering. In
addition, with its Cloud offering, IONOS addresses all sizes of public entities (e.g., in government, education and
healthcare). In our view, hyperscalers do not typically tailor to the specific needs of this customer group (in
particular, of SMBs), which require support and simplicity in the cloud offerings.

The portion of revenue generated by emerging cloud services is rapidly increasing. According to Gartner,
offerings that support or deliver Public Cloud services are experiencing very strong growth. For example, end-
user spending in the category "cloud system infrastructure services (laaS)" is expected to grow substantially, from
USD 90.9 billion in 2021 to USD 150.3 billion in 2023, i.e., at a 2021-2023 CAGR of 28.6% (source: Gartner
Forecast Press Release 2022). Also according to Gartner, end-user spending in the category "cloud application
infrastructure services (PaaS)" is expected to grow significantly, from USD 46.5 billion in 2020 and USD 89.9
billion in 2021, to USD 110.7 billion in 2022 and USD 136.4 billion in 2023 (source: Gartner Forecast Press
Release 2021 for 2020 figures and Gartner Forecast Press Release 2022 for all other years). This represents a
2021-2023 CAGR of approximately 23.2%. As a result, we observe that customers are looking for cloud partners
that will provide solutions to additional services beyond cloud infrastructure. A set of essential and mature
platform services becomes more and more a factor in decision making processes. In terms of specific customer
needs to be addressed, customers are typically looking for a long-term solution that will fulfill their technological
needs today as well as in the future. These needs include (off-premise) scalable compute and storage resources,
with solutions that are easy to administer and fully connected; in addition, such solutions should be easy to
access remotely to support virtual and online applications. In addition, SMBs are increasingly placing more
importance on topics such as data sovereignty, data security and environmental aspects relating to data center
management, which are areas in which we believe we provide particularly suitable products and services. In
addition, we believe that customers increasingly look for innovations and that those players that consistently
invest in innovations are particularly well positioned to benefit from such trend.
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In our view, while the large players in the Cloud market segment have significant market shares in terms of
Cloud-related revenue (in particular, hyperscalers), IONOS is in the position of a challenger, offering an
alternative to hyperscalers with a focus on offering a strong price/performance value, digital sovereignty, easy-to-
use solutions and a customer service with a high level of interaction with customers. In this regard, we believe we
have a competitive advantage in addressing our target customer groups, by placing high importance on the
implementation of requirements of EU data protection law and offering to provide our services from within the EU
(which is a plus for customers who wish to avoid suits and fines for data privacy violations), offering an innovative
data center designer, which allows an easy-to-use "click-and-build" of Cloud infrastructure and a more
personalized customer account management and a personal support model for SMB and mid-market customers.
We also believe we are viewed as a strong, reliable Cloud partner, in particular for the key customer group of
SMBs, in our core markets in Europe (especially in Germany and Spain). In Germany, a report by the ISG ranked
IONOS for the first time in the "leaders quadrant” for hyperscale infrastructure and platform services in the
German Public Cloud market, a ranking it maintained in the 2022 edition of the same report (ISG, "Public Cloud —
Services & Solutions, Germany 2021/Quadrant Report", December 2021, and ISG; "Public Cloud — Solutions and
Services" Quadrant Report for Germany, December 2022, customized reports provided to IONOS). In the 2021
edition of the report, the international market research and consulting company recognized the cloud offering of
IONOS as a comprehensive, attractive portfolio with high compliance security and unbeatable price-performance
offering, and considered IONOS as one of the five leading cloud providers in Germany, alongside AWS,
Microsoft, Google and T-Systems. In the 2022 edition of the report, ISG mentioned IONOS as the most
successful local laaS provider in Germany, noting its organic growth with new service offerings and through the
acquisition of companies that fit its portfolio. Moreover, in the French edition of the ISG Quadrant Report,
published in January 2023, IONOS was mentioned for the first time as a "contender" for hyperscale infrastructure
and platform services in that country.

Within the group of European Cloud players, we believe we have a competitive advantage by being the only
larger EU Cloud provider with a fully-owned Cloud technology stack, e.g., not being dependent on OpenStack (an
open source Cloud computing infrastructure software project) or U.S. providers. We also believe that we offer
scale advantages, since we use our Cloud infrastructure for our approximately 6 million customers, and that
customers value our "one-stop-shop" portfolio of services — from domain registration, over web presence to Cloud
infrastructure —, a concept that we believe best fits the needs of SMB customers. We also see a competitive
advantage in our "pure Cloud service provider" focus, since we concentrate on offering laaS and PaaS, while
consulting, migration and operation aspects are outsourced to external partners.
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13 BUSINESS

13.1 Overview

IONOS, headquartered in Germany, is an international digitalization partner and sees itself as a trusted cloud
enabler serving the needs of SMBs and freelance professionals, as well as larger enterprise customers and
private users. We offer a broad portfolio of products and services including web presence & productivity as well
as cloud solutions, supported by an award-winning customer care and state-of-the art infrastructure (for details on
the awards received by our customer care, see "13.2.4 We have a large, diverse and loyal customer base with
approximately 6.0 million customers worldwide and strong economics per customer, supported by an award-
winning customer service platform"). IONOS is the European market leader in web hosting in terms of the number
of customer domains of web hosting companies (according to HostAdvice Data for September 2022). With
approximately 11.6 million registered domains in Europe as of September 30, 2022, IONOS hosts the largest
number of registered domains in Europe according to data compiled by HostSens, based on an analysis of
national TLDs for several European countries and the ".eu" TLD (September 2022). We are active in 18 markets
in Europe and North America. In Europe our focus markets are Germany, the United Kingdom, Spain, France and
Poland, but we also have a strong presence in Austria and the Netherlands. In North America, we are active in
the United States, Canada and Mexico.

We have approximately 6.0 million customers and approximately 8.9 million customer contracts worldwide,
thereof approximately 7.9 million in Europe (all as of September 30, 2022). We also host approximately 22 million
domains in our own regional data centers in Europe and the United States (as of September 30, 2022). As of
September 30, 2022, IONOS employed 4,239 employees (based on headcount) in nine countries in which the
Group has operations or offices.

In fiscal year 2021, the Group had total revenue of € 1,103.3 million, representing a 11.6% increase compared
with fiscal year 2020, and EBITDA of € 326.3 million. In fiscal year 2021, the Group had an Adjusted EBITDA of
€ 355.2 million, and Adjusted EBITDA Margin of 32.2% and a Cash Conversion Rate of 89.5%.

The Group has a comprehensive product range offering strongly performing applications and services, operating
more than 100,000 servers. With over 30 years of experience, IONOS helps entrepreneurs who are taking their
first steps online, business owners who are scaling up, as well as large companies (and the partners who help
them succeed) in areas such as building an online presence, for example by securing a domain, creating a
website, setting up an online shop, moving back-office processes to the cloud, or orchestrating a container
cluster. Our data center network delivers excellent performance and geo-redundancy: We operate 32 data
centers (as of September 30, 2022), thereof eleven (owned) data centers for the exclusive use of the Group
certified under ISO/IEC 27001, including several with geo-redundant platforms, and 21 co-location (rented) data
centers (which are operated by third parties, while the servers used by the Group are owned and operated by us).
In our operating processes, we combine state-of-the-art technology with strong privacy policies and data security.
We also offer a dedicated customer service agent to every customer of IONOS branded-products, a feature which
we believe is unique in our industry.

Over the past few years, the IONOS Group has evolved from being a leading European hosting provider to
becoming the leading European enabler of SMBs and professional digitalization, based on our assessment of our
web hosting market position in Europe in terms of the number of domains hosted for 2021 (see "12.3.4.1 Web
Presence & Productivity"). As one of the largest domain registrars in the world (#8 worldwide, according to the
Domain Name Wire Ranking (July 2022), in terms of total number of .com registrations under management), we
deliver a broad domain portfolio including comprehensive features.

Our business is organized in two business areas, namely Web Presence & Productivity and Cloud Solutions,
which accounted for 89.6% and 10.4%, respectively, of our revenue from contracts with customers for fiscal year
2021. In Web Presence & Productivity, we offer a one-stop shop for all digitalization needs of SMB customers
across their lifecycle, with digital presence solutions (including domains, web hosting, website builders) as well as
additional productivity products and solutions (e.g., ecommerce, email and office solutions, value added services
and server hosting, i.e., dedicated servers). We also offer such digital presence solutions within a curated
WordPress ecosystem: for example, as of July 31, 2022, we hosted approximately 1.8 million WordPress
websites, and we had also helped create more than 1.1 million WordPress websites for a broad range of use
cases across numerous industries. Our Web Presence & Productivity business area includes our aftermarket
activities (brokerage and marketplace for domains), an area in which we have grown significantly over the past
few years (see "13.5.1.1 Domains"). Our Cloud Solutions business area complements our Web Presence &
Productivity business area. We assess that we operate as a trusted European cloud provider for SMBs, meeting

143



their usability requirements with an offering comprising a broad range of cloud solutions (from "bare metal" cloud
hosting solutions, where only the hardware resources of dedicated servers are available to a user, to Private and
Public hosted cloud solutions). We benefit from being engaged in a large share of the value chain — from product
development and data center operation, to effective sales and marketing, and active customer support.

Our business model is predominantly based on customer contracts (electronic subscriptions) with fixed monthly
charges based on contractually defined terms. We believe that this business model provides for a stable,
recurring and predictable revenue and cash flows, offers protection against cyclicality and creates financial
flexibility to exploit opportunities in new business areas and new markets — both organically or through selective
acquisitions and investments.

According to several market studies (e.g., the McKinsey SMB Article, Flexera's 2022 State of the Cloud Report
and Gartner cloud reports), the cloud solutions market is expected to grow significantly in the coming years:
Within our Served Addressable Market, the market segment relating to Cloud is expected to show the highest
growth over the 2021-2026F period, at a CAGR of approximately 29% (source: McKinsey SMB Article). Also the
Web Presence & Productivity market segment is expected to grow at a steady pace, with a 2021-2026F CAGR of
approximately 9%, according to the same source (CAGR calculated by the Company from underlying figures in
the McKinsey SMB Atrticle as per our definition of our Served Addressable Market). We believe that the Group is
strategically well positioned to benefit from the expected market potential. The dynamic market development,
driven by trends such as increasing IT spending by SMBs, growth of ecommerce and remote working models,
cybersecurity considerations, technological innovations, and a growing number of cloud-native decision-makers at
SMBs and other customers, is contributing to a continued shift from on-premise to cloud environments. In
addition, the easier and faster access to the Internet, with increasingly powerful broadband connections available
globally, is contributing to boost the introduction of new, more complex cloud applications. We expect these
Internet-based applications for end customers and businesses to be the growth drivers for the Group in the
coming years.

Thanks to our many years of experience as an application provider, deep expertise in software development and
data center operation, our fully-owned cloud technology stack, marketing, sales and customer support, a strong
brand awareness and millions of existing customer relationships with private users, freelancers and small and
medium-sized enterprises, we consider ourselves well positioned to leverage on this positioning for further and
sustainable growth, continuing to invest in new customers, new products and business areas, and further
internationalization.

13.2 Investment Highlights

IONOS believes that several factors support its growth objectives. These include a business model that is largely
subscription-based, leading to recurring revenue, high scalability and a strong cash conversion, as well as a large
and growing Served Addressable Market, including the Web Presence & Productivity market segment, in which
we believe we have many leading positions and brands, and the strongly-growing Cloud market segment with
significant growth potential for our business; a strong product portfolio and a large base of loyal customers, a
strategy that takes advantage of multiple growth levers, a strong commitment to the environment and people as
well as a strong corporate culture with a highly experienced management team.

13.2.1 We operate in the large, resilient and fast-growing SMB Digital Platform and Cloud Market
that is driven by digitalization and a shift from on-premise to cloud environments

With our product offerings, we target mainly SMBs in Europe and North America — a large group, estimated at
more than 92 million SMBs (with up to 249 FTEs) for those regions combined in 2021, thereof 57.6 million across
Europe (source: McKinsey SMB Atrticle; figures include freelancers, non-employer firms, micro, small and medium
SMBs). This SMB group is still largely untapped and digitally underserved. Within Europe, we estimate that 96%
of SMBs today are micro SMBs and solopreneurs, roughly half of which do not have a website (source: Company
Data Analysis, based on the McKinsey SMB Atrticle, Eurostat data and our own analysis and assumptions).

IONOS had approximately 6.0 million customers as of September 30, 2022 (most of them SMBs); thus,
approximately 90% of European SMBs are not IONOS customers today. In addition, we assess that the numbers
of SMBs in Europe and North America have shown resilience, even in times of market downturns, such as during
the financial crisis (2008-2011) and the COVID-19 pandemic. In our assessment, for example, there were
approximately 70 million SMBs in Europe and North America in 2008, and after a dip in 2009 (approximately 68
million), the number of these SMBs first stabilized (approximately 70 million in 2010) and then continued to
increase (approximately 73 million in 2011) (source: Company Data Analysis, based on sources such as Statista;
analysis includes SMBs and freelancers). During that period, the number of our customers increased from 2.2

144



million at the end of 2008 to 2.9 million by the end of 2011. With respect to the years marked by the COVID-19
pandemic, the number of SMBs in Europe and North America remained stable in 2020 and 2021 (92 million,
compared to 91 million in 2019) and we estimate 94 million for 2022 and expect approximately 102 million by
2026 (source: Company Data Analysis, including data from Eurostat, OECD, etc.; in the analysis, the data has
been extrapolated for the 2021-2026F period using average gross domestic forecast; includes SMBs and
freelancers). The expected 2021-2026F growth according to our Company Data Analysis is also in line with the
McKinsey SMB Article, which projects growth of 2% p.a. through 2026 for this SMB group. Moreover, the number
of our customers increased from approximately 5.6 million as of December 31, 2019 and approximately 5.8
million as of December 31, 2020 to approximately 5.9 million customers worldwide as of December 31, 2021.

We operate in the large, resilient and fast-growing SMB Digital Platform and Cloud Market, which is projected to
grow from approximately € 38 billion in 2021 to approximately € 89 billion in 2026, representing a CAGR for the
period of approximately 19% (source: McKinsey SMB Article, Company Data Analysis for the calculation of the
Served SMB Digital Platform and Cloud Market from the underlying data in the McKinsey SMB Article). This
growth is fueled by structural megatrends such as digitalization, including a substantial catch-up potential in web
presence, and a continued shift from on-premise to cloud environments (see also "12.2 Structural Megatrends
Supporting Market Growth"). In 2015, approximately 37% of SMBs in Europe had a website, a figure which had
increased to 45% by 2019. The trend has accelerated thereafter, in part due to the COVID-19 pandemic and
related effects. In 2021, already 51% of the SMBs in Europe were operating a website. Further growth is
expected over the next few years, with an estimated 58% of SMBs in Europe having an own website by 2026
(source for the above information: McKinsey SMB Article). The catch-up potential is especially significant among
smaller SMBs. In addition, ecommerce solutions saw widespread use in 2020 and 2021 among SMBs (partly due
to the effect of the COVID-19 pandemic). In 2021, approximately 27% of the SMB companies with websites in
Europe had an e-shop solution, compared to an 18% share in 2015 and a 23% share in 2019. The share of SMBs
with websites that use an ecommerce solution in Europe is expected to grow to approximately 41% by 2026,
representing a 2021-2026 CAGR of approximately 8% (source for all the above information on ecommerce
solutions: McKinsey SMB Article).

Moreover, there is a continued shift to cloud environments. The share of companies using cloud-based solutions
has doubled in the past few years (source: Flexera/RightScale State of the Cloud Reports 2016 and 2022; see
also "12.2.2 Continued Shift from On-premise to Cloud Environments"). This is also translating into higher IT
spending levels on cloud solutions: According to Flexera, cloud solutions — SaaS, laaS and PaaS categories
combined — represented 33% of the IT spend of the surveyed companies in 2022, compared to 25% of IT spend
in 2020 (sources: Flexera's Tech Spend Pulse Report and 2020 State of Tech Spend Report). For a description of
our strategic focus on cloud investments, see "13.2.6 We are well-positioned to take advantage of multiple
strategic growth levers".

13.2.2 We assess that we are the leading European digitalization partner and a trusted cloud
enabler for SMBs, with a broad strategic geographic footprint and leading local brands

We believe we are the leading European SMB digitalization partner and a trusted cloud enabler in particular for
SMBs, with leading positions (top-1 or top-2) in 6 European countries and an overall market share for Europe of
approximately 24% (#1), according to our own market assessment (in this analysis, "Europe" includes Germany,
France, Spain, United Kingdom, Poland and Austria only).

Within Europe, we assess that IONOS has a particularly strong market position in the German market for web
hosting, with a market share of approximately 51% (#1). According to the same internal market assessment, we
believe that we have further leading (#1) positions in Spain (approximately 21%) and Austria (approximately
19%), and top-2 positions in the United Kingdom, Poland and France (with market shares of approximately 13%,
11% and 10%, respectively). The assessment includes the local Group brands and the IONOS brand. For more
information on our market assessment and the calculation of our market shares and positions, see "12.3.4.1 Web
Presence & Productivity".

Besides our international lead brand IONOS, we capitalize also on our other strong brands, such as: STRATO for
European basic offerings (value brand); arsys as a leading local web hosting provider and cloud specialist in
Spain (premium brand); World4You as a leading Austrian web hoster (value brand); home.pl as a leading
provider for domain registration (value brand), web hosting and VAS in Poland, and fasthosts (value brand) as
leading web hosting provider and cloud specialist in the United Kingdom. This local brand strategy allows us to
act in the local markets with what we view as "local champions" (local brands that are well-established in their
respective market), providing local language support and with a thorough knowledge of the local market. In
addition, we operate with several domain expert brands such as United Domains, InterNetX and sedo, as well as
the website builder specialist brand we22.
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This strong market position as a leading digitalization partner for SMBs is backed by 4,239 employees (as of
September 30, 2022) and the 32 data centers we operate, including eleven state-of-the-art owned data centers,
among them several with geo-redundant platforms, complemented by 21 co-location data centers. Overall we
operated more than 100,000 servers as of September 30, 2022.

13.2.3 We operate a powerful scalable, integrated platform offering a range of innovative
products across the customer lifecycle, supported by a strong focus on data security,
regulatory sovereignty and local support

We operate a powerful scalable, integrated platform offering a range of products that are critical to our customers
across their lifecycle. Within our two business areas, we offer more than 50 solutions across 10 different product
lines, underpinning the breadth of our portfolio. We offer our customers a "one-stop-shop" proposition allowing us
to serve such customers with products and solutions along their digitalization and professionalization journey,
from the registration of their first domain to cloud solutions. Our products and services are mostly designed and
developed internally, predominantly on the basis of open source components. This business model, which has a
high level of vertical integration and also relies on an extensive local support network, contributes to drive
operational efficiency.

Our cloud solutions rely in part on open source, combined with software that we program ourselves, mostly in
Europe. Some of our cloud solutions are subject to requirements under the Act on the Federal Office for
Information Security (Gesetz lber das Bundesamt fiir Sicherheit in der Informationstechnik ("BSIG") as they meet
the criteria for "critical infrastructure" in Germany (see also "14.2.2 Cybersecurity"). We place high importance on
data protection, data security and sovereignty (i.e., the concept that data that has been stored in digital form is
subject to the laws and governance structures within the nation it is collected). We are also a founding member of
the Gaia-X project, in which public institutions, private companies and scientists work together to create a secure
and connected European cloud infrastructure, with an environment based on concepts such as trust,
interoperability, data portability and European data sovereignty. So far, we have been awarded six (of the
submitted 15) projects within Gaia-X in the context of a funding competition organized by the German Federal
Ministry for Economic Affairs and Climate Action, including project Marispace-X (smart maritime sensor data
space), regarding the coordinated collection and analysis of geo-data of the world's oceans, a project developed
together with partners including Stackable GmbH); Health-X, a project to enable the full control over a person's
health data, Possible, a project regarding the self-determined handling of personal documents, as well as further
projects on the connection of critical applications across different fields, innovative voice recognition for Europe
based on artificial intelligence and a data room marketplace for life-long learning. Moreover, IONOS is the first
German Cloud provider to join the VMware Sovereign Cloud Initiative. Under the initiative, VMware verifies
"Sovereign Cloud providers" that meet applicable geographic-specific sovereign cloud requirements, regulations,
or standards where their sovereign Cloud is made available.

In addition, our data centers and system operations are certified under ISO/IEC 27001 (with few exceptions),
reflecting high standards of data protection. The latest certification under this international standard ISO/IEC
27001 was obtained in 2022, on which occasion also the customer service for the IONOS and the STRATO
brands was included as part of the certification for the first time. The 24/7 availability of the data stored by our
customers is backed by eleven owned data centers, including several with geo-redundant platforms. A minimum
of two copies of data are stored in data centers at different locations. This results in an availability at a level of
99.995% for the products using those data centers (figure refers to the monthly average in 2021). We are proud
of our excellent track record of no IT emergencies since the founding of the Group. For a definition of IT
emergencies as used within the Group, see "13.70 Information Technology, Information Security and Data
Privacy". We also offer an incident, change and problem management that is focused on our customers, and our
operating processes continue to improve: From 2019 to 2022, customer calls due to issues relating to our
services decreased by almost one-third.

13.2.4 We have a large, diverse and loyal customer base with approximately 6.0 million
customers worldwide and strong economics per customer, supported by an award-
winning customer service platform

Our customer base consists of approximately 6.0 million customers worldwide (with approximately 8.9 million
customer contracts as of September 30, 2022) and is well diversified, with the top-10 customers for our IONOS
brand accounting for around 2% of the revenue generated with IONOS-branded products and solutions during
fiscal year 2021. Approximately 98% of our customers are solopreneurs and SMBs (analysis as of July 2022 for
the IONOS-branded products only); while this customers groups are our clear target group, we see strong
potential to expand towards larger customers, who tend to have higher monthly spend amounts (see
"13.6 Customers, Customer Care and Billing"). IONOS believes that its targeted and efficient customer acquisition
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strategy is reflected in the ratio of Customer Lifetime Value (CLTV) to Customer Acquisition Cost ("CAC"), which
was more than 10: 1 in fiscal year 2021 (brand marketing costs for the IONOS brand are excluded in this
calculation; at IONOS, CLTV is calculated for in the IONOS Group excluding the sedo brand (due to a different
business model and lack of tracking of the relevant customer data for this KPl. For more information and a
description of our calculation of this ratio and its components, see "13.7 Brands, Marketing and Sales"). In
addition, the significant portion (approximately 88%) of the Group's revenue from contracts with customers for
fiscal year 2021 stemmed from contracted services to its customers (based mostly on subscription-based
contracts), resulting in high revenue visibility and recurring revenue. Due to the subscription-based nature of our
business, we believe that we are able to run a predictable, highly profitable business model. This can be
illustrated by the time it takes us to recover our CAC through the CLTV we generate which we refer to as
"payback period" and which was between approximately twelve and 18 months for fiscal year 2021 including
discounts granted to customers, and between six and twelve months excluding such discounts. The above
calculation (ratio of ARPU for a given period to CAC for the same period) is based on the annualized customer
ARPU of approximately € 160 for fiscal year 2021 (with ARPU being calculated as approximately € 13 per month
x 12) and CAC of approximately € 90 for such period.

Our customer service has won several awards, such as:

) the "European Contact Centre & Customer Service Awards" in the categories for the best use of customer
insight (gold) and for the best customer engagement initiative (silver) in 2020; in addition, IONOS was the
bronze winner in the 2022 series of the awards in the category for best customer centric culture and was
one of the finalists in the category for best customer experience;

) an award granted by the German specialist IT magazine CHIP for the best digital service quality among
web hosting providers in Germany (April 2021; test winner (#1) was IONOS; STRATO was also recognized
in this edition as providing "top digital service quality" (#2 among the hosting providers considered in the
survey)); and

o "voted customer service of the year" ("gewéhlt zum Kundenservice des Jahres") 2023 edition (November
2022) and 2022 edition (November 2021) award in the category for hosting services in Germany, granted
by the website "kundenservicedesjahres.de" of Armonia Deutschland GmbH, Mainz, Germany. This is
described by the award provider as an independent year-long concept for customer service combining a
qualitative audit (including undercover "mystery testers", calls, email, social media and chat inquiries) with
a competition that identifies one award-winner per category. It was also awarded the international version
of this award, also for the 2023 and 2022 editions, in France ("élu service client de I'année, category for
hosting and domain names, website: escda.fr) and Spain ("elegido servicio de atencion al cliente del afio",
category for hosting, website: https://lideresenservicio.com/ganadores-lideres-servicio/).

Customers acknowledge this strong platform and commitment to data security, leading to a high level of customer
satisfaction and loyalty. We leverage the Net Promoter Score (NPS) to continuously enhance customer
experience and customer dialogue. The increase of our overall Global Hosting NPS, an indicator of customer
satisfaction and loyalty, from 18.2 in the third quarter of 2017 to 35.3 for the fourth quarter of 2021 is reflective of
our efforts of continuously improving the customer experience (see "13.6 Customers, Customer Care and Billing"
for more information and a description of our calculation of NPS).

Customer centricity, including the customer-oriented focus in terms of addressing customer needs, is a key
element of IONOS' operations. For example, we offer all customers of the IONOS brand the possibility to choose
a dedicated personal consultant free of charge as a central point of contact for all questions relating to products,
to the customers' contracts, and their online business success. In our view, the personal consultant is a
competitive differentiator and a unique feature of IONOS, which enables proximity to customers, higher customer
satisfaction and which we believe has contributed to higher NPS (for more information, see "13.6 Customers,
Customer Care and Billing"). In addition, we believe that the personal consultant feature has a high cross- and
upselling potential, as trained customer service professionals and personal agents who accompany customers
through various touchpoints typically have a good visibility on their requirements and needs and can offer
incremental products in a personalized manner.

IONOS has a strong track record of expanding customer relationships across its product suite and growing with
its customers, as illustrated by the following examples:

e Spreadfilms, a German video agency that became an IONOS customer in 2016, began with domains and

an NVIDIA GPU Cloud ("NGC", a curated set of GPU-optimized software for artificial intelligence,
visualization and high-performance computing) server from IONOS and recently expanded into web
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hosting and managed WordPress services. Spreadfims has grown significantly since becoming an
IONOS customer, with a monthly ARPU growth from around € 3 to € 5 in 2016 to over € 150 today.

e Our SMB customer Schwarze Heidi (a restaurant in Berlin, Germany) started in 2017 with domains, web
hosting and a website builder, then quickly added business email and a SEO tool, and in 2020 a shop
add-in. Schwarze Heidi's monthly ARPU increased from around € 10 to € 12 in 2017 to over € 50 today.

e Our long-time mid-size customer proALPHA, a software provider supplying SMB customers with its ERP
solution, started in 2006 with domains and web hosting. In 2018, proALPHA chose IONOS when it
expanded into cloud solutions, and today relies on a private hosted cloud solution of the Group. lts
monthly ARPU has increased from roughly € 20 to € 25 in 2006 to over € 100,000 today.

e VIAKOM, a provider of managed services and a software developer, has been a customer of the Group
since 2006, starting with domains and web hosting and later expanding into cloud server products
including cubes and compute engine (for an explanation on these products, see "13.5.2.3.1 Compute
Engine"). More recently, VIAKOM added Nextcloud (managed hosting). Its monthly ARPU increased from
roughly € 4 to € 7 in 2006 to over € 25,000 today.

e Dataport, a German provider of IT services for public entities, is one of our Cloud customers, who started
in 2020 with a monthly ARPU of approximately € 60,000 and has today a monthly ARPU of over
€ 350,000. Dataport chose IONOS as a Cloud provider due to the Group's commitment to open source,
its prominent engagement at Gaia-X and the immediate certification according to BSI basic protection
standards for the IONOS cloud services as well as compliance aspects, among others.

13.2.5 Our financial profile shows an attractive combination of growth, strong margins and cash
flow generation with high revenue visibility

In our assessment, our attractive business model translates into a compelling financial profile underpinned by a
combination of sustainable growth, strong profitability and cash flow generation with high revenue visibility. The
Group's total revenue increased from € 924.0 million in fiscal year 2019 to € 988.3 million in fiscal year 2020 and
€ 1,103.3 million in fiscal year 2021, representing a 2019-2021 CAGR of 9.3%. Such significant growth is
supported by our subscription-based business model (which accounted for approximately 90% of total revenue in
fiscal year 2021), which results in high revenue visibility. On a year-on-year basis, total revenue for the Group
grew by 7.0% and 11.6% in fiscal years 2020 and 2021, respectively.

We operate a highly profitable and asset-light business, with high Adjusted EBITDA Margins of 35.7%, 35.9% and
32.2% in fiscal years 2019, 2020 and 2021, respectively, and a well-invested technology base. Our Adjusted
EBITDA amounted to € 329.8 million, € 355.1 million and € 355.2 million in fiscal years 2019, 2020 and 2021,
respectively. Moreover, the Group's large share of subscription-based recurring revenue, a high scalability due to
its platform approach, a high cash generation in combination with low levels of maintenance capital expenditures
(excluding additions to right-of-use assets) (representing 3% of total revenue in fiscal year 2021) led to a high
level of the Cash Conversion Rate of 85.8%, 87.4% and 89.5% for fiscal years 2019, 2020 and 2021,
respectively. Our Adjusted Cash Contribution amounted to € 283.1 million, € 310.3 million and € 317.9 million in
fiscal years 2019, 2020 and 2021, respectively.

For definitions of Adjusted EBITDA, Adjusted EBITDA Margin, Adjusted Cash Contribution and Cash Conversion
Rate, see "4.9 Alternative Performance Measures".

In our view, IONOS' financial profile compares favorably to its relevant peers across different operating metrics,

as this anonymized internal assessment for fiscal year 2021 and the latest nine-month period for which financial
data has been published by IONOS and each peer below shows:
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revenue 2021/ last 9M

24% [ 21%
I

Source: Financial information for fiscal year 2021 based on reported figures for all peers, not calendarized; financial information for the nine-

month period ended September 30, 2022 for the IONOS Group, peer 1, peer 2 and peer 3 based on first nine months in the
respective fiscal year 2022 as reported, for peers 4 and 5, calculation for the last nine months to the end of the respective fiscal year
2022 based on quarterly/nine-month financial information (such nine-month periods in each case referred to as "last 9M"). For some
peers, the fiscal year does not correspond with the calendar year, as stated in the individual footnotes below.

Note: Limited comparability due to differing fiscal years, accounting standards, different definitions of adjusted and/or normalized earnings

measures and different business models.

Comparing our financial profile against relevant peers, we believe that we compare favorably across revenue growth, profitability
and cash flow generation. Our business area Web Presence & Productivity accounted for 89.6% of our revenue from contracts with
customers in fiscal year 2021, allowing the comparison to peers 1-3 as relevant competitors in the Web Presence & Productivity
area. Peer 4 factors in the example of a cloud provider as reference point for our Cloud Solutions business area, which accounted
for 10.4% of revenue from contracts with customers in fiscal year 2021. Peer 5 serves as a reference for companies with a high
base of recurring revenue, targeting a customer and end-markets profile similar to IONOS'. IONOS' year-on-year total revenue
growth of 19% for the nine-month period ended September 30, 2022 has been significantly higher compared to the 9-11% growth
observed for comparable peers in the Web Presence & Productivity area. We have also achieved consistently high Adjusted
EBITDA Margin in the assessed periods. While some peers are yet to achieve profitability (peer 2), IONOS generated an Adjusted
EBITDA Margin in the nine-month period ended September 30, 2022 of 28.9% despite our investments in incremental brand
marketing (approximately € 17 million) and higher energy prices (approximately € 11 million) during such period, while the
Normalized EBITDA Margin of peer 1 — although comparability is limited — amounted to 24%. With reference to Adjusted EBITDA
less total capital expenditures (excluding additions to right-of-use assets) divided by total revenue, we believe that IONOS compares
favorably across the entire peer group, evidencing the strong cash generating and capital efficient nature of the Group's business,
although comparability is limited due to the factors set out above. We further believe that our financial profile stands out equally
against relevant competitors in the area of Cloud Solutions (peer 4), pointing at similarly attractive revenue growth while evidencing
the significantly lower capital intensity in our business model.

n.a. = figures or underlying figures not reported by the relevant peer.
Fiscal year ends on August 31.
Fiscal year ends on September 30.
Based on the number of total premium subscriptions as reported by the peer.
Based on total unique subscriptions as reported by the peer.
Based on the number of customers at the time of the peer's IPO in 2021.
Total revenue as defined by IONOS.
Adjusted EBITDA Margin as defined by IONOS.

Normalized EBITDA as reported by the peer, adjusted for benefit/provision for income taxes and adjustments relating to trade
readjustment allowance, restructuring and other as well as debt refinance expenses, and further adjusted for equity-based compensation
expenses, divided by revenue.

Defined as reported operating loss plus depreciation and amortization and share-based compensation, divided by revenue.

Based on adjusted EBITDA, defined by the peer as net income/(loss) excluding interest expense, other income/(loss), net (provision
for)/benefit from income taxes, depreciation and amortization, stock-based compensation expense and other items, divided by revenue.

Based on adjusted EBITDA on a like-for-like basis as reported by the peer and defined as revenue less the sum of personnel costs and
other operating expenses (and excluding depreciation and amortization charges, as well as certain other items) excluding share-based
payments and earn-out compensation, divided by revenue.

Based on reported, unadjusted EBITDA, divided by revenue.
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Unadjusted EBITDA used where the relevant peer does not report adjusted or, as applicable, normalized EBITDA. For IONOS Group,
‘capex’ refers to total capital expenditures (excluding additions to right-of-use assets).

13.2.6 We are well-positioned to take advantage of multiple strategic growth levers

IONOS is well-positioned to capitalize on several growth levers. Our strategic objectives include:

Driving digitalization and the adoption of digital presences of customers, taking advantage of the significant
"whitespace" potential for further digitalization (see "12.2.1 Substantial Catch-up Potential in Web Presence
and Cloud Services"):

We strive to continue to attract new SMB customers by offering a one-stop-shop for products around
digitalization and cloud solutions, pursuing an effective marketing strategy, efficient sales and providing an
excellent after-service customer care. Our gross customer additions were 1,049 in 2020 and 1,010 in 2021
(or 18.6% and 17.5% of our existing customer base, respectively). During the nine-month periods ended
September 30, 2022 and 2021, the annualized nine-month gross customer additions as a percentage of the
existing customer base amounted to 17.6% and 16.7%, respectively. These figures prove our track record
of expanding our SMB customer base.

Accelerated growth through up- and cross-selling opportunities, as shown in the case studies mentioned
above in "13.2.4 We have a large, diverse and loyal customer base with approximately 6.0 million
customers worldwide and strong economics per customer, supported by an award-winning customer
service platform":

For Web Presence & Productivity, we assess that, with a combination of domains, web hosting, website
builder and online market products, we would be able to obtain an ARPU for a given customer that is
roughly ten times higher than the ARPU with a customer to which we only provide a domain. If, in addition,
the product combination includes ecommerce solutions and website design services, we estimate that we
would be able to achieve an ARPU that is roughly twenty times higher than the ARPU for a domain only.

For our Cloud Solutions business area, which is self-sustaining in terms of positive contributions to our
EBITDA over the last couple of years, we estimate that an upgrade/extension of product offerings from
basic laaS offerings (typically compute, storage and network functions, which are generally sought by small
customers) to additional capacity and services (e.g., adding back-up as a service) and offerings for a larger
laaS set-up (e.g., with managed services such as Kubernetes and database as a service) would yield an
ARPU that is roughly 100 times higher than the ARPU for the basic laaS offering only.

With additional scaling and usage of all cloud services offered by the Group, the ARPU could be even
higher, about 500 times higher than the ARPU for just the basic laaS offering. This underlines the potential
of up- and cross-selling for IONOS. Moreover, as per our analysis, we are able to generate a higher ARPU
with customers who have been longer with the Group.

For example, as of September 2022, the ARPU with customers who were with the Group as of January
2016 (i.e., our January 2016 cohort) had increased about five times compared with the ARPU as of
January 2016. This compared with an increase in ARPU by around 3.5 times for our January 2020 cohort,
also as of September 2022. For more information, see "13.6 Customers, Customer Care and Billing".

Furthermore, on average, about half of our customers for our IONOS-branded products (domains, email
and office, website builder and ecommerce, web hosting, server hosting, VAS and cloud solutions)
purchased a second product group in 2021, while approximately 15% of these customers purchased a third
product group from IONOS in 2021, approximately 3% purchased four product groups and less than 1%
purchased five or more product groups, which further illustrates the opportunities to cross-sell our products.

Further accelerating the expansion of the Group's cloud offering, where we also see a significant
"whitespace" potential, in particular within the large group of solopreneurs, micro- and small SMBs that are
not yet using cloud offerings (see "12.2.2 Continued Shift from On-premise to Cloud Environments" and
"12.2.3 Other Structural Megatrends"):

Our Cloud investments are substantiated by our broad suite of PaaS services (with managed platform
components) and laaS (with a virtualized infrastructure in the compute, storage and network areas). PaaS
represents a core strategic focus of the Group, and our solutions already cover a broad array of use cases.
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We develop our PaaS portfolio by leveraging a combination of self-made elements: We use our own
products, across brands and product lines, which allows us to benefit from scalability, security and stability
of our solutions. Furthermore, our PaaS portfolio benefits from a cooperation with partners. We follow a
strong roadmap for the future. This includes the expansion into other PaaS offers such as Big Data and
artificial intelligence as well as multi-cloud management. We believe that this expansion of PaaS will allow
us to attract new customer segments, for example within SMBs and developers/solution users, and add
additional use cases to the portfolio, such as Big Data and machine learning/artificial intelligence solutions.
In our assessment, this expansion shall allow us to generate additional revenue with limited investments,
and generate cross- and upselling opportunities (for example, attracting customers for our laaS products
too).

o Build the strongest brand in the industry:

We aim to increase our brand awareness as a leading and trusted partner to SMBs, further strengthening
the position of our well-recognized and trusted brands (see "13.2.2 We assess that we are the leading
European digitalization partner and a trusted cloud enabler for SMBs, with a broad strategic geographic
footprint and leading local brands"), increasing the share of branded and organic customer traffic and
enhancing the visibility of our brands. We see a competitive strength in having different brands with
different profiles to better attract different types of customers and to address different market segments,
including both premium and value brands, with a local approach, as well as specialist brands (see also
"13.2.2 We assess that we are the leading European digitalization partner and a trusted cloud enabler for
SMBs, with a broad strategic geographic footprint and leading local brands").

For example, in September 2022, we launched integrated brand campaigns, focusing on our relevant target
group, in online video, TV and Video on Demand / Connected-TV as part of this strategic focus. We strive
to obtain long-term benefits from our investments in our brands. In 2022, we invested approximately € 30
million into additional marketing activities to further raise brand awareness in our most important European
markets. This brought our brand investments to roughly € 55 million in 2022. For 2023, we expect to spend
around € 65 million to € 70 million in marketing and brand enhancing measures. In the mid-term, we expect
that our brand investments will decrease in terms of percentage of our revenue.

o Continued expansion of IONOS' international footprint through curated entry strategies:

In this respect, our strategy is diverse. Important criteria we use to evaluate an expansion are the market
attractiveness, the proximity to a data center and the availability of local language skills. In some countries,
we follow a "marketing only" entry approach, where we run marketing activities in a country in which no
data center is currently located, but which is served from a data center located nearby, with no need to
build up native language support and sales force (e.g., Canada). Where we follow a "marketing + tailored
product" approach, our marketing activities and product offerings are regionally tailored; while in this
scenario, the country is also served from a nearby data center, we do build up native language support and
an own sales force in that country. For example, in September 2022, we launched our activities in Sweden
under the STRATO brand under this approach. We consider launching activities in Denmark under a
similar approach in 2023. In a "full entry" approach (such as in the United States), we not only offer tailored
product offerings and marketing as well as local-language customer support and sales force, but also
operate our own data center within the relevant country. In other countries, we have expanded via an
acquisition of an existing large market player, such as in Austria with our acquisition of World4You. Often,
acquisitions follow an initially organic market entry.

o Expanding our product portfolio to drive further growth and better serve the needs of SMBs in their
digitalization journey, in particular regarding cloud solutions (with PaaS and laaS offerings, and to a lesser
extent, SaaS offerings).

We have a strong M&A track record and, provided we identify suitable opportunities, we also plan to further
expand internationally and in terms of our product portfolio, as well as to pursue highly selective and disciplined
acquisitions in an opportunistic manner. Our M&A strategy includes (i) acquisitions to increase market shares in
countries in which we are already active (e.g., as with the STRATO acquisition), (ii) acquisitions to expand
internationally (as mentioned above) through acquisitions of established players, thus allowing us to scale-up our
activities in a new country more quickly (e.g., as in our home.pl acquisition), or (iii) "bolt-on" acquisitions to
broaden our product portfolio and to gain access to new strategic fields, a rationale we followed, for example, with
our we22 acquisition.
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13.2.7 Our strong commitment to the environment and people is a clear driver for value creation

IONOS is committed to core values in the areas relating to the environment (environmental), social affairs (social)
and responsible corporate management (governance) ("ESG") with a dedicated ESG organization and policies in
place to support its ESG efforts. We focus on energy efficiency measures as well as on people, culture and a
sense of community. With respect to energy efficiency, for example, we have reduced our total energy
consumption from approximately 132 GWh in 2018 to approximately 115 GWh in 2021. For the central data
centers serving our core brands, i.e., IONOS, STRATO, fasthosts and arsys, the majority of the energy (98.9% in
2020 and 99.4% in 2021) comes from renewable sources, with the remainder being offset (i.e., these data centers
are already now carbon neutral, considering scope 1 & scope 2 emissions; for more information, see
"13.13 Environmental, Social & Governance"). In addition, all of our energy management systems are ISO 50001
certified and regularly assessed by dedicated energy management teams. Our average annual power use
efficiency ("PUE", defined as total energy consumption per data center, divided by IT energy consumption per
data center) was 1.41 in 2021, a significant improvement from 1.52 in 2018 (mathematical average across all
owned IONOS data centers). This is a better scoring than the industry average for data centers, as published by
the Uptime Institute in its "Global Data Center Survey 2022", which showed an annual PUE of 1.58 for 2018, 1.57
for 2021 and 1.55 for 2022 (survey among 669 respondents (for 2022), answering the question "what is the
average annual PUE for your largest data center?"). Our best annual PUE for a single data center across the
IONOS Group was 1.18 for 2021, and the design PUE for the new data center in Worcester, United Kingdom
(2022), is 1.25.

The operations relating to our brand STRATO became 100% carbon neutral in early 2021 (in terms of scope 1, 2
and 3 emissions). Moreover, we are currently installing or plan to have solar installations in three of our data
centers (including in the new data center in Worcester (where the solar installations were commissioned in
September 2022), as well as in our data centers in Lenexa/Kansas, United States (commissioning in December
2022), and in Niederlauterbach, France (in which commissioning of the solar installations is currently expected to
occur in-2023). Furthermore, we use 100% renewable electricity across all our German offices.

We also invest in our people and culture. For example, in 2021 we had 14.4 training hours per employee
(average for those employees undergoing training) and 12.2 training hours for persons in leadership positions,
compared to 11.5 training hours per employee and 7.2 for persons in leadership positions in 2020 (these figures
are for employees of our IONOS, STRATO, arsys and fasthosts brands only). Diversity plays an important role in
the Group's culture. Women held 23.9% of the management positions in 2021 (including division managers,
department managers and team leaders across the four above-named brands), compared with 18.5% in 2018.
Our Group employees have diverse backgrounds in many respects, with 59 nationalities being represented as of
the end of 2021 (compared with 45 at the end of 2018). We are currently rolling-out our diversity and inclusion
strategy and roadmap, which includes a variety of initiatives and measures, such as the establishment of a
diversity scorecard, the formation of a IONOS diversity committee and of IONOS-specific employee diversity
groups (such as "Women in Tech"), etc. In 2022, IONOS (in collaboration with the United Internet Group)
organized a three-day internal event "Diversity Days" to educate and engage employees on topic of diversity. We
have also begun offering pilot trainings on topics such as unconscious bias, cultural awareness and diversity for
leadership. Other initiatives in this area include the long-standing cooperation for the recycling and refurbishing of
laptops and servers with a non-profit organization in Germany which aims to include persons with disabilities in
everyday work.

13.2.8 We have a strong corporate culture with a highly experienced leadership team, backed by
the United Internet Group

We have a strong founder-led corporate culture with highly experienced leadership team, backed by the United
Internet Group. Our management team (including the members of the Management Board but also other persons
in managing positions) has many years of experience (in many cases, over 20 years). For example, Mr. Weiss,
the Group's CEO, has more than 25 years of experience in the industry, including at ProfitBricks, the first German
company that focused on cloud laaS (acquired by the Group in 2017) and 1&1, where he was responsible, among
other projects, for building 1&1's German DSL and Voice over IP ("VolP") infrastructure from scratch and
developing a nationwide content delivery network ("CDN"). Ms. Schmidt, the Group's CFO, has also ample
experience (over 15 years of experience), including her role in controlling and later as Commercial Head of Global
Customer Support at Siemens Enterprise Communications in Germany (today Unify, a part of Atos SE) and within
the Scout24 Group, where she was part of the management team that successfully executed the IPO of that
company. Our Chief Technology Officer — Henning Kettler —, our Chief Operating Officer — Hiseyin Dogan —, and
Claudia Frese, the Chief Executive Officer for STRATO, each have over 20 years of experience, including
different roles at well-known companies (e.g., Arcor and the BMW Group for Mr. Kettler, Amazon and Paypal for
Mr. Dogan and MyHammer and eBay for Ms. Frese). Also Mr. Mai, our Chief Marketing Officer, and our Chief
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Customer Officer, Dr. Endress, have each over 15 years of industry experience, respectively (e.g., at Idealo for
Mr. Mai and Boston Consulting Group, e-on and Microsoft for Dr. Endress). This management team is focused on
building a sustainable and independent company for the long-term.

13.3 History and Development of the Group

Since its inception, the Group's business has evolved from providing web presence solutions to German
customers to a broad offering of web presence and productivity as well as cloud solutions for customers in highly-
developed European and North American economies. The history of the Group is intertwined with the history of
1&1 EDV Marketing GmbH and its development into the United Internet Group, of which IONOS is today a part.

The roots of the IONOS Group go back to 1988, when Ralph Dommermuth founded 1&1 EDV-Marketing GmbH
in Montabaur, Germany, to make information technology ("IT") easy to understand and available to the average
consumer. 1&1 EDV Marketing GmbH offered systematized marketing services to IT companies and software
developers, later adding other services such as teletext and ISDN marketing and launching its own Internet
access service in 1996.

In March 1998, 1&1 Internet AG & Co. KGaA (today: United Internet AG) became the first Internet service
provider company to be listed on the Frankfurt Stock Exchange, Germany. Also in 1998, the 1&1 group (led by
1&1 Internet AG & Co. KGaA) became a shareholder of Internet pioneer Schlund+Partner AG, a German-based
Internet provider (by the year 2000, the participation was increased to 100%). In 1999, 1&1 Internet AG & Co.
KGaA launched its first own data center in Karlsruhe. In 2000, the listed company 1&1 Internet AG & Co. KGaA
was renamed United Internet AG. United Internet AG expanded its DSL product range over time. Also in 2000,
United Internet AG launched its hosting operations in France and the United Kingdom. In 2001, United Internet
AG became a shareholder of German-based sedo AG, which operates a trading platform for domains under the
sedo brand (in March 2014, the participation was increased to 100%).

After initial successes in Europe, in 2003 United Internet AG launched 1&1 Inc. (today named IONOS Inc.) in
Chesterbrook/Pennsylvania, United States, expanding its U.S.-based customer service team by 2004. A large
data center in Lenexa/Kansas, United States, with a capacity for over 40,000 servers was commissioned to better
serve the U.S. market. We currently operate approximately 13,000 servers in that data center.

In 2004, United Internet AG announced its entry in Germany into DSL telephony (a technology that had its
breakthrough in 2005) via "Voice over IP", and offered DSL connections and DSL data traffic available from a
single source. Also in 2004, United Internet AG became a shareholder of German-based web hoster InterNetX
GmbH. The United Internet Group expanded its business with selective acquisitions, e.g., of Fasthosts Internet
Ltd., a provider of Internet access and hosting services based in the United Kingdom (2006), and a majority stake
in united-domains AG, a German-based Internet provider (2008; in 2015 the participation was increased to
100%). In 2007, complete DSL packages for surfing and telephony without a Deutsche Telekom connection were
offered for the first time, and, in addition, the business was expanded by entering the Spanish market.

As of 2008, United Internet AG began offering value-added applications and later entered into a cooperation to
offer Very High Speed Digital Subscriber Line ("VDSL") with Deutsche Telekom and to offer its own mobile rates
based on the Vodafone network in 2010 and the Telefonica Deutschland network in 2013. In 2012, United
Internet AG expanded its hosting business into Italy, and in 2013, it acquired the Spanish-based web hosting
company arsys and launched its operations in Mexico. In 2015, the product range expanded to include DSL rates
for business customers. Also in 2015, United Internet AG acquired home.pl, a Polish web hosting specialist,
strengthening its position as a major provider of hosting solutions.

In 2015, United Internet AG split the business of its subsidiary 1&1 Internet AG (renamed in 2015 as 1&1 Internet
SE) into two business units: (i) the hosting business, comprising the business that is today carried out by the
IONOS Group, which continued to be led by 1&1 Internet SE (today renamed as IONOS SE), and (ii) the private
customer applications business, led by 1&1 Mail & Media Applications SE. Later, with a robust infrastructure
portfolio in hand, United Internet AG integrated cloud-based digitalization applications and tools into its offering,
enabling businesses of any size to safely and simply harness the benefits of the cloud. In its current set-up, the
United Internet Group includes four reporting segments, namely (i) Consumer Access (which comprises landline-
based broadband products as well as mobile Internet products for private users, under the main 1&1 brand as
well as other co- and discount brands), (ii) Business Access (offering a wide range of telecommunication products
and solutions under the 1&1 Versatel brand), (iii) Consumer Applications (including a range of personal
information management applications, such as email, and online storage (cloud) as well as domains, website
solutions and office software for home users) and (iv) Business Applications, being the IONOS Group's business.
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In 2017, WP XIll Venture Holdings S.ar.l. completed its acquisition of a 33.33% stake in the Company (then
named 1&1 Internet TopCo SE), an indirect shareholder of IONOS SE (at the time: 1&1 Internet SE). In 2021, WP
XII Venture Holdings S.ar.l. transferred its participation in the Company to a fully-owned subsidiary, WP XIlI
Venture Holdings Il SCSp. As of the date of the Prospectus, prior to the Offering, WP XII Venture Holdings I
SCSp holds a 24.9% stake in the Company.

Further acquisitions of the IONOS Group followed, including the acquisition of STRATO, a provider of domains
and hosting services, and ProfitBricks, focused on business cloud services (now IONOS Cloud), both completed
in 2017, as well as of World4You, an Austrian-based provider of web hosting and domain products, in 2018. Also
in 2018, to build upon its vision of empowering businesses to leverage the latest digital technologies, the Group
combined its web hosting, applications and server product lines with ProfitBricks' cloud solutions, becoming
IONOS and reaffirming its dedication to innovation and its customer focus. Starting in 2018, the Group has carried
out a rebranding of "1&1" (Hosting) and "ProfitBricks" over different phases towards the target brand "[ONOS". In
a first step, a rebranding to "1&1 IONOS" took place, and then, in 2019, a further rebranding from "1&1 IONOS" to
"IONOS by 1&1". In new countries, i.e., in Hungary, Romania and Bulgaria, operations were launched directly in
2019 under the brand name "IONOS". In terms of corporate names, the main operational holding company of the
Group, was renamed "1&1 IONOS SE" in 2018 and "IONOS SE" in 2021. By early 2022, the corporate names of
all remaining entities of the Group with "1&1" in their names had been changed to "IONOS". With respect to our
commercial presence, we have rebranded our international presence to "IONOS" (e.g., in our logo used in our
operations in countries other than Germany and on the websites of such countries). With respect to Germany, we
are currently transitioning to the target brand "IONOS", but still use "IONOS by 1&1" to some extent, in particular
on our German IONOS website.

In 2020, the Group acquired the business operations of Asci Consulting Gesellschaft fir Management-
Informationssysteme mbH, Berlin, Germany. Through this acquisition, IONOS acquired extensive expertise in
business intelligence and performance management as well as the related customer accounts and employees
relating to the operations. In addition, also in 2020, the Group launched its "IONOS Cloud" sub-brand,
specializing in cloud services.

In early 2021, IONOS acquired the Cologne-based company we22 AG (now we22 GmbH), a full-service website
provider which develops software for the creation, maintenance and hosting of websites. we22 is best-known for
its white label website builder CM4all, which has been used to create and operate more than 5 million websites to
date. With over 25 language versions, CM4all has been helping business customers and end consumers to
create websites worldwide for more than twenty years. Under its Web4Business brand, we22 also offers website
creation and online marketing services to small businesses in Germany. we22's products and services are now
available to IONOS customers, while CM4all will continue to be offered as a white label solution for other Internet
providers and business customers. Furthermore, in 2021 IONOS also acquired a 25.1% interest in Stackable
GmbH, Wedel, Germany, as part of a strategic partnership. Stackable GmbH was founded in 2020 and has
developed an open source-based platform for the analysis and processing of Big Data.

In April 2022, IONOS relocated its U.S. headquarters from Chesterbrook/Pennsylvania to
Philadelphia/Pennsylvania.

IONOS is currently a sub-group within the United Internet Group, corresponding with the United Internet Group's
Business Applications reporting segment.

13.4 Overview of Geographic Footprint

We are an international player with brand presence and activities in 18 countries. This includes various European
countries (mainly our focus countries, from a sales perspective, Germany, the United Kingdom, Spain, France
and Poland, but also Austria, the Netherlands, Italy, Portugal, Hungary, Romania, Bulgaria, the Czech Repubilic,
Slovakia and, as of September 2022, Sweden), as well as North America (primarily the United States, but also
Canada and Mexico), as shown in the chart below (the countries marked in blue are those in which we offer a
broad product portfolio and in which we have in-house developments and cooperations with development
partners as well as high-performance data centers):
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O Data center

In certain other countries, we sell our products via our international hub (i.e., our international website) to address
our international customer base. For example, in Ireland and Switzerland we do not have an own brand presence,
but we had revenue from contracts with customers of over € 5 million in each of these countries in fiscal year

2021.

The table below provides an overview of our main locations, including our eleven data centers for the exlusive
use of the Group:
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City/Country of Location(s) Main Function

Montabaur, Germany...........ccccooeiiiiieeneeeiiiiieeennnn IONOS headquarter

Karlsruhe, Germany ...........ccccoeviiiiiieenee e, Location for the IONOS brand; product management, marketing, communications,
finance, operations/customer care, product development, technical operations; two
IONOS data centers; STRATO data center

Berlin, Germany ........ccccoocoiiieieeiiiiieee e Location for the IONOS brand (especially for the Cloud Solutions business,
including marketing, sales and support as well as professional services and
technology-related operations); main location for the STRATO brand; STRATO
data center; main location for the Cronon brand, branch office for the we22 brand

Zweibricken, Germany..........ccceeeeeeeiniiiieeeeeeeienees Location for the IONOS brand (operations/customer care)
Regensburg, Germany ........c.cccooocieieieeiiiiiiieeenn. Main location for the InterNetX brand

Cologne, GErmMaNny ..........occeeeiieeeenieeeenieeesiiee e Main location for the we22 and sedo brands

Starnberg, Germany ..........ccccoeeeeeinieeeenieee e Main location for the united-domains brand
Baden-Airpark/Rheinminster, Germany ................ IONOS data center

Niederlauterbach, France ..........c.ccccccooviiiiiiiennn. IONOS data center

Madrid, Spain Location for the IONOS brand (operations/customer care); office for the arsys

brand (cloud sales and presales, marketing)

Logrofio, SPain .........ceeviieiiiiiie e Branch office for the arsys brand (product management, finance,
operations/customer care, development, technical operations, cloud sales and
support); arsys data center

LUQO, SPain ...ccooiiiiiee e Location for the IONOS brand (operations/customer care)

Gloucester, United Kingdom.............cccoieiiienniinnes Location for the IONOS brand (operations/customer care and support) and branch
office for the fasthosts brand; fasthosts data centers

Worcester, United Kingdom.............coccciieiiiiininns IONOS/Fasthosts data center

London, United Kingdom ...........c.occiiieieiinniinieeenn. Location for IONOS Cloud (marketing, sales and professional services)

Szczecin, Poland...........ooiiiiiiiieieee e Main location for the home.pl brand

Bucharest, Romania Location for the IONOS brand (software development center)

Linz, AUSEII@ ..o Main location for the World4You brand

Vienna, AUSEFa........ccciiiiee e Location for the World4You brand (development, technical operations, product
management, administrative functions)

Philadelphia/Pennsylvania, United States.............. Location for the IONOS brand (U.S. headquarters, sales, operations/customer
care)

Lenexa/Kansas, United States.................cccovvuennn... IONOS data center

Boston/Massachusetts, United States ................... Branch office for the sedo brand

Cebu City, Philippines .........cccooviiiiiiiiiiiiieiiiieee Location for the IONOS brand (operations/customer care, including call center)

Our latest data center, which operates for the IONOS and the fasthosts brands, opened in Worcester, United
Kingdom, in October 2022. The other two fasthosts data centers in Gloucester, United Kingdom, are scheduled to
be closed in 2024. We currently plan to open a further data center in Hattersheim am Main (near Frankfurt),
Germany, during the course of 2025.

We own the real property (Grundstiicke) and buildings in which our IONOS data centers in Baden-Airpark,
Germany, and Niederlauterbach, France, are located. We also own the real property and building for our new
data center to be opened in Worcester, United Kingdom. The remaining data centers we operate are located in
leased buildings; however, we design, build and own these data centers (many of which have geo-redundant
platforms), including the servers and other devices (e.g., cooling devices) required to operate the data centers;
therefore, we refer to the data centers themselves as being owned by the Group. All other main locations included
in the table above and other offices and locations used by the Group are leased. This includes our co-location
data centers for our different brands, which as of September 30, 2022 were located in Germany (Munich,
Karlsruhe, Nuremberg, and four in Frankfurt am Main), Austria (Vienna and two in Linz), Poland (Piaseczno and
Szczecin), Spain (Madrid), the United States (Kansas City/Kansas, Las Vegas/Nevada, Piscataway/New Jersey
and Miami/Florida), France (two in Paris) and the United Kingdom (Gloucester and London). These co-location
data centers are owned by third parties; the Group rents out space in the co-location data center and operates its
own servers there. The number and location of the co-location data centers we use varies from time to time,
depending on our operational needs. For example, the above-mentioned co-location data center in Gloucester no
longer operates as such since the end of November 2022 (the servers have been removed), but only as a limited
point of presence.
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13.5 Products

IONOS has developed from a pure web hosting provider to an infrastructure, hosting and e-business
solutions/applications provider. In addition, IONOS has expanded its portfolio with cloud solutions and evolved
into a full-stack provider, ie., laaS, PaaS and SaaS provider (with own applications, hosted and managed
applications as well as self-managed applications (i.e., applications that are managed by the customers
themselves)).

IONOS offers products and services along its two business areas Web Presence & Productivity as well as Cloud
Solutions: Web Presence & Productivity mainly focuses on smaller businesses and includes domain registration
solutions, email, office, web hosting solutions and website builder applications, ecommerce, server hosting and
further VAS. In fiscal year 2021, the Web Presence & Productivity business area accounted for 89.6% of IONOS'
revenue from contracts with customers. The products in the Cloud Solutions business area, i.e., laaS and PaaS,
generally address the needs of larger or more sophisticated SMB customers with cloud needs, including public
entities. In fiscal year 2021, the Cloud Solutions business area accounted for 10.4% of IONOS' revenue from
contracts with customers.

Our products and services accompany SMBs in their journeys regarding, on the one hand, digitalization and
professionalization (which typically begin with services relating to establishing a customer-facing online presence,
e.g., domain registration, web hosting and related services such as website building tools, ecommerce and email
and office solutions), and, on the other hand, the further professionalization of customers' IT landscape, which
typically occurs later, when SMBs increasingly begin focusing on their computing and storage (on-premise or
cloud-based) deployment strategy, server hosting (dedicated servers) and other value-added services. For more
information, see "12.1.3 The Typical Customer Digitalization and Professionalization Journey".

IONOS also offers a comprehensive range of powerful tools, such as domains, websites, web hosting, e-shops,
groupware, (cloud) online storage, and office software. Based on IONOS' tried and tested, hosting packages, the
product range has been expanded over the past few years with the addition of numerous cloud-based e-business
solutions/applications. IONOS opens up online business opportunities for solopreneurs, micro-businesses and
other SMBs, while also helping them to digitalize their processes. IONOS, as a cloud infrastructure provider,
provides businesses with "bare metal" servers, private cloud servers and public cloud solutions such as VPS, as
well as individual laaS and Paa$S enterprise cloud services with compute, storage, database and network services
that enable customers to create their own technologies and a reliable, self-managed or fully-managed (by
IONOS) infrastructure.

IONOS' Web Presence & Productivity products and Cloud Solutions are charged to customers either based on
subscription models or "pay-as-you-go" ("PAYG")/ pay-per-use models. In the future, we may introduce different
charging models for our Web Presence & Productivity products and Cloud Solutions products, for example when
we introduce partner products or different pricing options. IONOS develops its business tools at its in-house
development centers or in cooperation with partner firms.

IONOS has won several product-related awards over the years which acknowledged its expertise, also when
competing with hyperscalers and other European players. For example, in 2019 and 2020, IONOS was ranked by
ISG as a "Rising Star" in the German laaS cloud market (source: ISG Provider Lens/Quadrant Report for 2019
and 2020; category: Hyperscale Infrastructure and Platform Services (2019) and laaS - (Hyperscale)
Infrastructure as a Service (2020), in Germany). In 2021 and 2022, IONOS was ranked by ISG as one of the
"Leaders" in the same market (source: ISG Provider Lens/Quadrant Reports for 2021 and 2022; evaluation of
providers that deliver virtual computing resources, middleware and software in a public cloud environment).
Moreover, in the January 2023 edition of the ISG Provider Lens/Quadrant Report for France, IONOS was for the
first time mentioned as a "Contender" in the French laaS cloud market (source: ISG Provider Lens
Report/Quadrant Report, January 2023, France, category: Hyperscale Infrastructure and Platform Services). In
addition, in 2021, IONOS was awarded the Platinum Award in the category for Cloud Service Providers of the
"Service Provider Awards" in the context of the Service Provider summit 2021 held in Frankfurt, Germany, where
more than 100 top-managers of the cloud and managed services branches met. IONOS also received the 2021
Gold Award in the category for laaS granted by Cloud Computing Insider, a specialist portal for cloud computing
and services (readers' award).

13.5.1 Web Presence & Productivity
In the Web Presence & Productivity business area, IONOS offers a wide range of products for the digital

presence of SMBs and other customers, including domain registration and web hosting solutions, email, office,
website builder applications, ecommerce, server hosting and further VAS.
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13.5.1.1 Domains

Domains (and Web Hosting tools) are of critical importance for SMBs, since their customers expect their
vendors/providers to have an online presence. Domains are thus the anchor to a customer's brand and online
presence, and typically the primary entry point for a customer's online journey. One of the key products is the
domain name registration, which allows to create the web address for a business. In addition, IONOS also takes
over the management of domains. Domains typically have an emotional component, since customers have an
interest in securing the names of their brands and projects to build their brand identity. Domains also connect web
services and are therefore essential to a business and allow customers to set up monitoring services such as web
analytics and apply security measures. These factors contribute to the typically long lifetimes of domains. The
name of the web address can be either combined with a country code TLD, e.g., .de or .us, or with .com as the
world's most recognizable TLD. Typically, a wider portfolio of domains is required as the business grows (e.g., to
account for an expansion of the business to other countries). The domain can be transferred to IONOS'
ecosystem and used and further managed within such ecosystem. Furthermore, customers can register up to 100
domains with one search. IONOS also enables its customers to increase website traffic, allowing them to
establish trustful relationships with their own clients and customers. In this respect, IONOS deploys Secure
Sockets Layer ("SSL") certificates: An SSL certificate encrypts all information transmitted to and from the website,
designed to establish protection from third parties attempting to access it. Browsers, e.g., Google Chrome, mark
pages without SSL encryption as not secure. This can have a negative effect on the trustworthiness of customers'
websites. With an SSL certificate, the website's URL will start with the prefix "https" and a padlock icon will be
displayed in the browser bar, indicating the visitors the site is secure, and their data is safe. Pages that are
protected with SSL receive better search engine rankings, and are more likely to be trusted by visitors (source:
SEO London website, "Does SSL Affect SEOQ"). We have approximately 22 million domains registered as of
September 30, 2022 (with over 400 TLDs), compared with approximately 11 million at the end of 2011. We see in
our domains business a strong base for cross- and upselling. For example, customers may expand their portfolio
of domain names as their businesses grow. Domain-only customers purchased, on average, 1.5 additional
products within the 24-month period from July 2020 to July 2022 (internal assessment for all our markets).

Many domain names which are appealing to customers are already registered. Hence, we also offer domains
within our Aftermarket Business — we offer domains for sale on a marketplace platform and with a brokerage
service — to increase our supply of available domains. Aftermarket domains also bring IONOS high-value
customers who may then further invest into their online presence with other IONOS services. Our aftermarket
activities in the domains area include selling, buying and trading domains, as well as "parking" domains.
Approximately 21.5 million domains were listed for sale on our sedo platform, and we had almost 9 million
"parked" domains (i.e., unused domains that can be put to use via "parking", rather than simply showing an error
message, e.g., with an advertisement of the domain name being displayed to generate revenue when the
advertisement is clicked) as of the end of 2021. A large portion of the domains that are listed on our marketplace
are also "parked", but there are also domains that are only "parked" but not listed on the marketplace. Our
domain marketplace sales had an average selling price in the sedo marketplace of around € 1,600 in 2021, while
domain brokerage transactions had an average selling price in our sedo marketplace of approximately € 20,500
per transaction, representing an increase of approximately 9% and 42% compared to 2019, respectively. Our
aftermarket activities (brokerage and marketplace) generated revenue of € 132 million in 2021; in terms of units,
we had around 37,100 transactions in 2021 (of which around 1,200 were brokerage, and the vast majority were
marketplace transactions). We had an increase of 48% in the number of marketplace domain transactions (and
an increase of 6% of the average selling price for such transactions) in 2021 compared to 2019. We expect that
our aftermarket activities (with commissions typically ranging between 10% and 20% of the transaction value) will
benefit from sustained growth dynamics. Demand for aftermarket activities comes from both professional domain
traders and SMBs/end-users. We assess that roughly 25% of such demand stems from professional domain
traders (e.g., large domain buyers with dedicated key account managers as well as customers with a significant
domain portfolio that trade in domains but do not have a dedicated key account manager), with the remainder
stemming from what we view as "retail" demand (e.g., SMBs and end-users) (estimates in terms of the number of
transactions). In addition, we expect the share of registered domains that are sold in aftermarket activities to
increase driven by customer matching based on artificial intelligence and the active trading of deleted domains.
Based on the number of domains listed for sale on our sedo platform as mentioned above, we assess that we are
the leading European player for domains aftermarket. In the past few years, we have onboarded large partners in
our aftermarket activities, who have helped us in increasing traffic, sales and revenue relating to our platforms: In
2021, we had 20% more page impressions than in 2019. We have also optimized our domain parking business,
which has resulted in significantly improved mobile device conversion rates (with an increase of 111% in the
number of clicks in 2021 compared with 2019).
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13.5.1.2 Email and Office

In the field of email and office applications, IONOS offers professional email addresses so customers can be
contacted at their own branded email address. We believe that our customers typically choose a professional
email and productivity solution for a variety of reasons, which may include highlighting their own identity and
showing professionalism, ease of use, flexibility, no advertising and reuse of data (we do not use content data for
monetarization), data privacy/protection and IT security considerations and our long experience of over 20 years
in running a large-scale email infrastructure.

Customers may choose IONOS' white label email and office solution, which combines a powerful mail stack with
Post Office Protocol ("POP")/Internet Message Access Protocol ("IMAP") and SMTP access with a powerful
online productivity client application from open source provider Open-Xchange. In addition, IONOS runs its own
hosted Microsoft Exchange 2019 solution. IONOS partners with Microsoft's 365 / Office 365 exchange email and
Microsoft's trusted productivity suite as well as with Google to provide customers access to the Google
productivity suite called "Google Workspace". Customers can combine the G Suite/Google Workspace with their
own Internet address. To help SMBs meet all regulatory requirements related to reliable archiving of business
communications (e.g., in Germany, this refers to compliance with the so-called Grundsétze zur ordnungsméaBiigen
Fihrung und Aufbewahrung von Biichern, Aufzeichnungen und Unterlagen in elektronischer Form sowie zum
Datenzugriff, "GoBD"), IONOS offers a certified email archiving solution to protect email communications from
non-traceable tampering and loss.

In the area of groupware and collaboration, IONOS offers a fully managed package of NEXTCLOUD, an open
source file sharing and collaboration software, using IONOS' own cloud stack for highest performance and
maximum data protection. For video conferencing and real-time communication, IONOS runs a fully-managed
set-up of Jitsi, a collection of free and open source multiplatform voice (VolP), video conferencing and instant
messaging applications.

We currently have over 26 million active electronic mailboxes under management sending, on average, over 64
million emails per day (representing around 2 billion emails per month; analysis as of March 2022), as well as
over 2 million monthly active webmail users, which allows us to have valuable touchpoints with customers to
engage with such customers and to offer them other products.

13.5.1.3 Web Hosting

Web Hosting refers to the provision of web space and the hosting of websites on the web server of an Internet
Service Provider (ISP). In Web Hosting, a web host (such as IONOS) allows clients to build and run their own
websites and applications to create their own web presence. Our Web Hosting services provide a fast, scalable
shared hosting for any website. The data is mirrored in two data centers, so hosting stays uninterrupted even
during maintenance and outages of one of the two centers. A state-of-the-art server-side security also helps keep
the site up and running: In this connection, IONOS uses its own server shield technology to prevent Distributed
Denial of Service ("DD0S") attacks (in which multiple systems flood the bandwidth or resources of the attacked
system). Scalable performance levels allow customers to adjust the performance of their projects at any time. As
of the end of 2021, we had approximately 4.9 million services (i.e., contractual components paid for by customers,
whereby one "service" may not coincide with one stand-alone contract for purposes of this calculation) for the
product categories web hosting and website builder in our portfolio; as of September 30, 2022, those services
amounted to 5.0 million.

Using IONOS' web-publishing platform it is easy to set up, manage and maintain blogs or complex websites, even
for customers without special web-publishing knowledge and skills. Easily accessible WordPress that is offered
by IONOS is the most common web-publishing platform, and the most-used content management system in the
world: roughly 43% of all websites are created and maintained with this Content Management System ("CMS")
(source: W3Techs — World Wide Web Technology Surveys, information on CMS, available under
https://w3techs.com/). WordPress usage has grown at a CAGR of 12% since 2011, according to W3Techs'
tracking (source: Hubspot, "20 WordPress Statistics You Should Know in 2022"). In addition, WordPress is the
most relevant CMS in the world, with a market share of 63.6% among content management systems, as
estimated by W3Techs Web Technology Surveys as of January 25, 2023. The CMS is easy to use and offers
comprehensive modification possibilities. The source code is open source, and a very large number of themes,
plugins, widgets and tools has therefore been developed for the CMS. These technology and design options
enhance the system's range of functions. Beginners and professionals alike can use a wide range of applications
and development opportunities that allow them to work efficiently and comfortably with the system. As of August
2022, there were over 1.9 million WordPress instances published on the customer websites we host (i.e.,
WordPress was installed on our hosted servers 1.9 million times). In addition, during the month of August 2022
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there were approximately 12.9 billion page views of customer websites hosted by the Group (external page views
without robots).

Besides the product range optimized for WordPress hosting, IONOS' web hosting offering can host more than 70
different web applications with a simple and intuitive "one click" installation to have a full-scale online "presence
suite" that combines nearly all use cases relating to online visibility and being found online by visitors under one
consistent user flow. Among such applications are well-known and widely used CMS systems such as Joomla!,
Drupal, Typo3 and Magento, among many others.

In addition, for customers choosing Windows hosting, the Group also offers ASP.NET hosting as a powerful web
hosting tool on Windows® Server 2019. ASP.NET hosting is a technology and coding language used on servers
to create websites. ASP.NET hosting is a common, stable and extensive solution (i.e., a tool to create dynamic
webpages; the tool shows individualized content to each user, some of which is also always kept updated to the
latest status. The tool is based on the .NET framework, which makes it very effective when working with other
Windows applications. For these reasons, IONOS offers ASP.NET next to Linux within its hosting packages.

For developers of static websites (i.e., websites which display the content exactly as stored to every user, in
contrast to dynamic websites that are generating the showed by web applications in the moment the user is
entering the site), deployment of written code can be done directly from an individual GitHub repository on
IONOS' secure hosting infrastructure. GitHub is a network-based version management service for software
development projects. The GitHub Codespaces development platform provides developers with a full cloud-
hosted development environment. IONOS' product "Deploy Now" combines reliable hosting with the efficiency of
a GitHub development environment. In 2022, IONOS launched a PHP extension for our "Deploy Now" product
(PHP is a popular open source general scripting language used by programmers to develop web applications and
websites). The extension allows developers to publish their PHP projects directly via GitHub without having to
take care of the infrastructure administration or of manual deployment processes.

IONOS also offers all these services with a tailored version addressing the needs of agencies, freelancers and
designers by adding special features or special management tools (agency portal) to these services. Such
features and tools enable customers to more easily administer multiple user accounts. Examples include
"SingleSignOn", collective billing, add-ons for client's contracts such as domains or certificates and access into
IONOS' partner agency network enabling to promote themselves in order to gain potential new customers.

We see a high upselling potential within Web Hosting for product extensions (such as extended PHP support) and
add-ons such as email, domains, SSL, etc., as well as cross-selling of domains and office solutions, managed
servers or alternative server and cloud-based platforms.

13.5.1.4 Website Builders

Having an own website has become increasingly important for SMBs, as having a digital presence typically starts
with a website. IONOS supports its SMB customers with an easy-to-use template-based website building
software that allows to quickly and easily create a website online. These applications work in the customers'
browser, so no additional software needs to be downloaded (SaaS). IONOS offers subscription-based website
builder services in different packages, tailored from easy and light-weighted to professional functions.

IONOS has a product offering that can be used in different content management system (CMS) set-ups:

) Open-source CMS: this category accounted for approximately 57% of the CMS, according to our own
estimate for September 2022 (based also on statistics for different CMSs published by W3Techs as of
September 2022), and includes CMS based on WordPress, Joomla or Drupal, among others. This set-up
provides a collaborative environment for users to manage content, allowing multiple contributors to create,
edit and publish content (excluding hosting and other secondary features). In connection therewith, IONOS
offers a wide range of WordPress services.

o Proprietary CMS, with all-in-one platforms designed to streamline the process of creating a website, which
is typically hosted by the provider itself. This category was used by 10% of all CMS as of September 2022,
according to our own assessment. IONOS offers a proprietary website builder.

o No CMS: 33% of all existing websites use none of the CMS monitored by W3Techs (as of September
2022; statistical data from W3Techs). This set-up is typically used by more advanced developers and web
designers requiring customizations for very specific needs. For these customers, IONOS offers web hosting
(see "13.5.1.3 Web Hosting").
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IONOS' website builder portfolio ranges from solutions for users without special web-publishing knowledge and
skills who need a simple DIY drag-and-drop solution to create their individual online presence or ecommerce
presence, to professional users who use a professional WordPress set-up for individual needs. By combining
WordPress & WooCommerce (which is a customizable, open source ecommerce platform built on WordPress),
there are vast possibilities for creating professional ecommerce projects. According to Datanyze, 38.9% of the
websites using an ecommerce product used WooCommerce as of January 25, 2023. The increasing popularity of
WordPress has also been accompanied by increasing complexity (e.g., due a complex administration interface,
over 60,000 plugins (as of January 2023, as per the Weglot website; Weglot is a translation plugin from
WordPress) and more frequent updates for plugins, the use of over 110 languages and performance/security
issues, among others). IONOS assists its customers in navigating through the complexity of the WordPress
ecosystem, e.g., through the regular development of plugins for the WordPress community, fixing security issues,
adding missing themes, automatic updates, pre-defined packaging and personal support. For "high-end" set-ups,
IONOS offers dedicated cloud hosting to run high-performance ecommerce platforms based on Magento (an
open source ecommerce website platform).

In addition, IONOS offers a time-saving full-service website design for customers. IONOS' experts build the
customers' online presences and, in combination with a broad agency network, IONOS can also serve these
customers with very specific service requirements.

We see upselling potential to our existing customer base, and cross-selling opportunities, for example for domain
customers that also use website builders, with potential for higher-value products such as online marketing (with a
potential additional revenue potential of around double the typical revenue for website builders) and value added
services (with an even higher revenue potential, when combining a website builder product with online marketing
and value added services).

13.5.1.5 Ecommerce

Many SMBs benefit from having their own ecommerce solutions. The importance of running ecommerce solutions
has further increased during the COVID-19 pandemic and the related lockdowns and curfews. As of
September 30, 2022, we saw a 13% increase in the number of registered e-shops compared with September 30,
2021. Also in connection with services around website building, we further offer services that address the
customer demand of creating online shops (ecommerce services), with experts who provide advice and support
where required (both with remote support with consultants offering tailored advice for customers). In our view,
DIFM support is especially helpful for customers who are launching ecommerce activities for the first time.
Furthermore, IONOS also supports customers with related valued added services such as those relating to online
marketing, for example allowing customers to get found faster online and with on-site support (see
"13.5.1.7 Value Added Services").

We offer nine "localized" ecommerce shop formats (as of November 2022), meaning that not only the language of
the shop, but also the editor/back-end is localized, including locally relevant tax rates, format of the bills, etc.
which are compliant with the respective legal regulations and adapted to the relevant market. Our ecommerce
solutions are based on a state-of-the-art WordPress powered WooCommerce hosting platform with a mobile-
friendly design, easy customization and auto updates, which is also ready for multi-channel usage by allowing to
merge online and offline sales, with features such as point-of-sale integration. Our solutions range from basic
entry-level business-to-customer (B2C) functions to professional business-to-business functionalities.

Our customers have over 2.9 million different products placed online on our ecommerce platforms (as of October
2022). The average monthly gross merchandise volume, i.e., the volume of sales of the merchants on our
ecommerce platforms, increased from € 22.9 million per month in 2021 to € 43.1 million per month during the
nine-month period ended September 30, 2022 (in both cases, average monthly figures). We also see upselling
and cross-selling potential, for example in the combination with website builder and value added services.

13.5.1.6  Server Hosting

Dedicated infrastructure continues to be a relevant choice for data-sensitive and mission-critical workloads.
European companies are generally eager to shift to a model that allows them to contract external server hosting
for specific use cases since such models are more secure and cost less, on average. The product range of
IONOS' server hosting solutions includes different types of self-managed servers. These include AMD Servers
(based on CPUs of the AMD manufacturer, with latest CPU generations like Ryzen and EPIC) and INTEL Servers
(with CPUs from the INTEL manufacturer and latest CPU generations like XEON gold). These two categories are
focused on high performance and fast Non-Volatile Memory Express ("NVMe") storage. The third type of servers
comprise the servers focused on high capacity storage demand with remote automatic incident detection ("RAID")
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storage set-ups of up to 48 terabytes (TB). The latest and newest type of Server Hosting is the graphic
processing unit ("GPU")-based server offering.

Comparable to a laptop or a home PC, dedicated servers are available for the exclusive use by a user, which
means the customer does not have to share processing power or bandwidth with anyone else. This allows for
high performance for customers' projects, even under high workloads. IONOS' customers can configure the
dedicated server with a range of Central Processing Unit ("CPU"), random access memory ("RAM") and storage
options on fully-dedicated hardware; our easy-to-use interface makes it simple to manage the chosen dedicated
hosting package. IONOS' offering comprises advanced generations of dedicated AMD servers and Intel servers.
The packages differ in the amount of CPUs, Cores, RAM and HDD/NVMe Solid-State Disk ("SSD") options.
Customers are billed using a "PAYG" system, which means that customers only pay for actual use of the
dedicated server capacity. This applies to both the booked package and the booked duration. Hardware that is
not of the newest generation is packaged as attractively priced offers for customers, so-called "server deals". With
each dedicated hosting plan, IONOS offers free, 24/7 support and a personal expert and consultant. A special
sub-type of these dedicated servers are GUP servers.

GPU servers became part of IONOS' product portfolio in early 2022. The servers use NVIDIA's Tesla T4 Tensor
Core GPU, which is based on multi-precision computing and the NVIDIA Turing architecture. GPUs are designed
to run multiple processes in parallel due to their processor architecture. Servers with NVIDIA GPUs are therefore
ideal for scenarios in which users need to process large or complex amounts of data particularly quickly or
visualize something in 3D. Examples include deep learning, artificial intelligence applications, Big Data analytics,
or rendering in visual effects or 3D design.

Besides self-managed servers (also referred to as "bare metal" or "dedicated servers" with an installed operating
system, e.g., Microsoft Windows or Linux, but fully self-maintained), IONOS offers a service which is called
"managed servers", where the administrative functions are carried out by IONOS. In this case, the service
provider provides and administers the operating system, e.g., security updates and patches, and the user cannot
select or install another operating system. The customer has the option to install and use the applications
provided. There are many benefits to managed server hosting, most importantly the uninterrupted service and
improved backup and disaster recovery.

Our broad server hosting portfolio addressed many different performance demands, with products focused on
pro-users (such as agencies and enterprises) and hardware categories available from entry-level to high-end
level. We also plan to introduce a build-to-order option for customer hardware configurations. IONOS has geo-
redundant servers, network protection and automated backup processes, and support to assure against data
loss. Managed servers also allow for increased security measures, lower operating costs, and highly
customizable services to meet business requirements. We believe that server hosting allows for predictive and
attractive pricing models, with a low entry-price point, PAYG pricing and unmetered transfer. As of October 2022,
we had over 33,000 customer servers in operation and offered 41 different model options. We offer a broad set of
features, including private networks among servers, five data center locations to choose from, load balancers and
shared storage, as well as integrated back-up and recovery solutions powered by Acronis.

For a description of other types of servers offered within our Cloud business area, see "13.5.2.3.6 Virtual Private
Servers and Cloud Servers".

13.5.1.7 Value Added Services

IONOS also offers value added services to address further customer demands and enhances the core products in
the other product areas with add-ons, e.g., an additional SEO tool/service depending on the website or back-up
tooling for servers. For example, IONOS supports its customers with online marketing tools to allow them to get
found faster online and on location. IONOS' Google Ads management service helps customers to sell online with
Google and improve their SEO with "rankingCoach". In order to enhance the search results of its users, Google
distinguishes between high-quality websites and websites which are regarded as untrustworthy or not as rich in
content. Websites hosted with IONOS have a fast load time and the page layout makes it easy to optimize for
Google. While IONOS cannot create the texts for the products and services, it supports its customers in writing
text that will help to improve search engine rankings. With "List Local", we enable customers to list their business
and manage their business data on 35 important online directories.

IONOS offers online storage and backup offerings, so that customers can secure and share their data. We offer
an integrated cloud-based server backup and recovery solution powered by Acronis, a leading data protection
technology provider (according to Acronis' assessment, which also includes over 100 awards, a network of over
16,000 service providers, 750,000 business relying on Acronis' solutions and presence in over 150 countries;
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source: Acronis website, as of January 25, 2023). Customer data which is stored online can be protected from
viruses, ransomware and loss. IONOS offers different security solutions. For example, data can be secured and
shared "on the go" with "HiDrive Cloud Storage". A domain security tool protects domains from threats, while
email archiving safeguards emails against loss and a cloud backup secures server or cloud infrastructure. Our
domain guard tools keep domains safe from attack, and counters attacks from hackers, while also protecting
Domain Name System ("DNS") records. Any changes to a domain and its records must undergo an additional
verification step where a security link is sent to the customer's email address. In addition, our domain guard tool
protects DNS records trough Domain Name System Security Extensions ("DNSSEC") which prevent hackers
from manipulating these important details or from rerouting them to fake destinations. With "SiteLock Scan" we
offer a cloud-based tool that scans up to 500 pages of the customer's website and checks them thoroughly for
security holes in the network. In addition, IONOS provides its customers free of charge with a domain ownership
document, which can be used to prove domain ownership to any third parties, institutions or companies. All of
IONOS' web hosting plans come with a range of plugins to enhance the website. Customers can choose among
the most popular web hosting applications, including TYPO3, Joomla!, Drupal and PrestaShop. All plugins are
free and can be installed in just a few clicks.

13.5.2 Cloud Solutions

The second pillar of IONOS' business is cloud computing (Cloud Solutions business area). Cloud computing is
the on-demand provision of storage, computing and network resources via the Internet. Servers and devices used
for the processing, storage and transmission of data are located in data centers rather than on the customer's
premises. Users of cloud computing services can access their IT services, including their stored data, via the
cloud regardless of their location. The only requirement is an Internet connection. They can also instruct
computing units to perform computing functions automatically. This minimizes the computing and storage
capacities required on their devices.

We fully own our cloud technology stack, which we believe is a significant competitive advantage, since we are
not dependent on OpenStack or any U.S. providers; in addition, this allows us to run a profitable model, since we
only have limited license costs for third-party vendors. Having our own technology stack also allows us to control
the source code and architecture at all levels of such stack, thus also enabling a high-level of value creation
directly by us, for example adapting our products to fit our and our customers' requirements. See also
"13.8 Product Design; Programming and Innovation".

IONOS as a cloud infrastructure provider enables customers to profit from cloud computing without needing an
own data center and internal IT staff. IONOS' modern self-service cloud platform is designed to take over this task
so that customers can access high-quality services with measures implemented to provide a high level of
protection of their data while avoiding the financial and time investment necessary to build and manage an own
data center. Due to the solid server performance, IONOS can offer performance at a consistently high service
level even at busy times.

Service providers such as IONOS can assign a server to a single customer (i.e., Private Cloud). In this case, the
capacity of the server is divided among user groups authorized by the customer. Alternatively, a server can be
shared by several customers (i.e., Public Cloud). Private Cloud customers generally pay a monthly fee for the
allocated capacity, regardless of their use, while Public Cloud customers generally pay only for the capacity they
use and for the time they use it (pay-per-use). This public cloud model allows for maximum flexibility in scaling in
and out and adapting infrastructure to current needs with very low financial impact.

Cloud computing includes a range of services, e.g., (managed) laaS (rented compute and network capacity in
shared data centers), PaaS (platform to develop, run and manage web app), and SaaS (software licensing and
delivery, centrally hosted by the vendor). For customers, cloud computing brings computing engineered for
simplicity, backed by expert support. This means customers can focus on developing and managing their
application, but no longer need to operate the physical infrastructure. With cloud computing, customers use the
infrastructure and outsource all operational aspects.

IONOS' Cloud Solutions can be categorized into "Bare Metal Cloud" solutions, Private Cloud solutions, Public
Cloud solutions (which include laaS and PaaS services such as compute engine, storage and backup, network
services, managed services, databases as well as virtual private servers and cloud servers) and so-called
Managed Service Provider ("MSP") offerings. That means that if customers have a very specific demand and
need an individual service for the set-up and operation of complex infrastructure projects, IONOS offers these
services through its sub-brands "CRONON" and "Arsys Consulting Service". These offerings are tailor-made and
comprise consulting, project-management, set-up and operation — depending on the specific customer needs.
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IONOS' cloud offerings support different cloud strategies of its customers, for example:

) Cloud native customers using a single cloud service provider, so that all customer workloads and
applications are migrated to one cloud service provider (Public Cloud). This model has the advantages of
lower complexity, a more seamless integration and no capital expenditure requirements. Use cases for this
strategy may include, for example, fast-growing start-ups "born in the cloud".

o Hybrid cloud strategies, in which customer workloads and applications are shared between an integrated,
on-premise environment and a Private or Public Cloud environment. This model allows for a controlled
access to the data and selective cloud migration. For example, this model may work well for companies
that have protection needs for specific sensitive data (e.g., personal data) and own data centers, for
example in the banking, insurance or manufacturing sectors.

) Multi-cloud strategies, in which customer workloads and applications are shared among multiple cloud
service providers. Generally, this model allows to access innovations and a global coverage. These
strategies may be used, for example, by tech-savvy companies or organizations keen on protecting their
digital autonomy (e.g., multinational companies, public sector entities or software vendors).

Our Cloud Solutions can be quickly and flexibly scaled up and down; they are designed to operate on a state-of-
the art and innovative and stable infrastructure and offer a broad variety of configurations.

13.5.2.1 "Bare Metal" Cloud Solutions

"Bare Metal Cloud" hosting solutions offered by IONOS allow the creation of a set-up of dedicated servers (e.g.,
bare metal servers) which are exclusively dedicated to one customer, but connected to each other via a private
network. This dedicated infrastructure as a service (laaS) product is tailored to the individual needs of customers.
IONOS supports customers with a personal expert during the compilation and set-up of the customer's
infrastructure; the adaptation or expansion can be performed by the customers themselves at any time. IONOS
also supports migration scenarios. This set-up allows for the operation of isolated workloads (for example by web
and IT professionals).

13.5.2.2 Private Cloud Solutions

To round off the product offering of our Server Hosting area (see "13.5.1.6 Server Hosting") and our VPS and
cloud server offerings within our Public Cloud Solutions area (see "13.5.2.3.6 Virtual Private Servers and Cloud
Servers"), we offer Private Cloud as a cross-selling product complementing our IONOS Cloud offering. However,
Private Cloud is a stand-alone product which is physically disconnected from the IONOS Public Cloud. Thus,
Private Cloud has no shared user base with respect to IONOS (Public) Cloud, as a Private Cloud is an isolated
virtualized hardware environment dedicated to one single customer, where no other customer stores data on the
hardware or consumes its resources. If customers decide to build up a hybrid cloud infrastructure consisting of a
Private and a Public cloud, the data exchange between these two clouds will only be possible through the public
Internet, not through a private or direct network connection between these two platforms.

Similar to Public Cloud, Private Cloud also includes an infrastructure (laaS) and a service (PaaS) layer. IONOS'
Private Cloud powered by VMware provides customers with all the benefits of a cloud environment with higher
security thanks to dedicated hardware and physical infrastructure exclusively used by them in high-performance
data centers which are ISO-certified for compliance with information security standards. VMware is the leading
cloud system and service management software provider worldwide, according to analyst firm IDC (source: IDC
VMware Article), and it is particularly strong in on-premise infrastructure environments. With our Private Cloud
powered by VMware we offer an attractive solution for businesses that are already using VMware but who want to
start shifting their infrastructure to an off-premise environment. We have a ten-year partnership with VMware, and
in April 2022 we launched a new VMware Sovereign Cloud Partnership for Germany, which grants IONOS access
to joint sales and marketing opportunities.

13.5.2.3 Public Cloud Solutions
13.5.2.3.1 Compute Engine

IONOS provides "Compute Engine" as a flexible laaS solution for advanced cloud computing applications,
allowing for ecommerce applications to remain up and running even during peak loads and enabling SaaS
solutions to work smoothly. CPU-intensive rendering tasks are carried out cost-efficiently, and data archives and
backups are stored redundantly. The customer can configure its Compute Engine in any combination of CPU,
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memory and storage size. This allows customers to model the virtual machine according to the requirements of
their own applications. This flexibility also allows customers to avoid paying for unnecessary resources (that
would have to be booked when ordering fixed instance sizes) but rather pay for the capacities they actually
require. In addition, we mostly operate a "Dedicated Cores" model, which means that customers receive the
entire physical core (and can thus benefit from the entire performance of the core), but we also plan to launch an
additional model on the basis of virtual CPUs ("vCPUs"). The difference between a "Dedicated Core" and a vCPU
is that a "Dedicated Core" is exclusively booked for one customer, for which a CPU is reserved and which CPU is
not used by any other user, even when such core is not in use. The vCPU model relies on a virtual CPU that
delivers the compute capacity to the customer when needed in terms of efficiency; in this case, the CPU is more
often in use, as multiple customers demand its capacity. At this time, "Cubes" (explained in more detailed further
below), which essentially operate as open source-based VPS, are running on shared infrastructure to allow
customers to deploy workloads that are less critical on shared systems. We currently have over 210,000
Dedicated Cores and vCPUs, with over 1 million GB RAM and over 52 million GB of block storage as part of our
Public Cloud infrastructure (as of October 2022).

Compute Engine works on a modern laaS platform for cloud computing designed to be highly available, secure,
reliable, and with a fast software-defined networking that addresses the specific virtual IT infrastructure that
different customers need. The "drag-and-drop" feature in the IONOS Data Center Designer allows to put together
the resources for a customized virtual data center, without any rigid, pre-configured packages. Customers also
have the option of flexibly adding new capacities and components to the virtual infrastructure at any time, on short
notice, and without rebooting the system. Customers can also blend on-site applications with a Public Cloud into
a hybrid cloud, or can require an alternative to a multi-cloud strategy. The platform provides a high level of safety
to protect business-critical data. Such data is processed and stored with dual redundancy in IONOS' certified data
centers in the United States and Europe. With this solution, customers benefit from low investments, faster
responses to market changes and powerful virtualization technology.

In addition, IONOS offers Cloud Cubes. Cloud Cubes are a fast, affordable way to build cloud infrastructure.
IONOS' Cloud Cubes manage scalable development environments to meet specific software requirements.
IONOS provides customers with cost-effective virtual servers that can be used as independent computing
capacity for workloads such as development and test environments. One advantage of Cubes over enterprise
servers is that Cubes is used by applications that provide redundancy themselves, while enterprise servers
provide redundancy/high availability within the product and enable short recovery times in the event of service
outages. IONOS has an easily configurable server-and-storage system that can be adapted and expanded
according to changing needs at any time. IONOS' Cloud Cubes come in different instance sizes for optimized
resource utilization to offer an excellent performance/price ratio. IONOS' Cloud Cubes works by default with an
attached NVMe volume, which can be expanded with Hard Disk Drive ("HDD") or SSD network block storage as
needed. Simple workloads are mapped out (e.g., as web applications) and easily linked to production
environments. IONOS' Cloud Cubes are fully integrated into IONOS cloud data centers, taking over specific
workloads and running in tandem with the Compute Engine in the same virtual data center. This allows to harness
enterprise-grade features such as backups and network performance.

13.5.2.3.2 Storage and Backup

IONOS offers different kinds of storage and backup services. A storage system is a central unit that contains a
large number of physical hard disks (HDD or SSD). It hosts several virtual hard disks (so-called volumes) which
represent the hard disk of a virtual machine ("VM"). The storage space can be used simultaneously by several
servers via a storage network or even directly by the end device customers. Customers can choose between
three performance classes depending on their performance requirements. With an ascending range of services,
IONOS offers HDD, SSD Standard and SSD Premium. HDD (i.e., hard disk drive-based storage) is the more
basic storage option, with a lower level of bandwidth in MB/second per instance, a lower level of input/output
operations per second ("lIOPS") per instance and a low, static value for maximum write IOPS per instance than
SSD options. Our standard SSD (i.e., a solid-state drive-that allows to store data persistently, typically using flash
memory) option offers better performance than HDD in relation to the above-mentioned parameters with lower
energy costs and high access reliability. Under the same server conditions, SSD is nearly always faster than
HDD. The SSD premium option offers higher performance for larger workloads. IONOS also offers high-
performance storage solutions that are included in the products (with no separate booking of IOPS/bandwidth
being required): high-performance is available on regular Compute Engine products with small configuration and
not only for large instance products. All storage solutions are based on a modern Infiniband stack and a high-
performance and efficient internally-developed memory stack. This type of data carrier is designed with double
redundancy. This means that a customer's data is stored as four copies — all of which are stored in a redundant
array of independent disk systems ("RAID-Systems") on two different physical storage servers.
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In addition, IONOS provides IONOS Cloud S3 Object Storage as a scalable storage for large data volumes.
IONOS Cloud S3 Object Storage is operated in an erasure-coded redundancy set-up at each site. In addition, by
offering multiple IONOS Cloud S3 Object Storage set-ups, we provide cross-region replication of data to increase
redundancy. Object Lock allows customers to secure data against both deletion and manipulation.

IONOS' Compute Engine as an laaS has a fully-integrated backup function offering secure data storage in
German data centers for different data backup application scenarios in medium-sized and large companies.
Compute Engine allows to quickly and efficiently back up data from used applications and any used images as
well as data from applications that run on-premises or in private clouds in commonly used virtualized
environments such as VMware and Hyper-V. It also allows to restore data quickly and directly, without detours.

13.5.2.3.3 Network Services

IONOS Cloud products are supported by a highly flexible set-up of performant network connectivity. It allows
provisioning of Local Area Networks ("LANs") containing multiple VMs, full control of public or private exposure of
these LANs, management of IP addresses as well as flexible set-up of bi-directional firewall configurations on a
Network Interface Card ("NIC"). In addition, high-availability failover set-ups can be configured. Each LAN
(whether private or public) is designed to be fully isolated and secured, setting up a structure so that virtual
instances cannot be accessed by other virtual instances if they are not members of the same LAN. This means
that virtual networks are isolated among all customers, which is done by calculating a specific LAN configuration
based on certain unique identifiers. There is never the same LAN configuration more than once in one data center
region.

A private LAN is a network that has no access to the public Internet. By contrast, public LANs have access to the
Internet. Thus, in case of a wrong configuration by the user, the public LAN could provide unrestricted access to
the Internet or access from the Internet to the VMs. Within IONOS Cloud, also public LANs are fully isolated and
secured, and a proper firewall must be configured by the customers to control access to or from the Internet.

In addition, IONOS Cloud provides different managed network services such as network load balancer, NAT
gateways or DDoS protection.

Virtual data center workloads can fluctuate, increasing the risk of downtime. By automatically distributing the load
over several servers, the IONOS Cloud Network Load Balancer can help minimize disruption during scaling. It
helps to keep the cloud operating as needed when demand peaks. As a managed service, IONOS takes care of
the administration of the load balancer. Redundancy of cloud applications can increase with an additional layer
that prevents single points of failure. That means that a load balancer will balance load across multiple instances
of a service, so that if one instance is down (e.g., due to maintenance), the load balancer will still route traffic to a
second instance. From an end-customer perspective, the service is not interrupted. That is why redundancy in
cloud applications — i.e., for entire instances, including VMs, storage and networks — is important and needs to be
taken into account by users when building applications, to ensure these applications are able to run in
redundancy setups. The IONOS Cloud Managed Network Load Balancer distributes network traffic across several
endpoints, according to customer-defined rules. The process can be automated at any time. The load balancer
uses different algorithms that apply forwarding rules via different load balancing methods such as Round Robin,
Least Connection, Source IP or Random. Specific endpoints can be excluded from the load balancer monitoring,
e.g., to perform maintenance work.

Applications and VMs can be safeguarded by enabling a Network Address Translation ("NAT") service — NAT
Gateway — as an automated gatekeeper. Managed NAT Gateway allows to connect private VMs to public
repositories, e.g., to perform software updates or to connect Network Time Protocol ("NTP") servers. The
Managed NAT Gateway masks the source, providing another layer of protection against external compromise. All
Internet Protocol ("IP") addresses generated during the process are transferred to public IPs using DNS. Multiple
outbound rules ("SNAT rules") can be set on each NAT Gateway to anonymize IPs. IONOS' Cloud Managed
NAT Gateway can be used as an additional security feature for virtual data centers. The complete separation of
internal and external network traffic and the isolation of VMs is designed to effectively prevent unauthorized data
traffic. This offers a secure environment that streamlines the management of lists of authorized IP addresses.
With Source Network Address Translation ("SNAT"), IPs can be dynamically managed and ports can be traceably
assigned.

In addition, IONOS' DDoS protection is an "always-on" protection that scans all incoming traffic for suspicious
patterns and clears all malicious traffic before it gets forwarded to the actual VM. It is automatically included in all
public network setups. This solution helps to safeguard the cloud infrastructure against malicious and Distributed
Denial of Service ("DDoS") attacks. IONOS' Cloud DDoS Protect is a managed DDoS defense mechanism, which
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is designed to ensure that IONOS' hosted IT infrastructure remains secure and resilient. Customers can extend
their network security by the IONOS DDoS Protect Advanced which provides additional services in DDoS
prevention, pro-active DDoS mitigation as well as expert analysis and reporting on DDoS attack vectors.

13.5.2.3.4 Managed Services

IONOS offers so-called master container application orchestration in distributed production environments with
IONOS' Cloud Managed Kubernetes. Managed Kubernetes is a platform for high-performance and highly
scalable container applications, where the Kubernetes cluster is comprehensively integrated into the IONOS
Cloud ecosystem and can be controlled automatically, interacts with many other cloud-native solutions and is
professionally managed around the clock. IONOS makes a range of integrated tools available, and provides
expert support to ensure the optimal use of the powerful infrastructure, ensuring a high level of security and
transparency. In addition, with this tool operations can be controlled with less administrative effort.

Applications and services can keep running at their peak by making decisions early on the back of sound data.
Monitoring as a Service ("MaaS") is a sophisticated, yet simple tool for tracking relevant metrics such as CPU
load, network throughput, or storage performance in real time. MaaS can be directly integrated into the Data
Center Designer ("DCD") or via application programming interfaces ("API")-connected tools such as Prometheus.
MaaS is available at any time, at no additional cost, and does not require an additional software client, or any
complex implementation or configuration.

We use "Flog Logs" as an auditing service to allow customers to an outgoing traffic that was accepted or rejected
by the customer's network based on its firewall rules. This tool provides visibility and traceability as to where
traffic came from and where it went.

13.5.2.3.5 Databases

IONOS' Database as a Service ("DBaaS") continuously delivers resources and corresponding know-how for
databases based on the configuration of the customers' systems. In addition, DBaaS reduces administration and
maintenance efforts. With DBaaS, high-availability database capacity can be built easily and quickly, and critical
infrastructure can be secured. DBaaS leverages the long-standing expertise of IONOS' operations team, both in
configuration and in maintenance as well as in monitoring of the corresponding resources.

Furthermore, PostgreSQL by IONOS offers a flexible open source solution for a wide range of application
scenarios. The very high code quality, achieved thanks to peer review, forms the basis for an extremely stable
system for every use case.

IONOS not only offers managed PaaS services such as "Managed Kubernetes" (see "13.5.2.3.4 Managed
Services"), but also ensures a demand-driven, reliable operation of enterprise business applications such as
managed databases from German data centers. Companies from different industries, associations and public
service providers receive a needs-based solution for setting up and operating databases for any setting of
business processes, which are one of the most common enterprise applications. Personal support is available in
all phases of the business partnership.

In 2022, IONOS partnered with MongoDB, one of the world's most popular databases with a very large developer
community, to extend the Group's DBaaS offering. As per its own statements, the MongoDB database platform
has been downloaded over 325 million times (source: MongoDB website, https://www.mongodb.com/de-
de/company; data as of January 25, 2023). In our assessment, the MongoDB-as-a-Service on IONOS is based
on strong security and privacy foundations that meet business needs for both innovation and data sovereignty
and compliance, and we have measures in place to protect our customers' data with a strict Secure-Software-
Development-Life-Cycle (SSDLC) that is designed to ensure that security and privacy goals are tested and met
during the development of the service, coupled with organizational measures adopted to prevent unauthorized
access to the databases. The service itself (Mongo DB-as-a Service) is hosted in the IONOS Cloud and designed
to comply with GDPR requirements. In addition, the partnership includes working together to provide direct
support for businesses implementing the solution. The partnership included the joint implementation of the
MongoDB service on the IONOS cloud, launched in October 2022, as well as technical support from MongoDB
and joint marketing activities.

13.5.2.3.6 Virtual Private Servers and Cloud Servers

A "virtual private server" (VPS) is a virtualized server which combines physical hardware that is broken down into
separate systems with the help of software. The capacity of VPS can be used (and shared) by several users, so
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that the resources available in the physical server are available to different users (this is the main difference with
dedicated servers, and also accounts for the much lower price of the service for VPS). With our SSD cloud-
powered VPS, we offer our customers affordable but strong performance designed to meet the demands of
demanding customer projects. Customers can choose the data center in which their VPS shall be hosted (EU,
United Kingdom or the United States) and benefit from unlimited traffic and full virtualization, which gives
customers more isolation, autonomy and security than other virtualization types.

We also offer scalable cloud servers, which are basically like VPS based on VMware, but with further
functionalities available to customers, such as the set-up and connection of several virtual servers in a cloud
environment. Thus, cloud servers provide a complete, web-based IT infrastructure, including computing power,
storage space and network technology. There is no need to have an own physical server hardware, which would
have to be purchased, configured, updated and maintained at high cost. If a cloud server is rented, IONOS
provides all the resources which are needed to carry out private or corporate web customer projects. The
exchange, securement and management of data, either via web-based or location-independent applications, can
be easily processed. Also various data-supported applications can be run over the web and make them available
to other users. Server resources which are not currently used by one customer can be made available to other
users. Based on our assessment, we believe that our cloud servers are particularly cost-effective compared with
cloud offerings from other competitors, in particular hyperscalers. Customers are charged on a PAYG basis. All
cloud server instances offered by IONOS include performance computing (i.e., high compute (CPU-RAM)
performance/processing power of the platform), unmetered transfer (which means that the traffic/transfer is not
measured, and thus is not artificially limited, so that even if a customer fully utilizes the available bandwidth and
continuously generates data throughout the maximum bandwidth traffic, this does not represent a danger to our
networks), certified data centers (e.g., with the ISO/IEC 27001 certification of our data center and system
operation, see references to other certifications under "13.8 Product Design; Programming and Innovation"), load
balancing and expert support around-the-clock.

13.5.2.4 MSP Offerings

IONOS' MSP offerings are provided via the sub-brands CRONON in Germany and Arsys Consulting Service in
Spain, but we also support customers in cross-country projects across our key markets in Europe. MSP offerings
are a special form of tailor-made consulting services for customers along the customer-related cycle. It begins
with the clarification of the specific customer needs and support for experience-driven and fact-based decisions
for project needs and scoping. As a second step, we offer consulting regarding the architecture design. This
includes reflecting the customer needs and scope of the project in a technical concept with all elements that are
needed to set up the customer's cloud environment from a technical perspective. Thirdly, we offer implementation
and migration services, which includes the project work to set up and help the customer to migrate from the
current solution to the new environment. Finally, we offer services to manage the ongoing administration and
operation of the stack so that customers can outsource all infrastructure management to IONOS' expert team.

13.6 Customers, Customer Care and Billing

IONOS has a well-balanced and growing portfolio of customers worldwide, with approximately 6.0 million
customers worldwide as of September 30, 2022, mostly in our Key Focus European Countries and in North
America. We focus on small and medium businesses, but also have non-commercial users, enterprises and
public sector organizations as customers.

While our Web Presence & Productivity solutions mainly address small and medium customers, our Cloud
Solutions are typically used by larger, technically more advanced, organizations. Within our IONOS brand, we
estimate that roughly half of our customers are solopreneurs (e.g., private users, non-governmental
organizations, bloggers, etc.), which are taking their first steps online, typically with simple websites and domains,
with (other) SMBs accounting for about 48% of our customers (including a broad variety of SMBs, such as start-
ups, restaurants, dentists, hairdressers, etc.). These SMBs typically use more advanced websites and
productivity solutions such as email and office. Agency customers (e.g., freelancers or digital agencies) make up
approximately 2% of the customers of our IONOS-branded products; they generally use modern developer tools
and DaaS to build web apps. The two groups of mid-market customers (including, among others, software
vendors, manufacturers and media companies; this group typically runs their infrastructure on IONOS' compute
and storage services) and public sector customers of our Cloud Solutions business (e.g., IT service providers on
a state and federal level, generally using collaborative suites and highly complex cloud solutions with strict data
regulations and security) each account for less than 1% of our customers (estimates as of July 2022).

SMBs which use our Web Presence & Productivity solutions (including solopreneurs) typically spend between
€ 10 and € 20 per month on our solutions. Solopreneurs typically choose basic web presence offerings at a low
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cost, and look for easy-to-use solutions (e.g., via simple DIY "drag-and-drop" solutions). They also value help
desk availability and pricing. In turn, other SMBs typically focus on easy-to-use offerings at a transparent price,
with a preference for DIY "drag-and-drop" or DIFM solutions; they are also increasingly showing interest in added
functionality such as basic ecommerce or online marketing solutions. Agencies which build more advanced online
solutions, for example ecommerce or media services, typically spend around € 100 per month on our professional
hosting and server products. They often demand scalable, professional services and place importance on
flexibility and security; they generally have a high design and customization need as well as lower price sensitivity
than SMBs. Agencies are also more likely to use APIs and professional tolling solutions. Our Cloud customers
(SMBs, agencies, mid-market customers and public sector customers) typically spend between approximately
€300 and €500 per month (the above figures have been calculated for the IONOS-branded products and
solutions only), whereby mid-market customers and public sector customers tend to spend more on our Cloud
solutions, generally around € 1,000 or more and € 10,000 or more, respectively. Mid-market customers typically
opt for sophisticated web-presence and dedicated hosting solutions. They usually also have high design and
customization requirements and often have a professional purchasing department; price is also a relevant factor
for this customer group. Government bodies and public administration customers also generally choose
sophisticated solutions, since they tend to have highly complex applications. They usually have high requirements
in terms of security and compliance and show a preference for working with national cloud providers whose
solutions can be used as an extension for their own data centers. With our Cloud Solutions offering, in 2021, we
generated over € 80,000 of revenue with each of our top-50 IONOS Cloud customers. Across the entire portfolio
of the IONOS Group, our monthly ARPU was approximately € 13.28 for 2021, compared with € 12.38 for 2019.

Our focus on solopreneurs and SMBs translates into low customer concentration. We are not dependent on any
single customer; the top-10 customers and the top-100 customers for our IONOS brand accounted for around 2%
and 4%, respectively, of the revenue generated with IONOS-branded products and solutions during fiscal year
2021. The number of our customers increased from — approximately — 5.6 million as of the end of 2019, 5.8
million as of the end of 2020, and 5.9 million as of the end of 2021 to 6.0 million as of September 30, 2022.

We create online business opportunities for our customers, while at the same time helping them to digitalize their
organizations, offerings and processes. We do this by offering a comprehensive range of powerful web solutions,
such as domain registration, website builder, web hosting, servers, ecommerce, email and office software as well
as advanced cloud solutions around compute, storage, network and platform services. Customers often start with
a basic service (e.g., a registered domain plus a website builder) and then, over time, use more services (e.g.,
online marketing or professional email) to advance their businesses. On average, about half of our customers for
our IONOS-branded products (domains, email and office, website builder and ecommerce, web hosting, server
hosting, VAS and cloud solutions) purchased a second product group in 2021, while approximately 15% of these
customers purchased a third product group from IONOS in 2021, resulting in further opportunities to cross-sell our
products.

New customers tend to be initially attracted through welcome discounts in the first year before the switch to full
pricing in the second year. Cross- and upselling partly offsets churn in year three and cohort revenue tend to
stabilize by year four. A large portion of our revenue stems from customers that have been with us for several
years: we estimate that almost two-thirds of our Web Presence & Productivity revenue from our IONOS-branded
products in 2021 stemmed from pre-2015 customer cohorts, and approximately 80% from customers that were
onboarded before-2018.

Our Web Presence & Productivity solutions are mostly offered under a subscription model, whereby customers
commit to purchase a service for a fixed term, e.g., for a twelve-month period for a fixed price / monthly fee. Our
Cloud Solutions are often provided "as-a-service" and thereby leverage a consumption model, under which
customers pay according to their usage of our services over a designated time period — for compute resources for
example by the minute.

IONOS is committed to helping its customers succeed in the digital space. We are therefore investing in high-
quality customer services and track customer satisfaction closely. For this reason, structures and processes have
been established within the Group to continuously and sustainably measure customer satisfaction with specific
KPIs to analyze them and ultimately to improve them. In order to obtain customer feedback, we conduct regular
customer surveys, market research, and analyses of, for example, posts on social media platforms.

Customer satisfaction is primarily measured by means of the recommendation rate / Net Promoter ScoreSM
(NPS®). The findings from the customer satisfaction analyses are used to identify potential for improvement and
subsequently translated into concrete measures to increase customer satisfaction (e.g., in the area of service or
product quality). In addition, in our experience, a good customer satisfaction level (e.g., creating "promoter"
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customers) also contributes to an improved churn rate over time: From 2019 to 2021, we had a reduction of 1.2
percentage points in annual customer churn percentages (from 14.2% in 2019 to 13.0% in 2021).

We collect NPS data on a quarterly basis, based both on an online NPS survey (shown to customers after their
login; this builds the Group's "Online NPS") and an NPS email survey to which customers are invited immediately
after a customer care contact (this builds the Group's "Post Contact NPS"). The data is collected for each of our
IONOS, STRATO, fasthosts and arsys brands and then aggregated to build our overall "Global NPS". In order to
calculate the Group's Global NPS, the data from the Online NPS is weighted with 75%, whereas the Post Contact
NPS is weighted with 25%; this allocation reflects the effective proportion of the respective customer contacts.
The survey asks customers the following question: “How likely is it that you would recommend the relevant brand,
i.e., IONOS/STRATO/fasthosts/arsys, as applicable?" or "How likely is it that you would recommend the relevant
brand to a friend or colleague?”, on a scale from 0 (very unlikely) to 10 (very likely). Promoter customers are
those customers who answer the question with 9 or 10 (“Promoters"). We define those customers responding
with 7 or 8 as passives, ("Passives") and those answering 0 to 6 as detractors (“Detractors”). NPS is then
measured as the percentage of Promoters minus the percentage of Detractors. IONOS had a Global NPS of 35.3
for the fourth quarter of fiscal year 2021. For the same period, the Group's Online NPS was 29.7, while the Post
Contact NPS was 52.1, which underlines the importance of competent customer care. For our email solutions
(IONOS brand only), we had an Online NPS of approximately 32.0 in the fourth quarter of 2021 and also in the
third quarter of 2022. Our Post Contact NPS has been increasing over the past years, from 26.0 in the first
quarter of 2019, over 42.4 in the first quarter of 2020, 47.2 in the first quarter of 2021, 52.1 in the fourth quarter of
2021. Our Post Contact NPS was and 49.3 in the first quarter of 2022 and 51.9 in the third quarter of 2022. For
the IONOS brand alone, our Post Contact NPS was 51.0 in the third quarter of 2022.

Since October 2018, we have introduced the possibility for all customers of the 1&1 IONOS brand (after the
rebranding, for the "IONOS" brand) to choose a dedicated personal consultant free of charge as a central point of
contact for all questions relating to products, to the customers' contracts, and their online business success. In
this way, IONOS can accompany customers through all phases of their development with one personal
touchpoint — from registering a domain and setting up a first website, to setting up shop systems and dedicated
servers, to using enterprise cloud infrastructures. Overall, as of November 2022, we employed more than 260
persons who act as dedicated consultants for our customers across the Group. In our view, the personal
consultant is a key differentiator vis-a-vis several relevant competitors (including GoDaddy for its GoDaddy,
HostEurope and Domain Factory brands and Wix), which in our assessment do not offer such as service in
Germany. We assess that this personal consultant model has a positive impact on our business, with an increase
in Post Contact NPS by 10.5 percentage points since the inception of the personal consultant program in 2018,
and a churn reduction of 35% since that time (compared with customers without a personal consultant), for our
IONOS-branded products. More than 40% of all customers of our IONOS-branded products already actively
participate in the personal consultant program. When participating customers attempted to reach their personal
consultant, 87% of those contacts are directly handled by the personal consultant or dedicated back-up (showing
a high direct availability of the personal consultant generally). We estimate that the customers in the program
accounted for over 25% higher service revenue (i.e., the cumulated payments received from customers for
IONOS-branded products) in 2021 compared with customers without a personal consultant. In addition, IONOS
sees itself as a digitalization partner and trusted cloud enabler for its customers, supporting companies with
excellent cloud infrastructure applications that effectively support their business as well as excellent customer
care, including multiple personal support choices (e.g., in Germany, besides the personal consultant for the
IONOS brand, also a call center, 24/7 hotline and live chat function) and social media activities.

Because we believe that trust is critical to our customer relationships, we focus on data protection (see also
"13.10 Information Technology, Information Security and Data Privacy"), operational reliability, 24/7 availability of
our competent contact partners and 24-hour replacement of defective equipment are all exemplary elements of
our approach to customer care. Overall, based on our assessment, we believe that our customer service
department is in general terms cost neutral, meaning that profit derived from the revenue over a customer's
lifetime attributable to directly related sales-after-support, inbound telesales and churn reduction generally net
each other. We estimate that our customer care channels (sales-after-support and inbound telesales) accounted
together for 21% of the service lifetime revenue related to IONOS-branded products in 2021 (service lifetime
revenue represents our estimate of the revenue that we expect to generate from a defined customer/customer
group over the expected lifetime of a product, considering parameters such as basic price, average duration,
discounts, etc.).

Besides several customer awards (see "13.2.4 We have a large, diverse and loyal customer base with
approximately 6.0 million customers worldwide and strong economics per customer, supported by an award-
winning customer service platform"), we have a high scoring of 4.4 (out of 5)/"excellent" on Trustpilot, based on
over 45,000 reviews (status as of October 5, 2022; based on an aggregation of reviews and average of scorings
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on Trustpilot for the IONOS websites with the ".co.uk”, ".com", ".de", ".fr"., ".es", ".it", ".mx", ".ro", ".hu", ".bg" and
".at" TLDs).

Economies of scale represent a further key success factor for our business. With our strong and specialized
brands, a steadily growing portfolio of cloud applications, and existing relationships with millions of home users,
freelancers and small businesses, we believe we are also well positioned to further leverage the domestic and
international opportunities offered by the cloud computing market for business clients.

IONOS is using business systems that are operated by United Internet Services GmbH and 1&1 Telecom GmbH.
For systems that have a high level of specific functionality relating to the operations of IONOS, it was decided in
December 2019 to set up dedicated systems within IONOS and to migrate data and processes to this new
landscape. This is a project with significant inherent complexity that is intended to eliminate dependencies from
third parties. The preparation phase of this major project was ramped up in 2020. Until the first half of 2022, most
front-end end systems have been successfully set up and processes and data have been migrated. Examples are
the customer communication platform "Genesys", the hotline tool and the hosting communication platform, which
sends out all email communications to customers. In addition, IONOS set up its own accounts receivable team in
2021.

The development and integration of the back-end systems, such as new billing and accounting systems, are
currently ongoing. The migration of the billing processes and data shall be rolled out on a country-by-country
basis. We currently expect that the migration of the first country to the new business system's back-end will begin
in the second half of 2024 (i.e., starting with the migration of the Spanish market), and that it will be finalized
approximately twelve to eighteen months later.

13.7 Brands, Marketing and Sales

We offer our services via our main brand IONOS, as well as via other brands such as STRATO, arsys, fasthosts,
home.pl, and World4You, which are well established in their respective home markets. In addition, under the
sedo, united-domains and InterNetX brands we provide businesses and enterprises worldwide with professional
services for advanced domain management and carry out our aftermarket activities. In 2021, we acquired we22,
which offers a white label website builder for the creation of high-quality websites. IONOS and other key brands of
the Group enjoy high a brand awareness in the main markets they serve. In a survey commissioned by the
Company and carried out in October 2021 among micro and small SMBs (1-49 FTE), our brands achieved a
brand awareness of 84% in the key EU markets Germany, the United Kingdom, Spain, France and Poland. In
Germany, the IONOS brand achieved a brand awareness of 90% — the highest in Germany — while STRATO
followed closely with a brand awareness of 86%. In Poland, home.pl had a brand awareness of 85% — the highest
compared to its peers. Furthermore, the IONOS brand has a high awareness in the United Kingdom (93%), Spain
(86%, with 83% for arsys) and France (75%), according to the same survey.

IONOS is the leading web hoster in Europe according to the number of domains hosted (see for more details
"12.3.4.1 Web Presence & Productivity"). While we serve customers primarily in Germany, the United States,
Canada the United Kingdom, Spain, France and Poland, but also in other countries, including Mexico, Italy and
Austria (see "13.4 Overview of Geographic Footprint" for further information), many of our products can be
purchased in most other countries via our international hub "ionos.com". We believe that differentiating factors for
IONOS include a wide selection of innovative products and the fact that it acts as a one-stop shop for many
customers who can purchase from us substantially all the services they require for their digital presence and
digital operations. In addition, we believe our customer service provides us with a competitive advantage, such as
the personal assistants that support customers of our IONOS-branded products (see also "13.6 Customers,
Customer Care and Billing"). Moreover, we believe that a further distinctive strength is our comprehensive product
portfolio (which is, in our view, broader in scope than that of many competitors in our branch, since we offer a vast
array of web presence and productivity solutions as well as cloud solutions under one roof; therefore, we allow
our customers to not only buy several digital solutions from one provider, but also to purchase additional services
from IONOS supporting the acquired solutions as their business and needs grow).

Brands such as STRATO and home.pl are basic brands offering ease-of-use. STRATO is a leading web hoster
within Germany (ranked second, after the IONOS brand; according to HostAdvice data on the number of client
domains of web hosting companies as of September 2022). We also use our STRATO brand in the Netherlands
and, more recently, with our market launch in Sweden. Home.pl is the Polish leader in hosting in terms of number
of clients of web hosting companies. Other brands of the Group, e.g., arsys and fasthosts, are focused on
professional customers. Arsys is one of the largest web hosters in Spain (e.g., according to HostAdvice data on
the number of client domains of web hosting companies as of September 2022) and also in terms of the number
of domains held as accredited registrar, ranking second behind IONOS according to the Official Spanish Domains
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Data (December 2022). Arsys is also one of the largest cloud providers in that country beyond the large
hyperscalers, who make up a large majority of the Spanish cloud market, in terms of laaS revenue (source:
Company Data Analysis based, among other, on IDC data for the laaS segment of the Spanish public cloud
market for 2022 from the Spanish Cloud Article and an analysis of our revenue for the Arsys brand for 2021 and
for the first nine months of 2022). Arsys offers standard and tailor-made solutions to customers in Spain and
Portugal. Fasthosts has a long tradition and strong position in the United Kingdom (for more details on the
competitive position in the different countries, see "12.3.4.1 Web Presence & Productivity"). In Austria, we
operate under both our local World4You brand as well as under the IONOS brand. In the rest of the 18 countries
in which we have an active market presence, we use the IONOS brand.

We are committed to further increasing our brand awareness aiming to attract more customers directly and less
via dominant platforms such as Google and Meta. Our significant brand awareness in our key markets (in
particular in Europe) places us into the relevant set of providers for customers making purchase decisions.
Therefore, we invest in large multi-channel awareness campaigns, including TV, online advertising and social
media. In addition, in 2021, we entered a sponsorship with the Haas Formula 1 team, which matches our brand
attributes in terms of technology, innovation, speed and being a challenger. The Haas Formula 1 team uses the
IONOS cloud for its computational and data storage needs. In 2022, we invested approximately € 30 million into
additional marketing activities to further raise brand awareness in our most important European markets. This
brought our brand investments to roughly € 55 million in 2022. For example, we were sponsors at the 2022
WordCamps EU and U.S., the most relevant WordPress events (WordCamps are community-organized events
that are organized by WordPress), and had IONOS booths and staff onsite. Next to the attendance and
sponsorships of relevant industry events, IONOS has started to establish its very own event series with very
successful (in terms of the number of participants and, in our view, of the potential to enhance our brand
awareness) online and hybrid events in 2021, focusing on cloud and partner (agencies, web professionals)
customers and prospects, and launched the first offline flagship event — the IONOS Summit — in September 2022.
Furthermore, in September 2022, we launched integrated brand campaigns, focusing on our relevant target
group, in online video, TV and Video on Demand / Connected-TV. For example, our brand campaign in the United
Kingdom started in the fourth quarter of 2021 and was carried out in several branding waves; it helped us to
achieve an increase in several relevant parameters in that country, including an increase of 10 points in aided
company awareness (according to our brand tracking via the market research institute Interrogare, based in
Bielefeld, Germany; increase between March 2021 and July 2022), an increase of 12 points in NPS in September
2022 compared with September 2021. Moreover, we were able to narrow the gap to our largest U.K. competitor in
terms of Google search volume during 2022, compared with the 2018-2021 period, according to our own internal
assessment of Google search figures in the United Kingdom for IONOS and GoDaddy. Moreover, we saw an
increase of 30% in the number of job applications received worldwide during the first ten months of 2022
compared with 2021 (full year 2021), which we also attribute in part to the extensive media presence due to the
brand campaigns.

CLTV per customer is calculated as the average revenue per customer (ARPU) reduced by sales discounts and
cost of goods (i.e., the gross profit) over a certain period (in €) divided by 1/ customer churn for that period
(representing the average customer lifetime); at IONOS, CLTV is calculated for IONOS Group excluding the sedo
brand (due to a different business model and lack of tracking of the relevant customer data for this KPI). IONOS
believes it has a very targeted and efficient customer acquisition strategy, reflected in a CLTV : CAC ratio of more
than 10: 1 for fiscal year 2021; in this calculation, CAC is calculated as the amount of recurring and variable
purchase marketing expenses (excluding brand marketing costs for the IONOS brand), over a certain period (in €)
divided by the number of new customers gained over the same period. If, however, CAC is calculated as the
amount of recurring and variable marketing expenses (excluding brand marketing costs for the IONOS brand) as
well as costs relating to our sales & marketing personnel divided by the number of customers gained over the
relevant period, then the CLTV : CAC ratio would be approximately 7.5 : 1 for fiscal year 2021. In addition, if CAC
is calculated as the total recurring and variable marketing expenses, including brand marketing costs, and
including the costs relating to our sales & marketing personnel (in €) divided by the number of customers gained
over the relevant period, the CLTV : CAC ratio would be approximately 7.0 : 1 for fiscal year 2021 (however, we
expect the CLTV : CAC ratio under this last definition to decline in 2022, to approximately 5.6 : 1). Furthermore,
the average customer lifetime was 7.7 years in 2021, compared with 7.0 in 2019.

The COVID-19 pandemic and its lockdowns had a significant impact on the global ecommerce demand, as many
businesses had to convert to online business and this led to a major effect in customer acquisition in 2019 and
2022.

For our marketing activities we use a clearly defined funnel approach with specific marketing tools, for (i) brand

marketing, defining strong brand messages and creating campaigns with high visibility (top-funnel), (ii) product
marketing, with integrated campaigns based on appealing brand and segment stories for the relevant customer
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groups and on our strong partnerships, and (iii) performance marketing based on data-driven online marketing
optimized by artificial intelligence and machine learning technology.

Our strategy for new customer acquisitions targets customers based on the market maturity and IONOS position
in the respective market. Depending on these market characteristics, we deploy three different marketing
strategies, namely one for countries in which we have a leading market position, one in which we particularly
address the relevant customer segment and another one that is focused on performance. Germany, for example,
is marketed across the full funnel with significant brand investment (top funnel), integrated product and content
marketing campaigns (mid funnel) and performance marketing channels such as affiliate, SEA, SEO and lead
marketing on the lower funnel to optimize our return on investment and brand awareness. In the United States, for
example, we typically concentrate on branding marketed mainly via mid- and lower funnel to address the high-
value professional customers aiming to improve CLTV value at attractive acquisition costs. Other markets such as
Italy or Mexico are mainly addressed by marketing via performance channels and conversion rate optimizations to
achieve steady growth rates at attractive costs.

Beyond brand building, we employ a comprehensive and integrated marketing and sales strategy to attract new
customers, help them activate their services, expand our business with them and keep them with us until the end
of their project or business lifecycle. With our broad portfolio of solutions, we tailor our marketing and sales
communication to the various target groups and their respective needs and preferences. For example, we
differentiate our communication depending on the level of technical expertise of customers. Our marketing and
sales team consists of more than 300 specialists across all Group companies, usually working in the regional
markets served by the respective brand. We target our customers through three different sales channels: digital,
direct and partners' channels. Despite the various channels, we have an underlying unified data infrastructure,
from which we derive a single customer profile, which again is the basis for highly-personalized, often multi- or
omni-channel campaigns.

The digital channels consist of our own-built website, shop, control panel and the IONOS app. For cloud
customers, we have a specific cloud panel and our Data Center Designer. We estimate that the majority of our
new orders for the IONOS-branded products (approximately 79% of our total "gross orders" for IONOS-branded
products in 2021, i.e., orders initially placed, which includes orders that are later canceled, either by the client, for
example within the trial period, or by the Group) are generated over the digital channel, which allows customers to
order their products via self-service. In terms of "net orders", which includes the portion of the gross orders that
remain in our contract portfolio after 60 days following the date on which the individual gross order is received, the
digital channels accounted for approximately 78% of such net orders in 2021 (figure refers to IONOS-branded
products only). In our digital channels, all provisioning and billing processes happen automatically afterwards, and
need no manual interference of any kind. We continuously invest in optimizing our digital assets, including via
over 100 statistical tests carried out each year, and, as a result, we achieve conversion rates that we consider to
be excellent ("conversion rate" refers to the rate of display of an advertising tool to an order; in our experience,
the fact that potential customers are shown products that better fit their interests and needs increases the
possibility that such customers decide to order a product from us). Across all shop sites, digital and start-up
guides for the IONOS Group, we had approximately 8 million average monthly visits during the nine-month period
ended September 30, 2022 and over 50,000 individual landing pages as of September 2022 (across the ionos.de,
ionos.fr, ionos.it, ionos.co.uk and ionos.com websites). Our customer shop is built via microservices and API
architecture, allowing us fast development cycles and go-to-market for new products. Our control panel is the
central location for our customers to manage and buy products. It is an internally built platform for customers to
manage their products (self-service). Engagement features of the platform are designed to achieve regular logins
and interactions with customers, which we believe increases product activation — and thus customer lifetime —,
drives sales of additional products and services and helps to create customer loyalty and to increase brand
awareness. At the same time, the platform has an in-built personalization engine which calculates 'Next Best
Offers' ("NBO") or 'Next Best Activity' ("NBA") for each customer. Our personalization engine features machine
learning algorithms. In this way, we are able to analyze the millions of data points received per day (these include
all types of customer interactions, such as orders, customer care contacts, logins etc.). The engine has an
integrated 'ad server' which displays ads to customers who log in. These personalization features enable omni-
channel campaigns across all channels (online, email and telesales) based on real time data, driving cross-
selling, upselling and activation of products. In our experience, personalized messages and personalized offers
have increased conversion rates by over two-thirds across all channels (as estimated by us for the IONOS brand,
for email, outbound telesales and control panel ads, compared to campaigns and ads using no personalization
engine). In 2021, we had, as a monthly average, 2.9 million logins onto our control panel, 23 million ad
impressions (i.e., ad displays) and 110,000 gross orders from customers, in each case, for our IONOS-branded
products.
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Our direct channel consists of our customer care agents and personal consultants for web presence and
productivity and inside (inhouse) sales representatives and account managers (who serve fewer customers with
high revenue potential) for cloud solutions. We assess that approximately 15% of our gross new orders (14% of
net new orders) for IONOS-branded products in 2021 were generated through our direct channel. Our customer
agents and personal consultants are trained in selling and incentivized accordingly. As part of the "sales after
service" inbound sales approach, they offer the customer — after successfully solving their initial service request —
the NBO or NBA as calculated by our personalization algorithm. We also deploy a "trigger-based" outbound sales
approach, calling or writing to the customer, based on product usage or behavior to pro-actively consult
customers, e.g., an existing product reaching its capacity limits or a newly introduced service, which might be
useful to the customer. This outbound sales approach includes the automated management of eleven call centers
with about 140 agents. For our Cloud Solutions business, we have sales representatives who assess the quality,
nurture and convert incoming leads, e.g., from physical or virtual events, engagement with our content or
customer forms or registrations. For our larger partners and customers we employ account managers, who help
them identify the right cloud solutions, find the right migration and operation partners and therefore expand their
workloads with us.

Our partner channel consists of organizations and partners who resell IONOS products and services to their own
end-customers or build their solutions on top of our products. In our assessment, in 2021, approximately 6% of
our new gross orders for IONOS-branded products (also approximately 6% of our new net orders for the IONOS-
branded products) were generated through this channel. Currently, we have more than 20,000 verified web
agencies who are registered with our agency partner program, enjoying benefits such as special tooling, access
to events and content and — on the highest partner level — an assigned partner account manager. We see strong
revenue growth and ARPU expansion among our premium and select partners, which reflects the appreciation of
partners for our partner program (verified agency partners typically have a monthly ARPU that is, on average,
more than five times higher than for regular IONOS customers, and can be up to forty times higher for selected
premium partners). For Cloud Solutions, we work with over 200 system integrators, value-added distributors and
managed services providers, focused on reselling our services, and independent software vendors, interested in
running their software on our cloud infrastructure and platform. The resellers and managed services providers are
managed by channel experts.

Once a customer has bought a service, we support the customer in the onboarding phase, both digitally with
trigger-based activation routines and, in case of a blocker, with a personal assistant from our customer service
team. Thus, we ensure that customers have an initial positive experience in creating their projects and
businesses online. Should a customer realize that their time is better spent elsewhere, we are offering so-called
"do-it-for-me" services, where, for example, we build the website or the ecommerce shop for the customer.
Besides helping customers activate their products and services, we invest significantly in retaining customers
where possible. We have dedicated retention teams and employ save desks in our customer care organization.
We closely monitor the churn rates across products and regions and analyze customer cohorts to assess the
impact of retention and loyalty measures. On an ongoing basis, we engage with customers who cancel their
subscriptions to understand the cancellation reasons and on the basis of customer feedback improve our
products and services.

We believe that our marketing activities are advanced, covering not only basic activities such as keyword-based
SEA and SEO ("level 1"), but also a layer of marketing automation ("level 2", with lead and content marketing
(e.g., emails to potential customers to try to attract them as customers), strategic marketing partnerships, etc.)
and a further, third layer ("level 3") with data-driven artificial intelligence and machine learning technology
(including the use of statistical models for multi-touch channel attribution ("MTM"), etc.). Our current focus is on
increasing efficiency within the Group ("level 4"), for example through branding investment measuring and
steering activities, with KPIs based on return-on-investment and MTM models, and harmonizing Group marketing
activities using a value-based approach. When we expanded from marketing level 1 to level 2 and implemented
new marketing channels into our paid marketing mix, we saw a 14% increase in customers acquired via such paid
marketing channels overall when comparing the nine-month periods ended September 30, 2020 and
September 30, 2022 (as assessed internally based on the customer inflow since the inception of the new
channels (September 2020) excluding customers won via the previously existing channels. Moreover, when
implementing artificial intelligence and machine learning tools and tactics into our marketing mix (level 3), we saw
a 32% efficiency increase in return on investment in the performance of our SEA generic (i.e., SEA that bids on
general keywords, not our brand keywords) customer inflow results when comparing the inflow from September
2021 and September 2022.
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13.8 Product Design; Programming and Innovation

As an Internet service provider, the IONOS Group does not engage in any conventional research and
development (R&D) on a scale comparable with manufacturing companies; therefore, IONOS does not report any
key figures for R&D. Nevertheless, we believe that the IONOS Group stands for innovative, web-based products
and applications and we are convinced that the ability to further develop innovative products and services, to
combine them and to launch them in large markets will be central to the Group's future success.

The IONOS Group has more than 30 years of experience in developing, optimizing and offering cloud and web
hosting products on a large, global scale addressing a broad spectrum of customers.

With a team of experienced IT and cloud engineers (approximately 1,400 in Europe as of September 30, 2022,
including IT developers, project managers, data center and network engineering and operations functions, among
others), IONOS is able to innovate quickly and agilely to serve new market demands and leverage new
technologies. The development teams are mostly located in Germany for the IONOS brand and within the
subsidiaries. Karlsruhe in Germany is the largest Group site for IT and cloud engineering with approximately 500
employees as of December 31, 2021. In addition, Berlin is the main site for IONOS cloud development, with about
220 employees, and we operate a development center in Bucharest, mainly for the development of IONOS-
branded products (but also for other functions) with approximately 200 employees (both, as of September 30,
2022). In order to strengthen our cloud development capabilities, we hired a significant number of cloud
developers during the course of 2022.

We drive innovation and optimization in all layers of our technology stack, including our tangible assets, our
virtualized infrastructure (laaS), managed platform components (PaaS) and full-service application hosting
(SaaS). In our view, our laaS platform is highly efficient in terms of the cost of running shared web hosting on our
own stack, allowing for a strong positioning in terms of price/performance proposition (as mentioned in the ISG
Provider Lens/Quadrant Report for 2021 for IONOS in Germany). An independent benchmarking analysis by
Cloud Mercato shows that IONOS' cloud infrastructure benchmarked in that analysis had a higher
price/performance rating than the cloud infrastructure benchmarked for the hyperscalers AWS, Azure and
Google; IONOS' cloud instances also ranked higher in terms of block storage bandwidth and performance in
block storage input/output operations per second (IOPS) (source: Cloud Mercato website/projector tool "State of
the art of European laaS Compute — Q2 2022", benchmark for (i) "Geekbench", compute optimized/parameters
for output and hourly pricing in €; while hyperscalers offer fixed compute instances, so that customers can chose
from a pre-defined size, including a certain number of vCPUs and a certain amount of memory, IONOS Cloud
offers a fully-flexible configuration which allows users to configure any permutation of Dedicated Cores and RAM
they need; the configuration benchmarked by Cloud Mercato for IONOS would be comparable to the "optimized"
categories benchmarked for the hyperscalers; (ii) "Block Storage Bandwidth" and (iii) "Block Storage IOPS"
(input/output operations per second, i.e., the number of "read and write" operations of an SSD storage device).

We believe that artificial intelligence-driven optimization of the total cost of ownership contributes to a significant
extent to the efficiency of our hardware. In terms of PaaS, we have built over 100 IT platforms over more than two
decades, based on a modular concept and standard interfaces. With respect to SaaS, we offer more than 50
solutions across brands, all of which are built on PaaS, with a team of over 100 engineers focusing on SaaS
applications such as MyWebsite, HiDrive (both explained below) and DCD (Data Center Designer, explained
under "13.5.2.3.4 Managed Services").

Over the years, IONOS has developed the skills to manage the entire life cycle of all relevant components of the
products offered. We believe we have a long experience in successfully integrating acquired brands into a single
technology stack. This is demonstrated by the fact that over 60% of our products and services are already used
by multiple brands. The single technology stack enables IONOS' smaller brands to bring leading-edge products
and services to market at high speed, while benefiting from cost reductions through economies of scale within the
Group. Also, due to its experience, the Group is able to develop a large portion of its cloud infrastructure in-
house, and to build, own and operate its key data centers and engineer a considerable portion of the hardware
we require for our operations. We believe that this ability provides cost advantages, while allowing for high
performance of the required components. Covering product development mostly in-house also provides us with
strategic flexibility. For example, we engineer our own bare metal servers, which are optimized in terms of costs
and sustainability — with purely functional industrialized servers, stripped down to the relevant functional
components, which are also reusable and energy-optimized, for example with respect to cooling of the servers
(by allowing for heat reuse), reusability and recycling. Our dedicated server lifetime ranges, on average, between
five and seven years.

175



Our developers create the products and services for the customers predominantly on the basis of open source
components and within the framework of firmly defined and modeled development environments. For the
business support systems, IONOS pursues a strategy of using proven third-party systems such as "Genesys
Cloud CX" for customer relationship management or "Salesforce" to support key accounts sales processes. In
addition, the Group purchases certain solutions from partners, which are then modified and integrated into its own
systems (see also "13.12 Employees").

Due to the growing number of customers, the requirements for reliability, user-friendliness and availability of the
offerings are increasing. In addition to the further development of products and the continuous optimization of the
backend (for example, in the administration and configuration tools available to customers), existing processes
must be constantly improved in order to further increase reliability and customer satisfaction.

The Group has a modular system at its disposal, with products and services that can be combined to form a wide
variety of powerful and integrated applications. These can be provided with a brand- and country-specific user
interface. Early adoption of Big Data technologies and integration into the multiple — mostly digital — customer
touchpoints of our products and customer interaction systems enable us to quickly optimize products to meet
customer needs, improve customer satisfaction and increase customer loyalty as well as cross- and upselling.

The IT architecture segregates the overall IT landscape into clearly defined areas. Integration takes place via
APIs. This provides the foundation to leverage development resources, products and services by deploying them
across all brands and Group companies, also with joint group developments. Within the Group, we refer to this
concept of unified product platforms, joint group development and a joint technology stack (with over 100,000
operated servers, of which over 90% are located in own data centers) as "IONOS Internet Factory". More than
60% of our products and services are currently used by multiple Group brands, and we plan to increase this
common use further in the future.

The focus of our product engineering and innovation activities since 2019 has included the following:

Within the IONOS-branded products
o The start of Private Cloud powered by VMWare, including Intel scalable CPU with optane technology.

o Innovations relating to bare metal servers: Previously, the speed of bare metal servers was limited to
GigEthernet. Now, we are also able to deliver 10G+ speed as an offering for customers, peaking at a
technical possibility of 100G for VMWare Private Cloud instances. We have also expanded our bare metal
portfolio, which previously included only Intel servers, to now also include state-of-the-art AMD servers
such as Ryzen Pro-based or Epyc-based servers. Moreover, we have introduced the first bare metal
instances with GPU (graphics processing unit) support.

o Extension of the WordPress portfolio by adding ecommerce solutions (WooCommerce Hosting) as well as
performance WordPress Hosting (WordPress Pro) which runs on a dedicated cloud infrastructure.

) Launch of MyWebsite NOW, a new self-developed, section-based web builder which enables customers to
create websites very easily. This website builder uses modern frameworks like node.js, typescript or react
as well as scalable cloud hosting technologies from IONOS. In 2021, we integrated an ecommerce offering
within MyWebsite NOW that allows creating small and mid-size web shops.

o Relaunch of the DIFM service portfolio and international roll-out of such portfolio in all countries in which we
operate as a new customer acquisition track as well as a logical cross-sell opportunity as an additional
service to the DIY website builder portfolio. Our latest product development was the switch to a full
WordPress-based product approach.

o Expansion of the ecommerce portfolio with full integration in all available CMS and website editor systems
for a seamless user experience to enhance the own online presence with transactional capabilities. As a
recent addition to our portfolio, we have added integrations for social platforms (such as Instagram,
Facebook, etc.). For all use cases, the ecommerce platform is unified into one consistent/uniform system.
For this solution we use a white label application of our service provider Ecwid.

o Launch of "managed Nextcloud" and "managed Jitsi" as fully-maintained turnkey solutions within our cloud
application portfolio. "Managed Nextcloud" provides a well-known open source software to non-tech users;
the whole stack runs on our own cloud infrastructure and is designed as a mass-market cloud storage and
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productivity solution. In addition, "managed Jitsi" is an open source tool that provides video-chat and online
conferencing as an add-on to our email productivity portfolio.

o Launch of "Deploy Now", a static site deployment offering for developers who manage their website
projects directly via GitHub (see also "13.5.1.1 Domains").

) Other projects include the implementation of seamless domain and mail transfer services to provide
customers the ability to move with their existing assets from other platforms to the IONOS environment
simply and smoothly as well as the upgrade of VPS packages (extension vCore, RAM and SSD as well as
launch of RAM-optimized packages).

In addition, we had several projects in relation to data security:

For example, we accomplished the certification of mail archiving according to IDW PS 880 (audit of software
products) as a legally compliant solution for archiving of digital business communication under the GDPR and the
GoBD. This certification encompasses all email products of IONOS (both white label as well as under the MS
Exchange license).

In addition, we launched "MyDefender" as a multi-device security and backup suite which is designed to protect
customers from ransomware and viruses and which provides automated backup. This suite is provided as a white
label solution by Acronis, an expert in cybersecurity solutions. "MyDefender" offers ransomware protection and
backup for the easy protection of all customer devices from ransomware with virus scans, auto backups and easy
recovery. This tool is made for on-premise usage on external devices such as PCs and laptops, designed to
protect them against cyberattacks by malware and other threats. A configurable auto-backup offers a fast way to
restore data in any case of damage. We also launched "DNS Pro" as a domain add-on tool to protect customers
from DNS hijacking, spoofing (i.e., disguising a communication from an unknown source as being from a known,
trusted source) and DDoS attacks as well as enabling a faster loading thanks to "Anycast" technology.

The focus of IONOS' Cloud product engineering and innovation activities during the past three years can be
separated into two streams. The first stream aims at closing technology gaps by releasing the latest versions of
key software components within our platform as well as by launching in-house development solutions (especially
in the field of storage and network). The second stream relates to further product developments, including
developments driven by a specific customer opportunity. The features requested by such customer had been on
the Group's development roadmap, but were prioritized to meet customer expectations.

Also in relation to Cloud Solutions, IONOS is one of the founding members of the Gaia-X project, a European
initiative initiated by the German Federal Ministry for Economic Affairs and Climate Action in late 2019. Gaia-X
intends to provide the architecture, policy and rules building a federated, multi-cloud infrastructure and data
ecosystem based on European values and regulations such as the GDPR (for more information, see "13.2.3 We
operate a powerful scalable, integrated platform offering a range of innovative products across the customer
lifecycle, supported by a strong focus on data security, regulatory sovereignty and local support" and
"13.10 Information Technology, Information Security and Data Privacy").

Other significant key projects since 2019 relating to our Cloud business area include:

o IONOS Cloud Cubes: In 2020, we launched this virtual private product solution with over-provisioned
hardware and high-performance direct attached NVMe storage. The product can be ordered via pre-
configured templates and is fully integrated into the IONOS Cloud product landscape, which means it can
be used in combination with all other features. The product is available in all European locations and will be
the target platform for all VPS products in the IONOS group as part of our "Cloud Consolidation" program.
In 2022, we launched IONOS Cloud Cubes in the United States.

o Managed Kubernetes: In 2019, IONOS Cloud launched a Managed Kubernetes solution that is technically
available in all locations but currently optimized for European customers. An optimization for the North-
American market is planned for 2023. After the initial launch, the feature has been constantly improved and
allows for auto-scaling, set-up in private networks and management of access to configuration files. A
Container Registry Service has been provided to support for customer container management. Further
features are scheduled to follow, for example selective runtime environments of Kubernetes nodepools or
an AppEngine allowing customers to select from a catalogue of applications provided as containers by
IONOS or partners. See also "13.5.2.3.4 Managed Services".
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Monitoring as a Service ("MaaS"): Launched in 2021, MaaS records basic metrics (such as CPU, storage,
network) for every instance (public cloud servers as well as Cubes) deployed in any data center location
automatically, so that no agent installation is required. The MaaS feature can be configured to send
notifications if freely configurable thresholds get hit, so the customer can in such cases decide to apply
counter measures.

Cloudinit, launched in 2021: For public as well as private Linux images, customers can inject user data
scripts that get executed extremely fast and allow for a fully-automated provisioning, set-up and
configuration of a virtual instance. This feature is available for Public Cloud servers and Cubes in all Group
data center locations.

DDoS Protection: In 2020, IONOS Cloud introduced DDoS protection to its network platform. All traffic is
automatically protected for DDoS attacks. In addition, IONOS Cloud created a service called "DDoS
Advanced", which allows subscribers of this service to use additional consulting services from network
security experts, pre-configuration of IP addresses for DDoS monitoring, pro-active DDoS mitigation
through IONOS network security experts as well as post-mortem analysis report on any DDoS attack.

Air-gapped Data Center Solution: In 2021, IONOS Cloud developed a solution to operate its products in an
isolated environment that does not have any Internet access — even for management purposes. This
solution not only includes the technical set-up but also a framework of required processes (e.g., support,
software updates and patches). The Air-gapped Data Center Solution has been deployed in a Proof-of-
Concept ("PoC") tender with a security sensitive public customer during the course of 2022 and passed the
PoC tender phase successfully. A production phase tender of this security sensitive public customer is
expected to be initiated in 2023, in which IONOS plans to offer its solution as well.

ANDBD/ IBNBD rollout. ANDBD is a block storage technology developed by IONOS Cloud. It utilizes
storage in a more efficient way than other block storage solutions and provides higher performance. It is
used in combination with IBNDB, which is a transport protocol between the physical server and physical
storage based on Infiniband technology. The IBNDB stack has been published to the open source
community. Both technologies have been rolled out to all Group data centers — especially new data centers
but also new products such as IONOS Cloud Cubes have been equipped with new stack from the start.

Certification and Infrastructure of further product areas of IONOS Cloud, ie., the ISO/IEC 27001
certification of the data center and system operation (also including, for the 2022 certification, the customer
service operations for our IONOS and STRATO brands). In 2022, the IONOS Cloud business passed the
initial German IT Basis Protection (/T-Grundschutz) certification, a procedure developed by the German
Federal Office for Information Security ("BSI") to identify and implement security measures for a company's
own IT (see also "13.10 Information Technology, Information Security and Data Privacy"). The BSI
certificate was issued on September 14, 2022. In addition, we continuously optimize the energy
consumption of our data centers. The data center and system operation, which also includes software
development and other disciplines, is certified according to international security standards (ISO/IEC
27001). A certification according to ISO/IEC 50001 for our data centers is currently in roll-out.

Launch of a Managed Network Load Balancer for automatic load balancing and a Managed NAT Gateway
for IONOS Cloud products (both in 2021) as well as the launch of Early-Access Phase Managed
Application Load Balancers in 2022. These are services managed by IONOS, who undertakes the
installation, operation and maintenance.

Gitlab-as-a-Service, launched in 2022, is a joint offering of IONOS and the software developer codecentric.
The Gitlab platform is now available on IONOS' cloud, with both partners undertaking the licensing,
operation, updates and monitoring. The platform allows for a complete daily backup of the entire database,
with high security and flexibility through the operation of a dedicated environment, 24/7 monitoring of the
systems involved and automatic alerting to incident management, updates and security patches provided
by automated processes.

Other cloud-related projects in 2022 included: (i) within dedicated servers, the launch of a storage server
portfolio, new high-end AMD EPYC (Milan) server models and new Intel Xeon E entry-level models with the
current processor generation (Rocket Lake); (ii) within Public Cloud, the start of a managed DBaa$S with the
advanced open source database management system 'PostgreSQL'; and (iii) within Private Cloud, making
available the maintenance releases VMware's NSX-T 3.1 (focused on quality and bug fixing) and vSphere
7 (a new version of the popular server virtualization software for containerized and existing enterprise
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applications 'vSphere') for new customers, with updates for these releases being planned for existing
customers.

Within the STRATO-branded products

) The STRATO mail archiving tool was certified according to IDW PS 880 (audit of software products) as a
legally compliant solution for the archiving of digital business communication in accordance with the GDPR
and the GoBD.

o Launch of "HiDrive share" (an equivalent of "WeTransfer"), a free product for uploading files, with which we
aim to gain more paying customers. We have also added office functionality to our existing HiDrive tariffs,
including enhanced feature set of our cloud storage product "HiDrive" to create an integrated office
solution, where the customer can share, create, open and edit office documents directly in its own browser.
In 2021, we added a new Mac client to enable the use of HiDrive on Apple-branded PCs.

Within the arsys-branded products

o Launch of a new backup solution based on Veeam third-party software offering third-party backup of
cloud/dedicated servers.

o Migration to a new firewall system, and the upgrade of the virtual desktop infrastructure ("VDI") platform to
a high-performance Veeam backup integration for our virtual desktop product/platform.

Within the fasthosts products

o Launch of "Ecwid eCommerce", which brought a quality ecommerce solution into the fasthosts portfolio,
and of launch of WordPress on our Web hosting as a Service platform (which allows to setup a hosting
stack via APl and to load different applications, as required), which added a significantly more performant
and feature-rich WordPress offering.

) Launch of "Ranking Coach" and "Marketing Radar", two suites of tools to enable customers to achieve
greater online success while increasing ARPU and allowing for upsell opportunities across our fasthosts
customer base.

o Launch of a new shop platform for most fasthosts products providing a high performance, smooth
onboarding process using latest JAM stack frontend and micro-services backend (JAM stack is a widely
used architectural pattern for building modern websites, with JAM originally standing for JavaScript, APIs
and markup but currently typically used more broadly).

13.9 Intellectual Property Rights

After more than 20 years operating under the 1&1 brand, the web presence, hosting and cloud business
underwent a rebranding and has been operating under the IONOS brand (in different variations; see also
"13.3 History and Development of the Group" for more details) since late 2018. Next to our main brand IONOS we
market our products via other strong brands such as STRATO, arsys, fasthosts, home.pl, and World4You, which
are well established in their respective home markets. For additional information on our brands and on our brand-
building activities, see "13.7 Brands, Marketing and Sales".

Within the Group, trademarks and patents are held by different entities depending on the brand, business area or
product group they refer to. We hold several trademarks, comprising international and national trademarks. Our
key brand "IONOS" has genuine protection in our core markets (Europe and the United States; in Germany and
the EU the brand is also protected as a "word-picture" trademark). We have also purchased older trademarks
from other companies that provide protection in other relevant regional markets (such as Canada or Mexico), but
generally for a subset of protected goods and services rather than with a more general scope. Other protected
trademarks include "STRATO" (as word, or word-picture trademark in Europe, including certain combinations
such as "strato.cloud" and "Strato Pro" in Europe. IONOS SE has filed several new wordmarks and figurative
marks in Europe in 2018 and purchased several existing international trademarks. All newly filed trademarks have
been granted and none of the trademarks filed since 2020 have been successfully challenged to date.

Due to the nature of the hosting and cloud business, the number of our patents is relatively low (e.g., it is difficult
for new patent filings in the area of software to be granted). For example, we hold patents relating to the
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replication of data from faraway data centers, the verification of certificates for email communication or the
transfer of private PGP keys to a mobile device, a computer implemented system and a method for detecting
abuse of an electronic mail infrastructure in a computer network, among others. In some cases, we hold the
patents together with other third-party companies with which we cooperate in certain areas. Several of our
patents were registered around 15 to 20 years ago and will expire over the next few years. Most existing patents
are only kept alive in Germany and/or the United States. We are also not materially dependent on any of our
patents.

With regard to some of our patents and trademarks, intra-group licensing agreements are in place to ensure that
such trademarks and patents can be continued to be used even if a third party would gain control over the entity
holding the relevant patent or trademark (e.g., by way of an acquisition). For potential risks in connection with our
intellectual property rights, see "3.3.6 Any threat to, or impairment of, our intellectual property rights and know-
how could cause us to incur costs to defend these rights and impair our ability to compete effectively.".

As of the date of the Prospectus, we are not aware of any challenges by any third parties relating to any of our
patents or trademarks which we deem material for the Group as a whole. In the past, IONOS and its predecessor
1&1 faced a limited number of challenges by "non-practicing entities" (NPEs) in the United States, which are
entities who hold intellectual property rights (in particular, patents) for a product or process but with no intention to
develop these. These cases could be solved so far without any material effect for the Group. For more
information on related potential risks, see "3.3.5 Intellectual property infringement claims may be costly to defend,
could require us to pay damages or royalties and could limit our ability to use certain technologies.". We also,
from time to time, are confronted with a limited number of other challenges, such as an application for revocation
filed in November 2022 against the European part of a certain international "IONOS" trademark (which in our
assessment would not hinder the trademark protection for the "IONOS" brand, even if this particular trademark
were to be revoked), or an ongoing opposition proceeding initiated by a competitor in 2021 regarding a figurative
mark of STRATO. In both cases, a decision by the competent authority is currently outstanding.

We also own more than 400 Internet domain names, covering in particular the term "IONOS" (with generic TLD
names such as ".com/.net/.org" but also for different countries in which we operate, e.g., ".fr"), along with certain
business-relevant additions or abbreviations (e.g., "ionos.com", "ionos-hosting.com", "ionos.gmx" or "ionos-
cloud.com”, plus relevant new TLD names such as "ionos.cloud" and many others. In addition, there are also
several domain names relating to other of our brands, such as STRATO, as well as a large number of Internet
domains that do not relate to a specific brand and which are only in place for practical reasons, e.g., to cover
typing errors etc.

With respect to employee inventions, in addition to applicable legal regulations in the different countries in which
we have employees, there is a directive for employee inventions in place at United Internet Group level, which in
particular provides the framework for the remuneration of inventions made by our employees. This directive also
applies within the IONOS Group with the exception of InterNetX GmbH, Sedo Holding GmbH, united-domains
AG, World4You Internet Services GmbH and home.pl S.A. In Germany, by operation of law, intellectual property
rights to an invention made by a Group employee are automatically assigned to IONOS. The compensation for
employee inventions is based on a fixed remuneration model with specific lump sums. If an employee inventor
decides to accept the fixed remuneration under the framework, a separate remuneration agreement is concluded.
Otherwise, a remuneration in accordance with the requirements of the German Act on Employee Inventions
(Gesetz liber Arbeitnehmererfindungen) and its related official guidelines will be paid.

13.10 Information Technology, Information Security and Data Privacy

The security of our products and applications goes to the core of our business, since we generate most of our
business in the Internet environment. The protection of customers' data (data security and data privacy) is also
one of the most relevant criteria for customers when deciding on a provider of web hosting, cloud, email and other
services such as the ones we offer.

In the context of our business operations and in order to provide our products and services to our customers, we
use information and telecommunications technologies (data centers, servers, storages, network systems, etc.),
which are closely networked with the Internet and whose availability can be jeopardized by security threats from
the Internet. To be able to counter such risks increasingly quickly, we continuously work on the optimization of our
monitoring and alerting system, including the necessary processes and documentation. There is also a risk of a
hacker attack that may be launched to spy on customer data or to misuse services. In the past few years, we
have seen an increase in the professionalism of cyber attackers and their methods of attack. To counter these
risks, we use a large number of technical and organizational measures, including, in particular, the operation and
continuous improvement of the security management system, as well as the constant expansion of the systems'
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resilience. The foundation of these countermeasures lies in the functionalities of our systems and applications as
well as clear assignment of responsibilities. Based on this, resilient and secure processes can be established, for
example effective patch management to reduce the attack surface. Additional instruments include antivirus
software, firewalling and secure network concepts, an application security strategy, specially developed tests and
various technical control mechanisms. Another key feature contributing to secure our operations is the fact that
the most relevant PaaS and SaaS platforms within the Group are operated in a geo-redundant way, i.e., a
minimum of two copies of data are stored in data centers at different locations, which contributes to an availability
level of 99.995% (figure relates to the monthly average in 2021, weighted by revenue from contracts with
customers) for these products. We also have measures in place to ensure the continued operation of our systems
should a data center temporarily experience a breakdown.

IONOS' IT landscape consists of a state-of-the art and harmonized IT infrastructure which we believe is reliable
and scalable. A global data center portfolio and an extensive internal network backbone form the foundation that
supports all the products that we offer. The Group currently uses eleven (owned) data centers in different
locations in Europe and the United States, including several with geo-redundant platforms (i.e., geo-redundant
services such as web hosting, email, data bases and internal systems). This allows for a cost-efficient and highly
available IT environment. In addition, we use co-location (shared) data centers, where we rent the space, cooling
and power devices from the third party operating the data center, but IONOS owns and operates the servers it
has in such co-location centers. As of September 30, 2022, we used 21 of these co-location data centers. By
operating the Group's most relevant data centers and the backbone itself, IONOS has a high degree of control
relating to the management of IT infrastructure risks and the IT infrastructure quality. Our eleven data centers for
the exclusive use of the Group house roughly 4,000 racks. Including our co-location data centers, we operate
more than 100,000 servers and also other IT equipment units, such as storages, switches, network devices and
routers. By operating data centers in many countries, IONOS is well positioned to provide services in the different
regions in which it is present with its business activities from the nearest data center. One server room in the
arsys data center in Logrofio, Spain, has a design certification for Tier Ill according to the Uptime Institute's tier
classification on data center performance according to its infrastructure and system availability (i.e., Tier lll
defines a data center which is concurrently maintainable with redundant components as a key differentiation, with
redundant distribution paths to serve the critical environment). Our newest owned data center in Worcester,
United Kingdom, has a design certification for Tier IV — the highest tier, which adds fault tolerance to the Tier Il
topology, and we currently strive to obtain a Tier IV facility certification for that data center. We are also currently
analyzing the possibility to reduce about 20% of the power we require by using shared power supplies in the
future for up to 20 servers; this planned optimization is aimed at bare metal cloud servers, which are running
mostly idle, without a meaningful load. A certification according to ISO/IEC 50001 for our data centers' energy
management systems has been renewed in 2022.

The backbone network connects the data centers (including more than 1,000 networks), with each other and with
a high capacity (Terabit-level external bandwidth) to the Internet. All data centers are connected by redundant
lines with dual vendor equipment. This ensures a robust and highly available data transfer from the servers in the
data centers to the access network of the customer and allows us to sustain a line outage, equipment outage or
vendor software issue. In Germany, IONOS operates a triple set of data centers: two data centers are operated
for geo-redundant IT production (in Karlsruhe and Baden-Airpark, Germany) and one additional data center (in
Karlsruhe) is used exclusively for data backup storage, in order to ensure that backup data is geographically
separated from the production site at all times. In the United States, we have a comparable set-up. In addition,
each data center is connected to two redundant points of presence ("PoP") of the backbone via several diverse
fiber cables and paths, so a single fiber cable interruption cannot disconnect a data center from the backbone and
the Internet. Moreover, our backbone relies on multiple vendors (currently, Juniper and Cisco) to ensure
protection against vendor-specific software bugs and architecture weaknesses. The fact that we operate our own
backbone, which also includes Terabit-level DDoS filtering capacity and a highly integrated DDoS defense,
means that we are able to effectively defend against DDoS attacks. Attack traffic typically enters the network in
many diverse parts of the network and can be inspected and dropped in a highly parallel and distributed way.

Our IT landscape comprises clearly defined areas, which are integrated via APIs, which allows us to deploy
development resources, products and resources group-wide and across all brands and Group companies (we
refer to this concept as "IONOS Internet Factory"). IONOS Internet Factory defines platforms via which IONOS
provides a product to the Group's brands and Group companies and works with access control (see also
"13.8 Product Design; Programming and Innovation"). Technical Operations teams monitor the operation of our
products and services at the data centers as well as the different network and IT levels.

Our IT landscape also includes a broad variety of internal tools, mostly based on open source software.
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Our IT systems landscape comprises, among others, customer interaction systems, business support systems,
product service systems and other IT systems. Some brands operate brand-specific systems as well. In the past
few years, we have insourced many tools previously provided by companies of the United Internet Group (which
are not part of the IONOS Group). Our security objectives with respect to the protection of customer data include
ensuring confidentiality, integrity and availability and measures to protect the data. We have measures in place
designed to ensure business continuity, such as prevention against physical risks and redundancy for critical
infrastructure systems.

As part of IONOS' risk management system (which is oriented towards international standards such as ISO 3100
on risk management), and with respect to information security, we have laid down the relevant processes relating
to information security risk management in a specific policy. Our security policy aims to address and counter the
multitude of different threats from internal and external sources (either intentional attacks, or other threats due to
negligence or human error, accidents or disasters). The "top-level" policy defines, among other things, the scope,
the security objectives, the security strategy and the information security organization. Derived from this "top-
level" policy, individual security policies are defined for areas, according to ISO/IEC 27001, such as access
control, supplier relationships, human resources, users, development, operations, network, IT emergency and
information security. Depending on the area for which a risk exists, these policies include procedural instructions
for employees. IT emergencies are defined in our IT emergency management policy. The policy defines IT
emergencies as (i) all impairments of IT operation and software development, where a restoration of availability of
one or more critical business services cannot be achieved within a defined period, and which are able to lead to
an unbearable damage, or (ii) to occur when the integrity or confidentiality of business-critical or person-related
data needed for services is impaired and data is breached in a large amount and results in an unbearable
damage for the company.

The Group attaches great importance to data protection and cybersecurity. We store our customers' data on
servers in self-developed and owned as well as in rented data centers. With few exceptions, the data centers and
system operation, which also includes software development and other disciplines, are certified according to
international security standards (ISO/IEC 27001). We expect the new data centers in Worcester and Lightedge to
become formally covered by the ISO/IEC 27001 certification following the next audit in 2023. In 2022, the BSI
certified our compliance with ISO 27001 based on the standards of the German IT Basis Protection (/T-
Grundschutz), a procedure developed by the BSI to identify and implement security measures for a company's
own IT. The handling of our customers' data is subject to compliance with comprehensive legal requirements (see
also "14.2.1 Data Protection"). Our next objective is to obtain the German Cloud Security attestation from the BSI
(C5 level). We have completed the preparations, including the submission of a report to the BSI by the external
auditors, and we are currently waiting for the issuance of the certificate by the BSI. By using the latest
technologies, constant monitoring of data privacy and other legal requirements, an extensive data privacy training
program for employees, and incorporating data protection aspects and requirements into the product
development as early as possible, we continuously invest in improving the level of data protection and IT security.

The existing data protection system within the Group is constantly being further developed. For example, an
external data protection audit by TUV took place in January 2022. Measures have been identified to address the
findings which were implemented by the end of 2022.

There is a data protection guideline in place at United Internet Group level which also applies within several
companies within the IONOS Group, which is, among other things, aimed at ensuring a uniform data protection
level across the group subsidiaries that are under the scope of the guidelines, as well as compliance with the
GDPR and other applicable data protection laws and regulations. These group subsidiaries are responsible for
ensuring compliance with such guideline which is currently being further refined and rolled-out for a few products
and processing activities. To complement the data protection guideline, there is also a data deletion policy at
United Internet Group level applicable to the same scope of companies as the data protection guideline. This
policy serves to implement one of the central principles of the EU General Data Protection Regulation
(Datenschutzgrundverordnung), namely the deletion of personal data.

The national and international subsidiaries of IONOS have their own data protection organizations with their own
data protection officers (if required by the GDPR or local law) or data protection contact persons. For example,
IONOS SE's data protection organization consists of a group data protection officer, a privacy team, data
protection coordinators and data protection managers. The group data protection officer is nominated for the
whole IONOS Group and coordinates the flow of information from and to the data protection officers and contact
persons within the subsidiaries. The group data protection officer reports to the CFO and submits an annual
report to IONOS SE's executive board. In addition, there are data protection officers who perform this role at the
different Group companies in accordance with the GDPR. There is a privacy coordinator and several privacy
managers for each of the so-called board divisions (Vorstandsbereiche), e.g., technology, cloud, financial and
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marketing. The privacy team advises on privacy issues, reviews contracts and data protection agreements and
advises on software approval matters. The privacy coordinators ensure that the framework conditions, higher-
level processes, training and audits are established and are the contact persons for the data protection officers of
the subsidiaries. The data protection coordinators coordinate all data protection issues, including compliance with
data protection requirements, in their respective board divisions. They also ensure awareness and training and
report relevant issues and risks to the data protection officer and to the executive board member of IONOS SE
who has competence over such board division. Data protection managers create records of processing activities,
conduct data protection impact assessments, report risks and ensure the conclusion of data processing
agreements. Responsibility for compliance with the GDPR (see "14.2.1 Data Protection") and other data
protection requirements is decentralized to the individual departments (Fachabteilungen) organized within the
different board divisions and not to the central data protection organization. New employees and managers are
trained to data protection and information security (and approximately 80% of all Group employees received
regular security awareness and privacy trainings in 2021 and 2022).

The data protection organization of STRATO AG and its subsidiaries consists of a data protection officer
supported by the legal and compliance team. The data protection officer is part of the legal team, reports directly
to the board and submits an annual report to the executive board of STRATO AG. There is also a group's risk
managemen